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Eating delicious food brings a feeling of comfort and warmth.

House Foods believes that proper eating doesn’t only provide physical
nourishment, but also contributes to mental and spiritual well-being.
That’s why we strive to ensure that our products are always delicious,

safe, and easy to prepare.

What’s more, we want our products to be brimming with new discoveries.
That’s the way it’s always been at House Foods, and the way it always

— e

Contents

SN ASIZR o+ 100 158 doa06eats o BB HaEHEANAEAA0a KK 2
Financial Highlights

ﬁj;@g,;_g—é—gx\ ............................................ 3-4
To Our Stakeholders

Sy a el ] v | (| P (@ L T R s . 56
The Third Medium-term Business Plan

e g 7-11
Business Introduction

I — AT DUNT errrreeeeneeeeieiaene 12-14
House Foods Group Companies

e B St e Bt e oo ot . R - 15-20

Consolidated Financial Statements

Corporate Guide 2009

S A FEIEAE D HERD -+ v ovovvrrornremsnoenthornecnnenens 21-22
Consolidated Financial Indicators

(ERIBAFEEEZE v v vvorrmrnemrmrneei e 23-26
Non-Consolidated Financial Statements

SEBEURATETTR - cvemeeennrerunommnnneanneeen ol 27
Retirement Benefit Plans

O—RU—b - AT VR AV TSAT IR e 28
Corporate Governance/Compliance

- 5a0 |- £ - C0000OOOO0000000 . 30900000000 0000 0 29
Stock Information

O D W R SRR P PP P 30

Company History/Company Overview




REINASA b

Financial Highlights

%*%@*EE;’R Review of Operations
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In the consolidated fiscal year under review, which was the final period
of the Second three-year Medium-term Business Plan introduced in
April 2006, the House Foods Group (“the Group”) pursued a number
of initiatives to achieve the targets set out in the plan.

In our core business, which includes curry, stew, spices, and
retort pouched products, we sought to invigorate the market with
promotional activities that reflected a growing preference for home
dining over eating out and a return to rice-based meals. These
activities included the “Fight Curry Project” and partnerships with
vegetable sommeliers (stewards). In addition, the Group took steps
to encourage new demand to reflect the diversifying wants and
needs of our customers, specifically by expanding the lineup of
ready-to-eat and individual-serving products, such as instant
products served in cups.

In the health food, beverage, and tofu businesses in the United
States—segments that are being developed into core businesses—
we used robust marketing campaigns to boost sales opportunities
for our functional beverages, while improving the product lineup so
that we can expand the base of potential customers. Meanwhile,
House Wellness Foods Corporation, a subsidiary of the Company,
continued to develop its C1000 brand by releasing new products,
while looking to enhance synergies as a member of the Group by
stepping up cooperation with the Company in product
development and marketing activities. We revised tofu prices in the
United States in response to the challenges imposed by soaring
soy bean prices. At the same time, we sought to develop a new
customer base, including promotions targeting retailers that carry
our products, by continuously selecting focuses for marketing.

As a consequence of these activities, the Group's consolidated
net sales for the consolidated fiscal year under review decreased
year-on-year. It should be noted, however, that we changed our
sales system on April 1, 2008, deducting from sales prices certain
expenses that were formerly posted as selling, general and
administrative expenses (SGA). Consolidated net sales would have
slightly increased year-on-year under the previous calculation
method. Increases were posted in consolidated operating income,
consolidated ordinary income and consolidated net income.
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Consolidated Financial Results for the Fiscal Year Ended March 31, 2009 (April 1, 2008 to March 31, 2009)
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¥10,201 million (15.3% increase )
¥10,993 million (22.6% increase )

¥4,726 milion (32.2% increase)
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To Our Stakeholders
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My name is Hiroshi Urakami, and as of April 2009 | have assumed the position of

President of House Foods Corporation. | intend to continue our “customer-oriented
management” and do my utmost to comply with the needs of our customers and

stakeholders, and | humbly ask for your continued support and guidance.
It is my pleasure to be able to report to our stakeholders on the business results for
House Foods Corporation in fiscal 2009, the year ended March 31, 2009.
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Although our revenue deceased as result of
changes in the criteria for recording sales, we
were able to secure sales that were substantially
on par with the previous year.

The slowdown of the Japanese economy intensified during the
fiscal year ended March 31, 2009, which marked the final year of
our Second Medium-Term Business Plan, following the emergence
of a global financial crisis originating in the United States and fueled
by the negative effects of rapid movements in exchange rates.
Individual consumption has declined on cooling consumer
sentiment, and in the markets for daily necessities, consumers
continue to be severely selective because of stronger consumer
awareness of the need to protect their living standards.

Under such circumstances, we managed to maintain strong
sales of the main products in our core businesses, including curry
roux and retort pouched curry, in addition to expanding our health
foods business, represented by such products as Ukon No
Chikara. Although consolidated net sales decreased by 4.8% year-
on-year, due to the effects of changes in the criteria for recording
sales, if we were to apply the same standards as the previous year,
consolidated net sales for the current year would have recorded a
slight increase of 0.05% over the previous year.
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Increases were posted in consolidated operating
income, consolidated ordinary income and
consolidated net income.

With the increased revenues generated by our mainstay products
such as Ukon No Chikara and curry roux products, as well as the
successes of ongoing cost-cutting and effective marketing cost
control, the Group’s consolidated operating income rose 15.3%
from a year earlier. Meanwhile, consolidated ordinary income rose
22.6% year-on-year, and consolidated net income for the
consolidated fiscal year ended March 31, 2009 increased by
32.2% year-on-year.

Group declares a year-end dividend of 11 yen per
share.

The Group has declared year-end dividend of 11 yen per share;
and together with the interim dividend of 11 yen per share, the
dividend for the full year shall be 22 yen per share.

The Group considers the return of earnings to shareholders to
be a top management priority. We intend to continue to provide
stable dividends in consideration of overall business performance
and strategy.

Consolidated operating income of 11,000 million
yen: Target for the fiscal year ending March 31,
2010.

As for our outlook for the fiscal year ending March 31, 2010,
concerns over the weakening economy are expected to further
dampen consumer confidence and likely to drive consumers to
increasingly take into account the balance between product price
and product value.

In these circumstances, the House Foods Group in April 2009
launched its Third Medium-term Business Plan under a new
management team. By clearly distinguishing growth and profitable
businesses, we plan to execute carefully tailored plans for each of
these businesses so that we can create a scenario for growth.

With respect to forecast business performance for the fiscal year
ending March 31, 2010, we expect consolidated net sales of
233,000 million yen (a year-on-year increase of 4.7%), consolidated
operating income of 11,000 million yen (a year-on-year increase of
7.8%), consolidated ordinary income of 12,000 million yen (a year-
on-year increase of 9.2%), and consolidated net income of 6,200
million yen (a year-on-year increase of 31.2%). We are also
expecting to declare a full year dividend of 22 yen per share for the
fiscal year ending March 31, 2010.

We request the continued understanding and cooperation of our
stakeholders in the coming years.

REDHEIEN I To Our Stakeholders
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The Third Medium-term Business Plan
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Launch of the Third Medium-term Business Plan
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In April 2009 the House Foods Group launched its Third three-year Medium-term Business Plan. In order for our shareholders to better
understand the future initiatives and management goals of the Group, | would like to give you a summary of the Third Medium-term
Business Plan.

E=RhHEIEHEDREICH DT In formulating the Third Medium-term Business Plan
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Since 2003, the Group has been formulating medium-term
business plans every three years. In the two previous plans,
we clarified the direction for distributing our management
resources by identifying businesses as core businesses and
segments that are being developed into core businesses,
while at the same time aimed to continuously enhance our
corporate value by focusing on preparations for the future.
Particularly in terms of our health food business, which has
always been considered a growing business, its operating
base has been reinforced to such an extent that it can now
be called “another core business.”

Moreover, in order to draw closer to our Corporate
Philosophy of “Bringing greater joy to every family with our
products,” we have set the goal of becoming a company that
“a company that creates new value by promoting healthy
lifestyle for consumers through our tasty and high quality
products” for our medium-term business plans. Although family
structures and lifestyles change with the ever-changing social
environment, it has been the mission of the House Foods
Group since its establishment to help consumers experience
good tastes and feel comfort through delicious foods.

In order to draw closer to our goal of becoming a
company that “a company that creates new value by
promoting healthy lifestyle for consumers through our tasty
and high quality products,” the Group will make a concerted
effort to promote the next important milestone, the Third
Medium-term Business Plan.

[FrERhE. BRESVILEREER]

A company that creates new value by promoting healthy lifestyle for consumers through
our tasty and high quality products

l, ¥

EZRPHETE
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Second Medium-term
Business Plan “3CS”

SE—RPHAEE
[EIREEF]

Third Medium-term Business Plan
“Communicate,” “Challenge,” “Seize”

SRR E
=k £
rﬁigjﬁgjﬁﬂgﬁj Fourth Medium-term

Business Plan

First Medium-term Business Plan
“Selection and Concentration”
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Basic concept of the Third Medium-term Business Plan: “Reconstructing and achieving the Group’s
scenario for growth”

LEZEDHAIEI|F Position of each business

S LA EC DX RSB COBEEDMBE IS
Business Classffication of growth Position in the Third Medium-term Business Plan
and profitable businesses
BEE-ARNISREE INEE RS A ) \— (HINfEERES DR N ng)
Spice/seasoning/prepared food business Profitability drivers (Value-added strategy, cost-competitive strategy) g
mYE TS RORERGEEN L. s e LTI - L
Core business DS A ER B, =
Foed ser%icfgﬁf)f(% susiiees Maintain and expand profitability as core business by utilizing -
P the brand and technological strengths
EREmEE $E27EE
Health food business Another core business mE |\54’ ) \— (REHER)
. Growth drivers (Growth strategy)
FAUINEE

MHBDILKDRIADDFEE T, smH7ZED L.
OAPBREY  FFCESLT Y- TDOREEES (T S,
. Growing business Drive the Group’s growth by utilizing its strengths in areas where market growth can be
/ﬁﬂ$¥ anticipated and capture new businesses
Overseas business

Direct retail (mail order) business

Z D (KEE- P —ERAER)

Other businesses (water business,
services business)

OFRERLVC. NS AN=] (BE AFXNTBERES) . [RERFSAN\—] (BEBEm® 51 LINEE. B
ER)ZRTELFCEREANDY FUAZIHE  HEET D,

@Establish “Profitability drivers” (spice/seasoning/prepared food business) and “Growth drivers” (health foods, direct
retail and overseas businesses) as priority businesses and draw up and promote scenarios for new growth.

OSBEMIETREINSGAZEIRY -FEMHSES. NnZzE8 3 oZRADBMIHL. 8V IANGEHAEHMIE
ZEHE T RERAFES -BXREFEIZDITD.

@In response to the increase in factors that can weigh down profits, i.e. procurement risks, soaring prices of raw
materials and the like, enhance product development and business development capabilities that create high cost-
competitiveness and new value.

F=RPHFENOHEZED . DL\ RNEZ#H<
Promote approaches to the Third Medium-term Business Plan and draw a trajectory for strong
growth

[ 155 L& (FEEE) Net Sales (eftscale) [ 1 EZF3k (FFEEX) Operating Income (right scale) gﬁ%nj(j?ya

0 — : 0
2004/3 2005/3 2006/3 2007/3 2008/3 2009/3 2010/3 // 2012/3
B RHEE L BoRHEHE - L SRemEE
First Medium-term Business Plan Second Medium-term Business Plan Third Medium-term Business Plan

lnYe I The Third Medium-term Business Plan
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Business Introduction
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Curry and Spices

AU—R@F IV ZEUHETH/INEZEERRDELADITHUMECD R ( L )
DOXBHEBESNDEN[CLFIAL—IBEDLIREMFRECHEELE | = FASE L™ Net Sales
UTcC &SR EERERTOH S [N —HDDINBESETNSKER
CHREVEREF LTSS 5 BIBEEE LEDF UL 60,7/93&xrM

A AZAERIE RO ) A ZIDFREBROZRUE U EHEN S BIN o 3

iTH %3
tHD?I'_L/TCo (HJ/ HttQ.? /OIJEE)

FREDILD AL —BEE. BAR AL —DRA BBEDHE R RE ARSI ¥60,793 million
2 EERNBOEERCHORONENDE U, (@ year-on-year decrease of 2.7%)
Sales of curry roux products rose from the previous term. This is principally due to : g
robust sales of curry roux products, particularly Kokumaro Curry, as consumers

rediscovered rice meals offering relatively reasonable prices in comparison with the
price hikes of wheat-based products, such as bread. Strong customer support for

Lk

5t E= . Net sales
(&) Milions of yen)

L . 80,000
Curry Nabe Tsuyu, a new product marketed only for a limited season, also contributed.
, i o ) 62,647 61995 60,862 62462 60,793
Sales of spice products increased, primarily because of the solid sales growth of 60,000
Neri Spice. 40000
The curry roux business in China enjoyed steady gains in revenue from both home- '
use and business-use products, attributable to growing Chinese recognition of 20,000
Japanese-style curry and increasing market penetration.

