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7N —I= Group Philosophy

Through food, we aim to be a good corporate citizen,
connecting and collaborating with people to create smiles in their lives.
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Status of inclusion on SRI indices
(as of June 30, 2016)

House Foods Group Inc. has been continuously selected as a
constituent of the FTSE4Good Index, one of the leading indices
of socially responsible investment (SRI), since 2006.

* The FTSE4Good Index is a series of stock indices to promote investment in

companies that have met global standards in areas such as the environment,
society and governance.
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TWN—TDHH  Group History

HERNDED BCREELIEREMH>T

Aiming for the Rich Diet and the Health of Our Customers

NIZABGEZ N—T13. [BERPORENFER CTH . ZZITIEVWDEEBDVWREDIK/N\NTIANHD] &
BIZEDEEL. ZNTNORROBEZEHUTEE LU,
ZUTIRE.ENGBXEDELEICEFT T MFRPTHEAZEDH TLET,

Based on our founding philosophy of “In every happy home throughout Japan you will find the warm flavor of home cooking, House,”

the Group has created household dining for every era.

Today, we are advancing throughout the world toward the creation of a refined food culture.
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1926 [ #HL= Cuny
WARBENEHL —F5E

Launch of powder curry

NI ARG
TWN—TDHDH

House Foods Group History

1963 [ A= Cumy
N—EMIL—F5E
AL—F1REFVAAD &
BRYHOREEEH :
BARSNZAZa1—A

Launch of Vermont Curry: 1997

Changing curry and rice from a ERBRMIEASA
spicy dish for adults to a dish that Entry into the health foods
can be enjoyed by the whole family market
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1913 1921 1964 1966 1970~
S AL—HO H=LFH—k BSREEA
BREEAREERE HE=RDHS - . Promoting proposals for the
DEIR WV ERHIA Start of research MNP BIES F1—H5% householg Zinilag
Foundation: into cur INTHNSGEN F1—ERECLDHD
: ry powder S DEIS

Start of Chinese FETIZDE Launch of instant stew: T
herbal medicines and Launch of Prin Mix: Expanding stew to house- 1970 LML bR
pharmaceuticals busi- The introduction of holds Retort pouched products
ness real puddings not 1973 S—X>

using milk Packaged noodles

s, 1977 2Fv7

| Snacks
9 1983 S5+ —9—

NIZARm7 N—7 DB R

Overseas Expansion of House Foods Group

1981 KREEH
Entry into the United States

1983 KETERER L AN VEEZRIB

Start of tofu business and restaurant
business in the United States

1997 hEMEH (LRANSY)

Entry into China (restaurants)

2000 GEEE (LARNSY)

Entry into Taiwan (restaurants)
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2005 ETILIHL—DERFEZRIS

Start of curry roux sales in China
2007 BEEH(LANSY)

Entry into South Korea (restaurants)
2011 91EH (Faeitars)

Entry into Thailand (functional drinks)
2012 R AEH (R—LFH—N)

Entry into Vietnam (home dessert)

Mineral water

SBNGS_FEHEERE Overseas Sales Trends
(B7M) (Millions of yen)

24,689 26,205
19,733
14,700

10,004 10521 11762

FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015



BigsrOR—ar
Target Proportion
BARBZENY FT7ZZXOROANDER
(ROS10%%=B1EY)
LNNLYZITEES L,
BEAROEMNERICKDEEDEL

AIEREOTR
2004 BRI S BRI DR
TIONER GV 75 LR20% EEF30%)
ZINAAD MET
FLLREZAE . FRMEOR

(RrARBRIBALE1 0% E)

Realization of one of the highest ROAs
among Japanese companies (aim to achieve
an ROS of 10%).

Realization of robust income growth that
does not depend on leverage by the effective
use of capital.

Realization of growth with the international
business (overseas ratio: 20% of net sales,
30% of operating income)

Cultivation of new businesses (composition
ratio of new businesses: 10% or more)

Launch of Ukon no Chikara:
Creating new demand
through the health value of
spices

2014 S <
HL— Curry R

BERMH7EE 2016

FER -5 SIS R EAERFD

2020%=
SHEE

RIEAAGH—FBICERNENS
TLUIT RN R ERTT

Launch of Series that does not
use Seven Specific Ingredients: T p——E

Launching allergen-free products i .,
that the whole family can eat conso |dat]ad S ST

2014 2015 2016

BF¥vNETIN—TE

Gaban Co., Ltd., a company
with strengths in spices for

Vision for 2020

B THER]

2004 ITH)TLLEEAND

| i

2013 2015 :
RSt HINET HL—L AN ZED Striving to Become
Switch to a holding company HWSBEEZ7 -1 a High Quality _Company
system Ichibanya Co., Ltd., that Provides

“Healthy Life through Foods”

which operates curry
restaurants, was made a
consolidated subsidiary.

2015
ROEBWEFRE
[R2 1 LR—] 7 ZANRFEZRE

v Start of test sales of Smile Ball, an onion that
# does not make the eyes water

IFEELEHEFE 3-year Business Results

W55 E5 Net sales (&) (Milions of yen)

=252 Operating income

295,800

241,893

12016532

Business Results for the Fiscal Year Ended March 2016

231,448

Pl = B 0,775 H0,400
81686
241,893=5m 10,775=5m
Net sales of Operating income of
¥241,893 million ¥10,775 million
FY2014 FY2015 FY2016
Bl Target
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FHEtE T AN Business Segments

NIZABB T N—T(F5DDEBE LT A NDEHE  EREFT Under the five business segments, House Foods Group
ETOIE R EEH L WEEDRIE BN SO REINEC is working to strengthen the earnings power in the mature

domestic market, create new demand and accelerate the
BHBATHIEY, expansion of our international business.

BF - FARINTRBmESR

Spice / Seasoning / Processed Food Business

20165F3AMA T LS
Net Sales for FY 2015

120,01 8e5m

¥120,018 million

prllnt 154 il
Proportion
of sales

47.2%

ERBmEx

Fo_EHBREE Health Food Business
Proporti
of sales 20164388 F LS
1 3 60/0 Net Sales for FY 2015

- 34;023er

BNBmEx

Eolint 17 An el International Food Business
Proporti
of sales 20164388 H 1S

Net Sales for FY 2015

@/ 18577om

¥18,577 million

%2
FELABRLLE™
b ;
of seles 20165308 % L&
7 20/0 Net Sales for FY 2015

18,312s5m

¥18,312 million

ZFOMEREEEESE W

Prella 10 n Al Other Food Related Business
Proporti
of sales. 2016388 55 L

of sales

24.7% NﬁetQaljS?‘Tg;EH "

¥62,718 million

X1 BT ARG BEERT %2 EENRAE WEER EGBHEAAN)2015F128-20165F 288N AN 55201581 8-128
Before the elimination of inter-segment transactions Period for consolidation  Ichibanya Co., Ltd. (new incorporation into consolidation): December 2015 — February

2016, Overseas restaurant business: January — December 2015
CORPORATE GUIDE 2016



St FR27F 1 2B ICHWBSEERDHRIN B IESL CElS

T IOARNKDHED FAMEUEC N T A NRS DEBELET F(C
ZEICONWT [(NBBE 7 A NGENLTHIES .

Change in the method to

categorize segments
NBBLTHEUET,

FI BT AVNEIEE T T A NG [EEROBIEZS S,

IBITENEELTHIFET

BRICHT2EF AKINTIRBRBIOEBARBORISEIRFTEEE
IO TVET,

WAL — NI Fa— LNUNL— 21 ZABRBICRFTRESNS
BLVWREFEEC T REDREICBMULTLET,

EANICHTSRREBE KRR ZEDRSIRTES K0T TL TN
(BIR) BRZITOTCLERTMEEHS VLS ZEFRRIBAICREDZE
LL<Z1> 7y 7L BHOBEBL TRPHBSELESR—NT
WEY,

BACHTEBEOEERITEITOTVET  HAR T /Kbl E
HPUTHULBDOMBEZRHETIN ST I —TDNBATSLR
DOFEHBITLTNET,

EAGBHNCHTBDL AN VEBEEZTO>TCVET  WEBENES
T2HL—FFE[HL—/N\DIACoCoEHEE]ZBLUT.BARN
L2t RSEDOHBLRICHBITLTNET,

BEABFOBEE MREFORERT. BRODNTBE. BV DE
ABRFEE ATV EBHEBEDBIbE T I — T F 2 —DiBKICK
D 7N —THEIT58IEICEVBA TOET,

INICHW BN BEZBNBRBEINGTEEL. S5
ETTAUNIEDUTEIEUEL AN U BEZNREE]

After making Ichibanya Co., Ltd. a consolidated subsidiary
through the additional acquisition of shares in December 2015,
the Company reviewed its segment categories and newly add-
ed the Restaurant Business segment.

With this change, the Company also changed the name of the
International Business to the International Food Business, and
transferred control of the restaurant business which was previ-
ously in this business segment to the Restaurant Business.
The Company also changed to the method of showing seg-
ment results before the elimination of inter-segment transac-
tions.

The Group is engaged in the business of manufacturing and
selling spices, seasonings, processed foods and food-ser-
vice products in the domestic market.

Through offering a wide range of products represented by
curry roux products, stew roux products, retort pouched
curry products and spice products, we contribute to en-
hancing the experience of family meals.

The Group is engaged in the business of manufacturing,
selling and direct marketing of health foods and functional
beverages in the domestic market. With a vast product line-
up possessing both functionality and tastiness, we support
a healthy lifestyle through providing everyday diet.

The Group is engaged in the business of manufacturing and
selling foods overseas. We believe that we should capitalize
on the technology developed in Japan to provide new value in
foodstuffs, and offer the world of food that the Group has de-
veloped.

The Group is engaged in the business of operating restau-
rants in the domestic market and the overseas market. The
Group provides Japanese-style curry to customers in coun-
tries throughout the world through “CURRY HOUSE Coco
ICHIBANYA,” a restaurant specializing in curry operated by
Ichibanya Co., Ltd.

The Group is engaged in businesses such as transpor-
tation and warehousing, manufacturing and selling of
prepared foods, analysis of foods, and imports and sales
of foodstuffs. By enhancing each function and pursuing in-
ter-Group synergies, we are making efforts to reinforce the
overall capability of the Group.

CORPORATE GUIDE 2016
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<’ Top Message
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NIZABRZIN—HBEIETR

House Foods Group Vision

NIZBRBIN—TF. ZOHBOHERTEHHD/N\TAN
L—zHICHUTLER. [BADORENERBCTHI . ZZIC
(FVDEBHIVOREDR/N\NTZANHD]EZFENHEFD
KEHDIBESLZBFLVITINKRICEET5EEZEA
TEWIFEUE,

201 3F(CAIFET100BAEFEZ MR I C & o TRk = 1A
ABITU BZBLUTAEDEN) KEHDZBES UEHICD
<BTYRN—N = ILFET| WD IL—TEBRZF
([CEREBUELU. ZUTIRER. 7L —TEZERRICH (T,
“TBCRE] VA TAREADEE ET —ICERRDH
StEICEVBATHIET .

XEH(FETA) T ¥R [BS5H ULV
BEE|EERELTVET,

BIHU RHUF Tl en T

HRXRPHAETE

The Fifth Medium-Term Business Plan

20155 EHQSIBF1EFARPHETETIE.ERNMET
REICOEIIEBZH >TEVWELIBRE TSR
DR BIEICEDBDEHIC. COWALIERBDOF TEHES
MEZRIHTE2NERD. KHRICEIDTIL—TAD
BE(CHBEATHEIET .
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Creating New Value Based on the Theme of
“Striving to Become a High Quality Company that Provides
‘Healthy Life Through Foods’”

SICHIWHAFET

Hiroshi Urakami
Director, President

Ever since the launch of “House Curry,” from which House Foods
Group takes its name, we have dedicated ourselves to realizing
our founding philosophy of “In every happy home throughout
Japan you will find the warm flavor of home cooking, House.” We
are a food company that continually strives to bring a smile of
happiness for our customers.

Taking advantage of the opportunity provided by the
Company’s 100th anniversary of founding celebrated in 2013, we
adopted a holding company structure and created a new Group
philosophy, “Through food, we aim to be a good corporate citizen,
connecting and collaborating with people to create smiles in their
lives.” Today, we are implementing the Fifth Medium-Term
Business Plan based on the theme of “striving to become a high
quality company that provides ‘Healthy Life through Foods’ in
order to realize the group philosophy.

* Our definition of a high quality company is “a company that is able to create and
continually provide new value from within.”

Under the Fifth Medium-Term Business Plan launched in 2015, we
are striving to maintain and enhance our existing brands that have
continually enjoyed high popularity in the Japanese market, as well
as enhance our ability to create value within our company in the
already mature market of Japan and to become a high quality
company that contributes to the whole of society.



BISBATE TR KEOEESEE . PEONL—FX
[CHERE7Y 7 TOBERMAZINA ERPOSELIC
B BARTE S EMTHULWBOMEZREL. FLS
NBATSERBOUREZHEITIDINEEZIEL TLHE
E< I

ZDOHT.2015FICEINBOHRESER. 201 65F(ICIFEF
BOBWFr/\>EWD28 7 (C 7N —TISBREUE R
MEDFENSPEFANER - F—E2ZBBTITHETHD/N
Da—FI—2EICHITI2RABEZLTTOIET. OF
P—7RIHLTWEET,

For the overseas, we currently operate our tofu business in the
U.S. and curry business in China, and are expanding business in
Southeast Asia. We are also accelerating initiatives to provide new
culinary value to our customers to deliver the “world of food”
through our experience in food production that we have cultivated
and developed here in Japan.

The Company welcomed Ichibanya Co., Ltd., a company
engaged in the restaurant business, to the Group in 2015 and
Gaban Co., Ltd., a spices company, in 2016. We will create
synergies by broadening areas of expansion based around the
value chain from the procurement of raw materials to the supply of
products and services to customers.

2020 ICBiETE

Vision for 2020

[RTHERR]

ITHUFATEAD
TEAN

Striving to Become
a High Quality Company
that Provides
“Healthy Life through Foods”

7
Marketing

TRAHMiEZ BN M CEn iR

Converting offered value into business profitability

BEROBMERADRER

Realizing effective use of resources

F—IR~FE=RhEt (04.381—12.38A)

Selection and concentration
Rebuilding of a growth scenario

[ SEIR & tEch EEEDTUZ@@%%} [
G

° BRBEZUWRL. INEHZRE

Reform the business structure

to strengthen profitability. each business.

R&D-NU1—FI—VICHWNT
BSfiifEZ RIS

Creating value within our Company
in R&D and value chain

ZEMURPET (13.358-15.380)

ERS DR EFHIEE
rowth in Japan and overseas and
the construction of a framework

o BEBOMNRICHIT T FHIZER

Improve systems for growth in

4

KUBBIKRICERFINDHFHLLMABEDRIE

Creating new value to delight customers even more

3DDEEDEEZRIT
(BER-HEEZDOREHR)
Always fulfilling the “three responsibilities”
(to customers, employees and their families, and society)

ERR~E7VRBPET (16.388-18.387 | 19.388-21.38)

Strengthen capacity to create value on our own.

} [ BSfiifEZzglt g 57723k }

O X=TTAVT+A/R—Y 3 CERRATSZDORT
BoSffifEZelHd 5 1%Z38(Ed 2
Strengthen capacity to create value on our own in the
mature domestic market through marketing and innovation.
o BNBERBEOIE—RNT v
Accelerate the speed of developing the International Business.

»
>
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Top Message

17 3HORERIE . BHEA 2t

Business Environment and Policies for FY2016

SHTIN—TERVERERE Q. EARATSBICHT
DEFBRDEILEFTEDBRITIDEEHEEYTUR
DOEMEEORZ. FHEEDHFRETERE VLR RIS
DEELGE RBERMBEL TBEDEFRINET,

COESBRIBEDOETHERRPHSTED2FBZ MR F
I EABEOIG I RIEEFRREDRILBHNEED
RRIDEICEF 7 fERE B ICHEELET .

