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Eating delicious food brings a feeling of comfort and warmth.

House Foods believes that proper eating doesn't only provide physical nourishment, but also
contributes to mental and spiritual wellbeing.
That's why we strive to ensure that our products are always delicious, safe, and easy to prepare.
What's more, we want our products to be brimming with new discoveries.

That's the way if's always been at House Foods, and the way it always will be.
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Since the launch of the Second Medium-Term Business Plan in April 20006,
the House Foods Group (“the Group”) has made an effort to bring the
Croup closer 1o its 10year goal of becoming a corporation that “creates
new value and brings forth health and fasfe.”

With regard to our core business, which includes curry, stew, spices,
and retort pouched products, we sirived to constantly implement measures to
enhance the value of existing brands and increase recognition of new value
products that fit well with an increasing awareness of health and health-
related issues. Also, we made an effort to expand the business by
promoting the development of individualserving and ready-fo-eat products,
particularly instant products served in cups.

With regard to the health food, beverage, and fofu businesses in the
United States—segments that are being developed info core businesses—
we developed infrastructure o position House Wellness Foods Corporation
as a core company that handles health foods by acquiring 100% of the
company's stock last October. For the tofu business in the United States, the
Company sought to increase its market share in the East Coast area.

In overseas operations, we focused on the spread of Japanese-style curry
in Asia. Regarding the curry restaurant business, we esfablished a subsidiary
in South Korea as an operating base, followed by the United States, Ching,
and Taiwan, and we opened the first sfore this March.

With regard to new businesses, we added new products specially
developed for our mailorder business in order to increase sales, and we
focused on stabilizing our operating base by promoting repeat customers.

As a result of the above efforts, the Group posted increases in
consolidated net sales, consolidated operating income, and consolidated
ordinary income, however a decrease was recorded in consolidated net

income.

2008F 3 A HAMDEHEZESE Consolidated Financial Results for the Fiscal Year Ended March 31,2008 (April 1, 2007 to March 31, 2008)

(2007F4818~2008%3831H)

233,8268HH (0.6%1%)
8.84485MA (7.1%1%)
8969845 (1.1%1%)
3.57587/4M (26.0%jk)

¥233,826 million
¥8,844 million
¥8 969 million
¥3,575 million (26.0% decrease)

¥ () WIFETHALE
) indicates changes from the previous fiscal year

(0.6% increase)
(7.1% increase )

(1.1% increase)
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| am pleased to report fo our stakeholders on the business results for House Foods

Corporation in fiscal 2008, the year ended March 31, 2008.

2008%F6H
June 2008

.........................................................................

Consolidated Net Sales Increased through Growth of the Core
Curry Products and the Health Food Business.

The business environment surrounding the current fiscal year, the
second year of our second medium+erm business plan, turned out to
be harsh, as it reflected the decelerating U.S. economy, as well as
the adverse effects of the fluctuating stock and exchange markets and
spiraling crude oil prices on personal consumption.

Even under such circumstances, we managed to record a 0.6%
yearonvyear increase in consolidated net sales through the strong
sales of the main products in our core businesses including curry roux
and retort pouched curry, and the expansion of the health foods
business, represented by such products as the Ukon No Chikara.

Increases Were Posted in Consolidated Operating Income and
Consolidated Ordinary Income, while a Decrease Was Posted in
Consolidated Net Income.

With regard to profits, despite soaring materials prices and an
increase in amortization of goodwill, as a result of continuing cost-
cutting efforts, effective use of marketing costs and the revision of
prices, consolidated operating income increased by 7.1% yearon-
year and consolidated ordinary income by 1.1% yearonyear. In
terms of consolidated net income, the Group posted a 26.0%
decrease due to the allocation of impairment loss on fixed assets and
generation of gain on the sale of underutilized real estate in the
previous year.

Group Declares Dividend of 22 Yen per Share for Full Year.
The Group has declared a yearend dividend of 11 yen per share;
and together with the interim dividend of 11 yen per share, the
dividend for the full year shall be 22 yen per share. Ve are also
expecting to declare a dividend of 22 yen per share for the fiscal
year ending March 31, 2009.

We intend to contfinue the stable pay out of dividends to our
shareholders based on an overall consideration of business
performance and future business plans.

Price Revisions on a Portion of Our Products.

During the fiscal year under review, successive price revisions took
place in each field related to daily necessities. Also, for the first time
in 17 years, the Company implemented a price revision and changes
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to the specifications for some products last November due to difficulty
in maintaining sales prices in the face of increasing raw material
prices.

Based on our basic policy of providing reassurance and instilling
confidence in our customers with our products, we will continue to
strive for a streamlined management, make cost-cutting efforts and
bring products of value to our customers.

Consolidated Operating Income of 9,700 Million Yen Targeted for
the Fiscal Year Ending March 31, 2009.

As for our outlook for the fiscal year ending March 31, 2009, there
is uncertainty about the economy because high-priced resources and
stock market and exchange market trends will affect the performance
of companies. Under such a forecast, we will continue our strategy to
enhance our brand value, expand points of contact with our
customers, and further strengthen our quality assurance system, while
at the same time promote further costcutting and improvements to our
profitability.

Starting from April 1, 2008, we have adopted a simplified sales
system where a part of selling, general and administrative expenses is
included in sales prices.

In terms of our forecast of business performance for the full year,
we predict consolidated net sales of 234,000 million yen (a yearon-
year increase of 0.1%), consolidated operating income of 9,700
million yen (a yearon-year increase of 9.7%), consolidated ordinary
income of 10,900 million yen (o yearonyear increase of 21.5%)
and consolidated net income of 5,200 million yen (a yearon-year
increase of 45.4%).

Continue to Bring Products and Services of Value to Our
Customers.

As the issue of product safety and reliability has come to be
recognized as a social problem, we have become keenly aware of
the demands being made on the food industry fo further upgrade its
quality assurance and compliance systems. Ve intend fo respond
with sincerity to these social demands and changes in the external
environment and continue to make a concerted effort to bring
products and services of value to our cusfomers.

The fiscal year ending March 31, 2009 will mark the final year of
our second medium-term business plan. The Group will aim to
accomplish ifs objectives and actively conducts its business by focusing
on the themes of “customer oriented management,” “improvement of
profitability and reinforcement of cost competitiveness,” and “preparation
and implementation of reforms on the management structure toward the
Third Medium-Term Business Plan.”

We request the continued understanding and cooperation of our
stakeholders in the coming years.
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Net Sales:¥62,462 million (a yearon-year increase of 2.6%)

With regard to curry roux products, sales grew relative to the previous ferm. As a result of aggressive
promotion acfivities such as the “Three-Generation Curry Campaign,” sales of main products including
Vermont Curry and Java Curry were strong. We also strove 1o raise awareness of a new value in the
low-calorie curry, Prime Curry.