0

2005/3 2006/3 2007/3 2008/3 2009/3

BSRERR Overseas versions

il IN—E> bHL—
TSA LI IHL— Vermont Curry (Curry Sauce Mix)
Prime Java Curry e
(Curry Sauce Mix)
CL<F1rHL—
. Kokumaro Curry (Curry Sauce Mix)

Java Curry
(Curry Sauce Mix)

Java Curry
(Curry Sauce Mix)

BEEHL—

Vermont Curry
(Curry Sauce Mix)

Curry Nabe Tsuyu
(Curry Sauce Mix)

ENS L

Tokusen Neri Spice
(Spice Paste)
=
r S — .
Gaban Spice TUTUYFRT b
Kosho (Spices) Furifuricchi Potato
(Pepper) (Seasoning)
.
—FENSL  EHEHSUL LA CEENS U FEEDTU T5w IRy )~ AUPSIRLYY YT
Togarashi Togarashi Sansho Togarashi Tokusen Neri Spice Gaban Spice Rei Shabu Dressing
(Red Pepper)  (Red Pepper) (Pepper) (Red Pepper) (Spice Paste) (Spices) (Dressing)
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Stew and Packaged
Noodles

VF1—HREE FHO [EBEY F1—IDRHRICHEB LI UIZIFD. 51V
Ty IDFRERZERD T Ue [IEEETF v O 5 —IDREICTE EZMmIELE U,
Tl Y TRHETIE THY TIVF a—IhSEEREICKDFH LI LB DD,
[R—=TdeB T IDZOBEDEH USH St ZRDICF SN B LK
[CHESUFUER £AFCIERIEZ LBt EEED T U,

KERRF. OVIES—HED [DFN 2BPAIRBESENSERNC

— &l

=+

HA5E F& Net Sales

34,60185M
(HiEBLE2.9%:R)

I3

= c

TREVREE U ENS FELEBRELE U, ¥34,601 million g

(a year-on-year decrease of 2.9%) 3

Among stew products, demand for mainstay Hokkaido Stew remained firm, while sales L ) =

of Hokkaido Chowder grew steadily as we expanded its product lineup. In the cup- a

type products segment, demand for Cup Stew remained sluggish in the face of = 2

tougher competition, but Soup De Okoge helped bolster overall sales as it won F5 R~ Net sales - é
support, especially among women, for its new texture. As a result, overall sales of cup- 40,000 212 (AR Mens of ver) I

type products in the consolidated fiscal year under review increased from a year earlier. ' 35345 35067 35652 34,601 R

In terms of packaged noodle products, sales rose, chiefly due to steady customer 30,000 8

support for Umakacchan, one of our long-selling products. 20000 i%[[

10,000 ﬁ

i

YFa1—ZUR

0

2005/3 2006/3 2007/3 2008/3 2009/3

Stew Mix (Stew Mix)

e
. ‘II

TBEyFa—
Hokkaido Stew (Stew Mix)

Gratin (Sauce Mix)

FTAN DN\ SA Y=

Kanjuku Tomato No Hayashi Rice Sauce TTRIFERYD
(Hashed Beef Sauce Mix)
(Cereals)
Ny ITVFa—

" | Cup Stew (Stew Mix)

A—TdeBF
Soup De Okoge (Soup Mix)

QAEMOAALELSTcEMA—T
| Tonyu Wo Nerikonda Shiratakimen Soup (Soup Mix)

Genki Na Kokumotsu

LI

SFENOBERA
Umakacchan
(Packaged Noodle)

’@ HyTVFa—(58)
i Cup Stew (box) (Stew Mix)
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Business Introduction
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Retort Pouched Foods

U MU MAL—BR [0 UAL—IMEBICEB LELILBOD. N )
W=Dy RESE A L ERE D WO U —E &R B [IMERN L —) ST LR Net Sales
WFRTH OIcCEFEN B IBINEED T U,

KEDTEEL . -PFEHE CO5 HEAICED RLR—2 TR e 38,42985H
7- Co = JE
FOELT (HTHALE2.9%R)

With respect to retort pouched curry products, sales increased despite sluggish sales .
of Kukure Curry, chiefly due to the favorable performance of Curry Ya Curry, a lower- ¥38,42d9 million £ 2 9
calorie product that employs a new healthy blend processing method. ( a year-on-year decrease Of .97 )

Sales of the tofu business in the United States increased on a year-on-year sales \ J

basis in U.S. dollar terms, owing to rising sales in the East Coast and Midwest.
5t E= Net sales

(& HA) (Milions of yen)

50,000
40,716 41,009 40,168 39586 38,429

40,000
30,000

20,000

10,000

ISR — o — 0

Curry Nouveau 2005/3 2006/3 2007/3 2008/3 2009/3
(Retort Pouched Curry Sauce)

o0 hL—
Kukure Curry
(Retort Pouched Curry Sauce)

Hho—~xILbo T
Curry Marche
(Retort Pouched Curry Sauce)

meEEAD L —
Curry Ya Curry
(Retort Pouched Curry Sauce)

EBDFFAERNL—
Torouma Kakuni Curry
(Retort Pouched Curry Sauce)

JUAUVY b B+ EAL—
Korega Risotto (Retort Pouched Risotto) Azabu Jyuban Curry
(Retort Pouched Curry Sauce)

JNRHAT RA—=TZANT YT«
Pasta Coco Soup Spagetti

(Retort Pouched Spaghetti Sauce) BN BRE R
Overseas version

VFI-RBYFa1— TANT Y

e e
LH

Stew Ya Stew
(Retort Pouched Stew)

IEE=I AN
Curry Ya Hayashi
(Retort Pouched Hashed Beef Sauce)

HEDDNSIHHLU—
Mezameru Karada Asa Curry
(Retort Pouched Curry Sauce)

TEIETILKD
a Dekitate Zukuri
% (Retort Pouched Ready to Eat Meal)

Tofu (Soy Products)
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Drinks, Snacks and
Other Products

REBRE. [DTVON<AYAA VYIRS LRIV Z0ORIDFFICE (L )
0. REBEERRIDS A > v TOR{LE BABDIALRNGE LicbD0. )\ =R L® NetSales
2 TIVRAT— ZROREGH [LEYD 75— — B EDHEREICED B
LLWRRICB D & LicT Eh'5. 2ATIABEEE FED S LI,
- A /7,689&87M

ORI TNRDHB UV LULIK] (. & U WIHEFHRR DR EN SRINETED E U,

BiH %
AFWORRBRIE ELD [EARD -] [F— - Tv I IDIERICHE L (FIRALLS. 7%iRt)

FUIeT ED S IR HDEEEFER LE Ui, ¥77,689 million )
FH R BETECE D E L [TI—FI</\VFs—s(T>|p | ayearon-year decrease of 8.7%)
55 EA i L LI SR D RIRE D % Ui, \ J

R7ITEPREICHIFTDNLU—UR NS UVEREL EBNFIEHERICSSH
FURCED S EBIAZHD CENTEX LIS,

75E& Net sales
(BEAA) (Milions of yen)

BERIEZEDER I Business Introduction

In the health foods segment, overall sales declined from the previous consolidated fiscal 100,000 85735 85057 49 pag
year; this was primarily due to intensified competition facing Lemon Water, a health 80,000 ——————————| ’
beverage marketed by House Wellness Foods Corporation, and other products on the 60,000 |
health beverage market, despite the reinforcement of our lineup of health function 40,000 37128 4170
beverages and success in expanding our customer base through the launch of Ukon No 20,000
Chikara <Cassis Orange Taste> and Kuro Ninniku No Chikara.

With severe price competition, sales of the beverage Rokko No Qishii Mizu declined. 0 2005/3 2006/3 2007/3 2008/3 2009/3

In terms of snack products, we succeeded in keeping results on a par with the ~

performance of the previous consolidated fiscal year, thanks to solid sales of the mainstay
Tongari Corn and O’zack.

Sales of dessert products decreased, primarily because of a decline in demand for
Fruiche <Handy Type>, which had been strong in the previous year.

Our curry restaurant business in East Asia and the United States expanded as we
proactively increased the number of restaurants in those areas.

CABDIRT b
\ Kongari Potato
. (Potato Snack)

- BUEALDOBL LUK .
AT+ =F. Shokumotsuseni No Oishii Mizu X
Mega Shaki (Mineral Water) F— Pwo

(Functional Beverage) 0'Zack

(Potato Snack)

o REOBLILLIK
- Rokko No Oishii Mizu
(Mineral Water)

s O—Y
BIVZODH Tongari Corn
Kuro Ninniku No Chikara j 1‘ (Corn Snack)
(Functional Beverage)
—ZUDH | g N
Ninniku No Chikara EY=VLEY
(Functional Beverage) Vitamin Lemon
(Functional Beverage) 3
: JIL—F T
. Fruiche (Fruit Dessert Base)
DDA SHBVEER VEYD#—5— 1HRDEY=Y
Ukon No Chikara Uruoi Biritsu Lemon Water Ichinichi-bun No Vitamin
(Functional Beverage) (Functional Beverage) (Functional Beverage) - (Functional Beverage)
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Business Introduction

=X RS

Transport and Warehouse Operations

YRBEDI\DZAPRYT —EAWIE St T )L—TORERBDEHICKD
JIL—T NS DR (CHER UTe C S ITHNA . LEERYER

THEE [ DRIFEREZRER CE TUBIREED X U,

SR LR LR BINEED F LTS,

Revenues at House Logistics Service Corporation, a logistics service provider, declined

. , s ) 12,000 10645 11,069 — 11,036 —
from a year earlier as transactions within the Group remained weak because of o145 9760 ’
sluggish sales of the Group’s beverage products. Another factor was a failure to secure 8,000
transactions with companies outside the Group—which had been relatively steady—at
the level of the previous consolidated fiscal year. 4.000
In the food products analysis business, sales of House Food Analytical Laboratory
Inc. increased on expanding transactions both within and outside the Group. 0

BERISZEOELR I Business Introduction

\

REwW IR Topics

HCTHOFLIEIIL—

11,036&E7%M
(ATHALEO.3%iRL)
¥11,036 million

\.

a year-on-year decrease of 0.3%)
(ay Yy

J

BRAFEED/\DIRBRANT 7/ T—E M. J)IL—THNEBITH

(E75) (Millions of yen)

2005/3 2006/3 2007/3 2008/3 2009/3

AV—XZa1—DFEMWEZENE LT "HU—THE
ZAKICLELD ZFT—VI(C. JOO0EASHIHTRICK
BIT7A MAV—1ZREIBD [ V74 bAL—TOVT
I MNZBBERALCHEDE T &Efe. U MU L —0O%H
HM[DHEDDINSIHRNU—ZRT FIEHLU—DR

V—VECRELN—T Y — f

NDSEHALICHERHTHBD gy
IR M,
[rEsa mes Mvt- el

BREMEBZEE. R)A ADBERRSZENLE[D ]
YONIDKRELFTLEZIRKR U BT IV —TDHhgEE
(CAR UE UTCHTe (CHREREMBRII X TS v+ 12 F5E L.
SA VT Y TR BN TOE - 3 VERZE
O HRBDFH - bSA T INBEICEH THOET,

F1AL T hNEED. BHOIRBEREUE— MNEZD
BECBSH ZEUCEEERDEMICTNULTEDET,

WINHSHB—EROBRAMBE CEDREIHFLUC,
B=XPHIFTEOM K N
SAN-EMEDTTH
DET,

AL —b—%)U7OF—3/ 32/ Total Curry Promotion

In order to boost demand for curry products, we proactively
promoted the “Fight Curry Project,” which in keeping with our
theme of “Japan-energizing Curries,” put forward the concept
of the “fight curry” — a dish meant to invigorate both body and
mind. We also sought to revitalize the market by proposing
new scenarios for
consuming curries
through the release
of our new product,
Mezameru Karada
Asa Curry.

D EEBREE - Y1 LT FPEE Health food business / Direct retail business

The health food business, on the strength of the increased sales of
Ukon No Chikara, which utilizes the useful components of spices,
has grown to become one of the Group’s core businesses. We
have also upgraded our lineup by launching the new functional
beverage, Mega Shaki. Through proactive promotions, we have
been striving to enhance the visibility of our products and
promoting them through trial offers.

In our direct retail business as well, we have focused our
attention on forming a solid operating base by developing
attractive products and working to gain repeat customers.