B FARNIREEX BREGEXRG. INGDTEE
DATERELTC XTI T2 THBOZFTIC R ENRRD
DTS URfEZESD NGB NDES5BZREZERDEES
(CVED M EN—RICUTHAT S CHIT DM BH
DEPSICEHHAET -

BARBEXRSG AKE PE-RE7ITOER3ITITIC
BVWTBAY—TYNDORREESRICI)IAH B L DEE
A BERBRODILKEEELET,

ABEBER TN —T—REB o EEEHLUED BN
ATOAL—DAZa—\EG EICERWVEATENIET,

d—RL—RANFR

Corporate Governance

ETCDRT—IHRINT —LDEBEBRZ®RETDENE
BEEZTH) . I—RL—M AN ADB=MGENICE
HTNZEDNTN—TEBRTETZ YR/ —~—"%H
BT LTERNBBVWEREEZEZATCHBUET . COBAICE
DEHUIN—TFI—RL—~ANF O A EFIDIEFEE
TR ABIDFERICE A THUET

B CHETRREBBICEECHM IR BEDH
KMEBERROBE LB LOHEEEOEITICESH. IS
17> ZADEEERB7=HCT—RL—hH/NF > 24K %=
BELTHUEY,

VEERRULEI—RL—MNAINF - O—-RICHNWTITY
ZATFLA Y EUEBBICDWTS. I AR EDERRT]
[BEBEAOFERE] ME@T TIHBERZROFME] G SR
[CEIEHUZIBBO S Fe TR EEICERZH L
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The business environment that surrounds the House Foods Group
is expected to be more uncertain, with changes in the household
composition in the mature domestic market, more budget-minded
consumers, concerns about weakening consumer confidence,
and rising raw material costs against the backdrop of growing
demand in emerging countries.

In this environment, the Group will further promote initiatives to
strengthen the earnings power of the domestic businesses, create
new demand, and accelerate growth in the international business
in the second year of the Fifth Medium-Term Business Plan.

In the Spice/Seasoning/Processed Food Business and the
Health Food Business, the core businesses that will play the key
role for earnings, the Group will further strengthen their earnings
power by enhancing the brand value of the core products through
the execution of marketing strategies. It will also work to create
new demand in the mature market based on its solid technologies.

In the International Food Business, the Group will surely take in
the growth of the markets into which the Group has entered in the
three key areas of the United States, China, and Southeast Asia in
order to expand the business scale across the boundaries of food
culture.

In the Restaurant Business, the Group will strive to increase the
value of curry menus in Japan and other countries by promoting
cooperation among the Group companies in an integrated
manner.

We believe that it is important to strengthen our trusting
relationships with all our stakeholders, and believe that
continuously raising the quality of our corporate governance is also
an essential element in our aim to be a “good corporate citizen,”
which is noted in our Group philosophy. Based on this concept,
the Group is committed to the establishment of a corporate
governance system and the continuous enhancement of the
system.

At the same time, in order to properly respond to the dramatic
changes taking place in the management environment, House
Foods Group has been striving to improve its transparency and its
role in society, as well as achieving accountability, while developing
a corporate governance system to ensure thorough compliance.

Among the items reported as “Non-compliance” in the
Corporate Governance Code disclosed last year, we have already
embarked upon certain items, including “multiple appointments of
independent outside executives,” “English translations of
convocation notices,” and “holding factory tours for shareholders.”
We have also launched diversity initiatives with an emphasis on



FAN=2T 1 DEHEAEIBH THY  SERDBIIRBVA/NS
> AR e E T CEVDET

#OA—RL—KHNF U RCET MOV TIEP21.[O—KRL—NHANF
22 CHESRLIEE W,

MEETDERTS

Policy on Shareholder Returns

BRI IN—FTIIERE GESE S ME@30% L Ea B4
U RENGEELSZBIEd Cez ARy DEARSEHEL
THEIFEUZ. LAL BWBEERCHWT v/ > &S FRTt
Uiz &ICHV . EEOE. BREESHIN ORI D F 4.
DNAVCEEEEEEDEAICL. IREOETZHOGTN
BROZFHNIAELBDEHNBIAENET,

DD FREDDEELGDFRENSZDLDBE
ERZRVEANRENE S BRI TE6NDEER. N
HAK RSB D DEA G HZ [ EFEBSCHVFRET D155
AL ONABHIO R EZR<GEBE S MM30% U F2 &
HEUVCRENBE S Z M T 5] CEITEEVLZLEU,.

RS ERIECEE (M)

Annual dividend per share (yen)

promoting active participation by women, and will continue
discussions toward an improved governance system going
forward.

* For details regarding corporate governance, please refer to “Corporate Governance”
on page 21.

The Group previously considered the payment of stable dividends,
with a dividend payout ratio of at least 30% on a consolidated
basis as a standard, as the basic policy on the return of earnings
to shareholders. However, in relation to the Company’s move of
making Ichibanya Co., Ltd. and Gaban Co., Ltd. its consolidated
subsidiaries, the changes in profits and losses that will not entail
cash movements are expected to become greater for the near
future, due to the generation of extraordinary income from shares
for step acquisitions and the amortization of goodwill and
intangible assets.

For this reason, believing that stable dividends will more likely
materialize if we exclude these fluctuating factors from the source
of dividend payments, we have revised our basic policy on the
payment of dividends to “maintain stable dividends, with a
dividend payout ratio of at least 30% on a consolidated basis
excluding the effects of extraordinary income arising from business
combination and the amortization of goodwill as a standard,” from
the fiscal year under review.

HAS= 16.3HA=E 17 38R AH
ance FY2015 performance FY2016 plan

30 30 30

B 14m (%)
Dividend payout ratio (%)

44.4 13.6 58.0

B A CED<EHMER (%)

Dividend payout ratio based on new dividend policy (%)

— 32.0 353

BN IZBB 7N —TF BZBLUT.BEHRDOEE
E HBEZOREDKEEZ. TLUTREDSIMNBDHREHIC
Bl27YRIN—RF—ZDE L. INHSELEHERITTEN
EX

SlEHECIBEBUET IO BEVBLLHTET,

In the future, we at House Foods Group will continually strive to
provide a smile of happiness for our customers, our employees
and their families, and society, through our food products and
services.

We look forward to your continued support.
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YFEE Feature

S8BE| ZFE{bL.
BARX AL —-DHLLE

Converting Ichibanya to a Subsidiary and Taking the Delicious Flavor of

Japanese-style Curry to the World!

The Relationship between Ichibanya and House Foods Group

SHtEEBERE EEEDRIENSH<AIL—Y—ADHEGZ(FLH BHNBE
TOHE EEMNECRED LG ERLSBRE CEEZRD ERD/N—h—
EUTORRERBRL TEVWEL

[AL—=AX=HA—=DNTXHL—=LARZ>DOEBR]EZNETNOEED
NO I EENFZHOET AL —DUFREBICLT BERADERSD[HULL
S| 2L TVLEET,

The Company and Ichibanya have built a relationship together as the best partners,
starting with the supply of curry sauce that has continued since Ichibanya was founded
and subsequently consolidating our collaboration in various areas including cooperation
in international business, production efficiency and quality improvements.

By joining hands as the leading companies in our respective areas in our roles as
“House Foods, the curry manufacturer,” and “Ichibanya, the curry restaurant,” we will
further expand the world of curry and deliver even greater “delicious flavor” and
“excitement” to our customers.

SHRERNL—FFIE[HL—/\JZXCoCoEBE| ZEASN TRREL.
AL—L AR FI—2ELTERINBRI a2 IILTVET,

Ichibanya operates “CURRY HOUSE CoCo ICHIBANYA,” a restaurant specializing
in curry, in Japan and other countries and has established an overwhelming
position as a curry restaurant chain.

NL—ay7OHSHREE
saEyI7 (BF)

Market scale of curry restaurants and
Ichibanya’s market share (Japan) *'

TSR

Market scale

967

¥96.7 billion

SEEIT
Ichibanya’s market share

81.1-

BERDITFATH—F —HTEBLHEALE.
BHEERE—IRICEDQIE—- I EDBLZF
Strong support from repeat customers based on the ultra-
customer-first philosophy, including a system enabling cus-
tomers to customize their orders to suit their personal pref-
erences

EBEBED TV Fr ARV ATA
[TIWN—LD AT L]*2
“Bloom System,”*? Ichibanya’s original franchise system

[RE ] [EFHREE] (CRFTESNIEBFEDES

The strength of existing stores, backed by “quality” and
“store comfort”

AX=H—EL ANV @t DEHEFEN LT
HL—DHRDOELBLH)

Further expansion of the world of curry, leveraging the
strengths of both companies, one a manufacturer and the
other a restaurant

mEREDOmE E

Improved quality assurance ability

FECEECHITSIRE

Cooperation in procurement and production

BHNL AN VEBRIEEDE(E

Strengthened promotion of the international restaurant business

1 HEWELTRE NBEXY—TT17%E 2015

%2 TN—LPRAT A FIEABELTAR UL REULNAD B TIEHA R =32 AR IAVNORE /N T EH OBV EATHSMILS BHIE

*1  Source: FUJI KEIZAI CO., LTD. Food Service Industry Marketing Handbook 2015

*2 Bloom System: Under this system, a person initially joins the company as a full-time employee and, while earning a stable income, diligently learns store operations, human resource

management, and management know-how, only after which time he or she becomes independent.

CORPORATE GUIDE 2016
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WEBE EBttRESTA MR
Toshiya Hamajima, President of Ichibanya
Co., Ltd. and Hiroshi Urakami, President
of House Foods Group Inc.

BAIHL —0isHEEHSE

International Penetration Strategy for Japanese-style Curry

F7—ARNI VNI — BX(EADR
First entry Penetration into food culture
LA 5 A—H— >
(HEn7- BRI AD) (READZRE)
Restaurants (flexibility and Manufacturers
customer-response capabilities) (penetration into households)
SHREREIVT

Ichibanya Co., Ltd.’s
Areas of Expansion

CoCos&EqEE HE -TU7RIHIEE cotesmm

Number of CoCo Ichibanya stores by Country and Area (as of May 2016)

BHZ Japan B9  Overseas
FAUAUNTA) /55 (1994)
1,238. 162.
5y JE5 J& & 205005
1,238 stores 162 stores #E/23/5(2008)
91/ 26j&(2008)
O FEHE &5 /6/5(2010)
jrac ooty TAUH L) S 4E(2011)
SUHAR—IL/5E(R011)
12R%277,/315(2013)

NL—277./2i5(2015)
71> /515(2015)

USA (Hawaii): 5 (1994)
China: 54 (2004)
Taiwan: 29 (2005)
South Korea: 23 (2008)
Thailand: 26 (2008)
Hong Kong: 6 (2010)
USA (mainland): 4 (2011)
Singapore: 5 (2011)
Indonesia: 3 (2013)
Malaysia: 2 (2015)
Philippines: 5 (2015)
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BELIAVNIBER Overview by Business Segment

& -FHKRILE

—
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Jdinl

Spice / Seasoning / Processed Food Business

0 16. 3R mIEFERITE L StEaLE
Proportion of Sales by Product for the Fiscal Year Ended
March 2016

z

RomiexEs!
Fo e

Proportion of

XBH

Food service products

9 Sal
1 37%’ by Perloeo?uct _
AINT R
Spice
L NULRA

14.1%
I E R

Main Products

Retort pouched curry

9.6%

116 38N

Status for the Fiscal Year Ended March 2016

201 5F2B(ICEBLIELIAL B EDFENHRBICHITIEE
MAEERDIHLUWESADRERE. BLOEARATIEIC
BIIBY—7T 1> 7 IANDHZFRESER . JXNEIRG E DU
BEROHERRLIOFNULBRORINIBREREU,.

The segment focused on efforts to quickly set in place new reasonable
prices after the price revision conducted in February 2015 in curry roux
and other core products. It also worked to maintain and strengthen the
revenue base in the mature domestic market through the efficient op-

eration of marketing costs and cost reduction. As a result, sales de-
clined but profits increased.

WoAhL— LNULMAIL— W2 Fa—
Curry roux Retort pouched curry Stew roux
. 61.79% P 5z7. 26.09% f 25zr. 71 0/0

N—FEMIL— HI)—EBAHL— Fa1—=
Stew M|x

Vermont Curry

Curry Ya Curry

1963FH5T
Launched in 1963

: 1966FF5E
19995 H5E Launched in 1966

Launched in 1999

HH ()1 > 7 —BRSRIT—4(2015.4-2016.3)
Source: Monthly SRI Data by INTAGE Inc. (April 2015 — March 2016)

DT AV NRIZEE
Results by Segment

55 LS Net sales
(B75) (Millions of yen)

.t7‘)( > F*Uﬁ Segment Profit
(B575H) (Millions of yen)

AN R ZDfth
Spice Others
meaT. 23.4%
RIHIY AFv7 T—=A> TH—r T77—R
Wasabi Packaged noodles Care food

Snacks

Dessert

Launched
in 1974

B HEFE Results

(&) (Milions of yen)

150,000 130500 10,000
122,680 i 8,150 FY2012|FY2013 |FY2014 |FY2015 g%
120000 1 ot 8,000 7924 ----- Tage
Lol 6,660 i i 585 Net Sales
90,000 b 6,000 R S— B
: : : : Former standards 123'875 125'518 122'121 B -
60,000 R 4,000 - HEE _ _
| . T ndards 122,680 120,018 135,500
30,000 . 2.000 Lo EEF%E  Operating Income
I P |BE# _ _
P b Fomerstandads~ O11°7 | 6936 6,618
FY2014 FY2015 FY2016 FY2014 FY2015 FY2016 B _ _
200 20 Now stonderds 6,660 7.924 8,150
Target Target

#2015 3FHAR 7 A NEELS THERIDBIEETHL TLET .

From the fiscal year ended March 2015, figures before the elimination of inter-segment transactions are reported.
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The Fifth Medium-Term Business Plan

[BOABILIBEDBEENVERIER(LITH U [FWEER. L) LB KVEE KEE(CT3—HALERE - —EXD

RHZBOT. [BIFEE OB S RO HREH ORI ICEWUEDT,

Faced with changes in the business environment surrounding the Group, such as the externalization of meals (less cooking at home), we
will work on the “Strengthening of existing areas” and the “Development of new areas” through the provision of products and services that
focus on the values “Healthier, better quality, more easily, and with a more appropriate amount.”

KENRBDOZE(EADITI

BOHEMEAN DX

Response to changes in home - cooked meals

~ KR KW EB(HBLLL) £

~ Healthier, better quality (more delicious), more easily, and wi

Response to the externalization of eating foods and meals

WEEE KWESE ~

ith a more appropriate amount ~

~g-

| EXfFrRigiD5E( L |

| #h3RnAiE 0 RRH

“Strengthening of existing areas” >< “Development of new areas”

(INEREZR)

‘iroﬁtablew

(REREXR)

PREEICHITHEELK
iz e
Expand business in the area of home
meal replacements.
Offer new added value.

(Profitable
(Growth business)

(N +RUREEZR)

+ growth business)

775> R&lk
INES 7581k
FiMEREICEDFEEDELE
Strengthen core brands.
Enhance profitability
Create demand by offering new value.

BEOBRSENEMERMICES
INEERRRDERK
Pursue earnings and growth by drawing

upon the Group’s own competitiveness
and ability to offer value.

WE+v/\>= T )L—F T Z . BtoBfEE Z# 381k

Strengthening the BtoB area as we welcome Gaban Co., Ltd. to the Group

2016568 EBAEFERICRAER DWF v/\> &7 I —FITMRE Uz, ¥+
INUF1954FEDRIZELEE. O3 a—[CRFRSNSERBLEFR 2RO 07Ty
2 3F)VITIREU EEAMBCH VO TREC RIS 3 2B THUET,

LA AE T DBtoCTEIZ (I Z . BtoBfEE, COXn %z 58 b L RAEMED

TBZEICLHTNEET,
House Foods Group welcomed Gaban Co., Ltd., a company with strengths in
commercial-use spices, to the Group in June 2016. Since its founding in 1954,
Gaban has supplied pepper and other high-quality spices to food professionals, and
has established a solid position in the commercial-use market.

We will strengthen our response capabilities in the BtoB market in addition to the
BtoC market which is our forte, and further expand the scope of our supply value.