With regard to spice products, sales of the Gaban range of Western spice products grew steadily,
and we launched the new Wakaori series of
75.E= . Net sales

(BAM) Millions of yen)

Japanese spice products with packaging that
commands attention and exudes quality in order to

. . . . 80,000
contribute to the revitalization of the market.

63,176
60,000

62,647

62,462

01,995 60,862

il

However, sales fell relative to the previous term due

primarily fo weak sales of Reishabu Dressing.
40,000

20,000
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Kanjuku Tomato No Hayashi Rice Sauce
[Hashed Beef Sauce Mix)

BEyFa—
Hokkaido Stew
- (Stew Mix)

N JF21—=IR
Stew Mix
(Stew Mix)

Cup

@ A—JdeBCF
e Soup De Okoge
Sl (Soup Mix)

i. =Y i

SEHNO>EPA
Umakacchan
(Packaged Noodle)

TTRISFY)
Genki Na Kokumotsu
(Cereals)

: S'EW ZHZEBDAATEUDTCEHDR—T YHOZIS55>
[Stew Mix) Tonyu Wo Nerikonda Shirataki-men No Soup Gratin
(Soup Mix] (Sauce Mix)
JAIEERmAA Retort Pouched Foods
UHASE S 39.586E4M (FIHALE1.4%8)  Net Sales:¥39,586 million (a yearonyear decrease of 1.4%)
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With regard fo refort pouched curry products, we achieved an increase in sales. We worked to
revitalize the market by selling products with new value such as Delhi Premium Recipe (developed in
collaboration with a presfigious restaurant, Delhi) and Curry Nouveau (featuring 60% less oil and fat
confent compared to existing products thanks to a new lowat recipel. As for existing products, sales
increased thanks fo strong numbers to Curry Ya Curry.

In prepared food and baked bread operations,

5.k
JC.

5. Net sales
(&) Millions of yen)

sales of prepared foods increased, and prepared

salad products grew steadily. However, weak sales
50000

of dessert and bread products resulted in an overall

0716 41009

40,170

40,168
40,000

. 39,586
decrease in revenues.
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Java Curry
[Curry Sauce Mix)
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Vermont Curry
[Curry Sauce Mix)
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Prime Java Curry Togarashi
(Curry Sauce Mix) [Red Pepper)

A (Curry Sauce Mix)
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Kokumaro Curry
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. Gaban Spice
THERENS U (Spicel
MED Togarashi |
Wakaori [Red Pepper) RS L
Tokusen Neri Spice ?
(Spice Paste) wan
ALY,
EEDTU GObOn Spice
tHRENSL I Tokusen Neri Spice (Spice]
Togarashi Sansho [Spice Paste)
(Red Pepper]  {Japanese Pepper)
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Net Sales:¥35,652 million (a yearon-year increase of 1.7%)

With regard fo stew products, sales increased. Sales of Hokkaido Stew and Stew Mix grew steadily,
and a new product, Butaniku-ga Yawarckaku Shiagaru Pork Stew in Bistro Chef series, launched as a
new line of Western-style stew dishes found favor with customers. Tofal sales of all readyo-eat and
individualserve cup-ype products also increased by selling products such as Soup De Okoge (ready-to-
eat authentic food) and Tonyu Wo Nerikonda Shiratakimen No Soup (healthy noodle, although the
sales of Cup Stew were under the level of the
previous ferm.

In terms of packaged noodle products, overall (B73F) Millions of yen)

T 55057 35,65

sales fell significantly short of prioryear levels due to “omn=37.007

35,345
the termination of Umaissho sales as part of a
concentration of our brands, despite the same level
of sales compared to the previous term for our long-

selling mainstay product Umakacchan.
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Kukure Curry
[Retort Pouched Curry Sauce)

e
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Curry Marche
[Retort Pouched Curry Sauce)

SRR — 5 —

Curry Nouveau

WEEHL—
Curry Ya Curry
[Retort Pouched Curry Sauce)

EBSFRFAERAL—
Torouma Kakuni Curry
(Retort Pouched Curry Sauce)

(Retort Pouched Curry Sauce)

JXRE AT A=TA)\G v T «
Pasta Coco Soup Spagetti
(Retort Pouched Spaghetti Sauce)

R t&ELL—
Azabu Jyuban Curry
[Retort Pouched Curry Sauce)

JFI1—EBVFa1—
=+ | Stew Ya Stew
[Refort Pouched Stew)

FU— - FUEPLLVE e
Delhi Premium Recipe
(Retort Pouched Curry Sauce)

ER/\ v
Curry Ya Hayashi
(Retort Pouched Hashed Beef Sauce)
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Y - X 7w o %iith Drinks, Snacks and Other Products

LAt LS 85,0578 AH (FiHAE0.8%i8)  Net Sales:¥85,057 million (a yearonvyear decrease of 0.8%)
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In the health foods segment, overall sales exceeded prioryear levels. Although the market was not as
receptive toward C1000 Lemon Water, a functional beverage from House Wellness Foods
Corporation, as we had hoped, we continued to receive overwhelming support for Ukon No Chikara
by cultivating new markefing channels to achieve further brand recognition. In addition, the sales of
Uruoi Biritsu were strong thanks to aggressive distribution of samples.

In terms of beverages, we launched Tynant, mineral water from Wales, Britain. We also secured
sales of Rokko No Oishii Mizu at the same level as the previous ferm by making efforts to expand sales
channels despite fierce competition from our competitors.

In terms of snack products, overall sales fell

compared tfo the previous ferm due fo a combination 75 E& Net sales

of steady sales of a long-selling product, Tongari (E73F) Millions of yen)
, 100,000
Corn, and poor sales of O'zack and Gaban Potato 85735 85,087
Chips. I ——
In terms of dessert products, overall results held 00— |
steady compared fo the previous ferm despite strong 00 3951 37 41705
sales of a convenience product, Fruiche <Handy- :
Types. 20000
o)

TSRS - B9E%E Food Service Products and Overseas Operations

BHORMII—TICEDEBREBECIE. FRF v RILDOFHH
BEZBRHCHE UVED T LR, AL—DILD - TU—ORm
PAREENEREICTE LERELE LI ENS, FiliEEZ L0
DFRLI,

BHNEECIE FECRELCHED I IO O —EERL IR
R ETRFTIBKRISTA LU EENS, TLEEHMERLTHEDR
Fo Flew AU—LVANSVEEG, 7I7E (FE - &5 - BE)
TOEFHLRZEENSED X U &P KEDTT LN CH
BLUEUIENSBIREEDE Ule, —75. KEZREXE. @
BRHR(CMNA —2—Y v —I—TiHZHR R E U TRBIX TDRTE
[SEHDUEUCER. sifAREZ LEDO X Ul

hEwY I X Topics

With regard to our food service product business, which covers a
number of product groups, sales for the current fiscal year exceeded the
level of the previous year due to steady growth in sales of roux and
flake products and frozen foods, reflecting the results of our aggressive
development of new retail channels.