These businesses, in which market
expansion is anticipated, have been
identified as growth drivers and have
been incorporated as such in our
Third Medium-term Business Plan.
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House Foods Group Companies

HEEF a1 (181L) Consolidated Subsidiaries (16 companies)

=XRE

Business lines

AVEZIVARSZEFTUATvEY @30, B/ 75—

2009F48 1HIRTE As of April 1, 2009

PRl

Location

=
Capital

FStktbE
Percentage of
Shareholding

HRaFVHhyo hREFDORS BER LR 40285H 100.00
Delica Chef Corporation Production of prepared dishes for convenience stores, baked bread, dessert | Ageo-city, Saitama JP¥402 million :
products, etc.
YNNI ZREHK ST RERZSUICEBRAL MU hREEDRE FHETEm 20085H 99.95
Sun House Foods Corporation Production of retort pouched products for home use and commercial use | Konan-city, Aichi JP¥200 million ’
NIRDTIVRRAT—A%HAEE  BR. EORIEHRTTE OB RFAMT 10085HM 100.00
House Wellness Foods Corporation | Production and sales of foods and beverages Itami-ciry, Hyogo JP¥100 million ’
ST o 5
s INIR =T DY EIE S Bt - e NBHERART | gomsm
House Logistics Service T d h ions for H Foods G Higashi-osaka-city, = i 100.00
Corporation ransport and warehouse operations for House Foods Group Osaka 80 million
BRSKIUBRFEMOABRAMESUICREEEICEISIVYIL FEEmEET
HRABUNIZRBIFT I/ Y—ERX T4 V%5 VoteukaidoLot 60&EHM 100.00
House Food Analytical Laboratory Inc. | Testing and analysis of foods and food ingredients and consuiting Chiba ¥ JP¥60 million ’
concerning quality management
YU TSRt U bL RGO EMZIRIEE T S BEANNT EHSTEAm 5085HM 99.97
Sun Supply Corporation Meat processing for ingredients of retort pouched products Konan-city, Aichi JP¥50 million '
— Cu s R EFEs =
S Pack Corporation ackaging of products with special specifications, such as three-in-one | Higashi-osaka-city, JPY40 million .
retort curry pouches Osaka
TUNY I TNEET 2 I VEZT VAR NP EIFER/ > DEXEEZ
N 2y MRS BOEX - REX FTERBEHM 20875H 10000
High Net Corporation Transport and storage of baked bread for convenience stores produced | Narashino-city, Chiba| JP¥20 million :
by Delica Chef
B2\ AR AT AINA RHBDIRE ERIREBFRR 168/4M 10000
Asaoka Spice K.K. Sales of spice products Chuo-ward, Tokyo JP¥16 million ’
. —T= =5t BRIV AT A . BY—ERIEE
NIREYRR— hF—Zpitan DT IBHADRE BRYAT L AB BBEY—EAEED gk
; Rt BRUORRAESE N ' 108/5H
House Business Partners ! : ) Higashi-osaka-city, o 100.00
Cor : Group-wide shared service company of accounting, IT systems, JP¥10 million
poration ) ; A ) Osaka
employee affairs, general affairs and insurance agency service
NIRT—=ZHK—IVF 1 VJUSA Inc. | KEFRUZHIET SRk KEAUT#IL=7M| 32.000FUS$ 100.00
House Foods Holding USA Inc. Holding company for U.S. subsidiaries California, U.S.A. US$32 million ’
KEICBF DA LRBROEIENRT. DL—UA RSV OREBK
N =] ==
NSRT—XFAUR Corp. O/ \TAREDENGE , KEHUTALZFN 2,350FUSS
House Foods America Corporation Produgnon and sales of soy-bean p_rocessed foods in the U.S., California, U.S.A. US$2.35 million 100.00
operation of curry restaurants, and import and sales of House Foods
products
— 1= E = 1 MERDES
bEN\DZRRERAH PEICBTDLE LSS FRRREOLEAE hE LT 14260FUSS | o og
Shanghai House Foods Co., Ltd. Productlo_n anq Sl @if §RIEES ENG CaNE IMEN(E SUSi &S EUIRY U Shanghai-city, China | US$14.26 million ’
’ products in China '
BEAV-N\DAVZ NS UBREHE BBICHEITHHU— LU NSVORE [=pzi=s|di) 57,000F&%ET 60.00
Taiwan Curry House Restaurant, Inc. | Operation of curry restaurants in Taiwan Taipei-city, Taiwan NT$57 million ’
EBN\DZHV—IITERE
LZ S UBEREH FEICHBIFDHU—LUR S VORE thE B 2670FUSS$ 60.00
Shanghai House Curry Coco Operation of curry restaurants in China Shanghai-city, China | US$2.67 million ’
Ichibanya Restaurant, Inc.
BEAHL—/I\D GRS BEICBIFDHLU—URA NS VDREE AEREZREMN 258D+ 6000
Korea Curry House Co., Ltd. Operation of curry restaurants in South Korea Anyang-city, Korea ¥¢2,500 million ’

B¥oihERREERTE (411) Affiliates Accounted for by the Equity Method (4 companies)
2ta

Company name

=XNE

Business lines

PRl

Location

B
Capital

i
Percentage of
Shareholding

HREHTSERE AU—UR RS UFI—VORE BHIE—=m 1.503HHM 1955
Ichibanya Co., Ltd. Operation of a curry restaurant chain Ichinomiya-city, Aichi | JP¥1,503 million ’
N O e FU— bR, F5E FBAL MU MRROREERTE EERESM
;;il C:En&ffiggt*iﬁn Production and sales of dessert products, canned products and retort | Fukushima-city, Jgfégﬁﬁon 29.50
Y P pouched products for commercial use Fukushima

BRI+ —IX - b—F«VJ BRER. NIROHART SRREHRRX 2.66285M 5476
Vox Trading Co., Ltd. Import and sales of food ingredients and processed foods Chuo-ward, Tokyo JP¥2,662 million ’
EBI\D AKOREREREM — TP 5 —

Shanghai House Ajinomoto Foods FEICHITD LU MU MREROEEERTT FE B 141,316F7t 30.00

Co., Ltd.

Production and sales of retort pouched products in China

Shanghai-city, China

CHY141.316 million

DI—T&ICDNT I House Foods Group Companies

Corporate Guide 2009



TJIV—TEICDNT

House Foods Group Companies

\.

KEw IR Topics

INDRDTIVRAT—XMTIF.[C1000] TS 7z
FOEUCRREEL BREBR RE/N\SVABREFE
DERIERFTZITOCHBDFIT.E/D [C1000/U—
AT TEYZVUVEANVEY DA —F—]ICIA. ]
HoOESY=VI[E5=Y a5 V] E mBERiZ
B UCEHBS AT I =T,

F12.2011FD [C1000/FFTE20EFIC@IT. L.
FrNRN—V [FBEIJOE—3 % EE L2 [C1000
FAEWVWATOIIIONDY—T T4V T RAZHE
L.[C1000IDT SV RAX—=T @ EEFE EIRARICED
HATHEDET, . >
"w-b | ¢
i pPNe

i

PITHhU—FFE

HAXAOLU—DREZHS T F7I 7 TR HREILDS
L—=XRICBVTC RERRBEDEN THERPF I—
VUANSVAITOEBARBHBERUTHDE IR
ERARETCIE.[BEE \—FEYMN AL —ICTHE. [
E HA-—DO)AHU—1ZH T L EBNEN—T T2 T
BRZEDTEDIIT. XAV —UVANSVEEF R
FEHRERICI2IEH. BE2EH. 5 B0 EHZRAL.ER
[CEBZIBARULTCHODET.S
®BISFCERRADZH T HEZ
EUCEWVLDET,
(E5#F2009F 3FKIRAE)

KEERESESR

KEDKGEETIE ARY—T v MOERES s T
U7 TORRFTILKRISEAD L. B LZIBRICEHIELTHSD
F I SRS KREREERBD S AV F v THRFEP,
FARBRERE -EHEAIL— M OREZED. KRV —
Ty NCOBRIKISEALU ERY T7NOIEEZD
SUTELDFET,

| |
A

el

INDORAD T VR R T—ZXHRIEHE House Wellness Foods Corporation

House Wellness Foods Corporation produces and sells health
beverages, health foods, and balanced-nutrition foods. By
utilizing its proprietary technology, House Wellness Foods
Corporation has expanded its mainstay C1000 series with
Ichinichi-bun No Vitamin and Vitamin Collagen in addition to
Vitamin Lemon and Lemon Water.

Additionally, as 2011 marks the twentieth anniversary of
the launch of C1000, efforts are being made to boost the
brand image of C1000 brand and expand sales through the
marketing promotion of the “C1000 Genki-iro Project,” which
links together ads, campaign activities, and in-store
promotions.

Ja.

D ;55 COEZHERY Overseas business development

Asian curry business

In its effort to spread Japanese-style curry throughout Asia,
the curry roux business in China has been expanding the
sales of both its home-use and business-use products, which
are intended for manufacturing plant cafeterias and chain
restaurants. Proactive marketing has been performed for
Vermont Curry and Java Curry in the home-use products.
Furthermore, our curry restaurant business has been steadily
expanding its business, with 12 restaurants in China, two in
South Korea, and five in Taiwan at present. We intend to
accelerate our restaurant openings through such means as
franchise operations. (Number of restaurants is as of the end
of March 2009).

Tofu business in the United States
The tofu business in the United States has been steadily
increasing sales through its focus on expanding sales
particularly in the East Coast and Midwest areas and in major
domestic supermarkets. In the future, we intend to expand
our lineup of soybean-related products, cultivate new
customers and commercial sales routes, increase the number
of products handled in American markets, and achieve the

_— | top market share in the U.S.
s

e
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Flow Chart of Business Activities

RBOIRGT
Sales
of finished
products

REBDIRTE

Sales
of finished
products

=]
5

==

e

%) HmDIRT
o Sales

3 of finished
D products
Y

(2]

7891 Overseas

NIRT—=Zik—ILT 122 USA Inc.
HADRE - &/l
House Foods Holding USA Inc.
Shareholding, finance

NIRT—=ZXF AU A Corp.
- FIREDRISHRTT
VA RS VORE
- L RROEARTT

House Foods America Corp.
- Production & sales of soybean
processed foods
- Operation of restaurants
- Import & sales of our products

LBI\OZXREE
BEFHKRRRORERT
Shanghai House Foods Co., Ltd.
Production & sales of spices and
condiments such as curry roux
products

LBI\D AFDERRE)
L b hRROESEIRTT
Shanghai House Ajinomoto Foods
0.,
Production & sales of retort
pouched products

BEAV-NIZAVA RS VH
LR b5 omE

Taiwan Curry House Restaurant, Inc.
Operation of restaurants

LBNIZHL-JIEBELA NS VE

LA RSVORE

Shanghai House Curry
Coco Ichibanya Restaurant, Inc.
Operation of restaurants

BEALV-N\DA®
LZ hSvozE

Korea Curry House Co., Ltd.
Operation of restaurants

RMODERTT
Sales
of finished
products

HRDIRT
Sales of
products

REBOIRTT
Sales of
products

RBOIRT
Sales of
products

uoneiodio) spooq asnoH SEEOMHNT =

2009F48 1HIRTE As of April 1, 2009

Consolidated subsidiary

EAN Domestic

I:I BhER FEEASH)
Affiliate (equity method company)

BERODERFE Sales of finished products N
L
MEIOHE .
Supply of INIRITIVARRAT—XH) BRDIRFE
Ingredients BRI ORISEIRTE Sales
of finished
House Wellness Foods Corp. products

DDA Production & sales of foods and beverages

Purchase
of products

RMOEX- RE
Transportation and storage of finished products

— HREODEE - RE
HROEX-RE l"’l%ﬁﬂ— EX#® Transportation
Transportation EX-EEE and storage of
and storage of House Logistics Service Corp. finished
finished Transport and warehouse operations products
products
RBOEX-RE
Transportation and storage of finished products
HROLE 8
Supply of I\ o c
Ingredients 1? |~7|; hgégo?éiﬁﬁ é
Sun House Foods Corp. o)
ER100 N Production of retort pouched products ]
Purchase o
of products 3
RO 3
Supply of Ingredients )
— °
HEOLE YUY ITSL4H S
Supply of BADINLT [
Ingredients Sun Supply Corp. 2
Meat Processing 8
BRI/ -
HROBRNT SENT [
Packaging
S Pack Corp. = N
Packaging Z —
= >
AR/ A ZR weoB® | o 0
BFERDIRTE Sales =
of finished O ol
Asaoka Spice K.K. roducts c du
Sale of spice products P (78
= n
= |
RS WNDABRRDT I/ Y—ER S © =
Analysis BmORE-HECEET 291 Analysis @ R
service House Food Analytical Laboratory Inc. service
Analysis of food safety and sanitation
p NIREIRRIN— " F—ZXH)
e DI TR DREEFT—ER
P services House Business Partners Corporation
o Provision of a variety of services to group businesses
5L D4 . = 5
MRS [ ®WI1=2R-FL=F4VT )
Ingredients BHOBA MR
Vox Trading Co., Ltd.
Import & sales of ingredients
MHOfE
Supply of Yy aA—EER BWEADIRS
Ingredients NS ‘Sales
Sanyo Can Corp. of finished
H@EDIEA Production & sales of retort products
Purchase pouched products
of products
4 N\
WESEE
RO L SYomE
Sal f
p:;ic?ts Ichibanya Co., Ltd.
Operation of restaurants
A J
®FUDYTT HEOBT
g . ales
RRSORIE of finished
Delica Chef Corp. products
Manufacture of prepared foods

T BROHE- RS

Transportation of finished products

M2y M
e IEES

High Net Corp.
Transport and warehouse operations

RMOEE - RE
Transportation
and storage of

finished
products
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Consolidated Financial Statements

EHEEEEWEEER Consolidated Balance Sheets (@5 Milions of yen)