TET—9

B #Fv/\>
AiLAATED RRERPRX
=N 2,8278AM
SENE  ANTRERFORERTT

Corporate Data

Name: Gaban Co., Ltd.
Headquarters: Chuo-ward, Tokyo
Capital: JP¥2,827 million

Business: Manufacture and sale of spices
and other products
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BELIAVNIBER Overview by Business Segment

|
BRBmEx
R 0057
Health Food Business
1 16. 3B miERER T L EBaltE
Proportion of Sales by Product for the Fiscal Year Ended
March 2016
Z
DA —-R
Chikara series
AHvF)—

HmiEEnm
o LEERLE
Proportion of

Sales
by Product

Mega Shaki series

4
I ELGRGE

Main Products

116 38N

Status for the Fiscal Year Ended March 2016

FHRBOWERAE EDZH [V DF] ) —XDEREE.
[C1000]3 =D F v )Lad s b (B A E LTz fER.
RFEREEH DA C—EHEDE TR ENSBINEB DD
=T T71>7 AANDHRBAZBELZCEBEN SR
Eig)EU,

This business segment worked on the rebuilding of the Ukon no
Chikara series and the strengthening of the response to each channel
for the C1000 series to improve the profitability of its core products. As
a result, while segment sales declined due to a sharp drop in sales of
products for sales consignment and the impact of the end of sales of

certain products, segment profit increased, reflecting the thorough en-
forcement of the effective operation of marketing costs.

72NN - C1000>1)—X b P e e Z0fth
Ukon No Chikara series C1000 series I Mega Shaki series Others
20045 55T 1990FH5T 20095 5%

Launched in 2004

17 A NRISERE

Results by Segment

55 & Net Sales

(B75) (Millions of yen)

Launched in 1990

W7 A2 NFl#E Segment Profit
(8575) (Millions of yen)

Launched in 2009

[ ZEEHEFE Results

(B3 (Millions of yen)

(
40,000 — 2,000
37212 30 eon 35,000 1750 FY2016
= rmoo1 FY2012 |FY2013 [FY2014 [FY2015| Bf&
30,000 N - 1,600 1398 | - Target
1 1 1 1 ﬁt% Net Sales
P 1,200 b [E=53
20,000 —— Lo | Former standargs| 42766 39,532 36,641 B -
. 800 717 ; RS _ _
i i i New standards 37,212 | 34,523 | 35,000
10,000 —— A 400 ! EEF%E  Operating Income
] 1 ) Py
1 1 ! |H§ZE — —
I | Fomer standards| 1203 | 1585 600
FY2014 FY2015 FY2016 FY2014 FY2015 FY2016 HESE - -
g1z g1z New standards 717 1.3%8] 1750
Target Target

#2015 3FHAR 7 A NEELS THERIDBIEETHL TLET .

From the fiscal year ended March 2015, figures before the elimination of inter-segment transactions are reported.
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Market Data Trends in the Ukon (Turmeric) Beverages Market

ITiET—9 IOV RUZJERGEHER l l

(B5F) (Milions of yen)

20,000

v jm b4 NV b2/
Ukon (Turmeric)
Beverages
g7

Market Share

58.3%

15,000

10,000

5,000

0
2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

BT TV RRSRIT—Y  RREEITIS (EEM D VIR D) EFA4R~3H8
Source: Monthly SRI Data by INTAGE Inc., Health Beverage Market (beverage with turmeric as the main ingredient) for the twelve months ending March 31 each year

I SBRRPHETE

The Fifth Medium-Term Business Plan

JZARIVRO—LOBIKRICE DN ILE ERRICAFADAAICERAED,

We are working on the thorough enforcement of cost controls, in order to raise our earning power and achieve growth.

HEREER /N1 AEE E9IVEE

ewBeg ssauisng Aq meinen0 @ SHZEIM7\! W\ - kit I

Functional spice business Vitamin business
HmlEDFA(L - FifEFERDEIH E9 I AR MBI DK
Maximization of product value and Expansion of areas for offering vitamins

the creation of new value areas

ILF | ome~ | EII
eys>y S7=2C  Tig
rj:r/a)jj Multivitamin Vitamin + o

Ukon No
Chikara

MRBRNEIFCS

Allocate resources to new businesses
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FELT AMIBER Overview by Business Segment

N9

— O ==
i Oo0o==
[ ternat|onal Food Business

B16.38AFXR 7 EEBmLE

Proportion of Sales by Product for the Fiscal Year Ended

March 2016 KESL
(19814&F~)
siness in the
ited States

>

R IT7EE
(2011&F~)

Businesses in Sout
Asia (from 2011)

5.8% 5= FE SR

Proportion
of Sales

hEER
(1997%~)

China business
(from 1997)

21.8%

B 16.38HDINR

Status for the Fiscal Year Ended March 2016

BR3TIV7 CKE-PE-RE727) ICHBITEBHELARD
AE—R7y P EUR SIS A A BB IS 3 F
UTeo BHE NBEELT AV MNIRICHN HBELT A
NMIBENTHWELUIEBATRAEITSHL ANV BEESN
BEENBELTHEIET,

This segment has been working to accelerate its growth and in-
crease profitability in the three key areas (the United States, Chi-
na, and Southeast Asia), as a result of which sales and profits
increased. Associated with the new establishment of the Res-
taurant Business, the restaurant business operated overseas,
which was included in this business segment, has been trans-
ferred to the Restaurant Business.

KERE 7 VT BEGREPES(CK) INFADEARE
For businesses in Southeast Asia, the account settlement date for the fiscal year
under review has been made for an irregular period of nine months due to a change
in the account settlement date.

e

Businesses in the United States
ERDANLITTOFU ZIRET S

Provide people throughout the United States with
“Tofu.”

OfERFR=

ﬁw%ﬂ L—

Vermont Curry

Organic Tofu

BT A2 MRS

Results by Segment

Wok me up

.JP_'EJ:E Net Sales
(B75) (Millions of yen)

pESSR

China Business

OHL—Z1 2=hEARRBIC
—ZANDFfER M
(MMake curry and rice a more popular dish in China.

@Offer new value to meet the needs for health
and disease prevention.

MEAHAL—  H3A>DOH C-Vitt Purin Mix Sherbic
Java Curry  Ukon No Chikara
D ZEEHEFE Results

W7 A MR Segment Profit
(B5F) (Milions of yen)

RE7ITEE

Businesses in Southeast Asia

FEMISETCORBDENSELSIUZRS

Offer the riches and pleasure of food in emerging
markets.

(B75H) (Milions of yen)

25,000 2,000
1550 FY2012 FY2013 [FY2014 FY2015
20,000 — —_ 1600 —— 2, Target
17,797 1,381 [
- F5 & Net Sales
15,000 —— 1,200 [ ~;
1,000 Lo R e 14700 19733 24689 - -
1 ] ~
10,000 —— 800 —— [ E%E _ _
. T ndards 17,797 | 18577 22,200
5,000 —— 400 —— S EEFE®  Operating Income
] 1 =
[ |BE%E _ _
I Former standards 677 617 1.088
FY2014 FY2015 FY2016 FY2014 FY2015 FY2016 B _ _
200 20 Now stonderds 1,000 1381 1,550
Target Target

#2015 3FHAR 7 A NEELS THERIDBIEETHL TLET .

From the fiscal year ended March 2015, figures before the elimination of inter-segment transactions are reported.
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The Fifth Medium-Term Business Plan

NESEES

Businesses in the United States

REAPHASTEI T O

Ey k(- AR

Build base for business expansion in the next medium-term business plan.

KFEIY—Tvh

FITRI—Tvh ERERDHELRD
NO.12 17 DEZDIK FRRIES K

Asian Markets:
Further expand the top share.

American market:
Acquire and expand
new health-conscious customers.

[HOUSE TOFUI DTSV Rk EIHERREIEA
Strengthen the Launch high value-added
“HOUSE TOFU” brand products.
[KAWEE] [ZR-ATNIHE & FHHEEE]
RIDDREESVLE KEIDERZEIIEIPIL

[Water-packed tofu]
Quality for peace of mind and
good taste

[Processed tofu and soybean products
and new businesses]
Make soybeans, a healthy food, easier to eat.

NS/ eET —< DREX.
KRS D2REPR-5240ME_E R D RhE

Apply theme for improving profitability as well as promote the health benefits
of eating soybeans, and implement measures to increase recognition

IRESREE TLEHER
U.S. tofu Business Sales

100 (875%) (Millions of dollars)

80

60
40

20

2007 2008 2009 2010 2011 2012 2013 2014 2015 20"56
B

Target

KEE1 B~ 1 2R EUIcRiE.
M Results with fiscal terms of January to December each year.

aslESESES

China Business

BARXAL—DRT—I 7y E

BB DG SHATEHEZIER

Elevate the level of Japanese-style curry, and offer distinctive new value.

[FEARBAI AT
THIRZRIR
Realize inflection points for making curry
and rice a more popular dish in China.

+ 2 2

L - 11— —xiE WREERENRRBEET D

R=UT4VTRE XZ1-BREFIGA =71V IER
Marketing investment  Expansion of user-responsive Marketing to promote the understanding of

efficacy and the actual feeling of effectiveness

I menu-edification model

AL—EE

Curry business

J7—ARIVRU—
TOTEEE

Use first entry to
build market

2k Ve S EES
REEF ez Functional drink business

Household-use Commercial-use

EEEHDILTE.
J40—-TU7HEK

Enhancement of the sales system and
the expansion of follow-up areas

ITESX STLE#HE

China Business Sales

400 (&757%) (Milions of yuan)

300

200

100

2007 2008 2009 2010 2011 2012 2013 2014 2015 20;;6
B

Target
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FELT AMIBER Overview by Business Segment

16. 38D

Status for the Fiscal Year Ended March 2016
20155128 ICHEBEEMRIDS 1 %=EEL GBS Tt EICHEVWNBSBELY
AN WELEUECBANL ANV EXE T BN BREEHNSBE) .
TEEDIHFERBHRHSKIEBIN. EXEFRLEEHREONAZOENEENZEF

SRS datANDES Oy rals

After acquiring a 51% stake in Ichibanya Co., Ltd. and making it a consolidated subsidiary in De-
cember 2015, the Company established the Restaurant Business (the restaurant business operated

overseas has been transferred from the International Food Business).

Sales grew significantly due to the effects of the new consolidation of Ichibanya Co., Ltd. For oper-

[WEBEIITOVWTIFP11~120
HETHULEHBALTLETODT
SELEEN,

For details with regard to Ichibanya
Co., Ltd., please refer to “Feature” on

ating income, the benefit of consolidation largely cancelled the burden of amortization of goodwill.

T A NRIZEE

Results by Segment

55 S Net Sales

(B575F9) (Millions of yen)

60,000

40,000

20000 18312

6,711

54,000

FY2014 FY2015 FY2016
g1z

Targ/ét

EBEONAFIELIER BEIRT

pages 11 - 12.
T A NI Segment Profit FIZHETS Results
(B3M) (Millions of yen) (B73H) (Milions of yen)
6,000
4,968*
4,000 — -
75ES Net Sales
P B B B B B
2.93(3 T 1299% — Formers standards
o 44 Kipni - ~ 6711 18312 54,000
0 EEF%E  Operating Income
AT72 450 &% _ _ _ _ -
A200 Former standards
FY2014 FY2015 FY2016 RS _ B 79 44 50
BiE New standards
Target (BE)SBRDNAFENFIOE A&

+SEB(EBBEDONASFEHFIDEZH)
Reference values (operating income before
amortization of goodwill, etc. for Ichibanya Co., Ltd.).

2016 3AMFEANF AKX DNAF DB ZRG
LTHNET S UIEEDNAZFDEAINGELE
BUEITH BHRICTIN—T P —aHEBITBET

N HDE EeBEELET .

(Reference) Operating income before amortization of goodwill, etc. for Ichibanya Co., Ltd.

= ik B _ B
Operating income ‘ ‘ 1,299 4,968

/32— )L Amount of Amortization of Goodwill, etc. for Ichibanya Co., Ltd. and Amortization Schedule

(B3H) (Millions of yen)

Amortization of goodwill, etc. of Ichibanya Co., Ltd. was I

commenced in the fourth quarter of the fiscal year ended
March 2016. The burden of amortization of goodwill, etc.
will continue for some time; however, we aim to improve
profitability by demonstrating group synergy from an early

stage.

CORPORATE GUIDE 2016

Dk 5% _ _
Goodwill 5 years 854 3.417 2,562
408
Trademark right 42 years 159 635 635 635 635
L ERI A RE
(527 +1 RELH)
Cortractrdated | goot 242 967 | 967 967 -
. . years
intangible assets
(franchise agreements)
ast
%m' 1,254 5,018 4,164 1,601 635




Z DM R 6ol E

=]
=
Other Food Related Business

1 16.38AFXR 7 EEBLE §16. 38K

Proportion of Sales by Business for the Fiscal Year Ended Status for the Fiscal Year Ended March 2016

ILL
Jdiin

March 2016 . .
CVSAITDFERFRESENF LEBRB CHOTHATIRN S
— PEEZ LA EX- BESENBEEEDRBLLEENS
rtation and IR EFEEREHE U ET T AU N TR B IIER S
ﬁﬁiﬁl’ e business BUFEUE,
pRE Although the business of the manufacture of prepared foods, etc. for

Import and sales %J:%*ﬁﬁztt

of food materials

P rti
32.2% of Sales.

convenience stores faced higher than anticipated initial costs associat-
ed with the start of operations at a new plant, the transportation and
warehouse business eliminated the operating loss posted in the previ-
ous fiscal year partly by modifying its business structure. As a result,
sales and profits for this business segment rose overall.

N7 A NRIZELE

Results by Segment
55 & Net Sales W2 A MIEE Segment Profit B HEFE Results
(857M) (Milions of yen) (BHHA) (Millions of yen) (8HM) (Milions of yen)

(
75,000 3,000
62,718 ©64.000 Fv2012 | Fy2013 | Fy2014 [Fv201s | B
58613 °&/19 Pl Biz
60,000 ’ 5000 Target

Juswbeg ssauisng AQ MaInBAD @ SJ'S_EET\“CQJT*%‘IHH |

| :;
i E 55L& Net Sales
45,000 —— I — |BE%E
b 1.000 650 Fomer sandards| 20+443 | 47,827 | 47,954 - -
1 ] Py
30,000 —— - et RS - -
o A780 101 | | New standards 58,613 62,718 64,000
15,000 —— N S e — B#ZE  Operating Income
1 1 S
P |[BE% B B
I A1.000 Former standards /01 451 /80
FY2014 FY2015 FY2016 ' FY2014 FY2015 FY2016 R _ o
8% = New standards 780 107 650
Target Target

%2015F3FHALN . 7 A NG FEERIORIBELH#HL TLET
From the fiscal year ended March 2015, figures before the elimination of inter-segment transactions are reported.
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J—7RL—R+H/\NF >R Corporate Governance

J—RL—RHANFDRCEHTIERNGEZ S

Basic Policy on Corporate Governance

NIZABGT N —L3 BERBOFTELEARCERREEE
ETBIRE-RREZNCEVBEIEICE) REDBEMEE RN
ZEH. EFRMEDKRALEEKLTHIET . K HE T HRER
BICEECHINT B/eH BEOHRMEEBHEEDE LS FIUEFHNA
BEDOZKTICEH. I T SA1 7> ADHEZRH/zH(CI—RL—
NNF 2 AERIERBRELTHEIET

BHHUF 2015F1 2BLVHSEREZ )L —MELTHUE
T @t EHEETHY  SHEEHONEBHHI S AT AZEEL
IEERZETOTHIET

WYRI A MF—LAoiexem28E5)
Executives (As of June 28, 2016)

R R UREHIRETS BIFEHR
Director, President Senior Managing Director Senior Managing Director
M cld A B IR RRES

Hiroshi Urakami Keiji Matsumoto Yasukatsu Hiroura

ENfR EXfR EXfR
Director Director Director

HO &% ot & BH —X
Masao Taguchi Akira Koike Kazuo Shirai

BHEER BHEER EET% (150
Standing Auditor Standing Auditor Auditor (Outside)
1RH 53 DOER 75 ERE KT
Shoji Shiota Hiroshi Kato Daiji Shindo

CORPORATE GUIDE 2016

House Foods Group Inc. aims to enhance the adequacy
and effectiveness of management and optimize its corpo-
rate value by engaging in “speedy management,” which
purports to revitalize the management of organization and
enable prompt decision-making. Moreover, in order to prop-
erly respond to the dramatic changes taking place in the
management environment, House Foods has been striving
to improve its transparency and its role in society, as well as
achieving accountability, while developing a corporate gov-
ernance system to ensure thorough compliance.

