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Eating delicious food brings a feeling of comfort and warmth.
House Foods believes that proper eating doesn’t only provide
physical nourishment, but also contributes to mental and spiritual
well-being.

That’s why we strive to ensure that our products are always
delicious, safe, and easy to prepare.

What’s more, we want our products to be brimming with new
discoveries.

That'’s the way it's always been at House Foods, and the way it
always will be.
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Status of inclusion on SRI indices (as of March 31, 2013)
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FTSE4Good

House Foods Corporation has been continuously selected as a con-
stituent of the FTSE4Good Index, one of the leading indices of socially
responsible investment (SRI), since 2006.

* The FTSE4Good Index is a global indicator of responsible investment, in which FTSE

Group tracks approximately 2,400 listed companies worldwide, selecting company stocks
that have met international standards in areas such as the environment and society.
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In the fiscal year ended March 31, 2013, the first fiscal year covered
by the Fourth Medium-term Business Plan, the Group worked on
concrete implementation of the plan, taking as its aims to “achieve
growth and enhance profitability in domestic operations and
accelerate overseas expansion,” “ouild the optimum organizational
structure for growth and expansion,” and “strengthen development
capabilities and cost competitiveness.”

Looking at the Group’s business results, the International
Business, positioned as a “Growing business,” achieved steady
growth driven by the tofu business in the United States and the curry
business in China, with the curry business in China turning profitable
on a full-year basis and contributing to earnings. However, sales
declined substantially in the Spice / Seasoning / Processed Food
Business and Health Food Business, the Group’s core businesses in
Japan, due mainly to larger-than-anticipated fall in reaction against
the spike in demand following the earthquake and changes in
customers’ eating habits. The sales decline also affected the profit
along with the rise in marketing costs amid downward pressure on
selling prices associated with intensified competition. Consequently,
in the consolidated fiscal year under review, consolidated net sales
were down, dropping significantly compared to the previous fiscal
year. In terms of profit, consolidated operating income and
consolidated ordinary income both decreased. Consolidated net
income, however, was up as a result of a considerable decrease in
extraordinary loss compared to the previous fiscal year.

Consolidated Financial Results for the Fiscal Year Ended March 31, 2013 (April 1, 2012 to March 31, 2013)
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Note: Comprehensive Income: ¥14,515 million (39.5% increase)
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Hiroshi Urakami, Representative Director, President, reports on the

business results for House Foods Corporation for the fiscal year ended
March 31, 2013, and goals for the fiscal year ending March 31, 2014.
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Corporate Philosophy

Bringing greater joy to families through our foods
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Hiroshi Urakami
Representative Director, President

Despite steady expansion in the International Business, overall revenue
and profits declined, primarily reflecting the impact on the core
businesses in Japan of the larger-than-anticipated fall in reaction against
the spike in demand following the earthquake and rising marketing costs.
In the operating environment surrounding the Group, there were rising
expectations of economic recovery toward the end of the fiscal year, as the
policies laid out by the new government were well-received and produced results
such as correction of the excessively strong yen and a rise in stock markets.

Meanwhile, the food industry, a sector driven by domestic demand, is still not
seeing any tangible economic recovery, with no sign of an exit from a prolonged
period of deflation and mounting concerns about the rising cost of raw materials,
packing materials and fuel as a result of correction of the strong yen. The
operating environment does not allow optimism.

In this environment, the House Foods Group took steps to achieve the
growth strategies for each business specified in the Fourth Medium-term
Business Plan, which was launched in the consolidated fiscal year under review,
in line with the philosophy of “Bringing greater joy to families through our foods.”

In the period under review, the first fiscal year covered by the plan, business
results were disappointing, reflecting higher marketing costs amid downward
pressure on selling prices associated with intensification in competition, in
addition to substantial sales declines in the Spice / Seasoning / Processed Food
Business and Health Food Business, the Group’s core businesses in Japan, due
mainly to a larger-than-anticipation fall in reaction against the spike in demand
following the earthquake and changes in customers’ eating habits. On the other
hand, the International Business, positioned as a “Growing business,” achieved
steady growth driven by the tofu business in the United States and the curry
business in China, with the curry business in China turning profitable on a full-year
basis and contributing to earnings.

Consequently, in the consolidated fiscal year under review, consolidated net
sales fell 2.1% year on year. Consolidated operating income declined 18.6% year
on year, while consolidated ordinary income sank 13.3% year on year.
Consolidated net income increased 4.1% year on year due to a substantial
decrease in extraordinary loss.
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The Group declares a year-end dividend of 15 yen per share, bringing
the annual dividend to 30 yen per share, up 2 yen from the previous
year, and the acquisition and cancellation of treasury stocks.

The Group considers the return of earnings to shareholders to be an
important element of management. Our basic policy is to improve
profitability and strengthen the Group’s financial condition while continuing
to provide stable dividends with a standard dividend payout ratio of at
least 30% on a consolidated basis, in consideration of overall business
performance and strategy.

Taking into account these criteria, regarding the year-end dividend for
the current fiscal year, the Company plans to pay 15 yen per share,
which, added to the interim dividend of 15 yen per share (up 2 yen
compared to the previous year-end and interim dividends), totaled an
annual dividend of 30 yen (up 2 yen compared to the previous fiscal year).

Furthermore, in line with achieving a flexible capital policy in response
to changes in the operating environment and with returning earnings to
shareholders, the Group acquired and cancelled 1,000,000 treasury
stocks during the fiscal year under review.

The Group positions the 100th anniversary of its foundation as a
year of “reform,” as it pursues growth across all businesses and
enhancement of corporate value for the Group as a whole.

For the fiscal year ending March 31, 2014, the Group’s operating
environment is expected to remain uncertain, amid concerns over
forecasts of contraction in the domestic market and rising costs for raw
materials resulting from depreciation of yen, packing materials and fuel, as
well as increasing diversification in consumer needs.

In this environment, the Group aims to push ahead further with efforts
to implement the basic policies under the Fourth Medium-term Business
Plan launched in April 2012, and to “achieve growth and enhance
profitability in domestic operations and accelerate overseas expansion,”
“puild the optimum organizational structure for growth and expansion,”
and “strengthen development capabilities and cost competitiveness.”

In November of this year, House Foods Corporation will mark its 100th
anniversary. The Group positions the 100th anniversary of its foundation
as a year of “reform,” and plans to switch to a holding company structure
as a part of its approach with effect from October 1, 2013. Through this,
the Group will establish a management system under which each of its
businesses will enhance its ability to create value to maximize the
corporate value of the entire Group.

For business results during the fiscal year ending March 31, 2014, we
expect consolidated net sales of 233,000 million yen (a year-on-year
increase of 11.1%), consolidated operating income of 12,500 million yen
(a year-on-year increase of 9.3%), consolidated ordinary income of
14,000 milion yen (a year-on-year increase of 4.1%), and consolidated
net income of 8,800 million yen (a year-on-year increase of 6.6%).

It is entirely thanks to the support and cooperation of our shareholders
and all stakeholders that the Company would mark its 100th anniversary,
and | would like to offer my heartfelt appreciation to you all. As an
expression of gratitude to our shareholders, the Company plans to pay a
commemorative dividend of 5 yen per share in addition to the ordinary
dividend.

The Group is determined to step up its efforts to “create new value
with health and taste” by continuing to offer helpful value to customers.

Corporate Guide 2013
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The Fourth Medium-term Business Plan
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Basic Concept of the Fourth Medium-term Business Plan
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Accelerate the expansion of the International Business, which is ranked as a “Growing business,” with two domestic
businesses ranked as “Core businesses”
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I Steadily increase profitability of the two domestic core businesses by each seeking a way to grow further
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Spice / Seasoning / Processed Food Business

®Maintain and enhance brand power ’

®Achieve business growth by developing existing business
and offering new value

®Enhance cost competitiveness, absorb increases in raw
materials prices, and expand profits across Group
companies

Health Food Business

®Develop new functional beverages and foods following the
C1000 series and the Ukon No Chikara series
®Making a fresh start for the Direct Retail (Mail Order) Business

I Strengthen and firmly build up a business base of International Business (“Growing business”)

KE(TOFUZEE) BHESE0DPED I AEIE  United States
- —XCHoreFfcix
[TOFUISBZ0DHEIL China
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N . N in Thailand and Vietnam
5 EIFEEBEY DHEE ) )
. = ) Restaurant Aim to become the leading curry restaurant
LARSVESR ERESETONOIAL—L  business chain in each of the countries in which the
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: Expand existing business further and establish new
(TOFU business) “TOFU” business reflecting the needs of local people

Expand the scale and improve the profitability
of the curry business (accelerate expansion of
food-service products and the capture of
markets in inland areas)

(Curry business)
Bt Y.

Southeast Asia  Create foundations for launching businesses

Group operates

| B2 LBEREE/ENITED I BBEZAEI D

I Actively conduct sound business investments and create new demand

QORRIAL TV e DEG RS ICREMERITZEET 5
Establish the optimal organizational structure in
consolidated management to expand growth

HEMORR BEEAORESHEET S ;
Nl s aEomS :

Integrate business organizations and functions to
a5
International

ensure future growth and enable a swift response to
changes in the environment

CREIPEIREZITZID3DDTU7ICHF. B
ERERMATHD [TUT7 I — =R :
Categorize foreign countries in which the Group
operates into three regions, the United States, China,
and Southeast Asia, and establish an Area Center in
each region to be its headquarters to advance

business

Corporate Guide 2013
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Continue to improve the Group’s development capabilities,
cost competitiveness, and CSR initiatives

RN JRNHSES
Development Cost
capabilities competitiveness
ez JRREES7ZEEREL. [RE|ERE]
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Enhance cost
competitiveness and
absorb expected
continued increases in
raw materials prices

Focus on strengthening
the development
capabilities that will
serve as the source of
creating new value

Promote CSR focusing
on the triad of quality,
environment, and
compliance and risk
management
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Switch to a Holding Company Structure
Management system aiming to enhance the corporate value
of the entire Group

Based on the concept laid out under the Fourth Medium-term Business Plan to
“build the optimal organizational structure in consolidated management to achieve

growth,” the Group has resolved to switch to a holding company structure with =
effect from October 1, 2013, thus enhancing value creation capability by allowing @
each business company to propose and implement growth strategies under an gﬁ
optimum management system in order to maximize growth in each business Eﬂ
along with the corporate value of the entire House Foods Group. 5@

c
@ Transition method and post-switch management system [,;\

The Company will have House Foods Corporation™® " succeed to the
Company’s Spice / Seasoning / Processed Food Business, which handles
roux and spice products, etc., and have House Wellness Foods
Corporation succeed to the Health Food Business, which handles Ukon no
Chikara and other products, as respective demerged companies. The
Company will be renamed House Foods Group Inc.°®2, a holdings
company, and retain its listed status.

This organizational reform will shift the structure of the Group from
function-based to business-based. The Company will strive to enhance
business capability as the entire Group by increasing the growth potential of
each business in the matured domestic markets and strengthening the
promotion structure in the International Business.

@ Purpose of switch to holding company structure
1. Enhancement of strategic Group management
2. Enhancement of the value creation capability of each business

3. Enhancement of development and growth capability in
new business domains

4. Exploiting Group synergies

@ Structure of the Group after the switch to a holding
company structure (outline)

ueld SseuIsng Wisl-Wwnipajy Yuno4 ey

(RYK) Current (#8171%) Post-switch

NOZABEM® House Foods Corporation NDABET IV—T A4 622 House Foods Group Inc. Note 2)
| H. % T I—FREBIEORE- I
! BB ! NIBREE BRREEX Planning of Group management strategies
! Supervisionof ' Spice / Seasoning / Health Food ettt
! '”Itaeur 'S‘iarfé‘;';al ! Pr°%ej§ﬁgs§°°d Business | BSYEEHEHE Supervision of International Business
3 BNBERT 3 NI ABm NDZ ZDfth 3 BHNEES 3 NIABERH6E) NDZRA ZDfth
' | International | | EIEE@EH) | | D TILRA ElNEE ' | International | : | House Foods D IT)VRA E3NEES
: Business : (x3) T—2) =t : Business | Corporation (Note 1) TJ—2% &4t
! Companies | | House Foods House Wellness i | Companies | = House Wellness
I 2 1| Company Foods Corporation Other I p V| BEERNT Foods Corporation Other
. EEES .| Demerger Domestic ‘ EEES ‘ REER Domestic
1 . ] ¢] =] i N ' [=]
| /International | . | Preparation BRBREE Business | International | | | gcq/Seasoning/ BRERREXE Business
1 Business . | Corporation Health Food | | Companies : Business | | | “processed Food Health Food | | Companies
: : (Note 3) Business : 1 Business Business

G£1) 2013F10B1BA T INIRBRDEEFRKIRTINS NI RABEMA R CEHSEEFE,

(£2) 2013F 101 BT INDIRBRGEREEINS NI RBRI I —TEHBHRARM [CASEEFE.

(E3) B 100%HEDD EEERRITEL T 2013F48228(5R1L.

Note 1: House Foods Company Demerger Preparation Corporation will be renamed House Foods Corporation on October 1, 2013.
Note 2: House Foods Corporation will be renamed House Foods Group Inc. on October 1, 2013.

Note 3: Established on April 22, 2013, as the Company’s wholly-owned company demerger preparation company

Corporate Guide 2013 6 Il
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Spice / Seasoning / Processed Food Business

I %ﬁﬂf’%ﬁ% Net Sales

123,87/ 555
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¥ 1 23 875 million

(a year-on- year decrease of 4.2%)
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In the Spice / Seasoning / Processed Food Business, the reaction
in the first half of the current fiscal year to the post-earthquake
spike in demand had a substantial impact on full-year results mainly
for mainstay products, and results fell below those of the previous
fiscal year.

Results were disappointing for curry roux products as low-price
products such as Kokumaro Curry and the mainstay Vermont Curry
struggled amid increasing downward pressure on prices.

For retort pouched curry products, despite the successful
market launch of The Hotel Curry, a new product targeting the
middle price zone, sales were sluggish mainly due to difficulties
faced by the mainstay Curry Ya Curry.

In stew products, the Group sought to revitalize the market by
developing a full line-up of products in all price brackets throughout
the season with the launch in August of Koku no Zeitaku Stew, a
new product targeting the low price zone, combined with the
existing Hokkaido Stew and Stew Mix. However, the slump in the
first half of the fiscal year was substantial, and full-year sales fell
short of results for the previous fiscal year.

Spice products performed strongly, due mainly to the Papan
series, which built a new market by offering simple and delicious
ways to prepare toast and won customer acceptance.

Al
Curry products




VF1—8IGE
Stew products

AT vIEGE
Snack products

[Y - RFI -AL—]2U—=XH5
WO I A THFETR

AT IV TEND LB LEBRAL—ETRETBEL
HVERID. B&oEEBBRD EEKDIDHEAS
L—TF, TSOVILYEIMBHIEIBTRRNIT
DY GBI T) & BRARD A VY — ADERL)
FEDEMO(TA VY =T T) 22DAKED
BLELI

(UMLR2U—=)

TCRBDIRTILDOEDLDWVW DAL—ENTYSA A%
KWFRBICBRELFWVIEIETET,

<Retort pouched series>

A simpler way to enjoy the traditional taste of hotel curry
and hotel hashed beef.