In overseas operations, nef sales grew steadily, as the curry and
roux business in China focused on its efforts to increase sales in the
Beijing area. Further, in terms of our curry restaurant business, an
aggressive program of store expansion in Asia (China, Taiwan, and
South Korea) and strong sales in the United States drove an increase in
revenue. The fofu business in the United States exceeded the results of
the previous ferm by focusing on sales in the Eastern part of the country,

using the New Jersey Plant as an operating base, in addition to focusing
on sales in the Western part of the United States.

S IBBE OB ZFED UicL ML bAL— [INEX —2 # — | $7FE5T !
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In February 2008, we launched Curry Nouveau (European-style Beef Curry) (Goroto Yasai No Beef Curry), a low-
calorie curry confaining 60% less oil and fat than our existing products thanks to a new low-at recipe. Curry
Nouveau is a refort pouched curry product that answers to growing health needs, enhances the flavors of its
ingredients and offers a “new taste,” which leaves a pleasantly spicy yet clear aftertaste. Since Curry Nouveau is
packaged in a micro-waveable pouch, it may be easily heated and enjoyed.

Launch of Curry Nouveau, Utilizing the Company’s Proprietary New Technology

FO—T 7y MRAICKD. BRERKIDMIENZ60%A Y ~UEAOU—AL— [EX—TJ 7 —]
MEMALTCDE=TAL—) (CD2EHFRDE-THL—) ZXRF2R(ISHFEFTVCLE LI, UL
HU—CTEFRDERND=_—XICHBHATDELDIC. FMORKZESIEILCEe. RIAADEDILEN
KLBHEMNIOED U FHLLBWLLE" DU MU MAL—TT, BFL Y IMBD/I DT ZERLTL)

CHOEHFRDE—-THL—
Gorotto Yasai No Beef Curry

BEMLZITOE—TAL—
European-style Beef Curry

FO—T7 v MEEE)

AL—Y—ZOMATRICBVTHIEEER ST . ZJ¢  The new lowfat recipe is a new method that enhances the aroma of

| 111 A ADEDPEMDSEHHE|ETSE. BERT o= Uil SPIees and the flavors of the ingredients by reducing the amount of oil

New Low-fat Recipe

and faf used in the process of heating the curry sauce, which, in turn,
leaves a new type of flavor with a clear dftertaste.
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Lemon Water

A

FNERDBLILLIK [Functional Beverage)
Rokko No Oishii Mizu
el Vet j4 cloooes=yLEy
. Vitamin lemon
i (Functional Beverage)
= =~ SBHBLEER
— FFaASNITSDY e Uruoi Biritsu

Noatural Brown

(Cereal Snack) (Functfional Beverage)

aZets [0V
Ninniku No Chikara
(Functional Beverage)

i
THPHHR
Sawayaka Toiki
il i SAYOA HIVIFZ KUV
Ukon no Chikara

(Functional Beverage)

TI—=F T I\IT15A4T)
Fruiche {Handy type)
(Fruit Dessert)

3

L ]
i

e,
Jii=Fz

IIb—F T
Fruiche
(Fruit Dessert Base)

RIZIT)II—F T
Vegetable Fruiche
(Vegetable Dessert Base)

GABAN® 7RF hF v TR
Gaban Potato Chips
(Potato Snack)

Z— v
O'Zack
(Potato Snack)

-

DD I—Y
Tongari Corn
(Corn Snack)

X - EEZ%(th Transport and Warehouse Operations

ZHIFEES 11,0698 (FIHALE4.0%8)

Net Sales:¥ 11,069 million (a yearon-year increase of 4.0%)

WREEE. HHTIL—TAOEGIDERITIAU
FUleZ&ITMA. JIL—THDESG [BFRZS i
THUEDHE U EDS, BREEDE U,

As for the logistics business, we recorded an increase in
revenues thanks fo steady growth in transactions within the
House Foods Group and continued efforts to develop new

75L& Net sales
(873 Millions of yen)
10,645 11,069

12,000

transactions with companies outside of the Group.

BREAOMBERF. RBICETILE - WONDEH,
DEFOHSEHHT)IL—THNDDTEBDZFENER
[CHRB L. gz LD & Ul

In the food products analysis business, revenues
exceeded prior-year levels as the number of orders of
analysis work from non-group companies grew steadily
thanks fo rising awareness of product safety.

9,760

4,000

B 200073 | 200573 | 200573 | 20073 | 200873

Launch of Retort Pouched Japanese Food, Space Curry

LD FEHMZEMARFEHE (JAXA) LBl FERITEREUVTHRIICHAFELZL ML MOL—D FFE6R
[CEXCFHBFABEUCGRAESNFE Ufce COFEAARDRMHA%Z [SPACE CURRY] &U. BEFETTRAKDH
TLTHHET,

[SPACE CURRY] (E—7) (&, HESNREPTHESROFELEH & FREDFTHEH COEFZYIR— T
Bfcs. BEDL MU SOL—LDDAVPOIYDLEESESATEDET, Ffe, M EEFREDRERIGDZELL(C
HINT Bleth. R)\A T —TRVKICHE LT UTe,

KEOFHEHEARALU—EELU MU RDNDF (RR) BMESRIIT. &A K. REYIEE<EUTT,

The refort pouched curry developed specially for astronauts by House Foods in collaboration with the Japan Aerospace Exploration
Agency (JAXA] was officially certified as Japanese space food in June 2007. We have named this product “SPACE CURRY,” and it
has been on the market since November 2007 .

SPACE CURRY (Beef] contains greater amounts of UKON (turmeric) and calcium than our regular refort curries in order fo
support life under different conditions than those found on earth, i.e. zero gravity and exposure fo space radiation. Moreover, o
satisfy the asfronauts' tastes that change under different conditions than those found on earth, it has been prepared to be spicier
and with a stronger flavor.

The SPACE CURRY on the market differs from the actual space food only in the retort pouch (inner pouch) it is packaged in.

Otherwise, the method of preparation, taste and contents are the same.