B 27503531 BIUE_As of March a0 | oo | aoor | | 209

BEDSE ASSETS

MEJEEE Current assets ¥100,455 ¥ 95,505 ¥97,053 ¥90,806 ¥99,916
E&RUTES  Cash and deposits 51,536 46,753 36,057 31,409 16,920
SFHWFERUTEHE  Notes and accounts receivable—trade 32,845 33,139 41,781 39,817 38,511
BIfEE%:  Short-term investment securities 3,521 2,193 3,021 4,371 28,249
B@EMUOETE  Merchandise and finished goods 6,291 6,325 7,034 6,623 7,019
5 Work in process 555 542 647 840 1,047
B RN OETEG Raw materials and supplies 2,530 2,621 3,084 3,023 3,258
RIERIEEE Deferred tax assets 1,833 1,917 3,270 3,041 3,050
ZDfth  Other 1,344 2,015 2,166 1,690 1,871
BEE5|%4%  Alowance for doubtful accounts N A1 AT A8 210

EIEEE Noncurrent assets 114,008 129,545 148,083 137,455 128,310
BEEERE Property, plant and equipment 52,256 54,315 63,347 62,667 64,634

BN OREY)  Buildings and structures 19,837 19,575 21,120 21,395 21,330
BN OERE Machinery, equipment and vehicles 10,557 12,252 13,635 12,628 9,877
T#h Land 18,804 18,855 27,145 27,113 26,975
EERIRENE  Construction in progress 2,073 2,658 223 274 373
IJ—R&EFE Lease assets — — — — 5,052
ZDfh  Other 984 1,076 1,224 1,257 1,027
HZETEEE Intangible assets 1,137 1,453 13,554 17,739 13,784
DNA  Goodwill — — 11,220 14,503 10,307
VI KhDIF7 Software 757 712 950 1,879 3,152
VI MO T TREBIE  Software in progress 103 403 1,216 1,166 162
ZDft  Other 277 337 168 191 163
BBZDMODEE Investments and other assets 60,615 73,777 71,182 57,049 49,892
WEAMIZ  Investment securities 54,976 68,386 64,577 48,932 39,844
RHEAE(IE Long-term loans receivable 17 15 40 34 267
IEERIEEE Deferred tax assets 570 425 233 208 379
RHITEE  Long-term time deposits 2,600 2,600 2,600 2,100 2,100
BIAEEEER  Prepaid pension cost — — 1,253 3,191 4,568
ZDfh  Other 2,766 2,638 2,686 2,779 2,926
E#5|X5% Alowance for doubtful accounts A315 187 2206 2195 2192
BESET Total assets 214,463 225,050 245,136 228,261 228,226
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(BAA) (Milions of yen)

EF7503 531 EIEE_As of March 1 a0 | oo | aoor | oo | 209

B{EDE LIABILITIES

TMEJE(E Current liabilities ¥32,854 ¥ 33,604 ¥ 43,330 ¥ 41,255 ¥40,357
TINFERUOBE#HE  Notes and accounts payable—trade 17,260 17,251 22,270 20,156 19,839
fEHAfEAE  Short-term loans payable — — 230 603 579
1) —Xf&FE Lease obligations — — — — 335
FKhFE Accounts payable—other 11,623 11,617 14,144 14,719 12,064
FINEABIZE  Income taxes payable 947 1,742 2,122 1,748 3,128
®BE55|2%  Provision for directors' bonuses — — 81 76 79
ZODfth  Other 3,124 2,994 4,484 3,954 4,333

ElIE&fE Noncurrent liabilities 3,526 6,227 10,075 6,066 9,347
|J—R &% Lease obligations — — — — 4,699
FHIZR#L\%E  Long-term accounts payable—other — — 840 846 1,053
BIEREaE Deferred tax liabilties 63 4,070 5,329 1,871 625
BEHAS 1245  Provision for retirement benefits 1,860 821 3,219 2,731 2,404
BERERY3|XM4%  Provision for directors' retirement benefits 937 1,006 32 20 38
ZDfth  Other 666 330 654 598 529

B({&SET Total liabilities 36,380 39,832 53,406 47,321 49,704

DEBEERFS MINORITY INTERESTS

DEIEFERFSD  Minority interests 947 1,014 — — -

BHARDES SHAREHOLDERS’ EQUITY
&A% Capital stock 9,948 9,948 — — —
BAFRE  Capital surplus 23,868 23,868 — — —
FZIERFE Retained earnings 139,841 141,687 — — —
FODAEMEIESTH=%% Valuation difference on available-for-sale securities 5,549 10,172 — — —
BEIREREEME Foreign currency translation adjustment 789 2181 — — —
Bt Treasury stock 1,282 1,291 — — —

BFARSET Total shareholders’ equity 177,136 184,204 — — —

B VEKERIRUEBARSET Total liabilities, minority interests and shareholders’ equity 214,463 225,050 — — —

WIEEDLE NET ASSETS

#%EEAX Shareholders’ equity — — 176,540 176,483 178,602
&A%  Capital stock — — 9,948 9,948 9,948
EARFRE Capital surplus — — 23,868 23,868 23,868
FIZFIRE Retained earnings — — 144,025 143,977 146,107
Btk Treasury stock — — 21,301 21,311 1,322

ST - REERESE  Valuation and translation adjustments — — 9,836 3,465 1406
ZODfttEMEIZsEHMiZ=EE Valuation difference on available-for-sale securities — — 9,935 3,755 941
BEIRERERE Foreign currency translation adjustment — — 98 2289 1,347

DEBEERFS  Minority interests — — 5,354 992 326

fBESST Total net assets — — 191,730 180,940 178,522

88 - fIEESST Total liabilities and net assets — — 245,136 228,261 228,226

EEBAFSEER I Consolidated Financial Statements
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Consolidated Financial Statements

EIEIEMmEEE Consolidated Statements of Income (&) (Millons of yer)

ERTFD ORI BIHT LICE Yeors Enced Mare “aos | oo | aoor | | a9
55 LtS Netsales ¥ 184,981 ¥ 191,591 ¥ 232,478 ¥ 233,826 ¥222,549
55 LEffi Cost of sales 96,337 100,602 122,282 123,060 122,587
5o L#FIEE  Gross profit 88,644 90,989 110,196 110,766 99,962
REENRU—IREIEE  Selling, general and administrative expenses 81,689 83,714 101,936 101,922 89,761
WEEEE  Advertising expenses 10,707 10,493 13,069 12,634 12,414
EXBNOMEEE  Transportation and warehousing expenses 4,698 4,977 6,882 6,829 6,754
BRFEFHEl  Sales commission 13,253 13,631 14,719 14,883 5,045
BRFEiEEE  Promotion expenses 27,733 28,372 34,024 33,793 30,203
HBRFYRUES  Salares, allowances and bonuses 10,123 10,317 12,275 11,999 12,103
HEES5 4% @ ALE Provision for directors' bonuses — _ 81 76 79
ZXERBEISS 24548 AZE  Provision for directors' retirement benefits 162 164 122 9 18
SEMEXIEE  Depreciation 415 473 623 724 1,139
DNABEHEE  Amortization of goodwill 2 3 2,764 3,436 4,114
EE¥  Rent expenses 1,047 1,117 1,399 1,333 1,284
SRERTAZZE  Experiment and research expenses 3,256 3,272 3,532 3,472 3,645
ZDfth  Other 10,293 10,896 12,447 12,734 12,962
E%FI4E Operating income 6,955 7,275 8,260 8,844 10,201
EE5NEE Non-operating income 1,156 1,393 1,307 1,273 1,407
SZHUFIE  Interest income 600 439 413 406 393
SEHECXYE  Dividends income 228 383 409 432 415
BOEICKDIBEFZT  Equity in earnings of affiliates — — _ _ 289
BEER  Foreign exchange gains 25 278 31 — —
EAEAREREEAIZE  Amortization of negative goodwill 29 _ _ _ _
ZODfth  Other 308 292 454 435 310
E%51EH Non-operating expenses 629 622 695 1,148 615
SRR Interest expenses 15 6 15 a8 p
JEISENEERZEIE  Loss on abandonment of inventories 178 256 152 238 —
BOEICKDI8EIB%  Equity in losses of affiiates 281 236 452 491 —
BEZE1  Foreign exchange losses — — — 242 521
ZDfth  Other 154 124 76 139 53
ZEHZE  Ordinary income 7,482 8,046 8,872 8,969 10,993
$5RIFIIR  Extraordinary income 7,238 144 1,282 562 35
EFEEETTHE  Gain on sales of noncurrent assets 64 47 1,000 13 21
BEAMEIAEFEAZ  Gain on sale of investment securities — 28 245 318 2
BESHIEZFER  Gain on revision of retirement benefit plan 7,138 — — — —
BRI HRIUFEAIZE  Gain on sales of subsidiaries and affiliates’ stocks — — — 220 -_
2ADRIBEHIEZTL  Gain on revision of subsidiaries’ retirement benefit plan — 48 — — —_
ZDfth  Other 36 20 37 1 12
45B#8% Extraordinary loss 7,448 610 815 992 1,166
BETEERRENIE Loss on retirement of noncurrent assets 210 295 331 203 285
BB MEI5EA8  Loss on sales of investment securities — — — _ 46
REEMEEZEHMIE  Loss on valuation of investment securities 0 4 386 373 52
SEEZIHAE  Loss on valuation of membership 72 11 20 23 2
JHIBIB  Impairment loss 5,392 — — 361 606
IBERHAIHIEUERR  Loss on revision of retirement benefit plan — — _ _ 129
7 RINA U —F#El  Advisory commissions — 218 — — —
EETIEEEER  Cost of early retirement support 1,600 — — — —
ZDfth  Other 174 82 78 32 46
HEERAELEFIZR  Income before income taxes and minority interests 7,273 7,580 9,338 8,538 9,862
EANEE - EERBMOZEERE  Income taxes—current 1,771 2,369 3,046 3,493 4,729
ENFIFIREEEE  Income taxes—deferred 1,196 946 265 986 473
EANBESET  Total income taxes 2,966 3,315 3,311 4,479 5,203
DEREEFZE Minority interests in income (loss) 28 A82 1,193 484 N4
EREGFIZE  Net income 4,278 4,347 4,834 3,575 4,726
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SR TEBEARELTEETEZE Consolidated Statements of Changes in Net Assets

BNERERSTEE (2007F48 1EHHS52008F3831HET) Previous consolidated fiscal year (April 1, 2007 — March 31, 2008) (&) (Millions of yen)
HEEAR ST - IR SRR
Shareholders' Equity Valuation and translation adjustments
ZorHET ——elE
. . ast| S 2L REmE | FHE- S "
are ariRe MaNee oouwt KOTEN seERme | Gaad  mmeast wiom OO0
Capital Capital Retained | Treasury sharegé?ders' glation - Foreign currency| Total valuation | interests assets
stock surplus earnings stock ) e ool Translation | and translation
equity  |avalble-forsalel  igmet | *hGements
securities
20074383 18%a
Balance—March 31, 2007 9,948 23,868 144,025 | 21,301 176,540 9,935 A98 9,836 5,354 191,730
EEASHEEROMZE) Changes of items during the period
FIRESDEY
Dividends from surplus A3,623 3,623 A\3,623
L BRI S
Net income 3,575 3,575 3,575
B ORE
Purchase of treasury stock 49 A9 49
Z DAt _ _ .
Other
ﬁ;ﬁ$ﬁﬂ@@§@ﬁﬁ
SEHFEORBE R 76180 A191  AB371 14363 10,733
Net changes of items other than
shareholders' equity
ERREEPOREEA
Total changes of items during the period - - £48 A9 AB7 | A6,180 A191 | AB371 | 24,363 10,790
20083831 8%E
Balance —March 31, 2008 9,948 23,868 143,977 | 21,311 176,483 3,755 AN289 3,465 992 180,940
HEERETEE (2008F48 1HH52009F3831HZET) Current consolidated fiscal year (April 1, 2008 — March 31, 2009) (E73M) (Millions of yen)
HEER ST - MR AR
Shareholders' Equity Valuation and translation adjustments
ZOWAEE s | T | WEEAR
. N SRS | 2 hEmE | FHE- 3 e
are | AAERe NaRse oons PIUAST SRESEe  pupc | mEsest | o | ORNS
Capital Capital Retained | Treasury sharego?ders' df\f/aluanon Foreign currency| Total valuation | interests GEERS
stock surplus earnings stock ) e el Translation | and translation
equity  |avalable-forsalel  zigimen | “husments
securities
200843831 8%=
Balance —March 31, 2008 9,948 23,868 143,977 | 21,311 176,483 3,755 A289 3,465 992 180,940
BERETEEROZEE) Changes of items during the period
FIREDEE
Dividends from surplus £2,415 £2,415 22,415
E BTl
Net income 4,726 4,726 4,726
B ORE
Purchase of treasury stock AT A1 A1
gof ~181 A181 A181
ﬁ;l‘:§$u9+gglﬁﬁ®i§?ﬁﬁ
SEHEERORBE R A2814 | A1058 A3872  AG65 | A4537
Net changes of items other than
shareholders' equity
EE R FEROREEAF
ol o of e duni s period - - 2130 At 2119 ~2814 1088 A3872 665 2418
200943[3 1 HIF% 9,048 23,868 146,107 1322 178,602 941 | A1347 | 1406 326 178,522

Balance—March 31, 2009

TEEEAFSEER I Consolidated Financial Statements
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Consolidated Financial Statements

BfEFF v wa - JO—ETEZE Consolidated Statements of Cash Flows (&) (Milions of yen)