NS SR
Pasta-related products

ZINA AR
Spice products

=R |

LN

FH NG, S—AVEB
Dessert products, Noodle products

Launch of roux type curry in The Hotel
Curry series

This is European style curry that gives customers a little
taste of bliss by letting them enjoy in their own homes the
kind of fine curry served in hotels. It comes in two flavors,
the “full-bodied type” featuring a deep richness created by
a brown roux combined with dairy products, and the
“wine-sauce type” with the multi-layered aroma of
specially-prepared red wine
sauce.

SHZE O MDD M4t

UoNONPOIIU| SseuIsNg
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BREBmEX

Health Food Business

I é’l,ﬁﬁ%iﬁ%— Net Sales

42,/00s5=

ﬁuﬁﬁtw 0%:#)

¥42,766 million

(a year-on-year )
decrease of 7.0%

(B5H) (Milions of yen)

50,000 47,795 _49.605

40,000 ——

30,000 ——

20,000 ——

10.000 ——

2010/3  2011/3  2012/3  2013/3

ExEFDOER Business Introduction

BEBREBEI.N\VABRWES IV —TEHDNIZADTIVRAT—
AHD2DODEECEEERETOCHBIET /NI ABRWHIERT S
BT [ APV F DN RN —T T4 VT BEZEHUED(F
MIABY v HLIOFREFTEICK). TSVRTOHEREDREEHD
U FRRBRFE EERIELE LA LD S [DaV DA VU —XH BE
HICHITDBENBRY—T T VT HERERBLIEHDD. BEIFDH
BADEUADZEEO. HHRBEOFEED LY RINERI T U,

NDZADTIVRRAT—XWIF BB TORERERICIZ . 2BLUE. £
HRDIVYya7vTZ TV, IRFEILRICERVBEHE LN, 551 MU4HE
CHBITDEXFTEOREICIZ . NS DR FHRBHETTICKIFTEY
BEEROBEZIBELIECENS RN ERY E U,

The Health Food Business is operated by House Foods Corporation and a Group
company House Wellness Foods Corporation. Sales have been robust for Mega
Shaki in the House Foods Corporation product line-up, due to the promotion of
effective marketing activities, in addition to the generation of brand synergy
following the launch of Mega Shaki Gum. However, sales declined for the Ukon
No Chikara series amid changes in customers’ attitudes towards alcohol and
competition with rival products, despite the rigorous marketing activities
implemented during periods of demand.

Although House Wellness Foods Corporation has worked to expand sales by
carrying out renewal of mainstay products since February, in addition to
aggressive initiatives during the summer season, sales fell as a result of intensified
competition to secure sales, due to a wave of new product releases from
competitors, in addition to the decline in demand in the first quarter in reaction to
the special demand following the earthquake.

(XA vF DS LD FRFETT

Launch of gum from Mega Shaki

VrFvEUTLY Y1 TEDRBEE XY v+ ]

[Ya>DAHIPU—X EARE
Ukon No Chikara series Maildorder SN YAC 2 DRI R EaDvERSIFB/INY
products

T —DRPK" . “Whadr T A T2 DXITTA X" D
3DDEMHAFUWAA Y v FH L] ZFHFETLUEL
Jeo EBORS A T R E RN BIRREERY
v FvERIYBTENTEETY,

From the bracing and refreshing carbonated beverage
Mega Shaki, the new Mega Shaki Gum was launched.
Featuring the triple attractions of spicy sensation, an
exhilarating burst of powder, and the long-lasting
chewability of the mega-size, it gives you
the energy to combat any drowsiness that
comes over you on the job, driving, or
hitting the books — whenever you are
working hard.

[C1000]U—X
C1000 series

N
£

MATE A+l e
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e EANBEIE, 201 264B &0 KE PE-FETITDIDOIUF T
B EE T B IR 115 L & TUP LBV TBRIBAICRIT
BUET,

KEICHEEL TS SEBLOEEEHERAL. SRS ESICHN
USEATZED . GBS S SO EEENR T EMIELICEN S,

International Business

J HA55 £ Net Sales SRR, K1 20126 1 ORI ARBAEENS BRI 5L
TUN—#ZBINL. BBRHBEDEBERTICLDEERLEED. — [
’I 4 7O O DEIRIEAZBIELTHUET, =
B85 PETHE I —BED REARR, EEAUROAZTLE X
guHHJ;[:25 0%12) BEL EERACRIBIEN TEH L RERRRICOVTIF. 78 g
[CEBEBDTV.EEIANETH. JRN D UPREED I MO — ?E)%
¥ 4,70 O mitiion 83 BRSO BBRPACERALE LT &
“‘7 S = v Ab,
joyearonyenr |
H CO C\ /\\ > \ 5-
increase of 25.0% SR E_“’j ’ % 3
U.SANMSKHRT YU —MEBERET. TDHE. #’nﬁﬂ% EMEEREI D FETTRE -
EFELTRBUET, g
(B75F9) Millions of yen) PE-85- BECEBRAIZAV-—UVANS VEEF . SECTEEEEZ 2
15,000 14,700 _ S BEIAICHEARL T EN S ABINEREHELTRUET . B
12.000 11,762 In the International Business, the Group has worked to set up independent business promotion
10,004 10,521 systems for each of the three areas (United States, China and Southeast Asia) and expanded the
9,000 business in each area since April 2012.
In the United States, sales were up in the tofu business, reflecting sales growth for tofu-relat-
6.000 ed products such as Tofu Shirataki, in addition to reinforcement of production capacity and
efforts to capture new customers. Furthermore, in October 2012 the Group acquired El Burrito
3.000 Mexican Food Products Corporation, which manufactures and sells meat substitute products,
strengthening the business through sales related to tofu products with a view to further expand-
0 ing the products handled.
2010/3  2011/3  2012/3  2013/3 In China, the curry roux business saw substantial sales increase in both household products

and commercial products, which led to expansion of the business. With regard to household
products, the business achieved full-year profitability for the first time since its founding, thanks to
a price revision carried out in July and efforts to reduce costs and to control promotion expenses.
In Southeast Asia, the Group launched the functional drink C-vitt in Thailand in August 2012,
which has made steady inroads into the market. In Vietnam, operations commenced at a factory
& United States at the end of April. Powdered dessert products went on sale in May, and powdered functional
beverage is scheduled for launch later.
The curry restaurant business operating in China, Taiwan and Korea continues to enjoy sales
growth, reflecting efforts to expand the business by actively opening new shops in each country.

<7 Southeast Asia

thE China

HEREMEERYY

Functional
beverage
. MART I — B
SRR ok G, Powdered dessert
Tofu products Curry products products
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EERIEFEDHELR Business Introduction

SHZE O MDD Mt

UONONPO.U| SSBUISNg

___Bh

12 X 55 5t

Transport and Other Businesses

I i—”l,Hﬂ%_t_r%_ Net Sales

28 ,4 43575[3% (BIHALL4.1%15)
¥28 443 mitiion

(a year-on-year increase of 4.1%)

EIXRBEME. TIL—TFRHEDNDIRYRYT —EX@WHT
W—THEEDOYREBDRFTILADEAIRERIBINE R
WEUICFo. AVEZIVARANPEIF DHRFEERESZE
ZEOTI—TE2HOWT VNV I IR T Y - BENIFH
(CHBLIECEND. Tt LZMRU AIFREZ LODBRE
FIFEUIZ,

Il\l:?‘377\ Topics |

N—EY AL —EES0RF
[IN—FEZVbAL—]1F1963 (BBF038) FDFHTTLIE. &
DESBBNUETHRIRICESN "BRR AL—ICH
FBhyFTSUREL TR SNRIITEVIR LI,
"FEBHBH—RICBNSNZAL—Z DY ZF. A
L—EVRREV'BEBOBNBD" TLUI. DAL —
Z.FEDOHHBEBRB—HICBLLKBNSNSLDICUIC
W ZSUIEBWLWDSEF NI DD N—EVMIL—] T,
HITHROR RECHLRAKEN-EVMIOEEEE
IN—EVMERE]ZE VN BROBHEZEET WAL
[FEH DDA A IVNRAL—"HEEELF U,
VWODFRE BETRICESTRDTES. EDHONMD
WL THIREIT DIz, [IN—FEV AL —IFFFTLLR.
REPEEDURZERTCEVNIRUIC, Ffe. KHUELD
BETHICHBETVRL ) EBRARBANDRAYS
WLEEZDFRETHOU—ZIERUI[ TS LAL—]1R

(B75F) (Millions of yen)

40,000
34,135

30000 279977315 28,443

20,000 ——

10,000 ——

2010/3  2011/3  2012/3  2013/3

In the Transport and Other Businesses, House Logistics Service
Corporation, a Group company, posted increased sales as a result of
expansion in logistics operations commissioned by companies
outside the Group. Meanwhile, sales increased at Delica Chef
Corporation, a Group company producing prepared foods for
convenience stores, and results exceeded those of the previous
fiscal year due to strong performance in the dessert business.

50th anniversary of Vermont Curry

Since its launch in 1963, the beloved flavor of Vermont Curry has
remained unchanged, and has enjoyed continuing support as the top
brand of curry for the people of Japan.

“| want to make curry that my children can eat too.” In those days,
curry was considered a spicy dish meant for adults. Vermont Curry
was born from a wish to make this curry into something that both
adults and children could enjoy together. After a period of trial and
error, and inspired by the folk remedies of the “Vermont way of health”
from the American state of Vermont whose residents are noted for
their longevity, we created a “mild curry with apple and honey,” over-
turning the conventional notions of the time.

In order to ensure that Vermont Curry maintains the “unchanging
flavor that customers can trust,” no matter what the era, taste and
production methods have been constantly improved since it was
launched. In order to share its delights with even more customers, we
developed commercial-use products, and introduced product series
such as Prime Curry, which offers the same great taste with fewer cal-
ories. In addition, a Chinese version of Vermont Curry was launched
with the aim of raising the profile of Japanese-style curry in China.

*MNIyl | — I
CDYU—=ARmERTTUI 19634555 Launched in 1963 20135 As of 2013

l&b‘ PEICEVLWTHEAR S

ORABAZRBIEH.
EPIH&[E%%’:HJJ[IDJEJ N—F /"@ 5 t_k,.«
MIL—) ERFLTVET,

N—FEVrAL—
Vermont Curry

vﬁv%ﬂ(ﬂ:ﬂﬂf(t(tﬂcl) )
'ermont Curry (China)
Y

TS5A LIN—=EVNAL—
Prime Vermont Curry

N—=FEVrAL—
Vermont Curry
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House Foods Group Companies

EfSFatt (2211) Consolidated Subsidiaries (22 companies)

(2013538 318IRET)
(As of March 31, 2013)

F=ae] BENE FREME BAE FHREEER (%)
Company name Business lines Location Capital Percentage of Shareholding
HRELFVHhY T JIVEZIVRZANPEFTUAT vEY @R Jia/ T, 70— MIREORE EF R FEM 40285HHM 100.00
Delica Chef Corporation Production of prepared dishes for convenience stores, baked bread, dessert products, etc. | Ageo-city, Saitama JP¥402 million '
YUND AREHREHT RERRBSUCEBAL MU MRREFEDRS BHRTrM 20085H 99.95
Sun House Foods Corporation Production of retort pouched products for home use and commercial use | Konan-city, Aichi JP¥200 million :
NIRDTIVRRAT—AH%AEE B REOREHRTT OB RFEMT 1008/5MH 100.00
House Wellness Foods Corporation | Production and sales of foods and beverages Itami-ciry, Hyogo JP¥100 million .
NN YRS —E R A NORT—FOUFHEEEIDS Bk - B AIRISEAIRD | 80EAM 100.00
House Logistics Service Corporation Transport and warehouse operations for House Foods Group Higashi-osaka-city, Osaka | JP¥80 million :
HRSH/\DAREHTT 7 /YL BROSURBRHOHBINGS U BEEEHIZ IV Y7« TEE TREMUEHET | 60E5M 100.00
House Food Analytical Laboratory Inc. | Testing and analysis of foods and food ingredients and consutting concerning quality management | Yotsukaido-city, Chiba | JP¥60 million :
ZINA ZAHERIR EDEEEN T35 OITRRIR BB R EDTENT | ABRKIERARRM
NDZABWIT 7T MU -4t ‘ : ] : ] ' 6085H
House Ai-Factory Corporation Production .and processing pf spice products and packaging of Higashi-osaka-city, JPYB0 million 100.00
products with special specifications Osaka
YUY TSR L ML MUROSHE RIS BRI EARTAD S50E75M 99.97
Sun Supply Corporation Meat processing for ingredients of retort pouched products Konan-city, Aichi JP¥50 million .
HRBIHETANE BRIBOIRT - BAK ABRATABRS 3785H 100.00
Horie Yamatoya Co.,Ltd. Sales and import sales of food products Osaka-city, Osaka JP¥37 million .
Ny bESH FUNYIINEET R IVEZ IV AR MPEIFER/ Y ORERERES B - REE | TERBEHM 2085H 100.00
High Net Corporation Transport and storage of baked bread for convenience stores produced by Delica Chef | Narashino-city, Chiba | JP¥20 million :
B R/ V1 AR AT ZINA AR DER5T ERREIRRX 168HM 100.00
Asaoka Spice K.K. Sales of spice products Chuo-ward, Tokyo JP¥16 million :
M|, — P Pt JEEHR S = 23 e T
NOREVRRN - hF—Ttai LT TRUNDRE. ERYAT A AB. BBY—CBED e
House Business Partners RO L ORISR Higashi-osaka-city, 1085 100.00
Corporation Group-wide shared service company of accounting, IT systems, Omele ! JP¥10 million .
P employee affairs, general affairs and insurance agency service
NORT—=RKk—=ILT 1« VIUSAH | REFEHZHET Rt KEAHUT#IL=FM 52,000FUS$ 100.00
House Foods Holding USA Inc. Holding company for U.S. subsidiaries California, U.S.A. US$52 million :
#(CESU%)?(E?J[II%:%ODEEE&%\ A=A RS VDEES K
NDRT—=RAT7 AU Rt UND X R GEDEHIABRGE KEAUT#IL=PM | 2,350FUS$ 100.00
House Foods America Corporation | Production and sales of soy-bean processed foods in the U.S., operation of | California, U.S.A. US$2.35 million '
curry restaurants, and import and sales of House Foods products
TIVITUM=XFIVAYT—-RTO9TME | KEESEREORIS - BR5T KEAHUTAIL=FM | 4,200FUS$ 100.00
El Burrito Mexican Food Products Corporation | Production and sales of soybean-related products California, U.S.A. US$4.20 million :
3 o PEICBIFBILIHLU— UNUMIL—RREEFRAKRROREIRTT 5
é]’?n’ \h'ja i;I(-%;::iFoo ds Co.. Ltd Production and sales of spices and condiments such as curry roux and g:r;niﬁgfity China &gﬁﬁsuﬁﬂion 63.00
9 N ’ retort pouched curry products in China 9 ’ '
CENDZAVTIIBER amicsiranl—LRRSUoEE DEEEH  8420FUSS 88.91
Shangha House Cury Coco Icibanya Restaura, Ic. Operation of curry restaurants in China Shanghai-city, China = US$8.42 million
House Foods (Shanghai) Corporation | Sales and import sales of spices and condiments such as curry roux products | Shanghai-city, China | US$1.5 million .
AEBTANERR BSOS - B PEAET 60.137F 5% 100.00
Dalian Horie Yamatoya Food Co.,Ltd. | Production and sales of food products Dalian-city, China RMB60.137 million '
NIRAT—=ZAXNNF Lt NIRGRODELEHRTT RhFL RVFA8E | 14,000FUSS 100.00
House Foods Vietnam Co., Ltd. Production and sales of processed foods Dong Nai, Vietnam US$14 million :
NIRFVYT7T7—4t IR - FEDRLISHERTT A INVATEB 167,000F/1N\— 60.00
House Osotspa Foods Co., Ltd. Production and sales of processed foods and beverages Bangkok, Thailand Baht 167 million .
BENLV—N\IAVANSVH  BBCBUBHL—LALSVORE B 107000F85% | 6409
Taiwan Curry House Restaurant, Inc. | Operation of curry restaurants in Taiwan New Taipei City, Taiwan | NT$107 million :
BEAL—-NDAt BEHICBFDHLU—URA T VDREE KEREREN 25BO# 60.00
Curry House Korea Corporation Operation of curry restaurants in South Korea Anyang-city, Korea ¥¢2,500 million :
R EREESTE (611) Affiliates Accounted for by the Equity Method (6 companies)
2tta BERNSE PRTEE BAE FHREEER (%)
Company name Business lines Location Capital Percentage of Shareholding
[N TH— R, FEE. FHAL MU SERORERT BEREEM
gz-aiil C;E'“&?fig:t%n Production and sales of dessert products, canned products and retort | Fukushima-city, Jg;??ﬁ“ & 30.97
V' P pouched products for commercial use Fukushima
HRARUHEER NU—LZRNSYF T —VORE EH8—ah 1503575 19.55
Ichibanya Co., Ltd. Operation of a curry restaurant chain Ichinomiya-city, Aichi | JP¥1,503 million '
HRBHIT -T2 bU—F1 VT BRFEE. NIROHART EREPRK 500551 2476
Vox Trading Co., Ltd. Import and sales of food ingredients and processed foods Chuo-ward, Tokyo JP¥500 million :
IvIPIUFy I TR DL R TR 5TZ = | 2127 Aol
PT. Java Agritech Production and sales of vegetables Middle Java, Indonesia| RP.21.2 billion .
A FINT USAtt KEICBF2HLU—URA SRS KEAUTAIL=7M | 5,000FUS$ 20.00
Ichibanya USA, Inc. Operation of curry restaurants in the U.S. California, U.S.A. US$5 million .
TEEEEM FECBIRHU—URA RS VORE PEESBEEEE | )4 000FHKS
Ichibanya Hong Kong Ltd. Operation of curry restaurants in Hong Kong Eﬁ;‘;oﬁgﬁg?ngﬁ” e HK$24 million 20.00
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9“”!—70'%*120)?5&1@, Group Companies’ Locations