FEEFEL MU R L— [SPACE CURRY (RR—ZH1L—) | istss

ANR=2ZHL— E=T)
SPACE CURRY

Corporate Guide 2008 e



J')L—F &1t ®House Foods Group Companies

|i@F24t (164) Consolidated Subsidiaries (16 companies) ‘
£4t% Company name EH¥NZA Business lines FR{Elh Location BEAF Capital
HREMTVhY T JAVEZTIVAANPEEFTFUAT vEY #350). B/, TY— MIREDRE BERELEM 4215750
Delica Chef Corporation Production of prepared dishes for convenience stores, baked bread, dessert products, efc. Ageocity, Saitama ¥402.15 million
YN\ ABREHART RERFSUICEBAL b MRREORE FHISTIFM 2
Sun House Foods Corporation Production of retort pouched products for home use and commercial use Konancity, Aichi ¥200 million
NDRD T )VRRAT—XEREE B, BREORISHRTT RERFMNT 1{8H
House Wellness Foods Corporation Production and sales of foods and beverages ltami-ciry, Hyogo ¥100 million
I\ 2YRY —E KRB I\DRIIV—T DY bkREZIE D B - R KBRATERABR T 8,0005H1
House Logistics Service Corporation Transport and warehouse operations for House Foods Group Higashi-osakacity, Osaka ¥80 million
HREH/N\UZRRBOHT I /T—ER BRBFUBEEMOHABRIMMTEOUCREBECEAT DIV TILT « VIEK TERRMHET 6,0005H
House Food Analytical Laboratory Inc. Testing and analysis of foods and food ingredients and consulting concerning quality management | Yotsukaido-city, Chiba ¥60 million
YUH TS HiaHt L MU SRERDEMZIRET D RAIMNT EHR T 5,000
Sun Supply Corporation Meat processing for ingredients of refort pouched products Konanrcity, Aichi ¥50 million
HREHIZNY L MU S AL—3ME/ Y 775 EDRBIFRRRO SR T RBRATERABR T 4,0005H
S Pack Corporation Packaging of products with special specifications, such as three-in-one refort curry pouches Higashi-osaka-city, Osaka ¥40 million
IS E A FUNYTIHEET S IVEZT VAR bPEFHERL (O DEREEZIB S @k - REX | TERIEHTM 2,0005H
High Net Corporation Transport and storage of baked bread for convenience stores produced by Delica Chef Narashino-city, Chiba ¥20 million
AR R\ AR A )\ A ABURDIRTS RREFRX 1,600/
Asaoka Spice K.K. Sales of spice products Chuoward, Tokyo ¥16 million
HREMIAF - 74 - 1— BERR. EaRRZED S RRAEESR RBRATERABR T 1,0005H
House Insurance Enterprise Corporation Insurance agency handling nonlife insurance and life insurance Higashi-osaka-city, Osaka ¥10 million
NIRT—=ZXik—)LT 1 VJUSA Inc. KEFERMZHIET DA KEAYU T IL=7M 3,200/US$
House Foods Holding USA Inc. Holding company for U.S. subsidiaries California, U.S.A. US$32 million
INORT—Z7 XUA Corp. KEICBIFRIMIBRORERTE. AL— U SSYORESIO/N\DZARROEARTE | KEAY T 4L M 235/US$
House Foods America Corporation Production and sales of soy-bean processed foods in the U.S., operation of curry restaurants, and | California, U.S.A. US$2.35 million
import and sales of House Foods products
LBNOZBREREH FEICHIFDILD N L —REEEFHARBOEERTT E LB 1,000/5US$
Shanghai House Foods Co., Ltd. Production and sales of spices and condiments such as curry roux products in China Shanghai-ity, China US$10 million
LEBN\OZAL—IITBEVA S VAR FEICBIFDAL—LUA NS VORE hE BT 267HUS $
Shanghai House Curry Coco Ichibanya Restaurant, Inc. | Operation of curry restaurants in China Shanghai-city, China US$2.67 million
BEAV—N\DZALVR S UHERET BEIEBITDNU—LUVA NS VORE aBadm 5.700A5E7T
Taiwan Curry House Restaurant, Inc. Operation of curry restaurants in Taiwan Taipeicity, Taiwan NT$57 million
BEHOL-N\DAHFRRHL BEICBITDAL—LUA NS VORE BERED 25EEED 1V
Korea Curry House Co., Lid. Operation of curry restaurants in South Korea Anyang-city, Korea ¥¢2,500 million
FohERERE (41t) Affiliates Accounted for by the Equity Method (4 companies)
HREHIT+—IR - bU—F 1T BREEL NTROHAIRTT RREFRRX 26186.1535M
Vox Trading Co., Ltd. Import and sales of food ingredients and processed foods Chuoward, Tokyo ¥2,661.53 million
HARHEEE AUV—UVRARSVFI—VDRE EHR—=H 15 32758
Ichibanya Co., Ltd. Operation of a curry restaurant chain Ichinomiyaity, Aichi ¥1,503.27 million
Y Ia—EEHISH FHY— R EE. EBAL MU SRRORSSERTT REEESM 1185,49275H
Sanyo Can Corporation Production and sales of dessert products, canned products and retort pouched products for | Fukushima-city, Fukushima ¥154.92 million
commercial use
LB\ AKORRRERET FEICHIFD L U SRERDRESIRTT hE BT 1.726/5US $
Shanghai House Ajinomoto Foods Co., Ltd. Production and sales of refort pouched products in China Shanghai-city, China US$17.26 million

INDRD T VRAT Attt ZxmE2 I IL— Tk

House Wellness Foods Corporation Becomes a Wholly-owned Subisidiary

2006F4HICRHEBRIZE (%) @ [C1000] Y U—X7Z(FUsHET DIREREEIS
EDRGERFTEFZAM U TCRY— L. 2007F10AN5100% 7 )L—T=tt&EED
FUfco NIRDTIVRRAT—X (#F) BEOEY ZVEOEIM - BFEHZ/\D AR
II—TEUVTED U, BRBRBEDINAEINGMDE LZHE LET,
In April 2006, House Wellness Foods Corporation began as a company succeeding the Takeda Food
Products' manufacturing and marketing business of health drinks, such as the C1000 series, and became a
wholly-owned subsidiary of the Company in October 2007. The House Foods Group, by fully utilizing

House Wellness Foods' unique technological and development capabilities involving vitamins and other
products, infends to expand its health foods business and improve profitability.

C100075 Y Rhr5-a—arE7 FRE - BU—DiFRES !
From the C1000 Brand
Launch of new concept beverages and jellies

‘TR ZYR—bh93
1820 S V2 SBEERS
Contains all 13 of the daily required vitamins that,
support “energy”

HEDORWVN2D0D “FL A" 5.