BATFD RS BICHT LICFE_Years Ended Maroh 3 2005 2006|007 | 2008 | 2000

EHRSES) CKDF vy a1-TJO— Netcash provided by (used in) operating activities

HEFALRLEMAE  Income before income taxes and minority interests ¥7,273 ¥ 7,580 ¥9,338 ¥8,538 ¥9,862
JEMERIE  Depreciation and amortization 4112 4,893 5,370 5,822 6,118
DNABEIEE Amortization of goodwill — — 2,764 3,436 4,114
AN EMEAIZE  Amortization of negative goodwill A19 3 — — _
JBIEIEK  Impairment loss 5,392 — — 361 606
B EIC K BDIREBE (AIFZE)  Equity in (earnings) losses of affiliates 281 236 452 491 289
B EEMEESEMIBE (A1F%E)  Loss (gain) on valuation of investment securities 1 15 404 373 52
B85 |ME0OEREE (AIFRFA)  Increase (decrease) in allowance for doubtful accounts 54 N128 A2 A10 A2
IBBEHART S 142 DEREE (AILFAY)  Increase (decrease) in provision for retirement benefits AT7,981 1,039 850 A488 A327
BEES5|MEDEREE (AFFA) Increase (decrease) in provision for directors' bonuses — — 81 N 4
RERBRSS | HEOEEEE (AER2) Increase (decrease) in provision for directors' retirement benefits 1 70 AQ74 A12 18
SEFIBROEZE  Interest and dividends income 1828 1822 2822 838 809
FIFIE  Interest expenses 15 6 15 38 41
BEEBLE(AFE) Foreign exchange losses (gains) B AT A3 40 10
BEEMEIEETAER (AIF%)  Loss (gain) on sales of investment securities A0 A28 A245 A318 44
BIGEa R TEENERE (AlF%%)  Loss (gain) on sales of stocks of subsidiaries and affiliates — — — A220 —
BEEBETFTAER (AFE)  Loss (gain) on sales of noncurrent assets B4 46 992 A13 21
BEEERAIE Loss on retirement of noncurrent assets 210 295 331 203 285
o L EEDEFZE (AN Decrease (increase) in notes and accounts receivable—trade 7 A240 21,630 1,939 1,182
TEISENEEDIEREE (AFIEIN) Decrease (increase) in inventories 2561 94 527 273 883
T ABIEOEFZE(AIEREA)  Increase (decrease) in notes and accounts payable—trade A502 339 1,284 N2,278 3
FIWNEESDEREE(AFHEA) Increase (decrease) in accounts payable—bonuses A19 5 A6 240 37
ZFDMMEEDLERLE (AFIEI) Decrease (increase) in other assets 368 N212 1,318 1,664 21,673
ZFDMBEBEOERLE(AERAY) Increase (decrease) in other liabilities AN129 N214 1,789 1,716 611
ZEESD\E Payments for directors' bonuses 280 2\86 281 — —
J\Et  Subtotal 7,526 10,455 15,430 13,914 18,982
FIENUEHEOFEEE Interest and dividends income received 917 930 952 951 944
FIEMDEE Interest expenses paid A16 A4 AN12 37 N42
ENBEDILEE  Income taxes paid A2619  A1575 A2,668  A3,865  A3,360
BEEH(CKDF w1 TJO— Net cash provided by (used in) operating activities 5,807 9,795 13,701 10,963 16,525
BEEEICKDF v 1-T0O— Netcash provided by (used in) investing activities
TEFESDILRICEK DA Proceeds from withdrawal of time deposits — — — 500 20
TEHFEEDFEAICKDZH  Payments into time deposits — — — A20 291
EffiEEssDEIEICKSHXZH  Purchase of short-term investment securities — — A25 A2,421 1,896
BMEEEOFEHICLDUNA  Proceeds from sales of short-term investment securities 5,890 3,507 2,175 4,125 5,868
BEEEEDIIGICL D  Purchase of property, plant and equipment A8532  A7,366 24,790  A3508 6,690
BEBEEEEDTEAICKDINA  Proceeds from sales of property, plant and equipment 81 69 1,459 28 34
BEBTEEEDISICKDZH  Purchase of intangible assets A297 A521 A1,266 1,284 21,146
REGMIZSDEEIC KD Purchase of investment securities 5,166 18,018 N44 1,096 135
WEEMEIEDFEAICKLDINA  Proceeds from sales of investment securities 500 1,516 418 3,042 1,511
EETROEERASBEAHBEDRELL DT Payment for acquisition of affiated company shares accompanying changes in scope of consolidation A21 21,515 219,800 — —
BB HRTNDFEANIC K DU Proceeds from sales of stocks of subsidiaries and affiliates 271 — — 500 —
FRUMADEUSICLDZE  Purchase of investments in subsidiaries — — —  A10,805 —
BEIREMHBEDHVAICL DT  Payments for investments in capital of subsidiaries and affiliates — YaN-v4 164 2600 —
FRHDBEICKDINA  Proceeds from liquidation of subsidiaries — — 3 — —
FEHOBCHREEICKDTHH  Purchase of treasury stock of subsidiaries in consolidation — — — — 668
EFICLDZH  Payments of loans receivable — A255 — — 240
EffEDEICK DA Collection of loans receivable — 50 170 35 =
ZDMDIZHE,  Other payments _ _ _ - 10
ZDMDILA  Other proceeds _ _ _ - 0
BEFECKDF v vIa1-TJO— Net cash provided by (used in) investing activities A7273  A12590  A22262 A11504  A3,343
BAFSEENIC K BDF v v 1-TO— Net cash provided by (used in) financing activities
SFHEREAIC K DU Increase in short-term loans payable — — 230 1,084 1,437
EHABAZDRFICKDZH  Decrease in short-term loans payable — — — AT16 21,372
| —REFHFDIREICKDZH  Repayments of lease obligations — — — — A170
BOMINOEE(C LD Purchase of treasury stock 1529 29 210 A9 A1
BEH&(MDz3,\%8 Cash dividends paid 22,093 A2,414 A2,415 23,619 22,415
DERRED S DIAIC K BDUNA  Proceeds from stock issuance to minority shareholders 502 72 41 124 115
DEREENDEYSEDZIAEE  Cash dividends paid to minority shareholders A3 A3 A3 A896 A17
BIFSEENICKDF v a2-TJO— Net cash provided by (used in) financing activities A2,123  A2354 2157  A4,032  A2,432
RERUIRSAEYICRDIREELE  Effect of exchange rate change on cash and cash equivalents 264 366 22 A95 459
RENVIRSEASYDIERHIE(AIEFS)  Netincrease (decrease) in cash and cash equivalents 23,653 24,783 ~10,696 A4,668 10,291
RERVIRERISEYOEAETS Cash and cash equivalents at beginning of period 55,189 51,536 46,753 36,057 31,389
RENVIRERISEYOEARES Cash and cash equivalents at end of period 51,536 46,753 36,057 31,389 41,680
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EEDESERITZT A MEFR Segment information by operating segment

NERERESTERE (2007FE48 1EHHS52008F3831HET) Previous consolidated fiscal year (April 1, 2007 — March 31, 2008)

(B5M) (Milions of yen)

apg | BEXEEEM =t BEFCEET R
Foods Wargr:gﬂzgogp%?gﬂons Total Ehrrggraggg?eand Consolidated
[ B EEBLUEEIEL  Net sales and operating income (loss)
F5E& Netsales
(1) NEBEERICI T 55 LS Sales—outside customers 222,757 11,069 233,826 - 233,826
(2)EIA/NEDABTE LEE/CIFRES  Sales and transfers—inter-segment 1 13,044 13,045 13,045 —
£t Total 222,757 24,113 246,871 13,045 233,826
EH¥EH Operating expenses 211,656 23,321 234,977 29,996 224,982
EEF&E  Operating income 11,101 792 11,893 3,049 8,844
0. BE. FMENE BEEANUBEANIE Assets, depreciation, impairment loss and capital expenditures
&EE Assets 244,629 7,818 252,447 AN24,186 228,261
EMEEE  Depreciation 5,584 238 5,822 - 5,822
B85k  Impairment loss 361 - 361 — 361
EARWZE  Capital expenditures 6,368 231 6,599 - 6,599

GE)

Notes:

WER AT EE (P008F48B 1B 52009383 1HET) Current consolidated fiscal year (April 1, 2008 — March 31, 2009)

1 FERS(E BROWE HHOEIMEDE RS LTBDET,
2. BEEOTHUR

(1) BB oo BRSH. LAY

(2) Wit - MRS - B AEES
FRTOBEBMIFE LI XY MRATNTNB 6. RIS D F A,

ar®

- BEEEEEDFBMEADTADEE

LEFERFTFELD . HHB KOEREEFRHEE UERDEAFEICE D AffEHOTACEELTBDFT COEEICKD JERDITEICK OLBALLRLT [BRERID

[ZDMOEXE]E UTEHUTHBD RITRRAEEFCOTFT U ZOEZENMED THDEITDT EX - BEXEFCSO TR UL THDFT,

EX#AIF78EAMENL. EXMNBEEBIE I ESNTHDF T F/o EX -AEX]DEXHAI 1 SEAMEINL. EXNBIERRIE G EENTHBDFET,

Operating segments are classified by product category and product similarity.
. Major products by operating segment

[

(1) Foods: Food, beverages and restaurants  (2) Transport and Warehouse Operations: Transport and warehousing, etc.

Because all operating expenses are allocated to each operating segment, there are no undistributed operating expenses.

RN

. The insurance agency business that was previously recognized in the “Other business” segment is included in the “Transport and Warehouse Operations” operating segment due to its minor significance.
. Change in the Method of Computing Depreciation of Property, Plant and Equipment, the Company and its consolidated subsidiaries in Japan have changed the method of computing
depreciation expenses to comply with the amended Corporation Tax Act starting with the current consolidated fiscal year. As a result of this change, operating expenses of the “Foods”
operating segment increased 78 million yen, and operating income decreased by the same amount. Moreover, operating expenses in the “Transport and Warehouse Operations” operating

segment increased 15 million yen, and operating income decreased by the same amount.

(BAM) (Milions of yen)

BRE | BXREX =t BEFE2H i
Foods WareTr%Digogpae?gtions Total Ehnyg%gg?eand Consolidated
L EEBEBLUEZEIER  Net sales and operating income (loss)
55.E= Netsales
(1ANEBRERICK T S5ELE  Sales—outside customers 211,512 11,036 222,549 — 222,549
(2)EIX/NEDORET EEECIFIRES  Sales and transfers —inter-segment 9 12,508 12,517 12,517 —
£t Total 211,521 23,545 235,066 N12,517 222,549
E¥EMH Operating expenses 197,734 23,220 220,955 8,607 212,348
EEEF|IE  Operating income 18,787 324 14,111 23,910 10,201
I. BE AMENE FEELRUBANTE  Assets, depreciation, impairment loss and capital expenditures
&FE Assets 244,701 11,798 256,498 N28,272 228,226
FElEHEIE  Depreciation 5,706 412 6,118 - 6,118
JHIEIES  Impairment loss 606 — 606 — 606
BARMNZHE Capital expenditures 3,958 1,371 5,329 - 5,329

)

Notes:

1. EHRX(F REOES - HHEOELMZH LXK LTHBDET,
2. BFEEDIHHMR
() BB - BR LUV
(2) Ex A - B - BEES
INTCOEXBERFETIAY MCEDENTVD I, I EEEXEAFH O F B A,

LEERFHFERD [MEHEEDFHAICR T SR EE| @A L THEDE T COBRMERDITVEICK DIBE L UNT HEEESHFEOERARERR@NS 1 95 5HEN U

THhFEY,

3.
4. [ZDfDHEE | UTRHEL B0 FIBROMBERVORRABEZ(COTHIUCRF TOEBENMED THD X IT DT EX - BEEMICSO TR U THDET,
5.
6.

HEFARFHEE LD S RO EPSEEF R RMENEEONAFHEE CRT D THMR0FEAEAADIIEZ 2 E U T B OMAERIC DOV TRE LZITV. SUERDE

ANBEICE D MAFHEBERALTHDET,

CDFERERDMAFHIC L o fTBE EUNT ABBAFFEOEFNBIRHED 1 67EHMEMLTHEDFT .

1. Operating segments are classified by product category and product similarity.
2. Major products by operating segment

(1) Foods: Food, beverages and restaurants  (2) Transport and Warehouse Operations: Transport and warehousing, etc.

»>w

operating segment due to its minor significance.

o

the previous method, “Foods” in operating income of the current consolidated fiscal year decreased 319 million yen.

6. Responding to the amendments to the Corporation Tax Act in 2008 concerning the service life of depreciable assets, the Company and its consolidated subsidiaries in Japan reviewed the
service life of machinery and equipment and made adjustments corresponding to the amended Corporation Tax Act from the current consolidated fiscal year. As a result, in comparison with

Because all operating expenses are allocated to each operating segment, there are no undistributed operating expenses.
The food analysis business and insurance agency business, which were previously recognized in the “Other business” segment, are included in the “Transport and Warehouse Operations”

the business performance based on the existing service life, “Foods” in the operating income for the consolidated fiscal year under review increased 167 million yen.