L EBNOAB&GEHT
Shanghai House Foods Co., Ltd.

EEEZUIE
Vermont Curry

-\ 2R (B ESET

House Foods (Shanghai) Corporation

L EBNOZAV—-I0FBE
LARS 4t

Shanghai House Curry Coco
Ichibanya Restaurant, Inc.
BB AR EIC33EHER

(20135 38KIRE)

33 restaurants in Shanghai, Beijing, and other
areas (As of the end of March, 2013)

i

@

) CoboeBR
#//(ﬂﬂ"lﬂl\\l\\),

T

=
=

L BEAL—-N\DRH

Curry House Korea Corporation

185 R (201 3538KIRME)
18 restaurants (As of the end of March, 2013)

r

KERTIAXNER G
Dalian Horie Yamatoya Food Co.,Ltd.

(
BEAL—-N\DR
LRSS V4t

cHRESET
Ichibanya Hong Kong Ltd.

Taiwan Curry House

Restaurant, Inc.
17155 R (201 3538FKIRE)

17 restaurants (As of the end of March,
2013)

- N\ AV T T~ Rt
House Osotspa Foods Co., Ltd.

KXEHESEBE
Ichibanya Co., Ltd.

Yra—-EERLSH

Sanyo Can Corporation

HRAEHIr—T A-

House Foods Vietnam Co., Ltd.

= NIRT—=XRFLitt

(NZb 022
Vox Trading Co., Ltd.

\0.
i

Deiag

( A\ W —
IvIT7IOUTvI%
PT. Java Agritech

PurinMix

Sherbic
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Ll\'727—737!'\—)[15”»{‘J7‘USA$:|: House Foods Holding USA Inc.

. N\DRT—XF AUA

OTREE
Tofu Product
Business

House Foods America Corporation

OURNSUEE

Restaurant Business

10/58 R (201 3F3FAKRE)

10 restaurants

e

OZ7VEILATH
Los Angels Plant

Sa-Vp—Y-—T#
New Jersey Plant

(As of the end of March, 2013)

e T)VTUR—=XFIHY
7—R7’O05 T4t
El Burrito Mexican Food
Products Corporation

A4 F NNV USAtt
L Ichibanya USA, Inc.

sejuedwo) dnois) spoo 8snoH N < J Fipdihd—=\

| EgFat

Consolidated Subsidiaries

A ERRERT
Affiliates Accounted for by
the Equity Method

Ll\'ﬁl'ﬁl)b*l?-l“
HiRH

House Wellness Foods
Corporation

Vitamin Lemon

m FREHTVhY T
Delica Chef Corporation

m YN ZAREHAEHT
Sun House Foods Corporation

s \D 2R —EZARN ST
House Logistics Service Corporation

s RRER/NDARRIHT I/ H—ER
House Food Analytical Laboratory Inc.

e N\D2AHWIT 7T MU—tkH et
House Ai-Factory Corporation

mm SFXSHYETATE
Horie Yamatoya Co., Ltd.

m B FSHRAR
Sun Supply Corporation

)\ Ry MF SR
High Net Corporation

mm [ 2 /N AR &1t
Asaoka Spice K.K.

mm /\DAEIRZAN— b F—XHR AT
House Business Partners
Corporation
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AREE BN EEDER Special Feature: Expansion of International Business

[tHFF DR

ESERABRTH I LHENMREFHHTREICHERE
BT BBABEDSEORMBICOVTA VIEL—ZEITW

Fll

We spoke with Yasukatsu Hiroura, Director and Senior Managing
Executive Officer, Global and Corporate Planning, about future

expansion in the constantly growing International Business.

ZICIZILD]|ZHEULT

Seeking “to serve families of the world”

B HBATIRE
ERSEAER
[ BRES
Yasukatsu Hiroura
Director, Senior Managing

Executive Officer
Global, and Corporate Planning

BHNBEDAIE Dl Positioning the International Business

BHITN—TFIRE/ DOEELMHE CEEZRBLTH
Do, 000 ADX Y N=H  BLAERPOBESHICREBE
T—ERZBBIFLTVET,

VEEFE R AT —hUESBIURPHEIE CIE BN EERZI D

PBEMEEICABITTVERT . BELANDEBIED
EADDAHZITVCRERRNICIE[IT7EE]IEVWR DU
FCBEZWIUSERISEBABEDY TNV T EEDT
WET,

EXREREAREES

4D DEXTH RIS ZHE

Promotion of growth strategy in four businesses
BIWRPHEETECTE. 4 DDEXICREERZEDPHIC

FETFTLTVLEFT,

Under the Fourth Medium-term Business Plan, the Group will
concentrate investment of management resources in four businesses.

KEDEEEZE Tofu business in the United States

N —=T—RELTOD The value of tofu as a
SEOMENLSE-TD healthy food is rising, and
"J SEUSEEHEDE related products such as

sy Tofu Shirataki are also
BRE DR ICHS performing well.

ety
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The Group currently operates the International Business in seven
countries and regions, with approximately 1,000 members bringing
products and services to customers around the world every day.

The International Business is positioned as a “Growing
business” under the Fourth Medium-term Business Plan that began
last year. The Group is shifting into high gear in the International
Business by laying a foundation for business expansion and
preparing the business to match the business to the “Core
business” level in the future.

Business Expansion and Growth Strategy

DEDAHLU—E% Curry business in China

BARALU—DBRISEBEL ALU—S/ AETEERBNEER
Japanese-style curry is steadily becoming more widely known,
and we are developing curry rice into a popular dish for the
Chinese people.

RE7Z7IPTOINIREER

Processed food business in Southeast Asia

IA RS ATEM- —X(CHole
BEDIUS LIS BRRFTDAY —h
We have launched businesses to meet

local needs in Thailand and Vietnam, and
have commenced product sales.




BN BRDHEEERH] Promotion Systems for the International Business

KE-DE-RE7I7ICIV7EVI—HE
RhDOBRXEITREL COKICIF 3EDEZE-R TRAE—R
ZERHIBHITNA T EENBEU- BELEEZEDER-
[ERE U—ERZRTEITINEN DT T ZDIcHICFIRiH
DHBSFZERT DL RBBEIRARAF— LZEET
BTENRNMERBRVNEZBRTHBIET . INSDTEZF/ LA
JVTCRIRTEDMHHEL T HEFKE-PE- R 77 D31
FICTU7 29 —Z#HRL IRDBEIZTD - —XZ2REL<
AN AE—T 1 — 2R EH D TEBRHZE IR U

Establishment of Area Centers in the United States,
China, and Southeast Asia

In order to become a familiar part of the local food culture, it is
necessary to offer products and services that combine irresistible delight
and surprise with reliability, in addition to overcoming the barriers of food
culture and pick up speed. To achieve this, it is essential to understand
local customers and create an optimal business scheme. As a means of
achieving these goals at a high level, last year the Group set up Area
Centers in three regions: the United States, China, and Southeast Asia,
and has put in place a framework that allows us to quickly incorporate
the needs of local customers and to make swift management decisions.

E%E#@bé‘@‘% What the International Business aims to become

[MERPOBEDER]|ICHER

SHOEFEEZTHIBZBUC. REDEE(TRIID]
DEZADHEIC.EANTE R PREZ. BHNILKTD
CETMHRPOBEDERICEMUCVWEEATVE T,
ZTORBREVTFRMICIFBNBREERZT7T LF20%. 7]
W30NETHEDHDEZBRICLTVET,

BATOFUWEDRIEICAN > T H# T IL—T DA
ZRELTEVIET,

LARS =% Restaurant business

KE.HE. 575, 8EE T78]E(20134E38%E11)
EBEEHTON. 1 ALU—UANS EHES T

A total of 78 stores in the United
States, China, Taiwan, and Korea (as
of March 31, 2013)

Aiming to be the No. 1 curry restaurant
in each area where we operate

E : FIRILSE
China: Lifestyle Plaza Shop

85 HBILEE

Taiwan: Luna Plaza Shop

i

BE . H0vTE-IUE
Korea: Lotte Mall Gimpo Airport Shop

Contribute by bringing “joy to dinner tables around the world”

Based on the House Foods Group’s corporate philosophy of
“Bringing greater joy to families through our foods,” we hope to
help bring “joy to dinner tables around the world” by expanding to
overseas the technology and quality that we have built up in Japan.
As a result, we have set a target for the future of increasing the
percentage of net sales from the International Business to 20%,
and of operating income to 30%.

The Group will concentrate its capabilities toward the creation of
new cultures overseas.

BHNEEDTT L SHERE (GELE)
Trends of Net Sales of International Business
(Consolidated)

(f&F9) (100 millions of yen)

200
M KE United States M @E China 5B Restaurants
W ERR 7 I7 Southeast Asia 1 & Exports
150 147 ——
118
105
1
100 o I
— — [
50 .
0 2010/3 2011/3 2012/3 2013/3
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EFLEAFSEER Consolidated Financial Statements

BIEEEXERE Consolidated Balance Sheets &7 Wilons of yer
e 3 531 B AsofMaroh 31 2005 | 2010 | 2011 | 2012 | 2013 )
BHEDER ASSETS
TRENEEE Current assets ¥99,916 ¥102,507 ¥99,644 ¥110,165 ¥107,135
RENUTEE  Cash and deposits 16,920 17914 19,066 23,475 19,371
SEIFERUTEHE  Notes and accounts receivable—trade 38,511 38,039 37,967 38,585 37.866
BifisEzs  Securities 28,249 31,803 28,905 33,717 35,445
BARNURE  Merchandise and finished goods 7,019 6,477 5,635 6,229 6,223
&  Work in process 1,047 966 950 875 1,012
BEMBINROREG Raw materials and supplies 3,258 2,939 2,692 2,737 2,817
IRIERIEERE  Deferred tax assets 3,050 2,769 2,889 2,946 2,277
ZOfth  Other 1,871 1,604 1,544 1,605 2,130
BEH2|24%  Alowance for doubtful accounts (10) (3) (4) (4) (7)
BEIFEZEE Noncurrent assets 128,310 129,420 129,166 129,927 143,645
BEEERE Property, plant and equipment 64,634 62,808 53,860 53,553 56,112
EYROHEEY) ((@&8) Buildings and structures, net 21,330 20,387 17,560 16,886 18,038
EAREB L OERE (f1ig8) Machinery, equipment and vehicles, net 9,877 9,000 6,732 6,987 7.769
tHs Land 26,975 27,007 24,102 24,072 24,152
) — 2B (f%8) Lease assets, net 5,052 4,876 4,623 4,545 4,338
EERRENE Construction in progress 373 624 122 254 883
Z b (fE88) Other, net 1,027 913 721 810 932
HETEEE Intangible assets 13,784 9,411 4,562 2,467 1,787
DNA  Goodwill 10,307 6,190 2,067 703 268
VI kD1 Software 3,152 2,694 2,276 1,501 889
VI MO T P{RENE  Software in progress 162 298 8 58 161
ZODftt Other 163 229 211 205 467
BEZDMMDBE Investments and other assets 49,892 57.201 70,745 73,908 85,746
BEAIMEIZ  Investment securities 39,844 46,394 60,225 65,327 75,689
RHIE{IE Long-term loans receivable 267 280 259 247 239
RIERISEE Deferred tax assets 379 365 358 170 213
RHITES  Long-term time deposits 2,100 2,100 3,118 3,124 6,000
BILEESER  Prepaid pension cost 4,568 5,581 4,535 2,740 1,193
ZDf Other 2,926 2,723 2,494 2,546 2,682
BE51244  Alowance for doubtful accounts (192) (242) (245) (247) (270)
BESET Total assets 228,226 231,927 228,810 240,092 250,780
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(5AM) (Milions of yen)

&FED 3 H31EHE As of March 31 2009 | 2010 | 2011 | 2012 | 2013 |

B&fEDE LIABILITIES

EEI&E Current liabilities ¥ 40,357 ¥39,276 ¥ 37,755 ¥41,108 ¥39,515
TIFRERUEHE  Notes and accounts payable—trade 19,839 18,989 17,828 19,602 18,613
EEFECER{EFE  Electronically recorded obligations-operating = = — — 1,162
SEHAfEAE  Short-term loans payable 579 592 577 590 570
I —X{&F Lease obligations 335 353 362 394 400
K& Accounts payable—other 12,064 12,505 12,147 13,247 12,453
FIEAFIZE  Income taxes payable 3,128 2,592 2,285 3,189 1,872
REB55|4%  Provision for directors' bonuses 79 77 80 73 67
BEIRILIBKS|2E  Provision for loss on guarantees = 92 = = -