EY=VC&IS5—YVES
Contains the two “beauty” ingredients that go
hand in hand, vitamin C and collagen

HAN AL —7Z85\!
Promoting Japanese-style Curry Overseas

NOZBBII—TTE. BFEXALU—DBATORAE L. EEZHS L.
KEPPZIPTHU—UVA NS VEEZRBLTHBDET ., KETE. /\DRT
—ZXF7AUH Corp.BAUTHILZPMIC1OIEsHZRERM. 7Y 7 TlE. (%) B&
BEDERICKD. FETIEH. B CIEHEMNTDIEN. BECTIF2008
F3AICYDILMICT SEZF -T2V UE Ule. (*E8#I(F200843B1R1E)
The House Foods Group has been promoting ifs curry restaurant business in the U.S. and in
Asia in order fo raise people’s awareness of Japanesestyle curry overseas, fo familiarize
them with this kind of curry. In the United States, House Foods America Corporation
operates ten curry restaurants, mainly in California. In Asia, nine curry restaurants are
operated in China, and three in Taiwan, through a joint venture with Ichibanya Co., ltd.,

etc. Moreover, in South Korea, the first curry restaurant was launched in Seoul in March
2008 (number of restaurants as of March 2008).

- BT 1 ]
W,

S
¥ s
- § -'r

l 1

EBN\OZAV—-DIFBERVA NSV

C1000 185DEY=Y
C1000 Ichinichibun No Vitamin
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C1000 £9=v35—5Y (RUYI9147 - EU—=517)
C1000 Vitamin Collagen (Drink Type/Jelly Type)

Shanghai House Curry Coco Ichibanya Restaurant
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Flow Chart of Business Activities

EEFRT
Consolidated subsidiary

EER (F0EERAR)
Affiliate (equity method company)

B

Overseas

NIRT—RKk—ILF« 4 USA Inc.
HRORE £/
House Foods Holding USA Inc.
Shareholding, finance

NORT=XF XUH Corp.
- SIREDREEIRTE

REDIRTE
Sales
of finished
products

DA RSVORE U0 NEREE
RN RO
of finished

House Foods America Corp.
products

- Production & sales of soybean

processed foods
- Operation of restaurants
- Import & sales of our products

LBN\UZAREE
RO BEFXRARRROELERT
Sales Shanghai House Foods Co., Ltd.
of finished Production & sales of spices and
products condiments such as curry roux
products

i
g

i

LEBIN\OAFOFEREE
Sales L ML hREROSGEIRTE
of finished | Shanghai House Ajinomoto Foods
products Co., Ltd.
Production & sales of retort
pouched products

slawojsn) H:F

REDIRTT

BEAV—-IN\DAVA NS VH
LA NS V0%RE

Taiwan Curry House Restaurant, Inc.
Operation of restaurants

RBDERTT
Sales of
products

EENYZAL-JIBBELA MSVE
VA NS VORE

Shanghai House Curry
Coco Ichibanya Restaurant, Inc.
Operation of restaurants

RMDERTT
Sales of
products

BEAL—N\DA®
LR NS VORE

Korea Curry House Co., Ltd.
Operation of restaurants

SRDIRGE
Sales of
products

-~
-

SEIMN G

ip10dio) spoog asnoH

uol

HHEO#tE
Supply of
Ingredients

H@DEA
Purchase
of products

RMOEE - RE
Transportation
and storage of

finished
products

HEIO#tE
Supply of
Ingredients

L3100 0N
Purchase
of products

HHEOtE
Supply of
Ingredients

KRBOBFEMNT
Packaging

DIES
Analysis
service

TRIRZETS

Insurance
service

#EIO#tE
Supply of
Ingredients

HEIO#tE
Supply of
Ingredients

HEDIEA
Purchase
of products

HBOIRT
Sales of
products

&

Domestic

HmODERST Sales of finished products

NIRRT TIVRAT—RH)
B R DEGSEIRTS

House Wellness Foods Corp.
Production & sales of foods and beverages

REmDEE - (RE

Transportation and storage of finished products

REPDEX- RE
Transportation
and storage of

NIZAUFRY—ER®
X B

House Logistics Service Corp.
Transport and warehouse operations

REDEE - (RE

Transportation and storage of finished products

SUNDZAREW
L BU hBREDRIS
Sun House Foods Corp.
Production of retort pouched products

MHOHtE
Supply of Ingredients
YIBISLH
BAODINT

Sun Supply Corp.
Meat Processing

WIZINvT
aEMT

S Pack Corp.
Packaging

BB RINA R
EFERDIRTE
Asaoka Spice K.K.
Sale of spice products

WN\DZARRART I /Y—ER
BRORE - BEICET 207
House Food Analytical Laboratory Inc.
Analysis of food safety and sanitation

WIAF 7oA A —
{RROEE

House Insurance Enterprise Corp.
Insurance handling

WIF =T R NL—=F 1 VT
B OEA -8R5T
Vox Trading Co., Lid.
Import & sales of ingredients

Y I—EHER
L bIL bREREOSHEIRT
Sanyo Can Corp.
Production & sales of refort
pouched products

WSEE
LR RS VORE
Ichibanya Co., Ltd.
Operation of restaurants

G s
HREDRE
Delica Chef Corp.

Manufacture of prepared foods

HBOEE - RE
Transportation of finished products
N2y b
X BER
High Net Corp.
Transport and warehouse operations

SRDIRTE
Sales
of finished
products

finished

products

i
g

ST

RMOIRFT
Sales
of finished
products

sIoWolsND My

baiE S
Analysis
service

RRDIRTE
Sales
of finished
products

RMODERTT
Sales
of finished
products

RBOEX-RE
Transportation
and storage of

finished
products
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EFEEAFEEEFR @ Consolidated Financial Statements

EFEEEYIEEER Consolidated Balance Sheets (&FM) Millons of yen)

BEDER ASSETS

TRENEE Current assets ¥ 104,657 ¥ 100,455 ¥ 95,505 ¥97,053 ¥90,806
R& - 785 Cosh and bank deposits 55,189 51,536 46,753 36,057 31,409
SENFH - 5efilsE Notes and accounts receivable —frade 32,837 32,845 33,139 41,781 39,817
BiMEEZE:  Marketable securifies 4,903 3,521 2,193 3,021 4,371
JEISEIEE  Inventories 8,819 9,377 9,489 10,766 10,486
IRIERISBEE  Deferred tax assefs 873 1,833 1,917 3,270 3,041
ZFDMDREEE Other current assets 2,038 1,344 2,015 2,166 1,690
BE5|12%  Allowance for doubtful accounts A0 Al Al Vav4 A8