. The Company is applying the Accounting Standard for Measurement of Inventories from the consolidated fiscal year under review. As a result, in comparison with the results computed using

ZE I Consolidated Financial Statements
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Consolidated Financial Indicators

HEE HLEEE Bo&EALR
Total Assets (&) Millions of yen) Net Assets (&75M) (Milions of yen) Equity Ratio (%)
250,000 245,136 200,000 191730 100
925,050 208261 228,226 177135 184204 180,940 178,502
214,463 ' ) 826 81.9
760 788 78.1
200,000 — 80 5
150,000 —
150,000 — 60
100,000 —
100,000 — 40
50,000 —
50,000 — 20
0 0 0
2005/3 2006/3 2007/3 2008/3 2009/3 2005/3 2006/3 2007/3 2008/3 2009/3 2005/3 2006/3 2007/3 2008/3 2009/3
V. V. V.
—HE b DHIEE PBR(#k (T EEEE) — RS e b O ERfEAES
Book Value per Share (M) (yen) Price Book-value Ratio (%) (Times) Earnings per Share (M) (yen)
118
2,000 1.2 1.15 50
44,04
1,697.70 43.05
161252 ST 163023 1,623.36
40— 3810 — 3881 —
1,500 —
3257
30—
1,000 — 0.6
20 —
0.4
500 —
10—
0.2
0 0 0
2005/3 2006/3 2007/3 2008/3 2009/3 2005/3 2006/3 2007/3 2008/3 2009/3 2005/3 2006/3 2007/3 2008/3 2009/3
y y y
ROE (B = &4 BAftF =) PER (¥ iR =) —REe b D= - BoHEm
Return on Equity (%) Price-earning Ratio (f85) (Times) Cash Dividends per Share / Payout Ratio
4978 (F) tyen) I I —HECODESE o BEEE (%)
3.0 50 JY s BTy E— Cash Dividends per Share Payout Ratio
' 4554 40 80
67.5

© 57.7 A
31.78 30— I 60
' 50.0 \21

30
5 20 40
2 2 2 2, 2
1.0
10 20
10
05
0 0 0 0
2005/3  2006/3  2007/3  2008/3  2009/3 2005/3  2006/3  2007/3  2008/3  2009/3 2005/3  2006/3  2007/3  2008/3  2009/3
A A .
N . BCAKNLE | —HERLO N ) 0 o oy | DD
& (ERMm) | fEEEHM) (%) WEER) PBR (&) S () ROE (%) PER(f%) Bo=414m (%) B (1)
Total Assets Net Assets Equity Ratio Book Value per Price Book-value Earnings per Return on Equity | Price-earning Payout Ratio Cash Dividends
(Millions of yen) | (Millions of yen) | (%) Share (yen) Ratio (Times) Share (yen) (%) Ratio (Times) (%) per Share (yen)
2009/3 228,226 178,522 78.1 1,623.36 0.84 43.05 2.6 31.78 51.1 22.0
2008/3 228,261 180,940 78.8 1,639.23 0.90 32.57 2.0 45.54 67.5 22.0
2007/3 245,136 191,730 76.0 1,697.70 1.18 44.04 2.6 45.64 50.0 22.0
2006/3 225,050 184,204 81.9 1,677.05 1.15 38.81 2.4 49.78 56.7 22.0
2005/3 214,463 177,136 82.6 1,612.52 0.96 38.10 2.4 40.62 57.7 22.0

Corporate Guide 2009



DHER I Consolidated Financial Indicators

HEAEEAESE L ERETmE HEAOERER
Return on Assets (%) Ordinary Income to Net Sales (%) Total Asset Turnover (B0 (Times)
0.99 0.99 .
5 48 6 1.0 ﬁ.g';
/ 085 08
4 37 38 38 0.8
3 06
3
2 0.4
2
1 0.2
1
0 0 0.0
2005/3 2006/3 2007/3 2008/3 2009/3 2005/3 2006/3 2007/3 2008/3 2009/3 2005/3 2006/3 2007/3 2008/3 2009/3
y y y.
TREftEER BEELLE Bt
Current Ratio (%) Fixed Ratio (%) Debt to Equity Ratio (%)
350 80 72 760 30 279 278 —
3058 703 9 2.2
64.4 o5
60 205 28
20
40 15
150
10
100
20
50 5
0 0 0
2005/3 2006/3 2007/3 2008/3 2009/3 2005/3 2006/3 2007/3 2008/3 2009/3 2005/3 2006/3 2007/3 2008/3 2009/3
. y y Hk
Jm
&R
UN=E:2:2 HieE - RnERE DR iy
Number of Employees (A) (Persons) Capital Investment / Depreciation and Amortization (&7F)Milions of yen) g‘ﬁ
| | R#RE Capital Investment |1 Eiffif#0# Depreciation and Amortization Hﬂﬂ
5,000 12,000
10,619
4144 4128 4352 jee
10,000 —
4,000~ 3731 — 3,750 — |
8,000 — 7,596 7310
3,000
’ 6,460
6000— 5661 — G182 Al
2,000 —
4,000 ——
1000 2,000—
0 0
2005/3 2006/3 2007/3  2008/3  2009/3 2005/3 2006/3 2007/3 2008/3 2009/3 J
HwaEARE FLERE MHEADEE | op o FEmo L sz S = RiFIRE HMENEOHE (BHM)
FlSE (%) | FRSE (%) (@) ML) | BELLE ) | BREEOL) | AR | o e by myzion s e
Return on Ordinary Income | Total Asset Current Ratio Fixed Ratio Debt to Equity | Number of Employees RFIRE TATERE
Assets (%) to Net Sales (%) | Turnover (Times) | (%) (%) Ratio (%) (Persons) Capital Investment | Depreciation and Amortization
2009/3 4.8 4.9 0.98 247.6 71.9 27.8 4,352 10,619 7,139
2008/3 3.8 3.8 0.99 2201 76.0 26.2 4,128 7,310 6,901
2007/3 3.8 3.8 0.99 224.0 77.2 27.9 4,144 6,177 6,460
2006/3 3.7 4.2 0.87 284.2 70.3 21.6 3,750 7,596 6,032
2005/3 3.4 4.0 0.85 305.8 64.4 20.5 3,731 10,456 5,661
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Non-Consolidated Financial Statements

BERIEENEEER Non-Consolidated Balance Sheets (&5 Milions of yen)
BATED 3R BIREE As of Mareh 3 D

BEEDER ASSETS

REIEE Current assets ¥ 89,667 ¥ 84,567 ¥72,103 ¥ 67,869 ¥ 80,066
IRENUFEE  Cash and deposits 43,631 39,674 25,209 22,935 10,023
ZHEVFE  Notes receivable—trade 43 40 28 19 23
FeHlsE  Accounts receivable—trade 30,319 30,251 31,415 30,651 30,215
BIfEEZ%:  Short-term investment securities 3,206 1,917 2,996 2,502 27,000
BmEMUETE  Merchandise and finished goods 6,297 6,286 5,601 5,414 5,748
fTHE  Work in process 555 540 539 733 956
BEMBINRORER Raw materials and supplies 2,159 2,244 2,267 2,108 2,112
IRIERIHEEE  Deferred tax assets 1,652 1,731 1,965 1,859 1,972
ZDfth  Other 1,806 1,884 2,088 1,658 2,027
E/3124%  Allowance for doubtful accounts A1 PN AT A8 210

BEIEEE Noncurrent assets 113,768 127,959 145,176 141,740 131,507
BEEEE Property, plant and equipment 45,454 45,743 43,763 41,838 39,361

2% Buildings 15,812 15,330 14,577 14,231 13,659
H#ZEY)  Structures 1,151 1,024 921 803 726
SR O%E  Machinery and equipment 9,068 10,472 9,592 8,142 6,374
ESMERE  Vehicles 82 94 95 78 63
TE. ¥ERUESR Tools, furniture and fixtures 763 748 736 740 606
T# Land 17,995 17,988 17,788 17,788 17,799
EERIRENE  Construction in progress 584 87 55 56 111
—XE&EE (ffiZH) Lease assets, net — — — — 23
HEFEEE Intangible assets 829 1,048 2,043 2,869 2,834
fEHhiE Leasehold right 7 6 6 6 6
BIZHE  Right of trademark 12 11 10 8 8
EBEEINAME  Telephone subscription right 45 45 45 45 45
SRAFAME Right of using facilities 2 3 2 1 0
VI DT Software 659 580 765 1,642 2,613
VI RO T PREIE  Software in progress 103 403 1,216 1,166 162
BB ZFDMOEE Investments and other assets 67,485 81,168 99,369 97,034 89,312
WEAMEEE Investment securities 51,232 62,961 59,348 44,490 35,245
BAREFRIC  Stocks of subsidiaries and affiliates 9,028 10,644 30,446 41,538 41,436
HE&ES  Investments in capital 14 29 29 29 39
BGmAattHES  Investments in capital of subsidiaries and affiliates 1,149 879 1,102 1,102 1,140
HEB(ITHT DEMHEME  Long-term loans receivable from employees 14 12 11 11 8
BERETRE[E  Long-term loans receivable from subsidiaries and affiliates 2,362 3,050 3,568 3,550 3,600
REARIILAEF Long-term prepaid expenses 11 14 17 17 219
ZAREE  Guarantee deposits 1,385 1,190 1,200 1,200 1,148
RHATEE Long-term time deposits 2,500 2,500 2,500 2,000 2,000
BIAEEEER  Prepaid pension cost — — 1,253 3,191 4,568
ZDfh  Other 99 69 69 69 67
EfI5|H5%F  Allowance for doubtful accounts 2308 180 A173 A162 158
BESET Total assets 203,435 212,526 217,278 209,610 211,573
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(BAA) (Milions of yen)

EFr50 A3 1 BN As of March 3 a0 | oo | aoor | | 209

B{EDE LIABILITIES

MEIE(E Current liabilities ¥29,077 ¥ 29,507 ¥ 30,660 ¥ 28,746 ¥29,927
ZHFF Notes payable—trade 3,536 3,002 2,189 2,363 1,891
BH#sE Accounts payable—trade 11,118 11,482 12,140 10,945 11,706
*i#hF Accounts payable—other 11,379 11,292 11,632 11,337 10,636
FILEFR Accrued expenses 2,211 1,866 2,057 1,931 1,943
FKINEABIZE  Income taxes payable 693 1,523 1,906 1,515 3,003
JEDh& Deposits received 96 112 141 122 159
%XBES55|24%  Provision for directors’ bonuses — — 73 67 67
ZDfth  Other 44 231 523 467 521 %
EE&{E Noncurrent liabilities 2,983 5,720 6,425 2,972 1,531 %
IJ—Xf&EFE Lease obligations — — — — 18 %
RHEATEDFELE Long-term guarantee deposited 590 220 263 268 268 -‘_g
RHEAFRIE Long-term accounts payable—other — — 840 840 670 _é
IERiEEaE Deferred tax liabilities 58 4,063 5,321 1,864 575 L?:
BEMARIS 1242 Provision for retirement benefits 1,399 431 — — — g
HEIREREYS5|12%  Provision for directors' retirement benefits 937 1,006 — — — %
B{EB/Et Total liabilities 32,060 35,227 37,086 31,718 31,458 2
z
BADEF SHAREHOLDERS’ EQUITY -
&A% Capital stock 9,948 9,948 — — — ﬁﬂg
BAFRE Capital surplus 23,815 23,815 — — — %
FIRFRE Retained earnings 133,351 134,691 — — - %
FOMAEMEIEHliZSES Valuation difference on available-for-sale securities 5,542 10,135 — — —
Bo#al Treasury stock 21,282 1,291 — — —
BFARSBET Total shareholders’ equity 171,375 177,299 — — —
&(& - X85t Total liabilities and shareholders’ equity 203,435 212,526 — — —

{EEEDER NET ASSETS

#EZZA Shareholders’ equity — — 170,285 174,104 179,107
BEAE Capital stock — — 9,948 9,948 9,948
EAFRE Capital surplus — — 23,815 23,815 23,815

BA%EMS  Legal capital surplus — — 23,815 23,815 23,815
FEFRE  Retained earnings — — 137,823 141,651 146,665
FITREEMEE  Legal retained earnings — — 2,487 2,487 2,487
ZOMFIERRE  Other retained earnings — — 135,335 139,163 144,178
RRIEIE  General reserve — — 127,900 129,900 133,900
RFIWFRE  Retained earnings brought forward — — 7,435 9,263 10,278
Btz  Treasury stock — — 21,301 21,311 21,322

STl - REEFEE  Valuation and translation adjustments — — 9,908 3,788 1,008
FOMtEHEIAEHEiZsEE  Valuation difference on available-for-sale securities — — 9,908 3,788 1,008

FIEESRST Total net assets — — 180,193 177,891 180,115

8(& - fIEESST Total liabilities and net assets — — 217,278 209,610 211,573
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Non-Consolidated Financial Statements

ERIIERETEZE Non-Consolidated Statements of Income (E75F) (Millons of yer)

BS70 3531 Hict 7 LI Yeors Enced arch 1 “aos | oo | aor | o | o )

55t& Netsales ¥ 158,263 ¥ 162,375 ¥165,973 ¥ 169,687 ¥161,882

5e.ERE{fi Cost of sales 73,658 76,016 76,321 77,180 79,685
BEMORBHECILEHS  Beginning merchandise and finished goods 5,492 6,297 6,286 5,601 5,414
WHAEEEA AS  Cost of purchased goods 16,990 18,009 19,646 20,467 21,282
HEARIRELERE  Cost of products manufactured 58,079 58,542 56,555 57,131 59,451
&Et Total 80,561 82,847 82,487 83,199 86,147
fEIEIRE S Transfer to other account 606 545 564 605 714
BRMORBEAKRICEES  Ending merchandise and finished goods 6,297 6,286 5,601 5,414 5,748