ZDf Other 4,333 4,075 4,476 4,013 4,378

BEE&{&E Noncurrent liabilities 9,347 10,023 9,757 9,742 11,938 %
U —R{&F Lease obligations 4,699 4,506 4,262 4,151 3,938 g%
EHiZx#\% Long-term accounts payable—other 1,053 663 652 655 834 %
SRS AR Deferred tax liabllties 625 2,258 2,432 2,663 5,194 &
BEEA(IS124%  Provision for retirement benefits 2,404 2,028 1,716 1,557 1,203 %
REREBEIH52E  Provision for directors' retirement benefits 38 26 — — = %
BEREETS  Asset retirement obligations = = 281 284 278 g
Z DAt Other 529 542 416 432 490 %

B{&ES5t Total liabilities 49,704 49,299 47,512 50,850 51,452 %

HIEZEDEE NET ASSETS

#EBEX Shareholders’ equity 178,602 180,985 179,841 185,205 188,963
&A% Capital stock 9,948 9,948 9,948 9,948 9,948
BAFRE Capital surplus 23,868 23,868 23,868 23,868 23,868
FEERIRE  Retained earnings 146,107 148,494 146,026 151,392 155,148
Bk Treasury stock (1,322) (1,326) (2) (4) (1)

ST - REERES  Valuation and translation adjustments (406) 1,290 — — -
ZFDOAE M=% Valuation difference on available-for-sale securities 941 2,582 = = —_
EEREREEBETE  Foreign currency translation adjustment (1,347) (1,292) — — —_

ZODEIEFIIETRETEE Other accumulated comprehensive income — — 1,080 3,580 9,768
FOMEMErEEZELES  Valuation difference on available-for-sale securities — — 2,836 5,531 10,840
BEIREREREIFE  Foreign currency translation adjustment — = (1,756) (1,950) (1,072)

DEIFERFS  Minority interests 326 353 377 456 596

HIBESET Total net assets 178,522 182,628 181,298 189,242 199,328

BEMWEESET Total liabilities and net assets 228,226 231,927 228,810 240,092 250,780
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EEFEEAFREER Consolidated Financial Statements

SR N O g ZRETEZ  Consolidated Statements of Income and Comprehensive Income (&5 (Milions of yen)
SFRE03A31BIET LIEE  Years Ended March 31 2009 | 2010 | 2011 | 2012 | 2013 |
55.LtE Netsales ¥222,549 ¥220,622 ¥216,713 ¥214,317 ¥209,784
5t LRl Cost of sales 122,587 118,622 116,324 115,974 114,468
5o L#FIEE  Gross profit 99,962 102,000 100,388 98,342 95,315
RFEENU—AYEIRE Selling, general and administrative expenses 89,761 91,036 88,319 84,289 83,874

LEBIGE  Advertising expenses 12,414 12,324 11,369 11,055 11,242
BEENOREEE  Transportation and warehousing expenses 6,754 6,367 6,149 6,172 5,975
ARFEFHE}  Sales commission 5,045 4,876 4,531 4,280 4,064
BRFS{BEE  Promotion expenses 30,203 31,010 30,021 29,523 29,838
WBRIFEYN OB S Salaries, allowances and bonuses 12,103 12,191 12,453 12,534 12,703
REES5|HE@EAZE  Provision for directors' bonuses 79 77 90 78 72
HERBEYS KT @AZE  Provision for directors' retirement benefits 18 16 — — —
EfiERIZE  Depreciation 1,139 1,216 1,273 1,142 1,024
DONAAELIZE  Amortization of goodwill 4,114 4,121 4,121 1,361 706
&8 Rent expenses 1,284 1,372 1,366 1,374 1,483
HERTIZTEE  Experiment and research expenses 3,645 3,897 3,733 3,805 3,810
ZODftt  Other 12,962 13,568 13,213 12,966 12,957
EEFEE Operating income 10,201 10,964 12,069 14,053 11,441
S¥H5UYE® Non-operating income 1,407 1,321 1,493 1,596 2,096
SZHEUFIE  Interest income 393 326 402 441 486
SHECXE  Dividends income 415 431 494 518 559
BOEICLDIRERE  Equity in earnings of affiliates 289 294 350 399 415
B&7ER  Foreign exchange gains — — — — 360
ZDfth  Other 310 270 247 238 277
EBE5EBA Non-operating expenses 615 97 531 147 92
KIFIR  Interest expenses 41 44 35 40 44
B&E=1  Foreign exchange losses 521 12 400 42 —
ZDfth  Other 53 41 97 65 48
FEFER Ordinary income 10,993 12,187 13,031 15,502 13,445
$3RIFZE Extraordinary income 35 278 191 304 49
BEEETTHIZ  Gain on sales of noncurrent assets 21 55 30 295 25
BBEAMIIETTALE  Gain on sales of investment securities 2 — 7 1 10
REMEZL  Gain on compensation for transfer — 210 — — —
BHZERFZE  Gain on change in equity — — 51 — —
EFSIRELIE5 | HERAE Reversal of provision for loss on guarantees = = 92 = -
ZDfth  Other 12 13 11 8 13
$$5#8%K Extraordinary loss 1,166 1,825 3,641 2,920 256
ETEBETHIE Loss on sales of noncurrent assets — 20 48 21 1
BEIEERERRAE Loss on retirement of noncurrent assets 285 332 284 327 189
WEBMEEESEE1HE  Loss on sales of investment securities 46 — _ _ _
B EMEIZEMEIE  Loss on valuation of investment securities 52 799 1,541 26 —
=EMETMEE Loss on valuation of membership 2 60 11 31 29
BIEIEK  Impairment loss 606 349 982 445 —
BERATHIEERR  Loss on revision of retirement benefit plan 129 — — — =
BEFMRIER5 1244 A8 Provision for loss on guarantees — 92 — - —
BEREERASIEENGERICHSZ/EE Loss on adusiment for changes of accounting standard for asset retiement obligations — — 177 — -
KE(T K DIBK  Loss on disaster — — 516 186 -
EETIEEA  Cost of early retirement support — — — 1,534 =
ZDfth  Other 46 172 82 350 27
FHELREEFIYERMFIZE  Income before income taxes 9,862 10,640 9,581 12,886 13,238
EAFL, AEBRNRUSEERS Income taxes—current 4,729 4,919 4,730 5,582 4,741
SEARILEIEEE  Income taxes —deferred 473 878 (305) (613) 258
SEATESET  Total income taxes 5,203 5,796 4,425 4,969 4,999
DB TR ZR N (S BHRTIB%  Minority interests in income (loss) (67) 24 (96) (11 (16)
LEAMEFIER  Net income 4,726 4,820 5,252 7,928 8,254
DR NS EHETIBS Minority interests in income (loss) — — (96) (11) (16)
DEIREIER AT BAMEF]EE  Income before minority interests — — 5,156 7,917 8,238
ZFOfDEIEFEE  Other comprehensive income — — (238) 2,489 6,276
ZOfEMIEsHIAESEE Valuation difference on available-for-sale securities — — 268 2.684 5,310
EEIREREBENTE  Foreign currency translation adjustment — — (495) (180) 951
BOLERAHICHT B1591H248  Share of other comprehensive income of associates accounted for sing oty method — — 11) (15) 15
AiEFEE  Comprehensive income — — 4,918 10,405 14,515
(NER) (Breakdown)
BAHME(CEDEEFE  Comprehensive income attributable to owners of the parent — — 5,042 10,428 14,442
DT CHRDEIEFIE Comprehensive income attributable to minority interests — — (124) (23) 72
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B TEAEZHETEE Consolidated Statements of Changes in Net Assets

BERSEHEE (2011F4818H0'520124F3831B% )  Previous consolidated fiscal year (April 1, 2011 — March 31, 2012) (&7F) (Milions of yen)
HEER Z DD EHEN TR 8

Shareholders' equity Other accumulated comprehensive income

zomoaE | 2 ARE | mamast
: . prmras GOUAML | s BDE " sy | MEEDS
a4xxe  EXFERE | ERRE | 8ol ool | HEHfERS | cmmgye  TERGIERGS! Minority Total net

' i i Total Valuati : Total oth : assets
Capital Capital Retained | Treasury (| aluation e sion aurrency| | Total other | interests
stock surplus earnings stock | Shareholders' | diference on "OREiFioy'®| accumulated

equity  |available-for-sale ; comprehensive
securities adjustment income

201143R3318%5
Balance —March 31!_‘2'011 9,948 | 23,868 | 146,026 (2) 179,841 2,836 (1,756) 1,080 377 181,298

EEASHEREDOZE)ER Changes of items during the period

RRE DB

Dividends from surplus (2.562) (2,562) (2,562)
SRR

Net income 7,928 7,928 7.928

HOHRIOEIS 2 2 -

Purchase of treasury stock

ETHI DM _ _ — — %
Retirement of treasury stock i)
HREEARLSDIEE DES %

REFERDOZEENR (1187)
Net changes of items other than 2,695 (195) 2,500 80 2,580
shareholders' equity

BiSRE ERTORDESEH - — | 5366 2) 5364 2,695 (195) 2,500 80 | 7.943

Total changes of items during the period

20124 3R318%5
Balanoefl\/larchswj_’z‘owz 9,948 | 23,868 | 151,392 (4) 185,205 5,531 (1,950) 3,580 456 | 189,242

WIS ASHERE (201248 18H052013F3831HXT)  Consolidated fiscal year under review (April 1, 2012 — March 31, 2013) (&%) (Milions of yer)

S1UBWIBILIS [BIoUBUIY PBIBPIIOSUOD

HEEKR Z DD BN mERFTER
Shareholders' equity Other accumulated comprehensive income
)
. ROWAEE | mmme | TONOEE AR | EESH
#5e | #AERE AEHse oowt WOUUROT suEERe  Gmge TERHESH g, (ol
Capital Capital Retained | Treasury sharego?ders' dif\flgiggtolgnon Foreign currency algbar&ﬂ%tlgg g | interests EEERS
stock surplus earnings stock equity avaié%@ﬁ;ﬁ%gsale ﬁﬂﬁ'ﬁﬁ'@ﬂt COWEQ%Q?QSNQ
2012%3R318%8
elanco Naroh a1 5012 9,948 = 23,868 151,392 (4) 185205 = 5531  (1950) 3,580 @ 456 189,242
ERERETEEPDOZEEEE Changes of items during the period
FREDES
Dividends from surplus (3.188) (3.188) (3.188)
LHAREA
i 8,254 8.254 8.254
B OEE
Purchase of trezlsury stock (1.308) (1.308) (1,308)
BoHOEH
Retirement of treasury stock (1.311) 131 o o
ﬁ}ﬁ$ﬁ9@ﬁ§®i@ﬁ%
EETFEROZERD 5309 879 6188 @ 140 6328
et changes of items other than
shareholders' equity
BRAHEEPORBESSH
Tota\zo:hanges of iten:'ls durmgthe period o o 3,755 3 3,758 5,309 879 6,188 140 10,086
2013F3A318%S
Balance—MarchBWBOﬂS 9,948 23,868 155,148 (1) 1 188,963 10,840 (1,072) 9,768 596 | 199,328
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EFSEAFEEE R Consolidated Financial Statements

Efﬁ%:\: vwa - O —%1‘%% Consolidated Statements of Cash Flows (&) (Milions of yer)
BSRTED3IB31BICET UEE  Years Ended March 31 m

EBEFEHICKDF v va1-T0O— Netcash provided by (used in) operating activities

LA AYEMFZE  Income before income taxes ¥9,862 ¥10,640 ¥9581 12,886 ¥13,238
HEERIZE  Depreciation and amortization 6,118 6,102 5,704 5,356 5,020
DNAEEIZE  Amortization of goodwill 4114 4,121 4,121 1,361 706
JBHEIEK  Impairment loss 606 349 982 445 —
E1#i8% Bad debts expenses — 3 — — —_
RV K BIREIRH (#) Equity in (earnings) losses of affilates (289) (294) (350) (399) (415)
EEMEIEEHMIEER (%) Loss (gain) on valuation of investment securities 52 799 1,541 26 =
REHESHMI@E Loss on valuation of membership — 60 11 31 29
S5 12420 REHEE (B4 ME)  Increase (decrease) in allowance for doubtful accounts 2) 43 3 3 23
BEES55|MEOEFHEE (F4EE)  Increase (decrease) in provision for directors' bonuses 4 (2) 2 (7) (6)
IBEETE XM OEHEE (4 88)  Increase (decrease) in provision for retirement benefits (327) (376) (312) (158) (355)
RERBRYS L& DEFEE (54N 8E)  Increase (decrease) in provision for directors' retirement benefits 18 (12) (26) — =
SIS OREECSE  Interest and dividends income (809) (757) (896) (959)  (1,045)
ILFIR  Interest expenses 41 44 35 40 44
BEERR (7)) Foreign exchange losses (gains) 10 53 153 29 (250)
BEEMEEETTENE (3%)  Loss (gain) on sales of investment securities 44 — (7) (1) (10)
~EHESTAEE (F)  Loss (gain) on sales of membership — 4 _ _ _
EEEEFENERE (3%) Loss (gain) on sales of noncurrent assets (21) (35) 18 (273) (15)
BEEEERAE  Loss on retirement of noncurrent assets 285 332 284 327 189
FE_HEMEDEFZE (18H088) Decrease (increase) in notes and accounts receivable—trade 1,182 479 (2) (645) 1,218
Te IR EIEEEDIBHER (JEH08E) Decrease (increase) in inventories (883) 947 1,072 (576) (67)
AABIEDERIZE GRiAME)  Increase (decrease) in notes and accounts payable—trade 3 (1,173) (387) 884 (125)
FINESDERZE B4 %E) Increase (decrease) in accounts payable—bonuses 37 (47) 69 (25) 3
ZDDBEDIEREE (JEN088) Decrease (increase) in other assets (1,673) (349) 1,115 1,606 966
FOMOEBOEFHEE (FBANEE)  Increase (decrease) in other liabilities 611 (470) (64) 859 (1,479)
J\Et Subtotal 18,982 20,464 22,647 20,809 17,669
FIERUEMESOSZENEE |nterest and dividends income received 944 840 973 1,127 1,293
FIEDIILEE  Interest expenses paid (42) (41) (36) (38) (45)
SEAEDZINEE  Income taxes paid (3,360) (5,449) (5,017) (4,800)  (6,033)
EEEHCLDF v v a-TO— Net cash provided by (used in) operating activities 16,525 15,813 18,568 17,098 12,884
1B EEICKBF v 1-T0O— Net cash provided by (used in) investing activities
EHTESDIARICK DU Proceeds from withdrawal of time deposits 20 60 1,112 2,550 12,352
ERRFAEZDRAICKD3ZE  Payments into time deposits 91) (512)  (1,964) (12,469) (7,004)
BMEEEOEEC KDY Purchase of securities (1,896)  (1.899) — — (2,000)
BfEEE0O5ERIC K BDINA  Proceeds from sales of securities 5,868 4,200 4,600 1,500 6,700
BETEEDRISICK S  Purchase of property, plant and equipment (6,690) (3,328) (2,747) (3.678)  (4,871)
BEBETEBEDTEAICKBINA  Proceeds from sales of property, plant and equipment 34 100 53 320 392
BEBTEEEDRECKDH  Purchase of intangible assets (1,146) (724) (467) (288) (273)
REAMEZFDEISIC KD  Purchase of investment securities (35) (11,447) (16,987)  (9,507) (9,328)
WEBMEEESDOFEAIC K BDUNA  Proceeds from sales of investment securities 1.511 3,600 1,008 2,503 3,525
REHEDTHICLDUUA  Proceeds from sales of memberships — 13 — — (3)
FAHHESDEEICKDZH  Purchase of investments in capital of subsidiaries — (60) — —
BEFEICKDIA  Proceeds from transfer of business = = 5,300 = =
EROFROEERE I FAMBTOBEICEAZY  Purchase of investments in subsidiaries resulting in change in scope of consolidation — — — (1,331)
BB HOEYEIC KB Purchase of stocks of subsidiaries and affiliates — (156) (75) = —
FEtOBECHROBREIC LD  Purchase of treasury stock of subsidiaries in consolidation (668) — — — —
BfIFITELDZH  Payments of loans receivable (240) (35) — — —
ZFDMDZH  Other payments (10) — — — —
ZDMDIIA  Other proceeds 0 — _ — —
BEECKLDF w2 TJO— Netcash provided by (used in) investing activities (3,343) (10,129) (10,228) (19,069) (1,841)
BA35EENIc LB+ v v 1-TJO— Net cash provided by (used in) financing activities
SEEREANIC K BULA  Increase in short-term loans payable 1,437 2,704 1,541 1,571 2,420
FHREAEZDREICKDZH  Decrease in short-term loans payable (1,372)  (2,704)  (1,506)  (1,557)  (2,520)
U —2EHEDREICKDZH  Repayments of lease obligations (170) (356) (366) (386) (416)
B DEEIICKD3ZH  Purchase of treasury stock an (4) (3,981) (2) (1,308)
Boy&D3Z30EE  Cash dividends paid (2,415) (2,411) (2,411) (2,567) (3,186)
DERED S DIGAFHT KB  Proceeds from stock issuance to minority shareholders 115 = 257 106 69
DERREANDELEEDZINEE  Cash dividends paid to minority shareholders (17) 0) 0) (0) (0)
B#EBC KB+ w2 TJO— Net cash provided by (used in) financing activities (2,432) (2,771) (6,466) (2,.836)  (4,943)
RERUVIREASEYICRDIREESE Effect of exchange rate change on cash and cash equivalents (459) (23) (353) (94) 424
RENVIRSESYDIESHEE A EE) Net increase (decrease) in cash and cash equivalents 10,291 2.891 1,521 (4,901) 6,525
RENRVIRERSEYOEAET S Cash and cash equivalents at beginning of period 31,389 41,680 44,570 46,091 41,190
RERVIRSESYOHIRES Cash and cash equivalents at end of period 41,680 44,570 46,091 41,190 47,715
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BEDESERITZT A MEER Segment information by operating segment