The Company made Ichibanya Co., Ltd. a consolidated
subsidiary in December 2015. Ichibanya Co., Ltd. is a listed
company, and House Foods undertakes the operation of
that company’s internal control system with due respect.

EIFERR HYf1R
Managing Director Director
TR E2 B =85
Masahiko Kudo Toyoaki Fuijii

HYiR (#£54) HR#ffR (#154)
Director (Outside) Director (Outside)
L7 #B5e FamE A=
Kunikatsu Yamamoto Kyuzo Saito

EEER1R (#t5Y) EEER1R (#t5Y)
Auditor (Outside) Auditor (Outside)
SEE TRl B BEE
Hiroyuki Kamano Junsuke Fuijii
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House Foods Group Corporate Governance System

HEFES Shareholders’ Meeting

Board of Directors: 10 directors
(2 directors are outside directors)

Board of Auditors: 5 auditors
(8 auditors are outside auditors)

1 Election 1 Election 1 Election
IR E 104 _EBBRs 5% PR
(> B EEE242) (5B ERERIR) SEEEA

Accounting Auditor

.%ﬁ Auat

ﬁ%ﬂ%ﬁ?’i Representative Directors

TN—TEHRERS
House Foods Group Management Committee

7\ —TRiRERS

Group Technology Management Committee

XEZRE

Delegation
of Authority

EXEFTBER

Business Divisions : Division Heads

_[ 7‘)L_7°‘§*i Group Companies ]
‘ ESE -fR4E Audit/ Overall control
B = STiosiE CSRx 7)[/:7: 7}lz—=7°
e ST = REFRIIRH CSRZEE=
Auditing Quality Assurance CSR Group Quality Group CSR
Division Management Division Division Assurance Committee Committee

RE FORBRE . QITNURE(ICRSZESIERBOIN

&=-8
Management /
Oversight

EBPIT
Execution
of operations

PIERH |

Internal Control

Status of Executive Management Organizations Relating to Decision-Making, Execution and Supervision in Management

BRI DWVT

Organizational structure

B2 BEf% Directors

ECEZESfR Auditors

HifRe0HR #HE EBEESOEEDEH BELTWLS
Chair of the Board of Directors President Establishment of Board of Auditors Yes
BUFHRO N () 10 EERDO A (8) 5
Number of Directors Number of Auditors

AR DAL (B) (A IRIIREDANEEZ) HABBRDOAH (B) (R HIIZEDOAER)

Number of Outside Directors (of whom, Independent Director) (2) Number of Outside Auditors (of whom, Independent Auditors) (3)
BN DIEER 14 EEBEEDEH 44
Term of Office of Director 1 year Term of Office of Auditor 4 years

CORPORATE GUIDE 2016
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MBI TR

System for Execution of Operations

S FEERHERAREEL T R EER. BBREAIC
K B DBEBOPITOER EBHLUBEEE T THIET,

V1R = (FEUE R 1 08 (D5 S B 1R 28) TR SN Bt
TIN—TDEELGEBPITERET 2EEEIC MOEHRE KUY
N—TEHDOEBITER- BEBLTHIET,

HifR=ERUAB10.RERFZZRAF20REL . R TIHER
NLBEBATEITOTHIET T I IR ERIDE L 1
BREF(CHIBTIL—TERHOBBREDAE—RT7YFLEFNS
DHEBEZ(CBOHTH  SHOEMHR S EFELRTIN—TEHDR
KIFBRILRERF T DED MHROEPE1FEUMEREEE
ERECTDEEHICRERBEOREISREICHMTESLIICL
THIFET,

WEE(AH

Audit System

EERRGEAERSBOL MABERIY) TEREN. BEER
(FEFREAEBUERKRAZITOEMN BEICIDC TRFTEEAY
BB E T OSSN IR OEBRITOERZTOTHIET,

NEEBEHH ICDOTFL TR HREEDEEIN 7L —T%E
SO ETENGEBETERELTHIET,

WEBHRH S AT AICDTEL TR BEEDN 7L —TREESD.
PIBRHEH DB P AERHEHIS 2T ADERR ROl a &2 RiEL
THIFET,

ABBEBEICOTEIU T BRETEEAAN YV ERTIAE

B . EREEINE VEERSSUICAEMEIEEIC DV TEAERNE
MfELTHIET,
WERAEHHRENTOER

Nomination Policy Decision Process

REMFEOREEEMR EERDERZTOICHOTDS
FEFHRSICDOVTIETERISHBULWAMZ HHRHIU ABELE
LEFREPOELCBERETHRBELICOX T HEN IR AIC
REUVVRBEELTORELTHIET,

CER#fTR)

o 7 —TEZR-HEHINIROL BERSSBVBEHZER>TLS
* REETHEN T DA BBR-BENERO>TULVD

o ERMEDE 2R HEERTEN T IHEENER > TS

o S QEFREL THRINLLWVENIE ARt 2R >TWL 2

EEER)

o BLVRERCRBEICE DS AT HITCSBRENER > TS

o B OEEREVTHRULWVENIZ ABSEZR TS
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As a company with a Board of Auditors, the Company monitors,
supervises, and audits the execution of duties by the Directors
via the Board of Directors, Auditors, and Board of Auditors.

The Board of Directors, consisting of ten Directors (of
whom two are Outside Directors) makes decisions on the exe-
cution of important operations of the Group, and monitors and
supervises the execution of operations by other Directors and
Group companies.

The Board of Directors meets in principle once a month,
and meetings of the Management Committee are held in prin-
ciple twice a month to undertake the prompt and effective exe-
cution of operations. Under the holding company structure, the
Company strives to speed up decision-making at Group com-
panies through delegation of authority and to invigorate the or-
ganization’s operations. The Company’s Directors serve con-
currently as President of major Group companies. Furthermore,
a Director’s term of office is set at 1 year in order to clarify au-
thority and responsibility as well as to enable the Company to
respond swiftly to changes in the management environment.

The Board of Auditors consists of five Auditors (of whom three
are Outside Auditors). Auditors attend the Board of Directors
meetings and offer opinions. They also audit the execution of
operations by the Directors, collaborating with the Accounting
Auditor and corporate attorneys as necessary.

As for internal audit system, Auditing Division reporting di-
rectly to the President conduct audits of operations, including
those of Group companies, according to the audit plan.

As for internal control system, Auditing Division evaluates
the status of development of internal controls and operation of
internal control systems, including those of Group companies.

External audits are performed by Deloitte Touche Tohmat-
su LLC. We have an audit agreement with this firm to perform
audits under the Companies Act, and those under the Finan-
cial Instruments and Exchange Act, and to audit our internal
controls.

With regard to the policy and procedures for the election of
management executives and the nomination of Directors and
Auditors, the President shall make proposals to the Board of
Directors upon consultation among the relevant persons,
consisting mainly of the President and directors in charge of
human resources, with regard to suitable personnel as noted
below, and reach a resolution as to the candidates.

Directors

® Persons who have courage to stay committed to the Group’s
philosophy and mission statement

® Persons who have the knowledge, experience and ability to
engage in management

® Persons who aim to enhance the corporate value, and who
have the driving force to achieve performance targets

® Persons with an excellent human nature appropriate for a Di-
rector of the Company

Auditors

® Persons who possess the ability to carry out an audit based
on extensive experience and insight

® Persons with an excellent human nature appropriate for an
Auditor of the Company



BEEHRMRENTOER

Decision Process for Executives” Compensation
BB DI EDZE (L BB LR (ToNTE—EDEE(C, The amount of compensation, etc. for Directors is determined in ac-

A g g gy Fpan [P . cordance with specific criteria established for each position, taking
R DORECRBREADRRS LKL RELTHIE into account matters such as the Company’s business results and the

o F e AR PLOEERGEERMELTHIETS, individual performance of each Director. Outside Directors and Audi-
e — 8 o b 22 _ tors receive fixed compensation. With regard to the method of deter-
RETDEICOEEL T MERLR TRASNIHYIRZAD mination, the amount of compensation for Directors shall be individu-
FHERAICH VT B RSB = DRE T, BEE X IR ally determined by the resolution of the Board of Directors, and the
FEEBBDBET. ZNZNEROSBMEE RELTBYET . amount of compensation for Auditors shall be individually determined
by the discussion of the Board of Auditors within the maximum
amount of compensation resolved at the Shareholders’ Meeting.

(2016EFE3BEAMIRTE)  (Status for the Fiscal Year Ended March 2016)

Be BHZEOHRE (EHM) IS ORITRIDFSEE (BHFD) HREBIREBOEH(B)
Executi{vxeaclalzsz:i}fication Total amount of compensation, Total amount of compensation, etc. by type (Millions of yen) Nur:berxi_elﬁble
etc. (Millions of yen) EAIE Basic compensation E5 Bonuses executives
B (1S BEEARBR<)
Direc’é (excluding Oyl]tside Directors) 234 195 39 9
B (EA R ) 38 38 0 )

Auditor (excluding Outside Auditors)

HIMRE 61 57 4 5

Outside Executive
(F) 1. B OIMMER(C (S ERAFRBER R DERADES Notes: 1. The amount of compensation for Directors does not include salary as employees for Directors who

SENTEIFEEA are concurrently employees.
2. B DRBNBRERE SR EE3E80B A LA 2. Amount of compensation for Directors: no more than 380 million yen per annum; amount of
EAER DIRBNPRERE  FF5R 1R compensation for Auditors: no more than 100 million yen per annum.
3. HBEFEROEH®REIIRZ (O NEUHER13) . 3. As at the end of the fiscal year under review, the number of Directors is nine (of whom one is an
EERISZ (OBHNEBRR3R)TT Outside Director), and the number of Auditors is five (of whom three are Outside Auditors).
WM E OEEIER

Reasons for Election as Outside Executive
S EUFR DZ(FIEH  Reasons for Election as Outside Director

Z(FIEH Reasons for Election

LA F7E TEREELLCEREBICREEI 20N T . MBEOEELAHMEEERBCNIT IRV EHEEL TH AHEUHERELTHHOD
(EEHIEIBH) SEROEERMED_EICHERAM HIRIL THEFT IR S,

Kunikatsu Yamamoto Mr. Yamamoto has extensive knowledge in finance and a deep understanding of corporate management gained during his long involvement in financial services as a
(term of office: 8 years) corporate manager, and as an Outside Director, he is regarded essential to the enhancement of the Company’s corporate value in the future. Independent Director.
aEE 2= TEAHICHETREFORBZEBL C.BRSBFPEEERICHIDRVEHEEL THY AABMEREL TEHOSEROEEMED LIC
(2016F6F2887A) MELGAMEHMTIL THVFT RIRE,

Kyuzo Saito Mr. Saito has a deep understanding of the food business and the food industry gained through his many years of experience in the administration

(assumed office on June 28, 2016) field, and as an Outside Director, he is regarded essential to the enhancement of the Company’s corporate value in the future. Independent Director.

HHEEEZDZ(FIEE  Reasons for Election as Outside Auditor

2({FIEH Reasons for Election

Eik K REMCERECEDZRN T REBSELTORVRSRSEEEL THW N EERELTOBBEBYICRITT 3T EN TEBAMEH
(TEERIRE3S) HIL THVET IRITRE,

Daiji Shindo Mr. Shindo has deep understanding and knowledge as a business manager gained during his many years engaged in corporate
(term of office: 3 years) management, and is regarded to be able to carry out his duties as an Outside Auditor in an appropriate manner. Independent Auditor.
S RELEUCREABICET 3R ERRBEELL BEEEL THY HNSEREL TORBEBEICERTT 2 EN TEDAMEHIKIL
(fEfTHARE ) THVET SRR E.

Hiroyuki Kamano Mr. Kamano has extensive experience and a broad understanding of corporate legal affairs as a lawyer, and is regarded to be able to carry
(term of office: 1 year) out his duties as an Outside Auditor in an appropriate manner. Independent Auditor.

e = [=F ] TREBICRNHBL D DOEERECHEDZEH T REICHIT DRV RHELHEREELLTCOEBEGCRBRZEL THY AAEEREL
(2016F6F28E/MA) COBBEEICEITI DN TEIDAMEHIIIL THIET JRIIRE,

Jyunsuke Fuijii Mr. Fujii has a deep understanding of management and extensive experience as a corporate manager gained during his many years in the financial business

(assumed office on June 28, 2016) and in corporate management, and is regarded to be able to carry out his duties as an Outside Auditor in an appropriate manner. Independent Auditor.

WH5HEE DI RS

Independence Criteria for Outside Executives
U F IRE O IR EEIETELU CRUE AN EEET The Company has not established its own independence crite-
SENE [T AN 6h B T A B B S L — AR AR ria but applies the independence criteria stipulated by the Tokyo

Stock Exchange and appoints persons who have no possible
DELBZHZTNAEVWEZ HIIRELLGEELTHYET, conflict of interest with general shareholders as independent

executives.
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RERFRHIS AT AICET 2EANGER T

Basic Policy on Internal Audit System

SH TN —FEEHEITICHITDNERHIS 2T %% J—RL—
NANF D ZEFIDFRREEERER- BREBFRORRFERDIZHD
LHEAEESZ AR DBERNETHRNERZEL T B
B[ _EERHINBFHERICR T DNEHEZED THIET

WAEREEEFH]

Internal Audit System

REEEEHCOV T HREEDEEE (BR) M 7L -7
FeZHFTENGEBEREZRBELTHIET,

BB FEN20EMDBEMR. BB 7L —TRHCHUA
PEBEZSTBNCEBL THIET . GEERBRETRESVICEF
R (RS U B I NERD ONE R BB S\ IS5t EZ K
& HABRZ TE 6 T BRI DR Z 1T D0 & N BBHEHI D _EICERY)
HATHIET

RS ICRDNEBHRHIS AT ADBEICDSHEL TS BEEED
FEU.BEM. BBBONERHH OHBE. WEHH S AT ADERRK
MOFHI R EZATOTHN KV EREDBVHRBRSEN TEHHEH]
EHRLCHIET,

(TIWV—TCSREER

TPERENEKOOSNBERERICHOTCIN\VABRRT I —
TCSRAEIDT . CSRICEES ZMERFH REEEHDEED
(SO FSA 7 RAGHIDEIL RE. EBZBMIC. 7L —TA4
HEEZZERETZV I —TFCSREERZHRELTHIET,

TN—TSCSRESR(F.CSRBAFEL. 4AOREL THIET I8
ETSNBRTZERND DMEUTICHHT -FHH T DL EBIC TG
REREL.ZONIGRDOBHMZE=IVTHERIULEI-TS
VRIRIXIAVN AT N BRI 2T EICR MR E (T8
HTHINFY
TV —7TmERILIEE

LI —FRBEA-H—ELTRICRE RO BREBESE
(FTT2LD. REICHTIEECHHEEERBEICELIC.BOG
BICEAD2BERABERBRNDBEL T AEEHESETALT
N—7RBRIARHF20RELTHIET,

FEBBSHICROLTE>TW L T2 REE ML THET
TREH . HESEDFERMRSBEEER EANDEEEZEC. St
TIN—=TDEDDIDIID—BDBILICEHTEVIET,
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House Foods Group believes that an internal control sys-
tem over the execution of operations is a mechanism for
strengthening its corporate governance system, embody-
ing its corporate philosophy and achieving its manage-
ment goals. We are committed to improving our corporate
value and achieving sustainable development through the
building of the internal control system and its accurate
and effective operation.

The Auditing Division (8 members) reporting directly to the
President conducts audits of operations, including those of
Group companies, in accordance with the audit plan. The
Auditing Division systematically conducts internal audits at
approximately 20 branches, divisions and Group companies
annually. Results of audits are reported to the President and
concerned Directors, and audited divisions, if found to have
room for improvement, shall be requested to come up with
remedial action plans whose progress shall be checked
against their stipulated timeline for implementation, as part
of the Group’s effort to enhance its internal control.