5o Ef8F#E  Gross profit 84,605 86,360 89,652 92,506 82,196

RFeE M U—i%ETEE Selling, general and administrative expenses 78,865 80,187 82,211 83,011 70,244
IN&ESRE  Advertising expenses 10,580 10,288 10,731 10,519 10,702
BXBNOFESRE  Transportation and warehousing expenses 5,012 5,411 5,626 5,734 5,575
BRSEFHEl  Sales commission 13,253 13,631 14,719 14,883 5,045
BRSEIEEE  Promotion expenses 27,598 28,042 27,560 27,837 24,520
%E#M Directors' compensations 229 239 260 275 263
BRFURUES  Salaries, allowances and bonuses 8,615 8,668 9,178 8,973 8,906
REES55|HERAZE Provision for directors' bonuses — — 73 67 67
HEEERESE 2MEEEAZE  Provision for directors' retirement benefits 162 164 90 — —
BEHATER  Retirement benefit expenses 1,862 1,896 1,564 1,453 1,653
BAIELEE  Welfare expenses 1,708 1,800 1,884 1,873 1,826
RBROEIER Traveling and communication expenses 1,350 1,347 1,447 1,465 1,419
JH{H{EAIZE  Depreciation 321 339 386 477 822
Ef&R  Rent expenses 988 1,019 1,094 1,093 1,092
SERTAZEE  Experiment and research expenses 3,258 3,230 3,095 3,107 3,026
FHEE  Investigation expenses 826 836 812 823 822
ZDfth  Other 3,105 3,276 3,690 4,432 4,504

BEHFS  Operating income 5,740 6,173 7,442 9,496 11,952

EEHINEE Non-operating income 1,599 1,673 1,688 3,443 2,045
SEVFIE  Interest income 84 86 149 216 144
HMEEEFIER  Interest on securities 539 396 317 219 268
FEfEDYNE  Dividends income 359 523 552 2,316 1,103
SEESHR  Rentincome 399 412 413 416 263
ZDfth  Other 218 256 257 276 268

BEE5ER Non-operating expenses 421 492 289 522 130
FIFIE  Interest expenses 13 6 5 5 8
BE%&MA Rent expenses 151 135 114 101 92
JEISENEERZEIE  Loss on abandonment of inventories 197 256 140 229 —
BEZE  Foreign exchange losses — — _ 100 5
ZDfth  Other 59 95 27 84 26

EEFEE  Ordinary income 6,918 7,354 8,841 12,416 13,867

15RIFIZ® Extraordinary income 7,219 77 1,266 329 13
BB ETHE  Gain on sales of noncurrent assets 63 41 995 11 10
EH5|HEREAZ Reversal of allowance for doubtful accounts 18 6 26 0 —
BBEEMEIETHE  Gain on sales of investment securities — 28 244 318 2
BEERIEZ SR Gain on revision of retirement benefits plan 7,138 — — — —
ZDfth  Other — 2 — — —

4¥5RIE%K Extraordinary loss 7,233 855 627 1,355 1,420
BEEEERRAE Loss on retirement of noncurrent assets 172 270 214 127 219
BBEEMEIETHNE  Loss on sales of investment securities — — — _ 46
BBEEMEESEHEIE  Loss on valuation of investment securities 0 4 360 373 26
BAREHMIVEHMIEE  Loss on valuation of stocks of subsidiaries and affiliates — 326 — — 388
=EMEFMEE Loss on valuation of membership 65 11 20 23 2
7 RINA U —F#!  Advisory commissions — 218 — — —
RERAITHIFEUERR  Loss on revision of retirement benefit plan — — — — 129
BB Impairment loss 5,392 _ _ 361 606
BIRtTIBIE  Loss on support to subsidiaries and affiliates — — — 465 —
EMESTIEEEER  Cost of early retirement support 1,605 — — — =
ZDfth  Other 0 26 33 6 4

5 |pEAfEFIZR  Income before income taxes 6,904 6,576 9,480 11,390 12,460

EANF - EERNRUSEER  Income taxes—current 1,303 1,968 2,678 3,092 4,525

EANRETHEEEE  Income taxes —deferred 1,353 776 1,179 848 505

EANRESET  Total income taxes 2,656 2,743 3,857 3,940 5,030

WHRGEFIZE  Net income 4,248 3,832 5,623 7,451 7,429

Pl Corporate Guide 2009



BRI TEEALEZHETEE Non-Consolidated Statements of Changes in Net Assets

BIEEFE (2007F48 1HNS52008F3H31HE T) Previous fiscal year (April 1, 2007 — March 31, 2008)

(BM) (Milions of yen)

MEEA ST - IR EREE
Shareholders' Equity Valuatgdnjljisq%terggs\anon
BEXFIRE FImRIR=E R
Capital surplus Retained earnings . ﬂi%@
& BEEAR | ZOMEMmT a5t
BiE ZOMAERIRE Betral a5t e i Total net
Capital | ;54 S Other retained earnings Treasury Total Valuation diff assets
stock é$—?—ﬁ% %Ijﬁﬁ_ﬁﬁ BRI 7S stock | shareholders' or? gs;ﬁ)gbléj%rﬁgg@
Legal capital | Legal retained | BI&FEIIE L equity seourities
surplus earnings General |, %Jé%ﬁ
ctained earnings
resernve brot!ght for(/v!arg
200743H318%E
Balance—March 31, 2007 9,948 23,815 2,487 127,900 7,435 21,301 | 170,285 9,908 | 180,193
E¥HEEhDZERZE Changes of items during the period
FFREDECS
Dividends from surplus £3,623 43,623 3,623
REFEIL T DEIL
Provision of general reserve 2,000 £2,000
E Rl
Net income 7,451 7,451 7,451
BHOHILOEE
Purchase of treasury stock L9 49 ZAN)
H%IEKL‘A%@IEEGD
§¥¢E¢®£§B§E(%@§E) A6,120 | 26,120
et changes of items other than
shareholders' equity
EXEFEPOEEELE
Total chan?es of items during:tlhe period - - - 2,000 1,828 A9 3,819 £6,120 A2,301
2008%F3H318H%.E
Balance —March 31, 2008 9,948 23,815 2,487 129,900 9,263 A1,311| 174,104 3,788 | 177,891

WEEEFE(2008F48 1B 520094383 1HZET) Current fiscal year (April 1, 2008 — March 31, 2009)

(B3M) Milions of yen)

HEEA ST - RS
Shareholders' Equity Valuatggjuasnt%tefﬁgs\anon
BRRIRE mFRE .
Capital surplus Retained earnings ) ﬂ‘iﬁ;@
\ BIEAR | ZOMEMT ast
BAE ZOfARRIRE Efa5: = Hepffi=ias Total net
Capital | sz s Other retained earnings Treasury Total Valuation dif assets
stock ﬁK—%fﬁ% %IJE&E{E@ B2 stock | shareholders' or?i1 gsf;ﬁ)gbléff?)rggaclee
Legal capital | Legal retained | BIIRFEIS L equity securities
surplus earnings General R
resone | daned arigs
2008%F3H31HE.E
Balance—March 31, 2008 9,948 23,815 2,487 129,900 9,263 A1,311| 174,104 3,788 177,891
EEFEROZHEE Changes of items during the period
FIREDECS
Dividends from surplus £2,415 42,415 2,415
RREILZDIEIL
Provision of general reserve 4,000 44,000
L ERRER
Net income 7,429 7,429 7,429
BEHILOEE
Purchase of treasury stock A An A1
ﬁiéﬁu%glﬁﬁ@
ERFENOEENE (W) £2779 A2779
Net changes of items other than
shareholders' equity
EEEENOEHEAT
Total changes of items during the period - - - 4,000 1,014 A 5,003 A2,779 2,224
2009%3H3 1 8H%E
Balance—March 31, 2009 9,948 23,815 2,487 133,900 10,278 | A1,322 | 179,107 1,008 180,115

EREA75EKR I Non-Consolidated Financial Statements
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Retirement Benefit Plans

1. 5AUCVWDERERAHEIEDEIZE  Outline of retirement and severance benefits plans adopted by the companies

SHBFO-BOENERFRAE. BERNEOHEELLUC, BEMRNERFEHE ESRBIURNIE). B
BREFEHESIUORB—REHEZRITTEDET,

SERBRFIFERRE. 3HBLUCEBTFLCOEVNTC, BERNERFEHE ESLBLURNOE), BR—KE
SEICOVCFZENZN 24N, BREBFEHEICOVTISHEANBELTCEDFET,

The retirement benefits systems of the Company and certain domestic consolidated subsidiaries consist of defined benefit corporate pension plans (fund-type and
contract-type), a qualified pension system, and a retirement lump-sum grants system.

At the end of the current consolidated fiscal year, defined benefit corporate pension plans (fund-type and contract-type) and retirement lump-sum grants system
had been adopted by two companies, and a qualified pension system had been adopted by three companies.

2 . BEAHEFZICEAT DEIE  Matters relating to projected benefit obligations (E757) (Miions of yer)

(A EfERETFE) (HEERFTFE)
Previous consolidated Current consolidated
fiscal year fiscal year
A BEATETRS  a. Projected benefit obligations ¥ A42,774 ¥ /A\42,971
O.F£8E b. Pension assets 38,838 35,957
J\. RREOEMSA ST (4 +0) c. Unfunded obligations for retirement and severance benefits (a + b)) 3,937 A7,014
% ZREREMIEEE EDER  d. Unrecognized actuarial gain or loss 4,980 9,615
é . RERSNERENTEEFS  e. Unrecognized prior service cost 1583 438
1)
S A\, EIEEENEBRE FEEEE (J\+Z+IK) f. Netaccrued retirement benefits reflected in consolidated balance sheets (¢ + d + €) 460 2,164
m
€ N BHAESEA 9. Prepaid pension cost 3,191 4,568
0]
GEJ FBEHATI12HE (=) h. Allowance for retirement benefits (f - g) N2,731 N\2,404
2 CGE) BRESEAHIEZRIT TV —BOEG TR RBIRTEBOREEICHID EEEZRALTCBDFT.
- Note: Some consolidated subsidiaries use the simplified method in calculating the retirement benefit obligation.
B
ﬁ% 3. REIRTERICEI T HZEIE Retirement benefit expenses (E75M) (Millons of yen)
g‘g (A EfERETFE) (HEERFTFE)
i Previous consolidated Current consolidated
] fiscal year fiscal year
A . E)FEBEA  a. Service cost ¥1,524 ¥1,654
O.FE&R b. Interest cost 984 1,008
J\. HARHERINZS . Expected return on pension assets ATAT AT37
ZOHIEEtE FOEROERNIELE  d. Recognized actuarial gain or loss 805 1,199
ROBEEFEHOERNIEEE e Amortization of prior service cost 2146 146
ANOBEMANER (4 +0+/\+Z+7R) f Netretirement benefit costs (a+b+c+d+e) 2,420 2,978

(3) BEEZHRALCVDERFRUORBENERE. [ BBERICFI ELTBDET,

Note: Net retirement benefit costs of consolidated subsidiaries using the simplified method are accounted for as (a) “Service cost.”

4 RESAIEREOSEDEMRICE T HEIE  Matters relating to the basis of calculation for projected benefit obligations

A BEA BAZEDHARIEC D /55%&  a. Periodic allocation method for projected benefits

(ANERRETER) (HER-RETERE)
Previous consolidated Current consolidated
fiscal year fiscal year
FARIERREAE HARERREAE

Periodic straight-line base

Periodic straight-line base

. FEULT25% FEULT2.5%
| 4
O.ZI5|5R  b. Discount rates Primarily 2.5% Primarily 2.5%
P e FELT2.0% FELT2.0%
J\. BBEpEAINZEE  c. Expected return on assets Primarily 2.0% Primarily 2.0%
ey v . . , . ) FELTIE FELTIE
Z . BEMBBEIRONIBEL  d. Years over which prior service cost is amortized Primarily 1 year Primarily 1 year
FEULTI0FE FEULTI0F

T HOREE FOZERDUIESE JUIBEFEE  e. Method and years over which actuarial gain or loss is amortized

Primarily 10 years

Primarily 10 years

FEROREEDTIEFYBHELUND—EDFHICKD  FE UTEREICKD  BEFRHFED SBRANETHLICLTHEDET,
The actuarial gain or loss is charged to expenses from the following consolidated fiscal year using primarily a straight-line method based on determined years within the average remaining years
of service of employees when incurred.
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Corporate Governance / Compliance

d—RL— - HINF U RICEET DEARWIEZ Z 5 Basic Policy on Corporate Governance

NDZABR Tl REMEBOEHEEDAREERREZE LT D
[AE—RRE] [CHDHETIEICRD. BREOBWEENELEZS
. EEMEORRLZERLTVET, Fle. HETHRERE
[CEIEICHILT Dlcs. BEOHRMEBRAEDE LS KIUHRAER
FEOZFTICEH., AV TSA TPV ADHEZRDfZHIC, IFDE
BOD—RU—b - BTV AGHZBELTOET,

INOZRB&RII—T D—RU—b-7INFVZ{EH  House Foods Group Corporate Governance System

¥ EH= Shareholders’ Meeting

1 3E(T Election 1%& Election 1%& Election -]
EUfHRE OF (5 SHANmmR14) BEERS SR GHAEERSR) asteEm A Management / Oversight
Board of Directors: 9 directors (1 director is outside director) Board of Auditors: 5 auditors (3 auditors are outside auditors) Accounting Auditor
EE Audit . ESES Audit
RREUHR AR Chairman AREUFRALR President
1
EERH BREER il -
Managementrbommittee Development Manageﬁent Committee l Delegation of Authority #iﬁ?ﬂﬁ .
Execution of operations

1
HEREPT - MUTRE BIPIR

Business Divisions: Executive Officers, Heads of Divisions

JIL— TR Affiliates

< ESEE-#5% Audit/ Overall control

BEE= PIERRHIZ= AVISATIARER URIIRIAY NEBR
Auditing Division  Internal Control Division Compliance Committee Risk Management Committee
L 1 1 1

House Foods Corporation aims to enhance the adequacy and effectiveness of
management and optimize its corporate value by engaging in “speedy
management,” which purports to revitalize the management of organization and
enable prompt decision-making. Moreover, in order to properly respond to the
dramatic changes taking place in the management environment, House Foods
has been striving to improve its transparency and its role in society, as well as
achieving accountability; at the same time, House Foods, in order to enforce
thorough compliance, has built the following corporate governance system.