BhERAHEE (2011F4818H05201243831HZT)  Previous consolidated fiscal year (April 1, 2011 - March 31, 2012) (&75F) (Milions of yen)

MEL I AU~ Reported segments
§$‘§E“HUJD N =
TREEE ppanwx asmx SoPRM i o
s Spice/ , | Health Food | International Tragjngﬁ)rc])rt Tﬁ_tt | Other ot
easonin : : an er ota
Processed lgood Sl BUsiess Businesses
Business

5e.E=  Netsales

SNEBRER DTS FB®  Sales—outside customers 129,247 45,992 11,762 27,315 214,317 — 214,317

T AV NEOREBTE FBEX 3RS o _ _

Sales and transfer—Jil;\ter—segment 0 11.604 11.605 11.605
£t Total 129,247 45,992 11,762 38,920 225,921 — 225,921

T XM Segment profit 9,933 2,532 651 935 14,051 — 14,051

TIAUNEE  Segment assets 63,735 24,692 11,273 12,478 112,179 — 112,179
ZDfthDIEE  Other items

JIIEAIE Depreciation and amortization 3,212 838 523 782 5,356 — 5,356

DONADEHIZE Amortization of goodwill — 1,345 9 6 1,361 — 1,361

BRETEENOBEETEEDIBNEE

Increase in property, plant and equipment, and 3,341 615 756 477 5,189 — 5,189

intangible assets

WEREASHERE (2012F4818H520134F38318H%T)  Consolidated fiscal year under review (April 1, 2012 — March 31, 2013) (575m) (Millions of yen)

Q)
o
>
()
S
ol
)
D
o
o
>
QO
>
3.
)
»
)
a)'.
@
3
@
o)
=
w

#MWEL I X/~ Reported segments
&3 FAKN0 . e
TEREX pmapws anwEx ODIERM ot =
s Spice / , | Health Food | International Tradné;?ﬁ it TE:F | Other fotl
easonin : : an er otal
Processed good Bl BUsiness Businesses
Business

5cE& Net sales

HNERER DTS & Sales—outside customers 123,875 42,766 14,700 28,443 209,784 — 209,784

T AVNEDONETE SN FIRES _ _ _ —

Sales and transfer—inter-segment 10,984 10,984 10,984
st Total 123,875 42,766 14,700 39,427 220,768 — 220,768

TI AV NFIZE  Segment profit 8,157 1,903 677 701 11,437 — 11,437

BIAXNEE  Segment assets 62,570 23,485 12,777 13,694 112,525 — 112,525
ZDhDIEE Other items

JEMii{&EIZE  Depreciation and amortization 2,895 709 665 751 5,020 — 5,020

DNADEHEIZE  Amortization of goodwill — 673 20 13 706 — 706

BEETEEEN B ETEEEDENE

Increase in property, plant and equipment, and 2,610 665 2,126 473 5,873 — 5,873

intangible assets
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B FRIEE DR Consolidated Financial Indicators

HwEE

Total Assets (8575H) (Millions of yen)
300,000

250,000 240,092 250780

228,226 231927 228810

200,000
150,000
100,000

50,000

2009/3 2010/3 2011/3 2012/3 2013/3

—RRHE ) DFEE
Book Value per Share (F9) (Yen)
2,000 1,879.06

1,768.27
162336 166057 169459

1,500

1,000

2009/3 2010/3 2011/3 2012/3 2013/3

ROE(BCEASHIHHR)

Return on Equity (%)

5.0

43 43

4.0 H

2.0

2009/3 2010/3 2011/3 2012/3 2013/3

=3
Net Assets (8575M) (Millions of yen)
200.000 1 89,242M

178500 182628 181,298

150,000

100,000

50,000

2009/3 2010/3 2011/3 2012/3 2013/3

PBR(H I EEHER)

Price Book-value Ratio (f%) (Times)

1.2

1.0
084 087

e 082 080 080 y )
0.8

0.6

0.4

0.2

0

2009/3 2010/3 2011/3 2012/3 2013/3

PER(#R{HUN#E=R)

Price-earning Ratio (f8) (Times)

50

40

31783095

2009/3 2010/3 2011/3 2012/3 2013/3

— M) DRSS - BHEA (%)
(F)tYen) . Cash Dividends per Share
48

BoBALE
Equity Ratio (%)

100

78.1 78.6 79.1 786 79.2
80— G —O—O

60
40
20
2009/3 2010/3 2011/3 2012/3 2013/3
—HRETZ L) D ERHEF
Earnings per Share (F3) (Yen)
80 77.78—

74.26

60

48.40

4305 4391

40

20

2009/3 2010/3 2011/3 2012/3 2013/3

—HRET ) i oG
Cash Dividends per Share / Payout Ratio

Payout Ratio

80

2009/3 2010/3 2011/3 2012/3 2013/3

N . EEEsE | —HEEU0 o) . o (o) | A0

HERE (5HM) | fEE &HM) (%) wEE () PBR (f5) R () ROE (%) PER () Bota) (%) 4% (9

Total Assets Net Assets Equity Ratio Book Value per | Price Book-value | Earnings per Return on Equity | Price-earning Payout Ratio Cash Dividends

(Millions of yen) | (Millions of yen) | (%) Share (Yen) Ratio (Times) Share (Yen) (%) Ratio (Times) (%) per Share (Yen)
250,780 199,328 79.2 1,879.06 0.87 77.78 4.3 21.06 38.6 30.0
240,092 189,242 78.6 1,768.27 0.80 74.26 4.3 19.05 377 28.0
228,810 181,298 79.1 1,694.59 0.80 48.40 2.9 28.10 45.5 22.0
231,927 182,628 78.6 1,660.57 0.82 43.91 2.7 30.95 50.1 22.0
228,226 178,522 78.1 1,623.36 0.84 43.05 2.6 31.78 51.1 22.0
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REAEETmER T LEEERmER fREADIRER

Return on Assets (%) Ordinary Income to Net Sales (%) Total Asset Turnover () (Times)
098 0%
8 5 10 094——qq
0.85
0.8
6
4 0.6
4
3 0.4
2 2
02
1
0 0 0
2009/3 2010/3 2011/3 2012/3 2013/3 2009/3 2010/3 2011/3 2012/3 2013/3 2009/3 2010/3 2011/3 2012/3 2013/3
etk BEELhER afgthE
Current Ratio (%) Fixed Ratio (%) Debt to Equity Ratio (%)
350 80 30—1279
0 710 74 g, 723 7T 23 269 g
0 %10 2639 2680 211 ® 25
2476 0
250
20
200 .
40 15 E
e
150 )
10
7
100 20 g
T
50 5 07_5:
0 0 0 i
2009/3 2010/3 2011/3 2012/3 2013/3 2009/3 2010/3 2011/3 2012/3 2013/3 2009/3 2010/3 2011/3 2012/3 2013/3 %
AS BRI RS .,
Number of Employees () (Persons) Capital Investment / Depreciation and Amortization (&73F3) (Milions of yen)

[0 3&M##%& Capital Investment [ JRifTif#2 Depreciation and Amortization

5,000 4,968 12,000

4352 4335 28 4450

10,619

10,000

8,000

SIOTROIPU| [BIOUBUIY POIBPIOSUOD

6,000

4,000

2,000

2009/3 2010/3 2011/3 2012/3 2013/3 2009/3 2010/3 2011/3 2012/3 2013/3

HwaErRE FLERE WEADERE | . sz (O . = SRERE R fENE (SHM)
s (%) FESE (%) @ MBLE ) | BELE) | GREEEG%) | AR®) Cotalnestrnt Depesitonan Az s e
Return on Assets | Ordinary Income | Total Asset Current Ratio Fixed Ratio Debt to Equity Number of Employees SR E BlERE
(%) to Net Sales (%) | Turnover (Times) | (%) (%) Ratio (%) (Persons) Capital Investment | Depreciation and Amortzation
5.5 6.4 0.85 2711 723 25.9 4,968 6,117 5,402
6.6 7.2 0.91 268.0 68.8 26.9 4,450 5,485 5814
5.7 6.0 0.94 2639 71.4 26.3 4,523 3,211 6,269
53 55 0.96 261.0 71.0 271 4,335 5,158 6,926
4.8 49 0.98 247.6 72.0 279 4,352 10,619 7,061
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BRI B F5EE R Non-Consolidated Financial Statements

BERIEEEEZER Non-Consolidated Balance Sheets (&5 (Milions of yen)
DS ETED S B BB AsotMarch ST 2000 | 2010 | 20T 012 2013

BEEDI ASSETS

TRB)EEE Current assets ¥80,066 ¥88,182 ¥87,376 ¥94,901 ¥92,178
RN UTESE  Cash and deposits 10,023 15,488 16,946 19,156 16,248
ZEFF  Notes receivable—trade 23 24 51 11 16
FHl®  Accounts receivable—trade 30,215 30,043 30,454 30,272 29,149
BffisEzs  Securities 27,000 31,102 28,905 33,717 35,445
BRM&URE  Merchandise and finished goods 5,748 4,991 4,565 5,154 5,093
H#&E  Work in process 956 867 844 830 958
FEMRIROETER  Raw materials and supplies 2,112 1,984 1,875 1,928 1,929
IRERISERE Deferred tax assets 1,972 1,982 1,898 1,820 1,636
ZOftt Other 2,027 1,702 1,841 2,018 1,707
Ef5|%% Alowance for doubtful accounts (10) (3) (4) (4) @)

BIEZERE Noncurrent assets 131,507 137,890 143,076 147,641 159,256
EEFEEE Property, plant and equipment 39,361 38,116 30,322 30,339 30,521

24 (fHi&8) Buildings, net 13,659 13,040 10,630 10,078 9,740
) (}5iZE)  Structures, net 726 633 436 452 432
BN OS5 (J128)  Machinery and equipment, net 6,374 5,983 4,054 4,561 4,363
ESEMRE (f%8) \Vehicles, net 63 44 27 63 51
TE . BERUS (fHZE) Tools, furniture and fixtures, net 606 518 371 404 345
Tih Land 17,799 17,556 14,719 14,713 14,711
ZBERRENE  Construction in progress 111 311 30 3 73
U—REE (%)  Lease assets, net 23 32 56 64 806
HEFESEE Intangible assets 2,834 2,549 1,826 1,186 711
[EithiE  Leasehold right 6 6 6 6 6
BZHE  Right of trademark 8 7 6 4 3
EBEENIAME Telephone subscription right 45 45 44 44 44
HEs%FIFEME Right of using facilities 0 0 0 0 0
VI hDx Software 2,613 2,221 1,763 1,130 551
VI RO T PREIE  Software in progress 162 270 8 2 107
BEZOMDBE Investments and other assets 89,312 97,225 110,928 116,116 128,024
BEAIMEIZE  Investment securities 35,245 42,148 55,734 60,599 70,581
BAREattFRkIt  Stocks of subsidiaries and affiliates 41,436 41,628 42,587 43,573 44,124
H&EE  Investments in capital 39 39 39 21 21
BFREEattHES  Investments in capital of subsidiaries and affiliates 1,140 1,155 1,463 2,955 2,955
HESITHT DEHAEME  Long-term loans receivable from employees 8 7 5 4 3
BRARIIENME  Long-term loans receivable from subsidiaries and affiliates 3,600 3,450 2,505 2,159 2,060
RERIAZER  Long-term prepaid expenses 219 216 37 46 24
EAREEE  Guarantee deposits 1,148 1,147 1,156 1,163 1,257
RHATEE Long-term time deposits 2,000 2,000 3,018 3,024 6,000
BIHAESEMR  Prepaid pension cost 4,568 5,581 4,535 2,740 1,193
Z DAt Other 67 62 60 45 42
B/5|%4%  Alowance for doubtful accounts (158) (207) (210) (213) (236)
BEBEt Total assets 211,573 226,072 230,452 242,542 251,434
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(BM) (Milions of yen)