Development of the internal control system in respect of
financial reporting is the responsibility of Auditing Division
which develops framework for internal control of the Com-
pany’s branches as well as the Company’s divisions and
evaluates the operation of the internal control system, ensur-
ing a framework capable of providing financial reports with
superior credibility.

Group CSR Committee

The Group CSR Committee chaired by the President of
House Foods Group has been set up in order to stipulate
necessary policies and regulations with regard to CSR,
and establish, familiarize and firm up the compliance sys-
tem under the House Foods Group CSR Policy in view of
the era when corporate ethics are strongly required.

The Group CSR Committee is within the responsibility
of the CSR Division, and meets four times a year. The
Committee regularly analyzes and evaluates potential risks
in a cross-sectoral manner, develop countermeasures to
such risks, and through operating a risk management sys-
tem that monitors and reviews the effectiveness of such
countermeasures, aims for continuous improvement.

Group Quality Assurance Committee

To constantly provide secure and safe products as a food
manufacturer, we review our standards and policies on
quality as needed and hold Group Quality Assurance
Meetings, with the participation of people from outside
the Company who can deliver useful insights, to share in-
formation about food quality, and to discuss issues. To
continue providing customers with products they know
they can use safely, we also engage in quality improve-
ment activities based on customer feedback to further
strengthen our manufacturing capabilities.



VRATIZIAU N

Risk Management

SHTIN—TOREMES IOMBURREG CICREZN(FTTTEE
HEDHBDIATITIUTDEDIBEDAHNET . BH EtTI—7
(FCNSOURTFAE (BR1E(L) DOl A& 385 L. FE 4 DN - O]k
BROFEERBDOWINCBHTENET,

Risks that could influence the Group’s performance and fi-
nancial standing include the following. Considering the
possibility of these risks occurring (emerging), the Group
will seek to minimize or prevent them and to deal with
them when they do occur.

BROZEMHOREE

Food Safety Issues

HBHTE N —FEVTADHHADEE. 7 ) — T RERARZDFER S RERIHARIDRLICEHTHIET
P EECEHEDER A B R 2B ROFLE . T2 (FASF (H I —TRBICEEEGHN G VBEELZD) Rk 21t
TN—TRBDA A= ME NI BHREDBENFELCIGE . & M RUIREBICHEZ NI TIRTNHIET

The Company is taking steps to strengthen its quality assurance system, including constructing a traceability mechanism as well
as holding Group Quality Assurance Meetings. Nevertheless, should an incident that exceeds the scope of the Group’s initiatives
as described above take place, or the image of the products of the Group is harmed due to rumors (including events not directly
related to the Group’s products), the Group’s performance and financial standing could be affected.

KIRPBEARKE:
SELGRBEEDATIT
Weather and Natural Disasters,

and Widespread Outbreak of
Serious Infectious Diseases

AERE BEAEEORBEER Y KRELEAKEORE - SELHRPEOKTI TN EE MRIREB CEEZ N
URINSHIET

KRN ERE - EELGREEEDKMTICELU T BEICHRARZREL . NN INMEFZERT &8I,
BRTIE MRS TE—(CEX EE G RR BB LET . 2o KERECLDIEENRELBSIC.LWER
<EXZEIHT 2. BF . EFEMUEIEZREL THIFET,

Weather-related factors, such as relatively cold summers, heat waves and relatively mild winters, the occurrence of a large-scale
natural disaster, or the widespread outbreak of serious infectious disease have the potential to become risks for the Group’s
businesses and could affect the Group’s performance and financial standing. The Group creates a task force immediately after a
large-scale natural disaster or widespread outbreak of serious infectious disease and establishes a Group-wide system to respond
to the disaster or disease. Considering relief supplies and product supply the primary mission, the Group creates a production and
supply system to deal with the disaster or disease. The Group also revises its business continuity plan every year in order to
resume business without delay should damage occur as a result of disaster.

FEMEIOFES KU
HHEDZEE

Procurement of Raw Materials
and Price Fluctuations

U 7N —TRBOFEEMEHENE - FENBEOBREYS IO EMERT 2O EFRRHETHY  JRE
HTHEBIROMPORE AEFLGEFOFTHULVWERRL L REREN R (CGDRT  S5ICIHG
BRPEBEE G E (LR BMEEE TRIEOANM LR U & - MEUREBICREEN(ETURTAGIET,
FEEH I —T R B O—E NN SEL THY  BETH DR EZZ (T30 RN HUET . PRANEA
BEE)I EE MBREICREENETIRITNHIET,

The main ingredients of the Group’s products are agricultural products such as wheat and spices, as well as petroleum products
used in packaging, among others. There is a risk of stable procurement of these ingredients becoming difficult in the event of crop
failure associated with extraordinary weather in their places of origin, because of the occurrence of conflicts and incidents, or
unexpected changes in laws or regulations. There is also a risk of manufacturing costs rising because of soaring prices associated
with supply and demand relationships or price fluctuations in markets. Those risks could influence the performance and financial
standing.

The Group procures part of its ingredients from overseas, and their prices could be affected by exchange rate fluctuations.
Medium- to long-term exchange rate fluctuations are at risk of affecting the performance and financial standing.

BABRICHTS
VA7

Risks in Overseas Business

LR TIN—TF KB PE-FE7I7RSENCBNT. BEER. I —RBEEDRIE RFEPL AN EERE
BREEDHEEEZTOTHI.CNSOELATORXEE BUsNEE. BROZXEMZENTERORELE(ICEL
V) B R RB LB E N (T URT N SHET .

The Group is engaged in various food-related businesses overseas, including manufacturing and selling tofu products and curry
products and operating restaurants in countries such as the United States, China and in Southeast Asia. Economic slowdowns,
political issues, and situations jeopardizing food safety in these countries have the potential to become risks that influence the
performance and financial standing.

HBEXRICHITS
oy

Risks in the Restaurant
Business

HWEBEEF. v—T Y NREOEEOEE A F< P EEOERTHA oSS HLSEEBL TETH) St —7
M BEHRDZ—RICH A 21— IIEHEDBE VL —E A= R TERVEECEFT LBIFHA U R EEICE
B N(F ORI HET,

The Restaurant Business is experiencing increasingly intensifying competition across the boundaries of the business category in
the midst of a continuing trend toward a flat market scale. If the Group is not able to provide menus that meet the needs of the
customers and high value-added services, sales declines may occur and the results may be impacted.

CORPORATE GUIDE 2016
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FREEEDMERE

Changes in the Value of Held
Assets

LT IW—TFHEET2ER - BEOBTEE . Rl T5E P AR DF vy a1 70— &£ AHEIBVIRITICE
é&t%@ﬂl%ﬁlﬁ@ﬁ?l FWREBOEND BIADBLBB LR FIBNEN UNEE B HBEN SV BHRLEL
B EE MBIRRBICEEERETURTNGUET,

Impawment accounting could become necessary if recovery of the investment value of property, plant and equipment and non-
current assets held by the Company becomes unforeseeable as a result of a reduction in profitability due to factors such as a
decline in their fair market value or situations where generated cash flows fall short of expectation. Impairment accounting could
influence the performance and financial standing.

ERIRRHG EDRE
Effects of Laws and
Regulations

L7 —T 3 BREEE BEYEDE TERRERUARSRRBALE RIE- VY17 EEERGEDEER
FIP CBAEREICH T RRMAERREDBEAER T THNET . SEEIBPICTAFEIBPINELEL BB AR DIBEST
[CH2DEFHTRATHVET A UENREIDRIE. FaREIEEICL O TREBTIMAFIRSNDARESEN B 2
1B BRI EZRETIRTNGIET .

The Group is subject to a number of laws and regulations, including the Food Sanitation Act, the Product Liability Act, the Act
against Unjustifiable Premiums and Misleading Representations, and laws and regulations concerning the environment and
recycling, and local laws and regulations overseas. Each division collaborates with the legal division to take all possible measures
to comply with the relevant laws and regulations. However, our business activities could be restricted should regulations be
tightened and new regulations imposed, and this could influence the performance and financial standing.

B AT LB
HTBIRY

Risks in Data and System
Management

BAFE -4 - WD ARFE 3 EDIBER O RS REF v> R—2 1 BT EICLBEHOBESEDEAIEHRE I 21—
FICENEBELTH. VAT ALDNSTILGE B—DBEICHA TRARDRT-REDWREZHB DD IER
SERARIOBECSEDH THNET LN S KBICL DT TRI I 7 PRBH K UIEE D AT AVEEIREE
AIBRIFER DR JEEEBR IR CRBARIE 7 T TR FRARED I E1—I VL ARRBE(CEOT VAT LR
EPBERRR ASABEDWEEZ (DTN HIET COLDBBENREUCHE . EE- FBUIREPHRE
ERICEEZRETVRINGIFET,

The Group manages data in computerized form about development, production, logistics, sales and other aspects, and the
personal information of many customers associated with sales promotion campaigns and mail-order marketing. The Group
prepares for unlikely events such as system failures by taking all possible maintenance and security measures, while operating a
comprehensive data management system. Nonetheless, systems could become inoperative, or sensitive information could be lost
if software or equipment were to be damaged in a disaster. The potential for system failures, unauthorized disclosure, or
falsification of data does exist, for instance from unauthorized access involving new technologies and the infection of computers
with unknown viruses. In those cases, the performance, financial standing and social trust could be influenced.

W27 EER

Risk Management System

[N —TVRIIZIANER|ZEEL BEIND) AT %0F Risks of various nature have been identified and commu-
FEICLTHETBEEH(C. BRI OV THITEEEEELTH nicated across the Group for effective countermeasures

under the system for managing risks as developed based

NEYT F—URATBEEEDRRIC(F. BERIPBOREB@EE(CKN . R on the Group Risk Management Regulations. If any risk

RN DEIEEI AL TOSFHIZEBEL THUET
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should materialize, it is addressed promptly and ade-
quately by the close coordination among concerned divi-
sions within the Group.
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AT SAT7 VAT BIER A
Basic Approach toward Compliance

NIZBGTZ N—3. >4 7 ADEREHNCSRIZE
DRIBDIZHDREBEZFRBD—DERBLU.EXEEDHS
WBIBE T ToA 7 ACR>TTENT D ET HED
HAFEERBICIMA TVEET,

W7\ —7EEZRHRE UIIAFIZ(E

Enhancement of compliance system based on group management

NIZRBBZIWN—FTF DT o170 A& EBIBTFE N
DRE TR AR - HRHE ERREESHTH
RICHIHARNBERBICINADEVWDILETESZ BWUHEAT
WETHBDSEESINFKKFERL TOLIEDIC T IL—T
DITERAICHB[NIRABR TN —FCRAE | Z2HIET S
EHICEUHDEBOBILEZERT B> T 517 A&
Bl T BARREHAZRELTOET,

WHEE R & BRI ENE

Promotion Structure and Specific Initiatives
7547 /X(LF%‘J&_\,W%KE&EB%& LTCSRZER
RELU.EERZEDRELEZZITOCVET . EASBERL
(F BEBERAITCS R?EJE%%J&E L CCSRIBEBIB N EFEE
DIV TIA T ADHEER>TVET SBHEERMS
CSRIBEHERE A CSRHEEFENCEUHA TLET

Recognizing that the practice of compliance is one of the most im-
portant issues for the practice of CSR management, the House
Foods Group responds to the expectations and demands of soci-
ety by acting in accordance with compliance in every aspect of its
business activities.

The House Foods Group addresses and implements compliance
not merely in the narrow sense of adherence to laws and regula-
tions but in a much wider sense that encompasses internal rules,
social ethics and morals, as well as the social demands underlying
these rules and morals. In order to ensure future development that
will foster the trust of society, we have established the House
Foods Group CSR Basic Policy, which outlines the code of con-
duct for the Group; in addition, we have established a compliance
system that ensures the appropriateness of operations for each
Group company and have been engaged in specific initiatives ac-
cordingly.

The CSR Committees are established as decision-making bodies
with regard to compliance, to develop and carry out deliberations
on important matters. In addition, in domestic business compa-
nies, CSR Promoters are appointed in each division and led by the
Division in charge of CSR to pursue full compliance. In international
business companies, CSR promotional activities are carried out by
the Division in charge of CSR.

soueldwon e N\/<[AIN N\’ LI I

. N ES[E=ES
7N —7CSREE= P 4 Domestic Businesses
Group CSR Committee N
) SERH
A E-E Business Companies
E7%/5 (CSRER) International Businesses
Administrative Office
(CSR Division) —) $¥%*i
‘_ Business Companies
| CSRIEXTRE CSRIEXERE
/\)[,7°_»r‘ Division in charge of CSR Division in charge of CSR
1/
Helpline
NVTZ1) Helpline { gSSRRg%in%Jﬁ l
[NIZBRI I —42% - SREHIEE (0> 5  The House Foods Group Consulting and Re-

porting System (Compliance Help Line) Opera-
tion Rules have been developed, and a helpline
has been established in order to monitor com-
pliance violations (including possible violations)
and to accept reports and consultations.

NIZBRRIN—T I—KRL—MINFURiEHR

TR NVT A2 ERBRIEEHEL. VT
SAT7VAERTE (RIZDHETNDHZEDZ
SO) B EZRBHALBRCHEREZ T HITEAIL
T ERBLTHBIET,

FHULLEFO—RL—NINF > AREEE BTV

For details, please refer to the Corporate Governance Report (Japanese only).
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N ZFCSRA &

House-style CSR Policy
BAZEDDICHBCSR

CSR in our core business

BN IRBRI N3 TN —TEZEEEEDHD
NI R CSRAE U T 3 DDEFERIZLTVWEFET,

Group philosophy.

NIDABE@7 L—7"CSRAEt

House Foods Group CSR Policy

B EIAREBLC T RBECHRET PHLBESUICEIT 728,

3IDDEERERELET,

Through our core business, we will fulfill three responsibilities to make an ongoing contribution to
creating a wholesome society and to people’s health and well-being.

HEIFEEEIC

HHEEZDORIE
EEBHIC

HeEEHIC
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o B2 -ThlifEHSEE - —E A E R HEUFET.
DEEDHICERRTENGESUICERMULET,

® We will continue to provide safe, secure and high-value products and services to
contribute to making people’s lives healthy and rich both mentally and physically.

o ERZEAHU HEBODEARNAE. SEEZEELET.
Fe AELTOBERESBA U MHEEZOREDETEENLET,
® House Foods Group will create jobs and respect the fundamental human rights

and diversity of our employees. We will help our employees to grow as a person
and enrich the daily lives of our employees and their families.

o B REECERFEICKN .. BSOMERD _LICEEH.
HEDRRICFSULET.

o HEEHBUHEN—BEBELTIEBIEFFOELN.
BEIEE. MIEH > TTEILET,

o IRIBICREEBUICBEREEZTV . BAENGHIRDEFRICEIMUET .

® We will enhance our own corporate value, engaging in sound management and
business activities, to contribute to development of society.

® As a responsible company, we go above and beyond the requirements of com-
pliance, and act morally and ethically.

® We will contribute to the conservation of a resource-rich earth through environ-
mentally friendly corporate activities.

The House Foods Group will fulfill the “three responsibilities”
through the “House-style” CSR Policy, which is consistent with the
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Feature Diversity of the House Foods Group

-~

Aiming for a workplace that can provide
greater job satisfaction

A,

V)@= momé
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NIRRT N —TA4t
BRESAMHEREIR

Executive Officer and General Manager,
Personnel Development Division
House Foods Group Inc.

NEST

Yoshiyuki Osawa

NIZR@ET V=T RSN THHO—DELTITIN= T ADBE] 2B IFEL.

The House Foods Group puts up “diversity initiatives” as one of its top policies for this business term.

[FTAN=2T1|EF EDFTERL[EHEDTE] &
WDZETT,

NIZABEBTZ I —TTF. [EEE. ER. Fiis. Xbas
DEWVWEBZ T.BEVWCRHEWVEMEEHNLEN S Z
NZNOBENERABRICHEEBET L] EESRTTVET,
R ERA TRER T O—/\NIED A Ee— A T
RICBTBIEEDFAEEEN . RENNCER.AME
B EMBIA<KOSNBDLDITEOTETVET,

BLOXF < tBEREZMIIL. EE—A—ADEE
HNEBATFIBWNEIEFTDEDICABOZEN T —
TEZERIFTDECDHEDN D TOLKEZEZTVET,

Needless to say, “diversity” here means “acceptance of diver-
sity.”