EE&ZE Fixed assets 116,049 114,008 129,545 148,083 137,455
EWEEEE Property, plant and equipment 51,967 52,256 54,315 63,347 62,667

Y - $BEY) Buildings and structures 21,378 19,837 19,575 21,120 21,395
BEAEEE - BIRE  Machinery, equipment and vehicles 10,514 10,557 12,252 13,635 12,628
+ih land 18,835 18,804 18,855 27,145 27,113
ERREIE  Consfruction in progress 283 2,073 2,558 223 274
ZDDBEFETEEE Other tangible fixed assefs Q57 Q84 1,076 1,224 1,257
EBETEE Intangible fixed assets 1,016 1,137 1,453 13,554 17,739
DONA Goodwill — — — 11,220 14,503
VIR TT  Software 275 757 712 Q50 1,879
VI RO T PRE  Software in progress 515 103 403 1,216 1,166
ZDMOBEETEERE  Other intangible fixed assets 227 277 337 168 191
BEZODMOEBE Investments and other assets 63,066 60,615 73,777 71,182 57,049
REBMEES:  Investment securities 55,314 54,976 68,386 64,577 48,932
RHEIE(I& longterm loans receivable 20 17 15 40 34
IRIEMSEEE  Deferred fax assets 2,583 570 425 233 208
RETEHFESE  Llongferm fime deposifs 2,600 2,600 2,600 2,600 2,100
BIHASFEER  Prepaid pension cost — — — 1,253 3,191
ZDbDIREZE  Other invesiments 2,813 2,766 2,538 2,686 2,779
EE5124%  Allowance for doubtful accounts N264 A315 ~187 ~206 A195
BESBST TOTAL ASSETS 220,706 214,463 225,050 245,136 228,261
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(85 (Millions of yen)

&fEDE LIABILITIES

TiEEfE Current liabilities ¥ 33,020 ¥ 32,854 ¥ 33,604 ¥ 43,330 ¥41,255
SILFF - B Notes and accounts payable—trade 15,939 15,466 15,820 22,270 20,156
RHAE A Shortterm loans payable — — — 230 603
Fih&  Accounts payable —other 11,401 11,523 11,617 14,144 14,719
KISEABEZE  Accrued income taxes 1,792 Q47 1,742 2,122 1,748
RBRAFRZILTFE  Nofes payablefacilifies 699 1,794 1,431 — —
HBES55|M%  Reserve for bonuses fo directors and corporate auditors — — — 81 76
ZotOmEaRE  Other current liabilities 3,189 3,124 2,994 4,484 3,954

EE&fE Long-term liabilities 11,443 3,526 6,227 10,075 6,066
FHikiLE  Llongterm accounts payable—other — — — 840 846
BIEFSaE Deferred tax liabilities — 63 4,070 5,329 1,871
BEHAIEI124E  Reserve for retirement benefits 9,841 1,860 821 3,219 2,731
RERERESS X% Reserve for refirement benefits for directors and corporate auditors 936 937 1,006 32 20
SEIEAEENE  Negative goodwill 21 — — — —
ZOfDEEEE  Other longterm liabilities 645 666 330 654 598

B85t Total liabilities 44,463 36,380 39,832 53,406 47,321

DEHEERFS MINORITY INTERESTS

DERRERFS Minority inferests 435 047 1,014 o _

&EADE SHAREHOLDERS’ EQUITY

&A%  Common stock 9,948 9,948 9,948 — —
BAFRE  Capital surplus 23,868 23,868 23,868 — —
FEFIRSE  Refained eamings 137,735 139,841 141,687 — —
ZOHEMEIEEFMzEES  Net unrealized gain on availableforsale securities 5,662 5,549 10,172 — —
REREREME  Foreign currency franslation adjustments 2653 ~789 181 — —
Botat  Treasury sfock A753 A1,282 A1,291 — —
BABET Total shareholders’ equity 175,808 177,136 184,204 — —
& - MEKERPRUEARSS TOTAL LIABILITIES, MINORITY INTERESTS AND SHAREHOLDERS' EQUITY 220,706 214,463 225,050 — —_

HBEDE Net assets

#EEA Shareholders’ equity — — — 176,540 176,483
&A% Common stock — — — 9,948 9,948
BAFHRE  Capital surplus — — — 23,868 23,868
FliRlRsE  Retained eamings — — — 144,025 143,977
Hotat  Treasury sfock — — — 21,301 21,311

ST - REE%EE  Valuation and translation adjustments — — — 9,836 3,465
ZOHEMEEFMAZES Net unrealized gain on availableforsale securities — — — 9,935 3,755
BEREREEE  Foreign currency franslation adjusiments — — — 298 289

DEEERFS  Minority interests — — — 5,354 992

fHEESST Total net assets — — — 191,730 180,940

BfE - fiEESET TOTAL LIABILITIES AND NET ASSETS — — — 245,136 228,261
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EFEEAFEEEFR @ Consolidated Financial Statements

BFEIEETEZE Consolidated Statements of Income (&) (Milions of yer)
55 EE Net sales ¥ 188,384 ¥ 184,981 ¥ 191,591 ¥232,478  ¥233,826
5cLERffi Cost of sales 100,579 96,337 100,602 122,282 123,060