&FED 3 H31EHE As of March 31 2009 | 2010 | 2011 | 2012 | 2013 |

BfEDE LIABILITIES

TREI&{E Current liabilities ¥29,927 ¥35,908 ¥38,085 ¥41,956 ¥39,404
LFF  Notes payable—trade 1.891 2,158 1.339 2,400 1,155
EFE0RETRS Electronically recorded obligations-operating — — = = 1,162
BH#E Accounts payable—trade 11,706 10,803 11,363 11,236 10,083
BB HAfEAS  Short-term loans payable to subsidiaries and affiliates — 7.311 10,280 11,811 12,476
I—2{&F Lease obligations 5 9 15 18 21
K& Accounts payable—other 10,636 10,881 10,233 11,423 10,184
KILBA Accrued expenses 1,943 1.896 1,983 1.907 1,737
KIEAFEZE  Income taxes payable 3,003 2,189 2,081 2,776 1,685
8% Deposits received 159 116 127 130 164
REE55|X&  Provision for directors’ bonuses 67 58 69 69 62
BEIZRELIBAS |2 Provision for loss on guarantees — 92 — — =
ZODfth  Other 516 394 596 186 674
BEE&fE Noncurrent liabilities 1,531 3,196 3,411 3,647 6,221
1) —Xf&F Lease obligations 18 23 41 46 53
EHITEY RIS  Long-term guarantee deposited 268 268 268 268 268
EHIRi\% Long-term accounts payable—other 670 650 623 623 601
RIS EaE Deferred tax liabilities 575 2,254 2,427 2,659 5,189 %I'EIJ
BEMREER  Asset retirement obligations = = 51 51 42 )
ZDfth  Other - - - - = l
B{ES5t Total liabilities 31,458 39,103 41,495 45,603 45,625 ~
e
3
HEEDES NET ASSETS §
#%EEAR Shareholders’ equity 179,107 184,314 186,025 191,344 194,943 %
BAFE Capital stock 9,948 9,948 9,948 9,948 9,948 %
BAF|;RE Capital surplus 23,815 23,815 23,815 23,815 23,815 %1
BEA%EHE  Legal capital surplus 23,815 23,815 23,815 23,815 23,815 é-
FZEFR=E  Retained earnings 146,665 151,876 152,263 157,584 161,180 %
FITR#EEE  Legal retained earnings 2,487 2,487 2,487 2,487 2,487 g
FOMFEHERIFRSE  Other retained earnings 144,178 149,389 149,776 155,097 158,693 %
AEREIIE  General reserve 133,900 133,900 133,900 133,900 133,900
{BHF SR RE  Retained earnings brought forward 10,278 15,489 15,876 21,197 24,793
BC#  Treasury stock (1,322) (1,326) (2) (4) (1)
S - #AEIEZEE  Valuation and translation adjustments 1,008 2,655 2,932 5,595 10,867
FDEMEEETEZELES  Valuation difference on available-for-sale securities 1,008 2,655 2,932 5,595 10,867
fiZESET Total net assets 180,115 186,968 188,957 196,939 205,809
BEMBEESET Total liabilities and net assets 211,573 226,072 230,452 242,542 251,434
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BRI B F5EE R Non-Consolidated Financial Statements

IR HEImETEZE Non-Consolidated Statements of Income (&5 (Milons of yen)
ERTED 3 A31BICKET LIFE Years Ended March 31 2009 | 2010 | 2011 | 2012 | 2013
55tE Netsales ¥161,882 ¥161,680 ¥ 155,136 ¥151,803 ¥144,748
S5 FE(f Cost of sales 79,685 77,530 74,131 73,866 69,599

BRNURBEAERES  Beginning merchandise and finished goods 5,414 5,748 4,991 4,565 5,154
WHIEREAS  Cost of purchased goods 21,282 22,254 21,332 21,108 18,502
LHARIRRGERM  Cost of products manufactured 59,451 55,406 53,470 54,363 52,020
&5t Total 86,147 83,408 79,793 80,036 75,676
MRIESRESS  Transfer to other account 714 887 1,097 1,017 984
BERNUORBEAKICIRES  Ending merchandise and finished goods 5,748 4,991 4,565 5,154 5,093
S5 H#8FIEE  Gross profit 82,196 84,150 81,005 77,937 75,149
RFEENRU—AYEIEE Selling, general and administrative expenses 70,244 71,618 67,469 66,241 65,219
L&EERE  Advertising expenses 10,702 10,919 10,092 9,748 9,841
BXENORERE  Transportation and warehousing expenses 5575 5,428 4,608 4,372 4,087
BRFEFHE  Sales commission 5,045 4,876 4,531 4,280 4,064
BRFEIEMEE  Promotion expenses 24,520 25,440 23,424 23,150 23,125
XE#RMN Directors' compensations 263 239 243 247 263
ERFURUES  Salaries, allowances and bonuses 8,906 8,251 8.318 8,384 8,144
HEES5|LUEEAZE  Provision for directors' bonuses 67 58 69 69 62
BEEHETEER  Retirement benefit expenses 1,653 1,985 1,569 1,711 1,532
BHIELEE  Welfare expenses 1,826 1,802 1,935 1,950 1,928
RERONEIERE Traveling and communication expenses 1,419 1,371 1,307 1,323 1,345
SATEHE  Depreciation 822 817 895 799 685
EfE8l  Rent expenses 1,092 1,144 1,125 1,122 1,209
SRERIAZZEE  Experiment and research expenses 3,026 3,312 3,185 3,238 3,130
HBEEBE  Investigation expenses 822 857 842 836 644
Z DAt Other 4,504 5,119 5,326 5014 5,160
E2FE® Operating income 11,952 12,532 13,536 11,696 9,930
S Non-operating income 2,045 1,822 2,337 2,841 3,498
SEFIE  Interest income 144 94 87 86 94
BIfEEEF]E  Interest on securities 268 274 364 400 421
SHECX%E  Dividends income 1,103 1,020 1,461 1,916 2,035
SZHWESE  Rentincome 263 223 235 226 178
EIZFELR  Fiduciary obligation fee = = = = 156
B&#ER  Foreign exchange gains — — — — 361
ZDfth  Other 268 210 190 213 253
SRHNER Non-operating expenses 130 168 337 202 287
SHFE  Interest expenses 8 13 32 35 34
ES%F  Rent expenses 92 77 79 75 67
EISELER  Fiduciary obligation expenses = = — = 157
BEE1#  Foreign exchange losses 5 64 205 39 =
Z DM Other 26 14 21 53 29
BEFZEE  Ordinary income 13.867 14,186 15,536 14,334 13,141
$4BIFZE Extraordinary income 13 17 134 282 30
BEBETTHIZ  Gain on sales of noncurrent assets 10 15 29 280 19
EH5|14EEREAZ Reversal of allowance for doubtful accounts — 2 1 1 0
REAMEEE A& Gain on sales of investment securities 2 — 7 1 10
EFSRIERE 242 R AZE Reversal of provision for loss on guarantees — — 92 _ _
Z DAty Other — — 4 — —
455385 Extraordinary loss 1,420 1,576 3,327 2,414 1,040
BEEEEETTHE  Loss on sales of noncurrent assets — 18 45 20 9
EEEERLNE Loss on retirement of noncurrent assets 219 188 207 242 135
REBMEIZE5TAME  Loss on sales of investment securities 46 — — — —
B EMEIZEMEIE  Loss on valuation of investment securities 26 799 1,535 26 =
BRI HRTCEH@E  Loss on valuation of stocks of subsidiaries and affiliates 388 — 50 — 866
~EMESHMEE  Loss on valuation of membership 2 60 6 31 29
BEHETHIECIEIR  Loss on revision of retirement benefit plan 129 — — — —
B8 Impairment loss 606 345 982 445 —
BEFFRIMERS | Z4E#RAER  Provision for loss on guarantees — 92 _ — _
BEERLERATEEDRRICH OB Loss onadustment for changes of acoounting standard for asset retement obligations — — 44 — —
WEIC LD Loss on disaster — — 453 150 —
ELESTIEER  Cost of early retirement support = = = 1,477 =
ZDfh  Other 4 74 4 24 —
5 |FMEAfFIZE  Income before income taxes 12,460 12,627 12,344 12,203 12,131
AT, ERBRUSEER  Income taxes—current 4,525 4,383 4,311 4,975 4,236
SEAFIEIEE  Income taxes —deferred 505 618 (75) (656) (199)
EAFHESET  Total income taxes 5,030 5,001 4,236 4,319 4,037
WHARFIZEE Netincome 7,429 7,626 8,107 7,884 8,095
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BRI TEEALEZHETEZE Non-Consolidated Statements of Changes in Net Assets

BIEEEE (2011FE481HN520125F3831HF T) Previous fiscal year (April 1, 2011 — March 31, 2012) (&) (Milions of yer)
HEAE ST - SR ERS
Shareholders' equity Va\uatgé}%q%gggslat\on
BEXFIRE MEmRIFRE 20t .
Capital surplus Retained earnings ) S F - BE ﬂé@
; HEAS | Slewe ZESeH O
EAE ZDMFIRFEIRE FlEER Bok Siol uVa\uztidn/ Tota‘\ju Total net
i i i Fa N2 L A t
o i apewe 0" oanssinngs TR Temn || b | gt | i |
Legal capital| Legal retained |BI;& /&I E| Total equity  |avallable-for-| translation
surplus earnings General Reta?i?aﬁ' . retained - gﬁr‘ﬁies adjustments
feseve brot!ght f%wanrg e
201143A318%S
Balance—March 31 !12011 9,948 | 23,815 2,487 133,900 15,876 | 152,263 (2) 186,025 @ 2,932 2,932 188,957
EREEOOLEERE Changes of items during the period
P pon surpus (2562 (2.562) (2.562) (2562)
Eriielra
Net income 7,884 7,884 7,884 7,884
B OE
Purchage of trezsury stock V) (2 (2)
EE vy -~ -~ - ~ -
Retirement of treasury stock
=1 0)/ < ‘%
Net changes oﬁflitems other than 2,663 | 2,663 2,663
shareholders' equity
BEFEDPOEEEGE
Total changes of itejrlﬂs during the period o o - o 5,321 5,321 ) 5319 2,663 2,663 7,982 el
= |
201 2FSSTEEE 9,948 23815 2487 133900 21,197 157,584 (4)191,344 5595 5595 196,939 E;ﬂ
HEEFE (201254818H'52013F3831HZEFT) Fiscal year under review (April 1, 2012 — March 31, 2013) (&7 (Milions of yen) -
HEEA SH - RS S
Shareholders' equity Va\uatgé}&q%gggslat\on g
D
BEXRRE MFIFRE . e
Capital surplus Retained earnings R ﬁ%m@f‘# T - e ﬂéﬁ; %
; HIAR | gliswe 2ESeH O g
BAE ZDFIERIRE HlEES Betl | a5t u\/a\u;tidn ot a":'” Total net o
Capital  |.x—s, 5 Other retained earnings TR T Total { i assets S
e o R | T | it | Gl | el :
Legal capital|Legal retained | BI&F& % | Total equity  |available-for-| translation 8-
surplus earnings General . ta?éii'n . retained secsﬁr‘ﬁies adjustments s
ctal mi £
resene brought forvvarg camings %
20123RA318%S 3
Balance —March 31 !12012 9,948 | 23,815 2,487 133,900 21,197 | 157,584 (4)/191,344 5595 5,595 196,939 5
EEFEDOZEEFEE Changes of items during the period @
§‘|J\i§]?gfargz‘jn SU?”D\US (3,1 88) (3,1 88) (3,1 88) (3,1 88)
i 8095 8095 8,095 8,095
B OIS
Purcha:ste of trezsury stock (1,308) (1,308) (1,308)
BoHlDEH
Ret\rem:l(:snt of treasury stock (1,311) (1,311) 1.311 - —
EhDZENE (104
Net changes (ﬁtems other than 5,272 | 5,272 5,272
shareholders' equity
BRFEDPOEEEGET
Total changes of fems during the period - - - - 359% 3,59 3 3599 5272 5272 8870
2013F3A318%S
Balance —March 31 !_"2013 9,948 | 23,815 2,487 133,900 24,793 | 161,180 (1) 194,943 10,867 10,867 205,809
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IRIENDOEE Environmental Initiatives

BsES ) kiR

SOAIBIIU| [BIUSWIUOIIAUT

NIZBETIRE DMFHNZDBRVHIRDOBRZF2IcD
BXTHICHIT2ESDREEFDEXZEREL. RERE
EEEHELCHBIE T [RIESEH] DB EMICRELE
EUYA DL DHEE RREBRRORFERE . BEEH
DHSBEE TRESEOERICEIHATEIET,

House Foods is pressing ahead with environmental conservation
activities in order to protect the irreplaceable natural resources of
the planet, while recognizing responsibility for the environmental
load of our own business activities. We are engaged in efforts to
reduce the environmental load in all areas of our business activities
through initiatives under the “Environmental Policy” such as
prevention of global warming, promotion of recycling, and
development of environmentally-friendly products.

IRIEAET Environmental Policy

iﬂiﬁiiu..\

WEBR. BVWLSERBERZRICIEDULDTE
ZEBIOKVICEHDEEDICHERBREDRYSZ+
DRHU.IRRICERBUCERGEZBLCEHFENR
WIRDOEFHEICEBMUET I,

{TEhiEEt
O E=XTF=mEBE-£E - YR /T COVWT.EIX
IWF— EER ERYOHIE- BERLRU IR
{EPBZFOHLHIHICEE D GEROTFRhZEHHELE T,
ORBFENSHBICEDFCT.ERECTREICEREL
cBRRFEICBHET,
ORRICADDIARZETISELDIC.BEXTEEZR
EUBEEHZTVETD,
OREEN-BREZESEHNICE
REBO#MRHEZRIE T,
ORBEXBZRELCRERHOO L 2RV . HEE8
HRFEE (BB (CEWEHE T,
OHAACHERRBBERELRELET,

[ElcR NI

Environmental Philosophy

With our commitment to great taste, quality, and safety, we
strive to produce foods that bring our customers peace of mind.
At the same time, fully recognizing the importance of the global
environment, we will contribute to the survival of a rich, bountiful
planet through environment-friendly business activities.

Code of Conduct

@ We will work to conserve energy and resources, reduce and recycle
waste, and limit emissions that contribute to global warming and
will encourage the prevention of pollution in all our business
activities (procurement, production, distribution and sales).

@) We will strive to develop our products in an environmentally conscious way
at each stage, from the procurement of materials to product consumption.

© We will observe all environment-related laws as well as establish our
own standards and conduct our business activities accordingly.

@ We wil try to continually improve our environmental practices by establishing
environmental goals and objectives and regularly reviewing them.

© We will try to raise environmental awareness through environmental
education and will take an active role in environmental activities.

(3 We will disclose necessary environmental information
within and outside the company.

hEw IR Topics |

NIZAT=XT7 AU At DEHE
~Y—=S—REI AT LZEEA~
NIRT—X T AUARTIF AKEAYTAILZTMICHD

TBDRE EICIS2HDY —S— /R EZRBLTVNET

DYV—F—HBIRTLAICKDHEBEF

182.4kW, TIZCERT2EID7~8

WEFEDIFDENTEFT e THD

O —([CREUCEZY THEBE=CO2

DHIFENUT LI A LTHESRTED LD
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Initiatives at House Foods America Corporation

Introduction of solar power generation system
House Foods America Corporation has installed 952 solar
panels on the roof of its plant in California, U.S.A. This solar
power generation system can produce 182.4kW of
electricity, which covers 7% to 8% of the
power used at the plant. Moreover, the
amount of power generated and the
volume of CO2 reduced can be seen in
real time on a monitor installed in the
lobby of the plant.
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Basic Policy on Corporate Governance

NDABGTIF RERBOEEEEDRBIERIREZ
EETBRIAE—RRE]ICRJBETIEICKU. BREDHD
MENRMZEFSH EFRMEDORAEZERKLTHIET,
F HETIRERFEICEEICHENT DD EEDOHR
MEFAMDOE LS XUHBBEEDZITICE D WERHEH
VAT LDWILICERWUEATHIET .