The House Foods Group considers diversity as “demon-
strating one’s abilities to the fullest extent while accepting
each other and making the most of individuality beyond differ-
ences in nationality, sex, age, culture, etc.” Currently, while
globalization is progressing rapidly in Japan and abroad, cor-
porations are required to extensively show the significance of
their existence in society in terms of environmental consider-
ation, employment, utilization of human resources and others.

We believe that our efforts to enable each employee to
strike a balance between work and family, regardless of gen-
der, and demonstrate his/her abilities and strengths will lead
to realization of the Group philosophy.

NIZABET N—TTORIEFELERMTLESIN?

What are priority issues in the House Foods Group?

NIZBE 7 IN—TCSRAEH TIF. 3IDDEEADEE
D—D2EULT [HHBEEZORE]EBIFTOETHED
SR EIBERL BENEBEL TW LD R—~
FIN—TRIRNTOHEICH U THETI NFCTT
TANRYNTHBIDH DD EDZ WU ERE TED
HOHURIFBIREEEA TVET,

ZUTEH BHICHDIDOSTRIE-BE-BRZLTN
ELEDTATANRNINEWZ THRAEEDO@IUINTED
FOBEELTESTEULNIRBR N —TEE
BESEFIBL TCWEIE<HEWD I EN AMTERABEDE
BT —NEEZTVETD,

Under the House Foods Group CSR Policy, “employees and
their families” are put up as one of the initiatives for the three
responsibilities. It is essential for the Group to understand the
diversity of the employees and provide support for enhancing
capabilities for all employees in the Group. We consider initia-
tives for enabling women who often face restrictions due to
life events to play an active role as a priority issue.

Also, we believe that an important theme in promoting ac-
tive participation by human resources is how we, as a corpo-
ration, help employees, regardless of gender, reconcile life
events, such as marriage, childbirth, child care and nursing
care, and their work, as well as work in the House Foods
Group and fully demonstrate their abilities.

CORPORATE GUIDE 2016
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E1-1 [esqedrtizi:s N O A
GCBBE |nitiatives Promoting Active Participation
by Women

7207—<
EENES  Seven Themes

SERFEAICES

REDFEVHUERDRE
FIN=FT1=T—ICUk

TA—S LDFKE

Clarify issues and formulate
measures through visits to
each branch

Hold forums based on the
theme of diversity

- EL

“Awareness and

“ANEHlE”

“Personnel System”

St - BAREBOEE L.

LIFEBEICSS
REEERS YT ABHIE - HHEADEA
Introduce a personnel system and mechanism that
reduce retirements due to female-specific reasons

'

Support for
continuing
working

ILF T TINREEHZTREEL.
HS\ORPEREIETS
ASHIE-HEADEA

Introduce a personnel system and
a mechanism that allows flexible
ways of working and supports the
early return to work

HRL#E A
ADEREE

Promotion of
understanding for,
initiatives

PHIER
2754

Support for
early return
to work

&R

) RIFBEFSEIZEANDEHEA
Corporate Culture ¥ = payan
BEHROBRRAEE ) HEE FERADRILLESEE
Initiatives to rectify long == = -
SR il R Promotng Actve (S TSR0
P . ﬁ =l =
each Group company ) Working stylo Participation Staff planning Formulate a personnel plan to
Promote the adoPtlon of child by Women achieve a ratio of 50% women
care leave by male employees reforms Personnel in new graduate recruits

BB CABRIE OmES S,
7DNDT— (B HEAET

We will focus on seven themes from the perspectives of
“awareness and corporate culture” and “personnel system”

AT —HIEB AR
T DEHRHIEEA

mentor system

Introduce an interview system
for the smooth return to'work

after child care leave

BN ZL—XBHISERD HL SR

Consider the introduction of a

arrangement

YRIAVN
%iE

Management

*v)7 GHBTE TN EEICDETS
F STAEEA
YT r—FBR

Career design FBROPT

TIEERHEEC DLW TDEBZRNE
Introduce study groups in which female
subordinates and managers can both participate

Implement studies looking into promoting active
participation by women at manager study groups

support support

THOEREHBESE TUK LT IREDREL FEDLSBENDTLLIN?

What are the current challenges in terms of promoting the active participation of women?

NIZBREEDHEERCEVETEDAICHTS
® TMHEN22.3%ICHL T REBL FOBETISET
(E7N%EIEB(ITDBODONIRIRTT,
LHOFFRALEE O RFA0%BEERLTVET
M LZHEDEBRFBHDB0%E . PREHE>TVET .
KAICDWTEIESICTZEDLERZEHDRDICHESD
TOEET, EBEPHBEISEO LML ED ECDL
Tl FWIBLS SENREEEED BNEN HBEER
TWEY,

A

BHEIC DWW TEELLSEA TLIEELY,

Please explain these initiatives in detail.

2DODEERIC7T DD T —VEREUBUBEATONET,
® Bz ABHIE]C DV T IR A A EIE P EERE D
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Taking the employees of House Foods as an example, women
make up 22.3% of the entire workforce but account for only
7.1% of appointments at senior staff level or above, which is
an extremely low figure.

The recruitment ratio of new female graduates has reached
the 40% level in recent years but the retention rate is lower
than male recruits. We will continue to promote an increased
ratio of female recruits.

We believe that it is necessary to move forward with a
greater range of multifaceted initiatives with regard to increas-
ing the ratio of female retention and managerial appointments.

We have established seven themes in two areas that we are
working toward. For example, with regard to the “personnel
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system,” we are promoting the expansion of a system that will
allow women to continue working even while experiencing
lifestyle changes such as marriage and childbirth, and a sup-
port system that will enable women to make an early return to
work so that they may be further active within the Company.
We are also reforming our existing system so that it better lis-
tens to our employees and is easier to utilize.

On the other hand, with regard to “corporate culture,” it is
necessary to promote understanding and improve awareness
among women themselves and among colleagues and man-
agers in the workplace. An example of this is our plans to hold
study groups for female subordinates and managers and fo-
rums based on the theme of diversity.

CNSORBRHEPEHRICEDISBE(LEHLSLETH?

What kind of changes will these initiatives bring to the employees and the company?

72MDT—XD—DOTh3| RHEIRIEITIFEAFNG
fEEREL T —EHIE. B IR0 EG E DIERTORERE
YAt ESBHE. ABHBHELS TJLF2 T
W EBEHZEIRTEDHEEBEALE U,

Fre [ BESAREIIDODVWTORKDEMET—VIEE
BEFEOER T CNERME.EXTLZNETNDOH
BAEECHALBASED TLH R FNEFESEN
T—YTCY,

LR LT ERUBL . EEE KO B TRE<HER
TOELVWFHBEGMETT,

SEMOE EPEREOHIB T R2ARELTHRES
SNTHY BHEZED D EFHBICHRMICHEFDED
AHRENET T,

One of the seven themes is “support for early return to work.”
As specific measures to achieve this, we have introduced sys-
tems that enable employees to choose a flexible working
style. These include a system for shorter hours of work and
monthly planned work schedules for a certain period of time
for reasons such as childcare and nursing care, and a system
for at-home work.

The biggest initiative in the theme of “working style re-
forms” is the eradication of long working hours. We must pro-
ceed with this theme through collaboration among each work-
place within the company and each of the headquarters.

We must seek out the unreasonable and the unnecessary,
pursue productivity, and accurately evaluate performance, not
working hours.

Improved productivity and the reduction of overtime is an
issue for society as a whole, and moving forward with these
initiatives should be of great benefit to both employees and
the company.

EDESICUTIIN= T DHEEZRTEBRSNOBEIC DB FVKDOTLLOD?

How will you link the promotion of diversity with the strengthening of business competitiveness?

2O[E L LEHE—A—ADE EhEBEREHE.
EHICHRULTWKZEN  NTRBR T I —TDERS
BEZFTY,

FAN—=2 T DEHEZEDH D LT SETLUEICHEH
AATHE—A—AICBEELTOD RN BRSHRNEE
ZATCVWETN\IZABGTIN—TICEIHE—A—ADZ
B EHESBENDREBCZN . CEDHSEHDRRETI

BENDFRBZECHEICHU. BVICHBAILEZSRE
E)R . ZNZEHIBR T 2EDZEN RS CEADEWEAD
TEFS I DRA D TVLKEEZERET,

The basic concept of House Foods Group is to intertwine the
aspirations of the Company and the aspirations of each and
every employee and to continue to grow together.

We believe that we must make even greater advances in
paying close attention to every employee as we promote di-
versity initiatives. Demonstrating the abilities that accompany
the diversity of every employee who is part of House Foods
Group is the source of our competitiveness as a company.

We believe that creating an environment for employees
who aspire to demonstrate their abilities where they can co-
operate with one another, and taking initiatives to eliminate the
things that restrict this, will lead to strengthened corporate
competitiveness.

CORPORATE GUIDE 2016
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6ERINDEHBEAIFET —9 6 Years’ Selected Financial Data

BRNEN3HITBICE T ULEE Years Ended March 31

Pl
Net sales

I=E

Operating income

TR

Ordinary income

B EICRET 2SI &S

Profit attributable to owners of parent

BMERE
Depreciation
HIFRE

Capital investment
EBITDA

Earnings before interest, taxes,
depreciation and amortization

SEEEHCLDF Y a- 70—

Cash flows from operating activities

REFHCFDF vy a-T70—
Cash flows from investing activities

BEENC KB F vy a- 70—

Cash flows from financing activities

RENUREEEYDOHRRES

Cash and cash equivalents at end of period

&=
Total assets

Net assets

Si=F:
Shareholders’ equity

1HRSTL) SERRER )

Earnings per share

1R FEEE

Book value per share

1SV EE

Cash dividends per share

ROE

Return on equity

ROA

Return on assets

ROS

Return on sales

ATO (feEAXDIREK)

Total asset turnover

BECEALL=
Equity ratio

PRI R

Price-earning ratio

(BHM)
(Millions of yen)

(BHM)
(Millions of yen)

(BHM)
(Millions of yen)

(B5HM)
(Millions of yen)

(B7HM)
(Millions of yen)

(BHM)
(Millions of yen)

(BHEM)
(Millions of yen)

(B5HM)
(Millions of yen)

(B7HM)
(Millions of yen)

(B7HM)
(Millions of yen)

(BREM)
(Millions of yen)

(BHM)
(Millions of yen)

(B7HM)
(Millions of yen)

(B5HM)
(Millions of yen)

(%)
(%)

(f8)
(Times)

216,713

12,069

13,031

5,252

6,269

3,211

18,568

(10.228)

(6,466)

46,091

228,810

181,298

180,922

48.40

1,694.59

22.0

2.9

57

5.6

0.94

79.1

28.10

214,317

14,053

15,502

7,928

5814

5,485

20,770

17.098

(19,069)

(2,836)

41,190

240,092

189,242

188,785

74.26

1,768.27

28.0

4.3

6.6

6.6

0.91

78.6

19.05

209,784

11,441

13,445

8,254

5,402

6,117

17,167

12,884

(1.841)

(4,943)

47,715

250,780

199,328

198,731

77.78

1.879.06

30.0

4.3

55

5.5

0.85

79.2

21.06

232,610

9,589

10,962

8,792

5,389

11,510

14,815

8.818

(7.471)

(68)

49,586

273,368

210,097

208,801

83.13

1,974.31

35.0%

4.3

4.2

4.1

0.89

76.4

20.62

231,448

8,686

10,957

6,971

6,083

9,874

14,642

8,428

(4,679)

(10.588)

43,832

286,149

221,456

219,927

67.61

2,140.27

30.0

3.3

3.9

3.8

0.83

76.9

37.27

2011 2012 2013 2014 2015 2016

241,893

10,775

12,152

22,632

7,277

7,260

18,699

12,518

(8,308)

(3,743)

44,156

349,427

260,329

228,812

220.48

2,231.86

30.0

10.1

3.8

4.5

0.76

65.5

9.54

KEZE100BF R H5MEST

Includes commemorative dividend of 5 yen per share for its centenary
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EBHEEAFEEER Consolidated Financial Statements

WEFEERRK

Consolidated Balance Sheets

BRTEND3H31HEE  As of March 31 2012 2013 2014 2015 2016

BEDE ASSETS
TRENEE  Current assets
BHNOTESE  Cash and deposits
SEFRROTE#HE  Notes and accounts receivable—trade
BIfiEE%  Securities
ERMOETE  Merchandise and finished goods
G Work in process
FEMEIROETESR  Raw materials and supplies
TEIEFITEEE  Deferred tax assets
ZDfth  Other
EfI5|2%  Allowance for doubtful accounts
EIEZE Non-current assets
BEFEFEEBE Property, plant and equipment
EYROTESY) (JEE)  Buildings and structures, net
HEREB N ONEMRE ((5%8)  Machinery, equipment and vehicles, net
Tih Land
I)—ZEE (f88) Lease assets, net
JEERIRENE  Construction in progress
T (HEZR)  Other, net
EEFESE Intangible assets
DNA  Goodwill
PEAEHE  Trademark rights
VIKNJIF  Software
LIRS EMZERE  Contract-related intangible assets
VIRNIIT7IRENE Software in progress
ZDft  Other
B ZOMOBEE Investments and other assets
BEGIMEEZ  Investment securities
RHEIE®  Long-term loans receivable
HRIERITEE  Deferred tax assets
RHIFEE  Long-term time deposits
BILAESEEF  Prepaid pension cost
IEEIA(TICIRDERE  Net defined benefit asset
TWEESEA-EMES  Claims provable in bankruptcy, claims provable in rehabilitation and other
ZMDfth  Other
Ef5|2%  Alowance for doubtful accounts

BESET Total assets

(BRM)
(Millions of yen)
¥110,165 ¥107,135 ¥117,551 ¥123,134 ¥118,947
23,475 19,371 26,649 26,906 44,128
38,585 37,866 40,846 40,695 43,140
33,717 35,445 29,631 34,577 10,009
6,229 6.223 9,382 9,708 9,628
875 1,012 1,200 1,535 1,563
2,737 2,817 3,162 3,590 3,723
2,946 2,277 2,757 2,070 2,397
1,605 2,130 3,929 4,132 4,499
(4) (7) (4) (79) (141)
129,927 143,645 155,817 163,016 230,480
53,553 56,112 62,534 66,616 77,223
16,886 18,038 19,571 24,176 28,848
6,987 7,769 9,195 10,801 11,722
24,072 24,152 26,001 25,842 28,851
4,545 4,338 4,128 3,775 4,400
254 883 2,449 556 1,140
810 932 1,190 1,465 2,261
2,467 1,787 3,482 3,478 74,799
703 268 619 476 16,542
= = = 220 26,570
1,501 889 971 1,960 2,109
= = = = 28,753
58 161 1,044 75 89
205 467 848 747 736
73,908 85,746 89,802 92,922 78,458
65,327 75,689 81,451 80,240 68,800
247 239 334 369 360
170 213 428 636 2,247
3,124 6,000 2,500 2,000 2,500
2,740 1,193 = = =
— — 2,657 7,103 285
= = 448 512 719
2,546 2,682 2,670 2,764 4,441
(247) (270) (687) (702) (893)
240,092 250,780 273,368 286,149 349,427
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(B57R)

(Millions of yen)

BRTEND3HA31BEE  As of March 31 2012 2013 2014 2015 2016

BEDNLE  LIABILITIES

JREIEfE Current liabilities ¥41,108 ¥39,515 ¥49,230 ¥46,303 ¥50,814
SHLAFERUE#E  Notes and accounts payable—trade 19,602 18,613 18,005 17,592 18,749
EEFECEMETS  Electronically recorded obligations-operating = 1,162 1,258 1,447 1,540
TEHAE A Short-term loans payable 590 570 7,284 6,770 6,849
I)—2{&F5  Lease obligations 394 400 545 483 733
FR3iLE  Accounts payable—other 13,247 12,453 12,878 12,432 13,887
FINEAFZE  Income taxes payable 3,189 1,872 2,640 1,557 2,810
BE55[24%  Provision for bonuses — — — — 129
REE 55|35 Provision for directors' bonuses 73 67 93 65 68
PRIEEE5124%  Provision for shareholder benefit program — — — — 75
BERKETS  Asset retirement obligations = = = = 3
ZDfth Other 4,013 4,378 6,528 5,957 5,971