FE_L#FIEE  Gross profit 87,805 88,644 Q0,989 110,196 110,766
RFEENU—AREIEE Selling, general and administrative expenses 81,394 81,689 83,714 101,936 101,922
EZA&  Operating income 6,411 6,955 7,275 8,260 8,844
E25N%E Non-operating income 1,440 1,156 1,393 1,307 1,273
SEFS - BEX<E  Interest and dividend received 928 828 822 822 838
BB =R Foreign exchange gains — — 278 31 =
ISR EEAEE  Amortization of negative goodwill 243 21 — — —
ZODfh  Other 269 308 292 454 435
E3%45%KH Non-operating expenses 508 629 622 695 1,148
SILFIE  Interest expenses 12 15 6 15 38
[EATHIS5BEZEIE  Loss on disposal of raw materials 204 178 256 152 238
FRICKDIREIBK  Equily in losses of affiliates 39 281 236 452 491
BEEEIE  Foreign exchange losses — — — — 242
ZDfth Other 252 154 124 76 139
#EF&E Ordinary income 7,343 7,482 8,046 8,872 8,969
155IFZ Extraordinary gains 161 7,238 144 1,282 562
BEEEETAZE  Gain on sale of fixed assets 16 64 47 1,000 13
BEBMEIISEFEAIZE  Gain on sale of investment securities 0 — 28 245 318
BREHEZFE % Gain on change of refirement benefits plan — 7,138 — — —
Btk NFEAIE  Gain on sales of affiliated company shares 141 — — — 220
FAHRESHIEZELR  Gain on change of subsidiaries’ retirement benefits plan — — 48 — —
ZODfh  Other 4 36 20 37 11
155li8% Extraordinary losses 296 7,448 610 815 992
ETEERAIE  loss on disposal of fixed assefs 238 210 295 331 203
WEBIMEIZEHIEE  Loss on writedown of investment securifies 33 0 4 386 373
D)V T7REHESTHAEIE  Loss on writedown of golf club memberships 10 72 11 20 23
BIRAHAEEIE  Loss on liquidation of an dffiliated company 14 — — — —
BEEREHEE%  Loss on impairment of fixed assets — 5,392 — — 361
7 RINA P U—FEH  Advisory commissions — — 218 — =
EESTIEEEE A Cost of early refirement support — 1,600 — — =
ZODfh  Other 1 174 82 78 32
HESHEAHYEFR Income before income taxes and minority interests 7,208 7,273 7,580 9,338 8,538
EANF - (ERFRMUOEZER  Income faxes—current 3,539 1,771 2,369 3,046 3,493
SEANFLEFEEEE  Income taxes—deferred A339 1,196 Q46 265 986
DEIFREFZE Minority inferests 46 28 A82 1,193 484
LHERKEFIES  Net income 3,962 4,278 4,347 4,834 3,575
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EfEFvrwvya - JO—EEE Consolidated Statements of Cash Flows (&) Millons of yer)

EEFHCKDFrvya1 - JO— Cash flows from operating activities

FEHEFERLHAMAIR  Income before income faxes and minority interests ¥ 7,208 ¥7,273 ¥7 580 ¥9 338 ¥8,538
FfiE#ZE Depreciation and amortization 4,569 4112 4,893 5,370 5,822
DNAIEHNEE  Amortization of goodwill — — — 2,764 3,436
SRR EEAEE  Amortization of negative goodwill 2243 A19 3 — —
JBIBS  Loss on impairment of fixed assets — 5,392 — — 361
FOAICKDIREIBK  Equity in net losses of affiliated companies 39 281 236 452 491
REBMEES - JIV I REESETHEE  Loss on writedown of investment securifies and golf club memberships 43 1 15 404 373
BE5 XS0  Increase (A decrease] in allowance for doubtful accounts Q2 54 A128 A2 A10
IRERARS U2 DIEREE  Increase (A decrease) in reserve for retirement benefits 1,249  A7,981 A1,039 2850 1488
REES5|HEDEHEE Increase (A decrease] in reserve for bonuses for directors and corporate auditors — — — 81 N-
REEBRIHSIHSDEHEE Increase (A decrease) in reserve for refirement benefits for directors and corporate auditors 113 1 70 NQ74 A12
SEAENOEZYSE  Interest and dividend income N928 828 822 N822 1838
ILFIE  Inferest expenses 12 15 6 15 38
HBEERL  Foreign exchange gains (A losses) 95 NG A75 A3 40
IS E M TEi18%%  Gain on sale of marketable and investment securities N No) A28 A245 318
Bt #kTFeAIZ  Gain on sales of affiliated company shares A141 — — — 1220
BEEE TG Gain on sale of fixed assets VaN Ko} PaNoYit N46 A992 213
ETEEERRAEE  Loss on disposal of fixed assets 238 210 295 331 203
BRIV EIE  Loss on liquidation of an affiliated company 14 — — — —
55 _FEHEDLEEREEE Decrease (A Increase) in trade receivables 1,396 7 N240  A1,630 1,939
TEIFENBEDIEFEE (4 Increase) decrease in inventories Vavael A561 2A94 527 273
EABEFEDIEREE Increase (A decrease) in frade payables 620 A502 339 1,284 122,278
FIZNESDERHEE Increase (A decrease) in accrued bonuses 209 A9 5 NG) ~40
ZFOMEEDIEFEE (A Increase) decrease in other assets A384 368 A212 41,318 21,664
ZFDMERBEDEFEE  Increase (A decrease) in other liabilities 262 N129 A214 1,789 21,716
REESDHEE Bonuses paid fo directors and corporate auditors 286 280 286 NG -
EF Sublolal 14700 7,526 10455 15430 13,914
FIEN OB UESDOSZEEE  Interest and dividends received 1,015 Q17 Q30 952 951
MEDZILEE  Interest paid A5 A6 A4 A2 A37
ENREDIZHEE  Income faxes paid A4619  A2619 Al575 22668 23,865
EEEEICKIDF v - JO— Net cash provided by operating activities 10,482 5,807 9,795 13,701 10,963
REFHICLDFrvyYa - JO— Cash flows from investing activities
FEHFEEDILRICK DN Decrease in fime deposits - — - — 500
THFEEDFEAICKSDZH  Increase in time deposits 22,600 — — — A20
BIMEEEDEEIC LD Payment for acquisition of marketable securifies — — — 225 ~2,421
BIMEEEEDTEANC L DU Proceeds from sale of marketable securities 9,635 5,890 3,507 2,175 4,125
BRETEEDIREICLDZH  Payment for acquisition of property, plant and equipment A4,728  A8,532 A7,366 A4,790  A3,508
BEBETEEEDTTAICELDINA  Proceeds from sale of property, plant and equipment 50 81 69 1,459 28
FEEEEEEDIEICELDSZE  Payment for acquisition of infangible fixed assets A573 2297 A521 A1,266  A1,284
BEFMEEZSDEISCLDZH,  Payment for acquisition of invesiment securities AQ,061  A5166 A8,018 2441 A1,096
RERMEESOTTAICKDINA  Proceeds from sale of investment securities 7,000 500 1,516 418 3,042
EREADEERHSERAHIOREICEAZE Poymentfor acquisiion of offlioted company shares accompanying changes in scope of consolidafion — A1 Al1,515  A19,800 —
EREANEERHOBRAMAIDTNICEAIA  Proceeds fom acquisiion of offiicted company shares accompanying changes in scope of consolidafion 857 271 — — 500
EE TR EINEEIC KD EIRFEDZH  Proceeds from issuance of stock to minority shareholders — — — — 210,805
BHRAREADBINEEICLDZH  Additional invesiments in affiliated companies — — nS57 Al64 2600
2 DBEEICKDUA  Proceeds from liquidation of a subsidiary — — — 3 —
EfHCELDZH  Payment for loans receivable — — 2255 — —
BREDEINICEK DI Proceeds from collection of loans receivable — — 50 170 35
BEEFHCELDFrwa - JO— Netcash provided by (A used in) investing activities 580 47,273 212,590 222,262 A11,504
EAIEEENIC & DF v - JO— Cash flows from financing activities
TEEABAIC KD Proceeds from shortterm borrowings — — — 230 1,084
BHEAEDRFICELDZH  Payment for shortterm loans payable — — — — A716
BEOHILDEEICKDZHE  Payment for acquisition of freasury stock A680 N529 209 A10 A9
FoHs5M>z#\88 Dividends paid A2,105 N2,0903 22414 A2415  A3,619
DEHRED SOHIAIC K DU Proceeds from stock issuance to minority shareholders — 502 72 41 124
DEIRENDEHEDZIEE  Dividends paid to minority shareholders A3 A3 A3 A3 1896
HEHCLDF v a - JO— Nef cash used in financing activities A2,788  A2123 A2,354 22,157  A4,032
RERUVRELESYICEHIREELE Effect of exchange rate changes on cash and cash equivalents A180 264 366 22 295
RERURE[EYODIEREE Increase (2 decrease) in cash and cash equivalents 8,093  A3,653 24,783 Al10,696 A4,668
HEhUREAZEYEAETRS Cash and cash equivalents at beginning of year 47,096 55189 51,536 46,753 36,057
BEEhUREAZEYMEARES Cash and cash equivalents at end of year 55,189 51,536 46,753 36,057 31,389
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EFEEAFEIERE D HEFZ @ Consolidated Financial Indicators