House Foods Corporation aims to enhance the adequacy and
effectiveness of management and optimize its corporate value
by engaging in “speedy management,” which purports to
revitalize the management of organization and enable prompt
decision-making. Moreover, in order to properly respond to the
dramatic changes taking place in the management environment,
House Foods has been striving to improve its transparency and
its role in society, as well as achieving accountability, while
working on establishing an internal control system.

NIRB&GEIIV—F DA—RU—k-H/NF >V ZEH  House Foods Group Corporate Governance System

#kEHF8 Shareholders’ Meeting

2013%6H26HIR1E As of June 26, 2013

l JE(E Election li%& Election IEE Election PN
Management / Oversight
EfRR 97 (S BHAEGEHE14) BEEER SR (G5HAERR3E) asyes
Board of Directors: 9 directors — Board of Auditors: 5 auditors A ’SﬁfmﬁA .
) ] ; ) : f " ccounting Auditor
(1 director is outside director) o (8 auditors are outside auditors)
Audit
l BB Audit
XFENH1% Representative Directors
|
N — kA
RERE 7 —THERERS sy

Management Committee ~ Group Development Management Committee EScoaH]
| Delegation of Authority
I —TREBRIRS

Group Management Information Exchange Committee

HITRER
Board of Executive Officers

EREPY - UTIRE. BER

Business Divisions : Executive Officers, Division Heads

7' )b—F&4t Group Companies

' BT - f#E Audit / Overall control

Eas CSREB RERTAH JYTAT L2
Auditing CSR Quality Assurance Y Zg;éigéﬁé:\
Division Division Committee Compliance ani

Risk Management Committee

Execution of operations

L

Internal Control |

EE FORRRE. FITRUEE(CRIBESIERBOINR

Status of Executive Management Organizations Relating to Decision-Making, Execution and Supervision in Management

BERERERLICDWT Organizational structure
ENi1% BER ESEIR IR Directors Auditors
MERADHE HE  EEgRORBOEm | HEUC Chair of the Board of - pyegigen  EStADISAent of Yes
ERfZ DARL 9% EBEBRDAH 5% Number of Directors 9 Number of Auditors 5
HANEEE DAL 1% HHANEEBE DAL 3% Number of Outside Directors 1 Number of Outside Auditors 3
WEBITREOAR) | (18  (RATREOAH) | (8 (7 uhorh Incependent () o, ependant @)
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FEIT. EE-BEEFOREEICOWVT

NDARGBIFEERHIERARITEUC RFRREERTR.
BEERRCKI I ROBHERITOER EBHLUEEZ
TOTHIET,

i R(E SHOEEGEBPTZRET HEEDIT MDD
iR DFEB T 2R BB U THUE T, BUfER(CIFHEFHE
R BN SENTHY . IR OEBRTICH T SR B &
PHIRZICHNTERIVERDOREREZ{TIEN. EE
BEBITOREEREICSE T HREZE>THIFT,

Tl WTRERHIEZEALTHY . R EHISHAEEEH T
HREDNIB7ZIAEICT DD EREZEICH OIRETIRED
AE—RPY T EFNSHDEMEZ(CEDTHIET,

EBEERSB OB HARAKIR) CL O TR NS HEER
RERELCH) BEERE BRENEREL RRKRAZT
SEMNBEICHU TR EEACEEAE LRSS EHEZN
DR DEBAITOERZITOCHIET,

WNEEEGFHICOTRLCIF HREEDEBENT L —T
TRZESD. FTENEEFERZRELCHIET,

PIBREEH] S AT AICDEFLTIE CSREBA T IL— T %=
S, WEBIRH DBFOWEIRH] > AT LDERIRLDFHI R
EEERUTHBIET,

AMEEICOTFIL TR AREEETEAAN—YYERK
AT TRIELESG EEERSUICABHHIEEICDWTE
B ZHIEL CHBIET,

INSDEN. RERIERFBL IV S SA P VR URTEE
ZERZERNICHEL. SLDDFICH WV THHIHEREZRTC
LTHIET,

OEER. T EEA . NEEEELFIDEEIR

PHREREAFHEAANF RFEBEADEESESKIO
REEBRMEERBSORINZENEL T EMNGREZRH
HIDEEDIC RETBEEADHREEICIIBRIEN MEC
JEUCEEBENE DR ZITOFEEZR > THIFET,

FlHREBOREEEZREL. BEBPIRSUVICNDR
BRIN—TEESHOEBEEZIT>CBIET . BHER
RIF EEEODEERSRICHREL BEEN RO EAE R
BICOVWTCERZIRZTOED. EEBFTOEAERS ZEE
RS T F EHEZR>THIET,
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Execution of operations, auditing, supervision, and
other functions

As a company with a Board of Auditors, House Foods monitors,
supervises, and audits the execution of duties by the Directors via the
Board of Directors, Auditors, and Board of Auditors.

The Board of Directors makes decisions on the execution of important
operations of the Company, and monitors and supervises the execution
of operations by other Directors. Directors include one Outside Director,
who monitors and supervises the execution of operations by Directors,
and offers opinions at the Board of Directors meetings from an objective
standpoint. The Outside Director’s role also includes participating in
decision-making on the execution of important operations.

We have also introduced an executive officer system. The purpose of
this system is to clearly separate our management strategy function and
business performance function, and speed up decision-making through
delegation of authority and invigorate the organization’s operations.

We have a Board of Auditors consisting of five Auditors (of whom
three are Outside Auditors). Auditors attend the Board of Directors
meetings and offer opinions. They also audit the execution of operations
by the Directors, collaborating with the Accounting Auditor and corporate
attorneys as necessary.

As for internal audit system, Auditing Division reporting directly to the
President conduct audits of operations, including those of group
companies, according to the audit plan.

As for internal control system, the CSR Division evaluates the status of
development of internal controls and operation of internal control
systems, including those of group companies.

External audits are performed by Deloitte Touche Tohmatsu LLC. We
have an audit agreement with this firm to perform audits under the
Companies Act and those under the Financial Instruments and Exchange
Act, and to audit our internal controls.

Our Quality Assurance Committee, and Compliance and Risk
Management Committee also meet regularly, carrying out control
functions in their respective fields.

@®Collaboration between Auditors, the Accounting Auditor,
and the Internal Auditing Division

The Standing Auditors are committed to collaborating with the
Accounting Auditor as they meet regularly with the Accounting
Auditor to discuss its audit plan and receive reports on the results
of audits of the financial statements. They also attend the year-end
audit surveys by the Accounting Auditor, and check the details of
audits as necessary.

Also, we have established the Auditing Division reporting directly
to the president. This division audits the operations of our business
divisions, as well as each of the House Foods Group companies.
The Standing Auditors attend audit-report meetings of the Auditing
Division to confirm the status of audits and discuss concerns and
issues. They also review the audit reports of audited sites as
appropriate, working to collaborate with the Auditing Division.
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Basic Policy on Internal Audit System

House Foods believes that a system of internal controls over the execution of operations is a
mechanism for strengthening its corporate governance System, embodying its corporate
philosophy and achieving its management goals. We are committed to improving our
corporate value and achieving sustainable development through the building of an internal
control system and its accurate and effective operation.
Systems for execution of operations and internal control
1. System for the maintenance and management of information
in respect of the Directors’ execution of duties
Information Management Regulations and related rules have been developed and are
operating for the purpose of adequate information management.

Documents recording information about the Directors” execution of duties, including the
minutes of the Board of Directors meetings, minutes of the Management Committee megtings,
and applications for the government permits, are maintained and managed according to laws,
regulations, and the Articles of Incorporation, as well as the relevant internal regulations.
Decisions to make timely disclosures of significant facts including those concerning
Subsidiaries are made by General Affairs and Legal Division under the command of the Director
in charge of General Affairs and Legal Division concurrently serving as the Information
Management Coordinator. Specifically, for each matter decided at a Board of Directors
meeting or the Management Committee and each piece of the intemnal information derived
from the meeting, a system has been developed in which General Affairs and Legal Division
and other concerned divisions, in accordance with the internal disclosure rules, determine its
significance and make a decision as to whether timely disclosure should be made.

In the meantime, all employees shall be thoroughly instructed, on an ongoing basis by
methods including primarily e-learning, about how to manage sensitive information such
as trade secrets and personal information.

Corporate transparency shall be enhanced through active IR activities and timely
disclosure of corporate information geared toward shareholders and investors.

2. Systems for managing risks of loss including the relevant internal regulations
Risks of various nature have been identified and communicated across the Group for

effective countermeasures under the system for managing risks as developed based on 3
the House Foods Group Compliance and Risk Management Regulations. If any risk 7{‘\’
should materialize, it is addressed promptly and adequately by the close coordination 9
among concerned divisions within the Group. Furthermore, to enhance Group risk Il\
management, a Compliance and Risk Management Committee, headed by the President +
of House Foods, has been established at each Group company that regularly analyzes J\

and evaluates the risks that have been identified to develop countermeasures whose
effectiveness are subject to monitoring and review. This risk management system ensures
continuous improvement of the Group’s response to risks.

As a food manufacturer dedicated to delivering safe products that provide peace of mind,
we are committed to constant reinforcement of our quality assurance system through
reviewing standards and policies for quality assurance from time to time, along with organizing
quality assurance meetings with independent experts to share information and discuss
agendas on food quality.

3. System for ensuring efficient execution of Directors’ duties
We have introduced an executive officer system. The purpose of this system is to clearly
separate our management strategy function and business performance function, and
speed up decision-making through delegation of authority and invigorate the
organization’s operations.

In addition, systems that ensure efficient and adequate execution of operations have
been developed, including a system enabling the review of business decisions made by
Executive Officers as needed, along with the development of the relevant internal
regulations and rules.

Meanwhile, we have developed a system to reflect voices of outside parties into the
Group’s operation through the Customer Support Center and enquiry point of our website.

9oUBUIBAOY) 81eJodio) M\
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4, System for ensuring that employees execute their duties in compliance

with laws and regulations as well as the Articles of Incorporation

Under the compliance system, the Auditing Division under the direct command of the
President has been established, and is systematically conducting internal audits over the
compliance with internal regulations and the adequacy of business execution at divisions
within the Company as well as the Group companies. Results of audits are reported to the
President and concerned Directors, and audited divisions, if found to have room for
improvement, shall be requested to come up with remedial actions plans whose progress
shall be checked against their stipulated timeline for implementation, as part of the Group's
effort to enhance its internal control.

Development of the internal control system in respect of financial reporting is the
responsibility of the CSR Division which develops framework for internal control of the
Company's divisions as well as the Group companies and evaluates the operation of the
internal control system, ensuring a framework capable of providing financial reports with
superior credibilty.

Furthermore, the House Foods Group Code of Conduct and the Conduct Guidelines
have been developed to provide for more day-to-day codes of conduct for Group
employees, while the Compliance and Risk Management Committee chaired by the
President of House Foods Corporation has been set up with the purpose to establish,
familiarize and firm up the compliance system. In addition, the Consulting and Reporting
System (Compliance Help Line) Operation Rules have been developed to stipulate items
such as the establishment of a help line (including an external contact point) for reports and
consultations in order to monitor compliance violations and other misconduct.

. System to ensure adequacy of operations within the Group

The Subsidiaries and Affiliates Management Division, along with the Global Headquarters,
are primariy responsible for promoting, by offering relevant assistance if necessary, the
adequacy of management at the Group companies in accordance with Regulations for
Managing Subsidiaries and Affiliates, while other concerned divisions also offer support as
needed to help the Group companies run their businesses in an efficient way.

Furthermore, the compliance system is being reinforced across the Group through the
Compliance and Risk Management Committee established at each Group company to
facilitate local operation of the risk management system, along with efforts to promote
compliance with relevant laws and regulations as well as internal regulations in day-to-day
operations and socially acceptable ethical behavior, to ensure effective implementation of the
House Foods Group Code of Conduct and the Conduct Guidelines. At the same time,
audits by the Auditing Division, Auditors and Accounting Auditor, along with evaluation and
monitoring by the CSR Division, are conducted over the main Group companies.

6. Matters concerning the establishment of the Administrative

Office for the Board of Auditors and the independency of its staff
The Administrative Office for the Board of Auditors is posttioned within the General Affairs
and Legal Division, and is staffed by one dedicated employee and a small number of
concurrently assigned employees. Under the direct supervision of Auditors, its function is to
aid in the work and gather information regarding work conducted by the Board of Auditors.

7.System to ensure that Auditors are fully informed and that

Auditors’ audits are effectively executed

Auditors review and verify all documents involving significant decisions such as
applications for government permits and applications for internal approvals, and attend
important meetings such as meetings of the Board of Directors, the Management
Committee and the Board of Executive Officers.

Auditors also hear from the responsible Directors, Executive Officers and Division
Heads for the matters that need to be confirmed in connection with audits, and attend the
audit results briefing organized by Auditing Division for exchange of opinions.

Meanwhile, Auditors regularly hold meetings with Accounting Auditor to receive
explanations and reports about the schedule and method of accounting audits as well as
their results, to facilitate efficient closing audits over the financial statements, the
supplementary schedules and others.
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NDRBRIIV—" VPS54 7V ZHH House Foods Group Compliance System

NDRABGE
House Foods Corporation

ERifR

Board of Directors

1l
AVTSAT YR URIEERERY
Compliance and Risk Management Committee™’
11

AVTSAT VR URTEEGFIEREE?
Chief Compliance and Risk Management Supervisor™?

T

CSRER
CSR Division

1
Organization to Promote Compliance and Risk Management at the Workplace
AVTSA T VR URTERETE
BEBRO FUBRIBLEES)
Compliance and Risk Management Supervisor
(Division Heads and responsible person(s) equivalent to General Manager)
AVFSAT VR URTEEBLE
AV FSAT7 VR URTEBEFERROEEE)
Compliance and Risk Management Officer
(Responsible person(s) designated by Compliance and Risk Management Supervisor)

*1 & 8 IR BYEER-FELT %2 CSREBIEZEVHR *3 = 8 : mfRE
Members . Directors, Standing Auditors, Attorneys Directors of CSR Division Members : Directors
£ B R #E £ B R ' #HE
Chairman . President Chairman . President
Bl & B R : CSREBIEMEUHR .

Vice Chairman : Directors of CSR Division 4 R (RR)

Enhancement of compliance system based on group
management

House Foods Group addresses and implements compliance not merely
in the narrow sense of adherence to laws and regulations but in a much
wider sense that encompasses internal rules, social ethics and morals,
as well as the social demands underlying these rules and morals.

Amid increasing globalization and the various changes taking place
in our social and economic environments, we are now more than ever
entering the age of consolidated or group management. Under such
circumstances, demands are becoming particularly strong for a
compliance system based on the awareness of group management.