EE&E Non-current liabilities 9,742 11,938 14,041 18,390 38,284
RHIfEAE Long-term loans payable — — 978 810 824
I)— &7 Lease obligations 4,151 3,938 3,795 3,393 3,745
EHiFRILE  Long-term accounts payable—other 655 834 682 661 319
TFIERIEENE  Deferred tax liabilities 2,663 5.194 6,680 11.383 25,330
EFSRIBARS |25 Provision for loss on guarantees — — — — 6
BEHGHI5 12 Provision for retirement benefits 1,557 1,203 = = =
REHGHAICIR2DEME  Net defined benefit liability — — 871 960 4,668
BERRZEIET  Asset retirement obligations 284 278 282 285 711
ZDfth Other 432 490 753 898 2,681

B{ESEt  Total liabilities 50,850 51,452 63,272 64,693 89,098

MIEEDSE NET ASSETS

#%FEEA Shareholders’ equity 185,205 188,963 194,579 191,150 210,257
BARE  Capital stock 9,948 9,948 9,948 9,948 9,948
BEAFRE Capital surplus 23,868 23,868 23,868 23,868 23,927
MZFRE  Retained earnings 151,392 155,148 160,767 157,338 176,898
BECH#I  Treasury shares (4) (1) (4) (5) (516)

ZOMOIEFZEEETEE  Other accumulated comprehensive income 3,580 9,768 14,222 28,777 18,555
Z DA MHEEEEFHiZESE  Valuation difference on available-for-sale securities 5,531 10.840 11,665 20.402 18,294
fBIEAYH8%E  Deferred gains or losses on hedges — — (5) 47 (19)
BEIREFHEERE  Foreign currency translation adjustment (1,950) (1,072) 1,053 2,878 2,410
RBHGT (IR DIEERETEE  Remeasurements of defined benefit plans — — 1.509 5,450 (2,128)

JESZBIMAEIFS  Non-controlling interests 456 596 1,296 1,530 31,517

fEESET  Total net assets 189,242 199,328 210,097 221,456 260,329

BEEMiEESET Total liabilities and net assets 240,092 250,780 273,368 286,149 349,427
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EBHEEAFEEER Consolidated Financial Statements

WESERNUEEIREESE

Consolidated Statements of Income and Comprehensive Income

BRTEND3B31BISHETULEE  Years Ended March 31

F5LE Netsales
55.LEfli Cost of sales
F5L#8F)2 Gross profit
BRSENU—AREIEE  Selling, general and administrative expenses
IRESIGE  Advertising expenses
BXRENROFEE  Transportation and warehousing expenses
BRFTFECEl  Sales commission
BRFEIEEE  Promotion expenses
BRIFUNOES  Salaries, allowances and bonuses
BEES53|:4E A  Provision for directors' bonuses
JEMEAEE  Depreciation
DNAEHIZE Amortization of goodwill
188l Rent expenses
sHERIZRE  Experiment and research expenses
ZDfth  Other
EEFZ Operating income
E2HUNZE Non-operating income
SHEFIE  Interest income
ZHECXSE  Dividend income
EIEIC K BIBEF|ZE  Share of profit of entities accounted for using equity method
FHZRE House rent income
&= Foreign exchange gains
ZOfh  Other
=EZ59EH Non-operating expenses
SIFE  Interest expenses
SZHAFHE Commission fee
ZH#EE  Compensation expenses
EE5EMA  Rent expenses
BEEEIE  Foreign exchange losses
ZMfth  Other
#EFZ®  Ordinary income
1550F&E  Extraordinary income
BIEBEETAZ  Gain on sales of non-current assets
REEMEI25TAZE  Gain on sales of investment securities
HESFHZE  Gain on sales of invested money
JE555A1%E  Gain on sales of restaurants
FHHZEFZE  Gain on change in equity
ERFEEVS(CfR52=%  Gain on step acquisitions
ZEE{ES  Compensation income
ZMfth  Other
$5Pli8% Extraordinary losses
BIEBEETAME  Loss on sales of non-current assets
BEEEERRAE Loss on retirement of non-current assets
WEEMEIEEHTEE  Loss on valuation of investment securities
~EHEFTHNE  Loss on sales of membership
~EHEMEIE Loss on valuation of membership
JEEL  Impairment loss
ERRIHEAS |HEEAZE  Provision for loss on guarantees
ERPSEN/S(C{%R D218  Loss on step acquisitions
KTk BIB%  Loss on disaster
ERETIEEEA  Cost of early retirement support
ZOfh  Other
HESLFARAILEMFIZE  Income before income taxes
BN AR NOSEER  Income taxes—current
SEANFETHEEEE  Income taxes—deferred
SEANBZESET  Total income taxes
LHAfF)ZE  Net income
BEMMEICIRBET BLERMFIZE  Profit attributable to owners of parent
FXEHREIRBT 2SR RN SR TIRB T 2SHMIBE  Profit (oss) attributable to non-controling interests
ZDfbDEIEF IR Other comprehensive income
ZDOthE SIS  Valuation difference on available-for-sale securities
HBIEA Y85 Deferred gains or losses on hedges
BEREFEEE Foreign currency translation adjustment
SERBGHA(T (% 538%88  Remeasurements of defined benefit plans, net of tax
BOEERAINT 521858 Share of other comprehensive income of entities accounted for using equity method
AiEFIf Comprehensive income
(WER)  (Breakdown)
MM HE(CRDEEFZE  Comprehensive income attributable to owners of the parent
FETEMREICRDEIEFZE  Comprehensive income attributable to non-controlling interests

(B5AM)

(Millions of yen)

2012 2013 2014 2015 2016

¥214,317
115,974
98,342
84,289
11,055
6,172
4,280
29,523
12,534
78
1,142
1,361
1,374
3,805
12,966
14,053
1,596
441
518
399

238
147
40

42

65
15,502
304
295

¥209,784
114,468
95,315
83,874
11,242
5975
4,064
29,838
12,703
72
1,024
706
1,483
3810
12,957
11,441
2,096
486
559
415
360
277

92

44

13,445

256

13,238
4,741
258
4,999
8,238
8,254
(16)

6,276
5,310

951

15
14,515

14,442

¥232,610
135,080
97,530
87,942
11,411
6.744
3,314
31,868
13,424
128
846
170
1,611
3,482
14,945
9,589
2,287
549
599
458
305
376

778
124
240

24
129
152

¥231,448
133,293
98,155
89,468
10,326
6,836
2,441
30,871
15,203
72
1,458
167
2,605
3,582
15,907
8,686
2,937
530
603
628

0

820
356
667

11,893
3,999
876
4,875
7,018
6,971

14,771
8,725
132
1,898
3,947
69
21,789

21,526
263

¥241,893
138,371
103,522
92,746
9,822
7,248
2,342
29,741
16,961
78
1,996
1,016
3,006
3,510
17,027
10,775
2,177
478
609
584

176

330

801

93

148
174
385
12,152
17,013

3,135
19

13,851

1,062

273

28,102
4,875
36
4,911
23,191
22,632
559
(10,404)
(2,071)
(157)
(493)
(7,584)
(98)
12,787

12,411
376

CORPORATE GUIDE 2016



WESEr vy 1-JO0—5tEE

Consolidated Statements of Cash Flows

(B5AM)

(Millions of yen)

BRTED3A31HICHETUEE  Years Ended March 31 2012 2013 2014 2015 2016

EHEEENCKDF+rya-TO— Cash flows from operating activities

LAY HAERA]ZR  Income before income taxes ¥12,886 ¥13,238 ¥13,424 ¥11,893 ¥28,102

RAMEEIE  Depreciation 5,356 5,020 5.056 5,789 6,908

DNAIEHNZE  Amortization of goodwill 1,361 706 170 167 1,016

BI85 Impairment loss 445 — 129 323 718

FOEICLBIREER (&%)  Share of (profit) loss of entities accounted for using equity method (399) (415) (458) (628) (584)

ERPEERIS(C{RDE18% (38)  Loss (gain) on step acquisitions — — 69 — (13,851)

REHMEESETMIESS (7%)  Loss (gain) on valuation of investment securities 26 = 1 4 16

REMESHMIIE  Loss on valuation of membership 31 29 24 1 3

S5 14T DOEEELE (B4 EE)  Increase (decrease) in allowance for doubtful accounts 3 23 (1,206) 91 211

HEES5 MENEREE (4 EE)  Increase (decrease) in provision for directors' bonuses 7) (6) 25 (28) 3

HREEFS [ HEDEREE (62 88)  Increase (decrease) in provision for shareholder benefit program - — — = 21)

BEFFREBAS AT DOIEEEE (B2 88)  Increase (decrease) in provision for loss on guarantees — — — — 1))

RIS 12D EE (Rl4ME)  Increase (decrease) in provision for retirement benefits (158) (355) (1,468) — —

BRI ICRDEEDIEREE CH4MEE)  Increase (decrease) in net defined benefit liability — — 871 86 (1,072)

SEHAENOSHEZSE  Interest and dividend income (959) (1,045) (1,147) (1,133) (1,088)

ZHFE  Interest expenses 40 44 221 129 93

BEEBR (&R) Foreign exchange losses (gains) 29 (250) (231) (408) 296

B EMEIETEANERS (%)  Loss (gain) on sales of investment securities (1) (10) (108) (1,311) (3,133)

HEEFAHEEE  Loss (gain) on sales of investments in capital = = = (18) —

BEEEETTANER ()  Loss (gain) on sales of non-current assets (273) (15) (2,986) (75) (6)

EEEEBRAIE  Loss on retirement of non-current assets 327 189 240 141 273

Fo_HEHEDISREE 1EI0ZE) Decrease (increase) in notes and accounts receivable —trade (645) 1,218 1,374 405 76

TR ENEEDIEREE (180028) Decrease (increase) in inventories (576) 67) (384) (920) 758

T AEFEDIEREE CRiANEE)  Increase (decrease) in notes and accounts payable—trade 884 (125) (4,607) 76 (1,409)

FILAEBESDIEREE CAMEE)  Increase (decrease) in accounts payable—bonuses (25) 3 27 9 (120)

FOMDOBEFEDIEHEE (1BH088) Decrease (increase) in other assets 1,606 966 871 (939) (1,857)

FOMDEBEDIEREEGHAEE)  Increase (decrease) in other liabilities 859 (1,479) 1,749 (1,464) 573

J\Et  Subtotal 20,809 17,669 11,655 12,187 15,903

FIBROBEEOZHEE  Interest and dividend income received 1,127 1,293 1,438 1,398 1,365

FIBDZHA\EE  Interest expenses paid (38) (45) (219) (133) (102)

EANFHZFEDZINEE  Income taxes paid (4,800) (6,033) (4,057) (5,025) (4,648)
EESEB)CLDFr v a-T7O—  Net cash provided by (used in) operating activities 17,098 12,884 8,818 8,428 12,518
EEBNC L BF Y 27O~ Cash flows from investing activities

TEHIFEE DINREIZLBUUAN  Proceeds from withdrawal of time deposits 2,550 12,352 15,141 6,523 803 N

TEHIFESDFEAICLDZH  Payments into time deposits (12,469) (7,004) (12,040) (4,030) (929) J*E

BIMEZFDESICKDSZH  Purchase of securities — (2,000) (2,500) (4,577) (3,424) 'Elg.

BEEED55HICLBDUNA  Proceeds from sales of securities 1,500 6,700 6,500 7,630 18,498 'g‘%

BEEBETEEDEIZICELSZH  Purchase of property, plant and equipment (3,678) (4,871) (9,620) (8,710) (5,501) =

BEBEEEEDTEAICKEDINA  Proceeds from sales of property, plant and equipment 320 392 3,417 357 36 :3—%

B ETEEEDRISCELSDZE  Purchase of intangible assets (288) (273) (1,434) (807) (522)

RERMEZSDEYS(CED3H  Purchase of investment securities (9,507) (9.328) (7.533) (4,920) (6,501) (.)

REBMEIZDFEAICEL DU Proceeds from sales of investment securities 2,503 3,525 319 3,883 5,788 S

HETDHGAICEDSZH  Payments for investments in capital — — (0) (5) (30) 3

HEEZDOEINIZEBINA  Collection of investments in capital — — 8 36 1 §

REEDESICELDZH  Purchase of memberships — (3) - — - @

EEOHENDZE RS FRHHRINDEISICELSZH  Purchase of shares of subsidiaries resuiting in change in scope of consolidation — (1,331) — — (16,556) %

BIENSHENERE D FRARTDESICEBIA  Proceeds from purchase of shares of subsidiaries resulting in change in scope of consolidation — — 380 — 21 E'

EfHFICELDZH  Payments of loans receivable — — (109) (58) (1) 8
BEEENCLBF v a- 70—  Net cash provided by (used in) investing activities (19,069) (1,841) (7,471) (4,679) (8,308) %}
ARSI EENC K BF Y 2- 70— Cash flows from financing activities §):

FRHRE ANUICEBULA  Increase in short-term loans payable 1,571 2,420 42,532 58,890 75,360 "_3'2

B AEZDIRFZICKDZHE  Decrease in short-term loans payable (1,557) (2,520)  (38,744) (59,555)  (75,269) 2

) —2EIEDIREICLBZH  Repayments of lease obligations (386) (416) (540) (550) (592) @

BHIEANICEBIA  Proceeds from long-term loans payable — — 1,026 — 284

REIABAZDBREICELDZH  Repayments of long-term loans payable — — (1,125) (188) (235)

HOMNDEEIZL DT Purchase of treasury shares (2) (1,308) (3) (5,494) 4)

FEA DB TR DTEANICLBDUNA  Proceeds from sales of shares of parent held by subsidiaries — — — — 471

fo4s5(D3Z4\88  Cash dividends paid (2,567) (3.186) (3.171) (3,658) (3,076)

FEZEERRED S DIIAHAIC KB  Proceeds from share issuance to non-controlling shareholders 106 69 — = —

FESZECRENDECHED3ZH\EE  Dividends paid to non-controlling interests 0) (0) (45) (33) (662)

EROSBOEEEEOR FAH AT OBUSICEAZE  Payments from changes in ownership interests in subsidiaries that do not result in change in scope of consolidation — — — — (20)
BAFSEENC L DF v 2 70—  Net cash provided by (used in) financing activities (2,836) (4,943) (68) (10,588) (3,743)
IRENVIRSRISEYIC(RDIREZEL Effect of exchange rate change on cash and cash equivalents (94) 424 593 1,085 (144)
RENUVIRSREY DIEFEEGRIAEE) Net increase (decrease) in cash and cash equivalents (4,901) 6,525 1,871 (5,754) 323
RENVIRERASYOHIE SRS Cash and cash equivalents at beginning of period 46,091 41,190 47,715 49,586 43,832
RENVIRERISEYNDEAZRIZE Cash and cash equivalents at end of period 41,190 47,715 49,586 43,832 44,156
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7N —TE%ICDWVWT House Foods Group Companies

WEETH (3441) o EERREER (311)

Consolidated Subsidiaries (34 companies) / Equity-method Affiliate

(20165383 18R#A)
(As of March 31, 2016)

§$'§J§]U§|§7J|]I§umn$¥ (S*i) Spice / Seasoning / Processed Food Business (5 companies)

Company name Business lines Location Capital Percentage of Shareholding

NZBRFRE NL—. S F 21— 2/ 2 EBAURLEOWE B RIRAED - 2,000858 | 10000
House Foods Corporation Production and sales of curry, stew, spice and commercial use products Osgaka Y JP¥2,000 million .
$ONIZREBHRRH REABSUICERHAL M MNIBEOUE AT 200855 99.95
Sun House Foods Corporation Production of retort pouched products for home use and commercial use Konan-city, Aichi JP¥200 million .
FIHTSIHRAH L NUNRROEHERET RPN EAORTAH  S0EAM 99.97
Sun Supply Corporation Meat processing for ingredients of retort pouched products Konan-city, Aichi JP¥50 million )
ETION ANA 2R R EDEIEN TSV HRIAFRRRBEEDTRNT | ABRATRABRT
Il_i\'?;(?(;:\7t77lgU ﬁ?tr‘*i Production and processing of spice products and packaging of products Higashi-osaka-city, ?&?OEF:? 99.80
(GBS ARSI SRRl T with special specifications Osaka million
SRR/ 1 A A 2/¢1 ZRE DI FRHBPRE 16851 100.00
Asaoka Spice K.K. Sales of spice products Chuo-ward, Tokyo JP¥16 million .

fEREmER(11D)

Health Food Business (1 company)

Company name Business lines Location Capital Percentage of Shareholding

NIRITIFRAT—AMRBE BERRR. e S DRGE-BR5T REEFMTH 150851 100.00
House Wellness Foods Corporation Production and sales of health foods and beverages Itami-ciry, Hyogo JP¥150 million .
3@&*@%%% (1 0*_‘]:) International Food Business (10 companies)
BEAT FFREEEE (%)

Ea ]
Company name

Business lines

Location Capital

Percentage of Shareholding

NIRT—RA—LF1VTUSAY  KETFRIERET SRR KEAUTAL=TM  52,000FUSS | 10000
House Foods Holding USA Inc. Holding company for U.S. subsidiaries California, U.S.A. US$52 million .
NIZRT—RT A H4t %ICB(‘TZD?(EJJUJ—_@%@%EE&%\73D-DZF?)@?@EB&U“/\71@%@@7\5&% KEHUTAL=TM | 2.350FUS$
House Foods America Corporation Elz?r?/urcetggu?;?tsséfnsdc?:nsggr_tbaer?g sarllcgzesfs eH%Losc;dFscig(;S%rLJo.dSJC?Sperat|on of California, U.S.A. US$2.35 million 100.00
INTUN=XFIH2T-RTO9TME  KEICH(TEATEERRORIS BRFT KEAVTALZT7M  4,200FUS$ 100.00
El Burrito Mexican Food Products Corporation | Production and sales of soy-bean related foods in the U.S. California, U.S.A. US$4.20 million .