2009447 1HIRTE As of April 1, 2009

BTIRER
Board of Executive Officers

PIBBHEH]

Internal Control

AV TSATVAICHTHEZT Basic Approach toward Compliance

NDZABRIIN—TTIE. VT SA 7V REEDETENDIR
R CEFEL HRIL—IU. HEHIE - BREEEZSH. SOHICER
[CHDHBHNEBICNADEVNDILETEDATVET,

EE, JO0-)UMEEHR - BRERBEOZ(EOHT, EERE -
T —TREDBRORNELED, EODIFIIL—TREZZHL
eV TSA 72 AEHORBFENER KO SN TNE T,

O UIeHRRB DR ZBEN(CE(ITIED. N\DRBRI)IV—
THHENEFCEILL. SBEOHRDSERTIURKSKERLT
WLzl JIL—T2E0FHRNTSHD [N\DRABRIIL—T
VT SA TV ATERE] ZHETDEHIC [N\DRBRIIL—
TAVTSA TV AEERRE] [CHEDE JI—T2HEOEHD
BIEZRERT DIV TSA 7V A ZE/mL T, BEREEDE
HERELTNE T,

IN\DZABRIIN—T 2 TS54 7 A{EH House Foods Group Compliance System

EEE NIZABBIVISATIARER

i = [(BFERIME (BEIREREZEXAV/\— FEEE®  [Chairman] President [Members] Members of Management Committee, Standing Auditors
Board of Directors ! A HTIESS, =
[Administrative Office] Legal & Intellectual Properties Division

(EHR)ETS - MR EEER CEHER)
1
I —THEEO

(RBBELERO) I JA7S - MR EE SRR GBRRAR D)

) & Ege Legal & Intellectual Properties Division (Reporting Counter)
GHEEERLD AR LT (R BRED) [Common External Counter] Corporate attorneys (Consultation / Reporting Counters)
1 2 2
EEA - BV TSAT I RAERER Compliance Committees of each company - BEESS
Board of Directors ¢ (ZBR) (&8) (FERISHTEICHRE [Chairman] [Members] [Administrative Office] to be established at each company Disciplinary Committee
ZHERO(ZESNE) Counters of each company (Affiliated with Committee) p
- [ . [ [Consultation Counter] to be established at each company
UEREOIEHTLICRE (ERBOSHT R [Reporting Counter] to be established at each company
1 3
SRR Compliance promotion organizations of each company

VTS 7Y ARHERIEREE
AVTSATYRHBEREE IV T 547> AfibtiBsE
1

NDRBRII—T EEEEE

Chief Compliance Supervisor Compliance Supervisor

House Foods Group addresses compliance not merely in the narrow sense of
adherence to laws and regulations but in a much wider sense that encompasses
internal rules, social ethics and morals, as well as the social demands underlying
these rules and morals.

Amid increasing globalization and the various changes taking place in our
social and economic environments, we are now more than ever entering the age
of consolidated or group management. Under such circumstances, demands are
becoming particularly strong for a compliance system based on the awareness of
group management.

We have proactively embraced such changes in the social environment and in
order to enable the Group to adopt to these social demands and to ensure future
development that will foster the trust of society, we have established the House
Foods Group Code of Conduct of Compliance, which outlines the code of
conduct for the entire Group; and based on the House Foods Group Compliance
Promotion Regulations, we have established a compliance system that ensures
the appropriateness of operations for the entire Group and have been engaged in
specific initiatives accordingly.

House Foods Compliance Committee P =
B o  mEZEs
Disciplinary Committee
Common Group Counter
[Common Internal Counter] General Manager,

Compliance Officer
L 2

House Foods Group Employees

d—MRU—~-HIF R/ AVTSAT VA I Corporate Governance / Compliance
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B I Stock Information

ARIVIEHR

Stock Information

W %D @ooszagsimme Stock Summary (s of March 31, 2009)

R T BT R e 110,878,734%  Number of Shares ISSUed ...........ccccvvveveeerevennnn, 110,878,734shares
BT OTBERRTUREE oo 391.,500,000%  Number of Shares AUthOMZEd........cocveeeceerennn., 391,500,000shares
BETEFEE oo 38.225%4 Number of Shareholders..........covovvevveeieeeeeeeee e 38,225
TERTTDMRTEL oo 100%  Number of Shares per Trading Unit..............ccccovoverernenne 100 shares

B FrE&ERII 21, Breakdown of Shares by Type of Shareholder

Ratio Treasury stocks
1.004

AR
£RIEET Financial institutions 22.34 % Financial institutions
22.344
SlFzs=1t Securities firms 0.66 BA-Z0Ot
Individuals, other
ZDft;E A Other corporations 42.39 21 95%
iﬁ#ﬁ*i ;
3 i ; ecurities firms
SV EE A ZF Foreign corporations, etc. 11.66 A 0 66«y
Foreign . ()
BN - ZDfh Individuals, other 21.95 corporations, etc.
11.664% TOMEN
BT Treasury stocks 1.00 ther corporations
y 42.39
&zt Total 100.00

W % - HREOHEFRE Trends of Stock Price and Monthly Trading Volume

=== Topix
0 kA (F9) Stock price range (Yen) 1 B3 S (FHE) Trading volume (Thousand shares)

2,500

2,000

1,500 18,000

12,000

Iy

4 567 8 9111212345678 9101121234656 786910112 120345678091011212834567 80911112123
L | | | | |
FY 2004 FY 2005 FY 2006 FY 2007 FY 2008

1,000

500

0
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BHDEH  BHHE

Company History,”Company Overview

W 21D, Company History

KE 2%

KIE15%
Af1224F

Rf1244F
FAHN354F
AFI374F
A4 1
FBHASE

fEIA6EF
A48
A149%F
FEAN5 14
fEIS24F
AHIS65F
RS 74
ElstsE

FERIB 3%
T T
Trr 2%
Tl 5%
Tr OF

T 2
T 136
T4
T 156
T 648

TR 75
T8

TR oF
TR0
THR1F

(1913)

(1926)
(1947)

(1949)
(1960)
(1962)
(1966)
(1970)

(1971)
(1973)
(1974)
(1976)
(1977)
(1981)
(1982)
(1983)

(1988)
(1989)
(1990)
(1993)
(1997)

(2000)
(2001)
(2002)
(2003)
(2004)

(2005)
(2006)

(2007)
(2008)
(2009)

BIE R LIBEN (3503 BUVT () KR ERTHICETE
L2 EREE DB LEE 2RI,

Seisuke Urakami, the first president,founds Urakami Shoten, an enterprise dealing in herbal
medicines in Osaka.

BIEAL— (R—LAL—)DREZIFUHD.

Production and sales of curry start.

HAS BRI 427 MR BRI ERIETD
(BAF1957.500M).

The company is incorporated as Urakami Ryoshoku Kogyosho, Ltd., with initial capital of ¥
197,500.

#H2ZE MASH/N\ORDU—EBEEIEI DD, The name of the company is changed to House Curry Urakami Shoten, Ltd.
#HEZE [N\DABRIEMIARMIEWDD. The name of the company is changed to House Food Industrial Co., Ltd.
RARMICAT BT Construction of a new head office is completed in Higashi Osaka City.
=RIBBT. Construction of Nara Plant is completed.

UNUABRAEFICSA, Enters the retort pouched foods market.

IR THE T, Construction of Kanto Plant is completed.

RN - ABRMEEZSES IFriiiE s 288 (C ikl _Li5. The company is listed on both Tokyo and Osaka Stock Exchanges.
T—AVERICTBA, Enters the packaged noodles market.

RRAR RRRAL) ZHRE. The head office is partially relocated to Tokyo and Tokyo Head Office is established.
B THE T, Construction of Fukuoka Plant is completed.

AT IBRBRDFICSA. Enters the snack foods market.

OR7VEIVAICEXEZRE. Los Angeles Office is established.

BETHRRT, Construction of Shizuoka Plant is completed.

BELER (T, Enters the beverage market.

AL—FFE "Curry House" OR 77 E)VRICHE,
ORT7VEIVATEREEE (EEO/NDIRT—XEVYIF; K
EAUT AL M) DREICB A,

“Curry House”, a restaurant specializing in curry opens in Los Angeles.
Participation in the management of tofu company (then, House Foods & Yamauchi, Inc.) in Los
Angeles.

REHZ1TB30BN53B31HICEE,

The last day of a fiscal year is changed from November 30 to March 31.

ALV—I\DAFXUF Inc.20R 7V EIVAICERIL,

Curry House America, Inc. is established in Los Angeles.

F—IS—HEDEIMIRIEICKD [F— T o) ZEHKTE.

Starts production of O,Zack, under license from Keebler Co., U.S.A.(present United Biscuits)

#HR2%Z [N\DARBHA R LD D,

The name of the company is changed to House Foods Corporation.

INDRXT—=X PAUA Corp.EHU—/\DR Inc.hifEE.
HUTHIVZTPNOA—F> I O0—TICI\DRT—=X FAUH
Corp.DF THZHRIL,

ERRERERRE [1S0-9002/2 THEIS.
EBAU—I\DRUVRA NSV BRRMHRII.
RRAMFHEMNMET,

House Foods America Corporation and Curry House America, Inc. merge.

Construction of a new plant of House Foods America Corporation is completed in Garden
Grove, CA.

All plants receive 1SO 9002 certification.

Shanghai Curry House Restaurant, Inc. is established.

Construction of the new Tokyo Head Office is completed

2115 [1SO-140011845,

All plants receive ISO 14001 certification.

LB\ DARDRREAE RS,

Shanghai House Ajinomoto Foods Co., Ltd. is established.

IBEB R,

An office is opened in Shanghai.

INDRT—=X R—)LF« > USA Inc.5&1L.

House Foods Holding USA Inc. is established.

PETEFRARRHAZRIERTI S LB/ \DARBARRHRIL,
VAG N

Shanghai House Foods Co., Ltd. Is established.
Construction of Rokko Plant is completed.

BINTIE (FILRRREGE)E T,

Construction of Yoshikawa Plant is completed.

HEBRKRRMZEINE. \DRD VR A T—A|A R
TR0

J\DRT—=X PAUA Corp. Za—Iv—I—THHET,
REBHPRER.

House Foods acquires the business of Takeda Food Products, Ltd. and establishes subsidiary
House Wellness Foods Corporation.

Construction of House Foods America's new plant in New Jersey is completed.

Beijing Office is established.

BERBAHR.

Taiwan Office is established.

OV RV EFHBR.

London Office is established.

NOZABBII—TDRE ERYATLBSHE RBEEDR
FVIEBEKRARETAF P4 A—(CBELJ\DAEIX
AN= AR AR HERMEE,

Staff operations of the House Foods Group involving accounting, information systems, payroll,
general affairs, etc. are transferred to House Insurance Enterprise Corp.; company name is
changed to House Business Partners Corporation.
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I\ ABEKAET Name House Foods Corporation

1913%F11811H Founded November 11, 1913

1947%6R7H Established June 7, 1947

9,948,323,523H Capital ¥9,948,323,523

BRESENIIFSUICIRTE. Z0DMH Business lines Production, processing and sales of foods, and other businesses
2,231% Number of employees 2,231

837/& Number of branch offices 8

715 Number of plants 7

2DESH EHHE I Company History /- Company Overview
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REAHT
T 102-8560
RRETRHERICEHI6EIS
TEL 03-3264-1231 (Kf{zR)

KPRAHE
T577-8520
ABRAFSRABR A RE]—T B5&75
TEL 06-6788-1231 (KXFK)

Tokyo Head Office
6-3 Kioi-cho, Chiyoda-ward, Tokyo 102-8560, Japan
Tel: +81-3-3264-1231

Osaka Head Office

1-5-7 Mikuriyasakae-machi, Higashi-osaka-city, Osaka 577-8520, Japan
Tel: +81-6-6788-1231

http://housefoods.jp/
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