We have proactively embraced such changes in the social
environment and in order to enable the Group to adopt to these social
demands and to ensure future development that will foster the trust of
society, we have established the House Foods Group Code of
Conduct, which outlines the code of conduct for the entire Group;
and based on the House Foods Group Compliance and Risk
Management Regulations, we have established a compliance system
that ensures the appropriateness of operations for the entire Group
and have been engaged in specific initiatives accordingly.

2013%3H31HIRE As of March 31, 2013
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Subsidiaries and affiliates

B

Board of Directors

11
AVTSAT IR URITEBRER™
Compliance and Risk Management Committee™>
1l
AVTFSAT IR URTEEFIEEEE™

Chief Compliance and Risk Management Supervisor™*
11

N AVTSAT VR U RTEIBEIELIE (Z1L TERE)

<= Division in Charge of Compliance and Risk Management Activities (to be established in each company)

N\ 1

BSOS

Organization to Promote Compliance and Risk Management at the Workplace

AVTFSAT VR URTEBEEE
(BERD FUERBLEES)
Compliance and Risk Management Supervisor
(Division Heads and responsible person(s) equivalent to General Manager)

AVFPSAT7 VR URTEEBLE
QAVTSAT VR URTEBETEEBDHES)
Compliance and Risk Management Officer
(Responsible person(s) designated by Compliance and Risk Management Supervisor)

-
-

President (in principal)

AVFSA TPV 2AFFHNCBFDEBRERBEEL T I —TERCIVTIA P YR VRTEBRERERBLUCHBIET ., FLELTENTNIV T IA 7V R-URTEBRRIEEESE EEE.

EMEERIL. DV SSA TV ADHEER>TVETD,

Each of our Group companies has a Compliance and Risk Management Committee, which acts as

a decision making body in the compliance system. Each company also appoints a Chief Compliance and

Risk Management Supervisor, Compliance and Risk Management Supervisor, and Compliance and Risk Management Officer to pursue full compliance.
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B #%IXDIRNRStock Summary

2013%F3H318KE As of March 31,2013

W X#=_Principal Shareholders

%?ﬁ-;‘ﬁ*;kﬂgﬁ%ﬂ .................................................. ’| 05’76’] ’763**
Number of Shares Issued ««+++werrmmerreeeees 105,761,763 shares
FEATOTRERRTELRERL ovvrreererereessems e 391.500,000%k
Number of Shares Authorized:«««««-weeeeeee 391,500,000 shares
ﬁa‘ifﬁ"ﬁ\‘éﬂ ......................................................................... 58!455,‘42|
Number of Shareholders: -« s wrwrrersrnsiies 58,455
T BATEDRRTEL weeeeervereessesssesssssssssesssss s 1004k
Number of Shares per Trading Unit-««:«««eeeeeeeeeeees 100 shares

0 FrEERI 9%/ Breakdown of Shares by Type of Shareholder

ERiE

Financial institutions

21.87%

BA-Z Dt

Individuals, other

27.49 ]
St
Securities firms

9
NEDENE —— 0.445
Foreign
corporations, etc.
7 200 ZDMEN

. % Other corporations

43.00%

XECHRIEA-ZOMIICSATHIET,
¥ Treasury stock is included in “Individuals, other.”

FERREL () [FSRRLER (%)

dimerdl, | e

(shares)  |Outstanding (%)
ﬁ%ﬁ;gﬁ%?ﬁﬁd. 12,585,616 11.90
ﬁf&%ﬁiﬂﬁ 6,400,000 6.05
gﬁ&ﬁﬁ? l\;/zli{sIuTiBffriEmg Corporation 3,668,027 3.47
e ot e Bk L o e 2876400 272
o Fareon P s ogsePnmin| 2872200 272
it i 2603543 255
NIGGN FOODS HOLONGS 60, (>, | 2463400 233
gﬁeiEE?Urakami 2,325,569 2.20
Elﬁ%\?ﬁﬁfiﬁgr%g%ompany 2,306,010 2.18
BAVAY - IAMEERTHARM (B0 | 5 574 600 196

The Master Trust Bank of Japan, Ltd. (trust account)

(F) FrtkRE Bt (97200) ZERUCELLTEUET,

Note: Percentage of total shares outstanding is calculated by excluding the number of treasury stock

(972 shares).
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BIZERLEN (550F BT (S KRARERIICERE®L
FERIS DHLAE] Z8I%.

Seisuke Urakami, the first president, founds Urakami Shoten, an enterprise dealing in herbal
medicines in Osaka.

RIEAL— (h—LAL—) DREZFUH B,

Production and sales of curry start.

HASHEBICD L7 (KA THERRIEFRI &I
(EA#£197.500M) .

The company is incorporated as Urakami Ryoshoku Kogyosho, Ltd., with initial capital of
¥197,500.

#HB%Z RN DRAAL—HLBEE] St D,

The name of the company is changed to House Curry Urakami Shoten, Ltd.

8% [NOZXBRIERIRL] LMD,

The name of the company is changed to House Food Industrial Co., Ltd.

RARMICAM BT, Construction of a new head office is completed in Higashi Osaka City.
ERIGET, Construction of Nara Plant is completed.

UMNUNRSAFICEA. Enters the retort pouched foods market.

BISRTIZE T, Construction of Kanto Plant is completed.

RN - ABRMEESSEG P55 288 (C T _Ei5. The company is listed on both Tokyo and Osaka Stock Exchanges.
SAVERICBA, Enters the packaged noodles market.

RRABY (RERAH) Z2RE. The head office is partially relocated to Tokyo and Tokyo Head Office is established.
BETHE T, Construction of Fukuoka Plant is completed.

ATV IBRIFICEA. Enters the snack foods market.

ORFZ YV BIVAICEEMEZERE, Los Angeles Office is established.

EEETRE T, Construction of Shizuoka Plant is completed.

BREIZERICER, Enters the beverage market.

HU—8EPFIE "Curry House” #0027 ~ PIVAICRIS,
OR7VEIATEEEE (BFDNDIR TRV I DF; KE
AUTH)ILZT M) DRE(CBA.

“Curry House”, a restaurant specializing in curry opens in Los Angeles.
Participation in the management of tofu company (then, House Foods & Yamauchi, Inc.) in Los
Angeles.

RERZ11B308153A8318ICEE,

The last day of a fiscal year is changed from November 30 to March 31.

ALV—NDRTPAUN#7ZORT Y EIVAICEIL.

Curry House America, Inc. is established in Los Angeles.

FTS—HEDEARIEICKY [F— T I ZFFE.

Starts production of O,Zack, under license from Keebler Co., U.S.A. (present United Biscuits)

oz [\OZXBEERAT] SHD.

The name of the company is changed to House Foods Corporation.

NDORT=R PAUAE AU —N\D A EHES,

AU TAHIVZTNDOA—F VT O—TCNIRT—X PAUH
DI TIBZER L,

ERRBERIIRE [1S0-9002] £ TS,
EBAV—NDRURA NS V$ ]I,

RRAHITHRE T,

House Foods America Corporation and Curry House America, Inc. merge.

Construction of a new plant of House Foods America Corporation is completed in Garden
Grove, CA.

All plants receive ISO 9002 certification.

Shanghai Curry House Restaurant, Inc. is established.

Construction of the new Tokyo Head Office is completed.

2115 [1SO-14001]Elf5.

All plants receive ISO 14001 certification.

BBN\DAGDRBRHRIL,

Shanghai House Ajinomoto Foods Co., Ltd. is established.

LiBEHARRER.

An office is opened in Shanghai.

NDRT—=R IK—=)LT« 27 USAHEE T,

House Foods Holding USA Inc. is established.

PETEFEAFRRERERTI 5 LB/\VAREHIRIL,
JAGINE ;I

Shanghai House Foods Co., Ltd. is established.
Construction of Rokko Plant is completed.

HHBRKXAHZENE. NV TVRR TG AZ
AV

NDRT=X FAUAM Za—Iv—I—TIHFET,

L REBHEIR.

EBNDZALU-DTIFBRUVANS Vi HARH/N\DZARRSD
T I/ H—E 2RI

House Foods acquires the business of Takeda Food Products, Ltd. and establishes subsidiary
House Wellness Foods Corporation.

Construction of House Foods America's new plant in New Jersey is completed.

Beijing Office is established.

Shanghai House Curry Coco Ichibanya Restaurant, Inc. and House Food Analytical
Laboratory Inc. are established.

BEEBMHR.
BENHU—/N\DAHERIL,

Taiwan Office is established.
Curry House Korea Corporation is established.

OV R VEHFRFHH.

London Office is established.

NORBRI I —TDRE BRI AT LIGSEHE BBESFDR
IV IEBRERRABRIATF 74 A—[CBEL. NIAE IR
N— b —XHA R ERNEE,
HABHIR/ NI ENDRBWT 77 N —#RlttCogiE.

Staff operations of the House Foods Group involving accounting, information systems, payroll,
general affairs, etc. are transferred to House Insurance Enterprise Corporation. ; company
name is changed to House Business Partners Corporation.

S Pack Corporation is reorganized to House Ai-Factory Corporation.

AoisiH Auedwiod  H RSP

SROWDH—I—BEDEE,
PEU NV U—5%%Z EBN\DIBRECHS.

Transfers the mineral water business.
Retort pouched curry business in China is integrated into Shanghai House Foods Co., Ltd.

RARTHZEHHEL RETHICHS.
NOZEE (L8) mEHERIL.
NOZAVE T7T— X4/,

Higashi Osaka Plant is closed and integrated into Nara Plant.
House Foods (Shanghai) Corporation is established.
House Osotspa Foods Co., Ltd. is established.

NDRT=ANKNF L FE T
TIWTUN—XFTHYT—RTFOTT SR,
HASHIB TR E. KR T A ERRHZ FRt .

House Foods Vietnam Co., Ltd. is established.
El Burrito Mexican Food Products Corporation is established.
Horie Yamatoya Co., Ltd. and Dalian Horie Yamatoya Food Co., Ltd. become subsidiaries.
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EHEE &8 Company Overview / Executives

W ESHE cozesszieme ~ Company Overview (s of March 31, 2019
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Representative Director,
Chairman

Representative Director,
President

Representative Director, Senior
Managing Executive Officer

Directors, Senior Managing
Executive Officers

Directors, Managing
Executive Officers

Director

Standing Auditors

Auditors

Managing Executive
Officers

Executive Officers

House Foods Corporation
November 11, 1913
June 7, 1947

¥9,948,323,523

Production, processing and sales of foods,

and other businesses
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8
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Akira Oze

Hiroshi Urakami

Keiji Matsumoto

Hajime Inoue
Yasukatsu Hiroura

Toyoaki Fujii
Masahiko Kudo
Masao Taguchi

Kunikatsu Yamamoto

Kenzo Ito
Toshikazu Kato

Yasumasa Yumoto
Shinpei Nihei
Daiji Shindo

Hirofumi Fujimura
Takashi Nomura
Kiyoharu Kusumi
Futoshi Nishida

Kazufumi Hitotsuyanagi
Hiroshi Aoyama

Ryuji Sakamoto

Koichi Shibahara

Akira Koike

Yoshifumi Takagi
Hiroshi Taniguchi
Ryuhito Murata



EEDRHEEX Flow Chart of Business Activities

20135 3831HIRTE As of March 31, 2013

1§85t Customers ]
) = = .
BF - AKRNIRESESR ERBEEX
Spice / Seasoning / Processed Food Business Health Food Business
-BE-ARNIRROHE T I UIET 583 -RERE R REEORIE - RFES LU T 25%
Production & sales of spices, seasonings and processed foods and business Production & sales mainly of health foods and beverages
incidental thereto and business incidental thereto
BN XBEMHIET BNDRBWVWIT7T R —tR =1t
Sun House Foods Corporation  House Ai-Factory Corporation BN\DZRD TV RRAT—IAHFR R
_ o House Wellness Foods Corporation
WY YIS HRAR MR/ A AR AR P
Sun Supply Corporation Asaoka Spice K.K.
S J
P E=ES XS
International Business Transport and Other Businesses
GBS BT BRRBORE B L ANS VEES SOMHET 2EE B .
Production & sales of foods, operation of restaurants, and business incidental ransport and ware o‘use operations
thereto overseas BNDZYRT—EZXEt BN\ Ry bRt
House Logistics Service High Net
BNDRDIIRRAT—IAGERAE WNIRT—RXR—=ILF4> T Corporation Corporation
House Wellness Foods USA#t . .
Corporation House Foods Holding USA Inc. -HREFDEE - BTT
Production & sales of prepared foods
BLE\Y2BSH BEBN\YZAL—IIEER WHREHTUNYTT
Shanghai House Foods Co., Ltd. LUANS %t Delica Chef Corporation
Shanghai House Curry e
BNDZRGE(LB)EET Coco Ichibanya Restaurant, ‘BROZE-FECHIDNN
House Foods (Shanghai) 6. Analysis of food safety and sanitation
Corporation BHRSHN\DABBDNTI /P —ER
BEBHLU—/IN\IZAVANS Ut House Food Analytical Laboratory Inc.
BNIRFAVY T7T7—R%t Taiwan Curry House

DI —TERERIE Y R—hER

House Osotspa Foods Co., Ltd. Restaurant, Inc. g ) )
Support for indirect operations among Group companies

BN\YZT—ZRNF Lt mEEAL—/\YRi BNDZAEIRAN—hF— AR RHE =
House Foods Vietnam Co., Ltd. ~ Curry House Korea Corporation House Business Partners Corporation =
D
© - BEYINIREOH AR
-Il-| \'jz?:_z‘ix Uj_j*i Import & sales primarily of agricultural and processed products ﬁ
ouse Foods America . S
Corporation WX AHBT AR
Horie Yamatoya Co., Ltd. o
o)
.I)bj‘U I\_ =] 1) S == E
= = W . 'ﬁun@%)a‘aﬁﬂ: @)
)‘4’-‘/7?/7— |\.7°|:|‘97 bt Production & sales of foods g:-—ﬂ
EI B(;JI’I’I:O g/lexwar; 'Food BT AREE S 3
roducts Lorporation Dalian Horie Yamatoya Food Co., Ltd. @
N J 2z
%
>
RS BRARER OYYI—EEMREH OB BHEERRE OEBEEEH 2
Equity-method affiliate Sanyo Can Corporation Ichibanya Co., Ltd. Ichibanya Hong Kong Ltd. E*:
ORI+ —TR-N—F 4T OAF/IN\N USAtt OIvIF7ITUTvIH
Vox Trading Co., Ltd. Ichibanya USA, Inc. PT. Java Agritech

NDZABGEMHINE$E House Foods Corporation

W ;=@ F a4t Consolidated subsidiaries @ REEMABEAH  Equity-method affiliate
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TEL 03-3264-1231 (KAR)
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TEL 06-6788-1231 (KfXX)

@ Tokyo Head Office
6-3 Kioi-cho, Chiyoda-ward, Tokyo 102-8560, Japan
Tel: +81-3-3264-1231

® Osaka Head Office

1-5-7 Mikuriyasakae-machi, Higashi-osaka-city, Osaka 577-8520, Japan

Tel: +81-6-6788-1231

http://housefoods.jp/
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