3 PEICH(TDEEARBRRORT St 7 L —TREOHA RGO LOPEEEDTE 5
I\WZQE':(EPE_I) i Sales of spices and coljr?dime;nbts such as curryEI Drou>< prodjtljcts and import safll:es qﬂi’@m . SO’OOOTU% 100.00
House Foods China Inc. of Group products in China; supervision of China business Shanghai-city, China US$50 million
EENYZERT PEESFDILIAL— LML —RBEEFRRBRDEGE ohE AT 17.188FUS$
Shanghai House Foods Co., Ltd, SLfsugﬁﬁugssﬂcgﬁiﬁQd condiments such as curry roux and retort pouched | g - ool Ghina | US$H7.188 million 63.00
REETATIR RS PEICH T DERBOASIRTTS LM PEkE 29518FUSS | 10000
Dalian Horie Yamatoya Food Co.,Ltd. | Production and sales, and export sales of foods in China Dalian-city, China US$29.518 million .
INIRT—ANNF Lt NRFAICHIT BN LEBEBOEERTT NhFL RVFAE | 16,500FUSS 100.00
House Foods Vietnam Co., Ltd. Production and sales of processed foods in Vietnam Dong Nai, Vietnam US$16.5 million :
NDRA VY T7T—R1t ITICHIT BN LR REDOERISIRTE A INOTE 167,000F/\—=Y 60.00
House Osotspa Foods Co., Ltd. Production and sales of processed foods and beverages in Thailand Bangkok, Thailand Baht167 million )

: o . . . YRR 7HAE .
JA=TANN—TFT12T AVRRXITH | AVRIITICHITDR/ A ADEIHERTE S HILTEHRRIN | 225@ILETT 98.97
PT. Vox Trading Indonesia Export sales of spices in Indonesia Special Capital Region | Rp.22.5 billion .

of Jakarta, Indonesia
BEN\YAREH BBICHTEEFHHEROBART SBE1H 29.000FB8BT 100,00
Taiwan House Foods Co., Ltd. Import sales of spices and condiments in Taiwan Taipei-city, Taiwan NT$29 million .

71‘&%% (9*i) Restaurant Business (9 companies)

Company name Business lines Location Capital Percentage of Shareholding
Ichibanya Co., Ltd. Operation of a curry restaurant chain Ichinomiya-city, Aichi | JP¥1,503 million )
1F N> USAtE KEICHBITFE2HL—L AN ORE KEHVTAL=7M | 7,000FUS$ 60.80
Ichibanya USA, Inc. Operation of curry restaurants in the U.S. California, U.S.A. US$7 million .
Ichibanya International Hong Kong Limited | Operation of curry restaurants in China Kowloon, Hong Kong, China | HK$7.5 million )
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Company name Business lines Location Capital Percentage of Shareholding
Ichibanya Hong Kong Ltd. Operation of curry restaurants in China Kowloon, Hong Kong, China | HK$26.375 million )
IIALASLEREBE  emEcsraL LA ORE b L5 8,420FUSS 94.56
(Shanghai) Co., Ltd. 9 Operation of curry restaurants in China Shanghai-city, China US$8.42 million .
NIZERLAPSVERURM | pmicnranL—Lars oss PELR
H(Z i Shl=ti] 5,435FUS$
g%‘i’..se IRt (gt Operation of curry restaurants in China Beijing-city, China US$5.435 million 100.00
jing) Co., Ltd.
prellioe el PEICHIBHL—LANT DR cPELN 3,335FUS$ 100.00
(Guangzhou) Co., Ltd. 9 Operation of curry restaurants in China Guangzhou-city, China | US$3.335 million .
BEBEAL—NIZAL AN Vit BBICHITZAL—L AN DORE [=L=zisln] 107,000F 827 70.20
Taiwan Curry House Restaurant, Inc. Operation of curry restaurants in Taiwan New Taipei City, Taiwan | NT$107 million .
BEAL—/N\VRt BEICHBITEHL—LANT>ORE KEBEREZEM 257> 70.20
Curry House Korea Corporation Operation of curry restaurants in South Korea Anyang-city, Korea ¥¢2,500 million .
%@1’@&:‘?& Bﬂiﬁ%% (S*i) Other Food Related Business (8 companies)
FREEE (%)

Company name Business lines Location Capital

Percentage of Shareholding

BRABHIA—TA M —F127  BEY BRLEORHA-GH SRR 50085751 75,85
Vox Trading Co., Ltd. Import, export and sales of agricultural products and foods Chuo-ward, Tokyo JP¥500 million .
= e FCHTHHREFR. FEFIEB N LBESEDRIS-BRFT "
.?.- {1’:'\7 q Cl\‘*iLt d Production and sales of frozen vegetables, mustard essential oil and processed 3{ Ii\k/ .ﬁ'ﬂgﬁ q 1;%992:‘:/'} 4 75.15
Im Food Lo., Lid. foods, etc. in Thailand Angkok, Thatian & mition
) LS I URZITICHITREISRES LV BEYRE DT -Br5E 1R HAE e
;"?JZVZZ itz;ﬁ 74t Agricultural management and processing and sales of agricultural products, ER M %1 gf‘?tlﬁof 76.15
. g etc. in Indonesia Middle Java, Indonesia P21
POTIE T AVEZIDZAANTEFTIATYEY (5 G/ T — N R EFDRIE Bl
H:T_:t:s*iT )t’/I? Production of prepared dishes for convenience stores, baked bread, dessert tﬁi’%a‘:ﬂ?ﬁ 402§EE 100.00
Delica Chef Corporation products, etc. Kuki-city, Saitama JP¥402 million
NIRYFH —E AR A NIRRT N —T DY 1B >E R B [MRRE AR 80E5H 100.00
House Logistics Service Corporation Transport and warehouse operations for House Foods Group Osgaka ’ JP¥80 million .
FTUNY TN BIEY 20 E "I XA EITEER/ Vo DEERE S
N FYMERAH ZESEX-REE o™ 20875 100.00
High Net Corporation Transport and storage of baked bread for convenience stores produced by Chiba ’ JP¥20 million .
Delica Chef
N ooiE=r gz | BRASUBRFMORBRINLSVICREEEICETI YT EE | FEEugham
ﬁin*g/\zzﬁr"ﬁﬁz;gﬁf tIZ Testing and analysis of foods and food ingredients and consulting concerning | Yotsukaido-city, ?FQEOEFI]I:J 100.00
ouse Food Analytical oratory Inc. | i, management Chiba million
B SETANE BHIBORE-BAR RN 3765 100.00
Horie Yamatoya Co.,Ltd. Sales and import sales of food products Osaka-city, Osaka JP¥37 million .

;'555(1 *i) Common (1 company)

Company name Business lines Location Capital Percentage of Shareholding

NIRETRAN— =R R

House Business Partners Corporation

RIRAIBEESLOANB R B AT A AMBIF. BHEBDZEE
Insurance agency service and undertaking of employee affairs, accounting, IT
systems, development of personnel, and general affairs.

RBRAFERABR T
Higashi-osaka-city,
Osaka

1085H
JP¥10 million

100.00

R EERRER (311)

Equity-method Affiliate (3 companies)

Fa) BERE FRTEME BAE FFREEEE (%)
Company name Business lines Location Capital Percentage of Shareholding
TFNIVIYRVIZARNT DT | ITICBTBLRANT D DORE A INOTE 50,000F /=Y 23.87
Ichibanya Midwest Asia Co.,Ltd Operation of restaurants in Thailand Bangkok, Thailand Baht50 million .
DA—TRN—TFT12T 911t ITICBIT 2B RREY DEERT 91 N> ITEB 23,000F/\—Y 3717
Vox Trading (Thailand) CO., Ltd. Production and sales of vegetables in Thailand Bangkok, Thailand Baht23 million :
S o frsthEE A FH— NG B EH AL N NEROENSR5T REERESM
g/a c ﬂ':'an**it?*i Production and sales of dessert products, canned products and retort pouched | Fukushima-city, Jé‘:’gﬁﬁ:“ 30.97
aiyoleaniveiboraton products for commercial use Fukushima mifion
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1E2EHR Corporate Information

%*i*ﬁgg (20164 38318%K%E)

Company Overview (As of March 31, 2016)

T 2 NIRBRTIN—TEAHkRN ST Name House Foods Group Inc.

Bl¥&E8E8 1913%11811H Founded November 11, 1913

U EHE 194746870 Established June 7, 1947

B & % 99483235230 Capital ¥9,948,3283,523

B R NS TN THEIREERLENEN o qusort for business companes (domests and
ANDREFR—NISVICEBREERE overseas), and to supervise the International Business

¥ B B 246808E6,3762) Number of employees 246 (6,376 on a consolidated basis)

BHICIBER cores3m3188m

Stock Information (As of March 31, 2016)

W% OIR WHRE
Stock Summary Principal Shareholders
FAT AR 102,758,690%k (0
Number of Shares Issugd: e 102,758,690 shares ?ﬂﬁ%ﬁ) %ﬁﬁgﬁéﬁ?
TR 391,500,000 e outaaniog b4
Number of Shares Authorized:« e 391,500,000 shares T
" N RER A=
PRI 71,6314 House Kosan Co., Ltd. 12,585,616 12.25
Number Of Shareholders ............................................................ 71 ’631
—_ S DA
1O 100% PAZHHKL 6700000 652
Number of Shares per Trading Unit « e 100 shares - '
KA =HERRT
Sumitomo Mitsui Banking Corporation 3,668,027 3.57

Breakdown of Shares by Type of Shareholder Urakami Foundation for Food and Food Culture Promotion

BA-ZDft SRR PROEX 7 Sik=van

Individuals, other Financial institutions Ajinomoto Co., Inc

28.624 20.26%

2,693,543 2.62

NIREDE
House Koushinkai

2,123,701 2.07

JALEIF
— Setsuko Urakami 2,016,569 1.96
ESE%%H f AL aaRERA #
ecurities firms H BIREEES
0.42% Nippon Life Insurance Company 1,844,810 1.80

BANS AT 1 H—CAEFRTHI R (BFD)

Japan Trustee Services Bank, Ltd.

HNEEANZE —' 1,761,400 1.71

Foreign

ZDHEEN

corporations, etc. Other corporations = " =T 4R/ A
_;:FEEE".’HEHHECEH:. . 1,750,000 1.70
. % 4 1 4 1 % Sumitomo Mitsui Trust Bank, Limited
*BECHEMEA-ZOM]ICSATEIES, (CF) FFREEERG. Bes (4,029%) 2L TEHBLTHUET,
Treasury shares are included in “Individuals, other.” Note: Percentage of total shares outstanding is calculated by excluding the number of treasury shares (4,029

shares).
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WPk HREDOHERE
Trends of Stock Price and Monthly Trading Volume

Topix
I #&fif (F9) Stock price range (Yen)

I B3 (FH) Trading volume (Thousand shares)
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Information for Investors

BERFE 4518H,58F38318

PR EEHIE ah)

EERERR BFECEME

HELEBEASLY  ZHEREFERITHRAAHT

WRIOEQOESERE SRETREXAORN—TE4E1S

HEBFEIEA =HERGSERTHASHE  SIZUITED

BRSEURISFR RBRAPREIGEN T B58335

BEMIRIES KV T168-0063 BREBIZIMXFAR_T H8FEAS

HEEEE =HEREFEIRTHRAST  SIZFUITED
0120-782-031

REDTE BFRSCR) HHR—LR—Y
http://housefoods-group.com (CIBEL TITLET
U BFREEITABVEENELICEEE.
BAREFECBEHVZLET,

LISEESSENG |FR R

SEEO—R 2810

REBUICEIY %iF5cHIA

FERCEHIN TV S EERBLEDOFERICE I B5R(E SHAREAF LTV SIER
BLUOBENTHBEHMT 2 —EDFHRICE DV THN  REOEEF IR BERICL
WRESEBBUEENHIET,

2013 2014
4567891011121 23 4567891011121 23 4567891011121 2 3 45678 9101

Fiscal Year
Interim Dividend System
Ordinary Shareholders' Meeting

Stock Transfer Agent and
Account Management Institution
for Special Accounts

Stock Transfer Agency
Handling Office

Mailing Address and Contact

Method of Public Notice

Stock Exchange Listing
Stock Code

Notes to Forecasts

0
2015 2016
12123 4567891011121 2 3

From April 1 to March 31
Yes
Held annually in June

Sumitomo Mitsui Trust Bank, Limited
1-4-1, Marunouchi, Chiyoda-ku, Tokyo

Sumitomo Mitsui Trust Bank, Limited
Stock Transfer Agency Business Planning Dept.
4-5-33 Kitahama, Chuo-ku, Osaka

Sumitomo Mitsui Trust Bank, Limited

Stock Transfer Agency Business Planning Dept.
2-8-4 Izumi, Suginami-ku, Tokyo 168-0063
0120-782-031

By electronic public notice, published on the
Company’s website: http://housefoods-group.com
However, should circumstances prevent electronic
public notice, the notice shall be published on the
Nihon Keizai Shimbun.

Tokyo Stock Exchange

2810

The consolidated and non-consolidated business performance forecasts given in this
document are based on assumptions, prospects, and future business plans, currently
available on the date this document was published. Actual results may differ from these
forecasts for a variety of reasons.

e N
BREVLWEDEE Contact
NIRBRTIN—TAAR ST House Foods Group Inc.
O—RL—NIZ2 T —> 3> A% L IRE Public & Investor Relations Division, Corporate Communication Headquarters
TEL: 03-5211-6039 Tel: 03-5211-6039
T102-8560 HREBTREXICEHETOEIS 6-3 Kioi-cho, Chiyoda-ward, Tokyo 102-8560
- J
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- TN,

House Foods Group Inc.

REAH
T102-8560
RRETRHERICEHII6ESS
TEL 03-3264-1231 (KAR)

KA
T577-8520
ABRAFERABR G HEREI—T B5&75
TEL 06-6788-1231 (KXX)

Tokyo Head Office
6-3 Kioi-cho, Chiyoda-ward, Tokyo 102-8560, Japan
Tel: +81-3-3264-1231

Osaka Head Office

1-5-7 Mikuriyasakae-machi, Higashi-osaka-city, Osaka 577-8520, Japan

Tel: +81-6-6788-1231

http://housefoods-group.com
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