HeEE(EAM) | MEEERM) | BCEARR(%) | HAOOMEER) | PBR(fE) —RADOEHEFE(E) | ROE(%) PER(%) Eo=14E (%)
Tofal Assets Net Assets Equity Ratio Book Value per Share | Price Bookvalue Ratio | Eamings per Share Return on Equity | Price-earning Ratio | Payout Ratio
(Millions of yen) | (Millions of yen) | (%) (yen) (Times) [yen) (%) (%) (%)
2008/3 228,261 180,940 78.83 1,639.23 0.90 32.57 2.0 45.54 67.5
2007/3 245,136 191,730 76.03 1,697.70 1.18 44.04 2.6 45.64 50.0
2006/3 225,050 184,204 81.85 1,677.05 1.15 38.81 2.4 49.78 56.7
2005/3 214,463 177,136 82.60 1,612.52 0.96 38.10 2.4 40.62 57.7
2004/3 220,706 175,808 79.66 1,594.96 0.89 35.20 2.3 40.34 54.0
Il,‘ffe}iiiri Ilﬂiﬁ&‘ IlEEiﬁ:th%E
[HTotal Assets (&) Millions of yen) ["Net Assets (E5F) Millions of yen) " Equity Ratio %
250,000 245,136 200,000 wazn 19170 100
D070 g1 gy 25050 228,261 175808 177136 2 180940 860 )
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d—iRb—b - BINFVR AV TFS54 772 A@Corporate Governance / Compliance

d—IRb—k - HINFVRICEATRIERNEEZ T

Basic Policy on Corporate Governance

NDZBRATE RERBOEHEERRLIRRREZEETD [AE—
REE] [CERDBTCLICRD, BREOEMEEHRLEZED. BRMED
RAEZERLTVET, oo HETHIREREICHEICHINT DIz,
EEOHARMEBEAMOE LB LORPEREDZETICED, IV TSAT7 Y
ADHEZRDTHIC, UTFOEBDI—RL—b - )\ A FHI7Z#EE
LCTVET,

BN\DZRB@RIIV—T J—RU— b HINF VR EFH]

1 32T Election
HXfF1& 2 Board of Directors ESE% % Board of Auditors

BEE Audit

@
I . =

House Foods Corporation aims fo enhance the adequacy and effectiveness of management
and optimize its corporate value by engaging in “speedy management,” which purports to
revifalize the management of organization and enable prompt decision-making. Moreover,
in order to properly respond to the dramatic changes taking place in the management
environment, House Foods has been striving fo improve its fransparency and its role in
society, as well as achieving accountability; at the same time, House Foods, in order fo
enforce Thorough comph’once, has built the fo”owing corporafe governance system.

House Foods Group Corporate Governance System

#E#SE Shareholders’ Meeting
IEE Election

liﬁﬁ Election R eae
Management / Oversight

RETEEEA Accounting Auditor

BB MITIRE. BPIR

Business Divisions: Executive Officers, Heads of Divisions

AVTSAT VAT DEZS
Basic Approach toward Compliance

NDARBRTIE. VT SA TV AEEDETRITTIHEL AAIL—ILP
HAME - BRICKTLIFDEEBIC, INSOBERICHDHRNEACIH
AHTE EVDEEVWEKRTESZTVET,

FE, BERIDEPEEEENRC EWESN, EERE - J)L—TR=
BRRORNEE O TVETH EODEIIL—TRE=ZE# LIV TS
AT AFHIDBHD R KD SNTNET,

NDARBTEF. COLSFHEREOREZREH(CRIFIESD, \DR
BRIN—THHENEACEIN L. SBRBURD SEBRSIRKIERLU
TWLeslc, I —T2EDFHRAICSS [N\DRABRIIN—TIAVT
SATVATERE] ZHETDEEDIC [NORBRIIV—TIVTSA
PURERREZ] ([CRDE, I —T2hOEBOEEZERRISIVTS
ATV AFHERHLC. BENEERDESZRELTVE T,

BN\DRBRIIN—T AV TS5AT7 VA&

NG HEIRER
Board of Directors Disciplinary Committee
1 1
pus

VT S54 7> XZE% Compliance Committe
(RER Chairman) (E& Member)

-
(FE#E Administrative Office (HEXEO Consultation counter) GEERZEO Reporting count)

+ 3
AV TS5A 7 AERIESEEE

Chief Compliance Supervisor
1 +

AV TSA TV AMERTEE
Compliance Supervisor
1 4
OV TSA 7 AEBHE
Compliance Officer
¥ 4+ k2
£ B%E Employees

PIERIEBER

Whistleblower system

BUTIRESR
Board of Executive Officers

: ! EHTN i
| Delegation of Authority !
‘ ' -
3 3
|

1 AVTSAFYABRA EEs PRI }
i Compliance Committee Auditing Dept. Internal Control Dept. i 200848 1 BEEEN
|
felteluisleieletetetetete 1 7777777777777777777 I 7777777777777777777 I 7777777777777 Implemented as of April 1, 2008

|

| I =BT
URIIRIAY NRER Execution of operations
Risk Management Committee

| #3545 Overall Control

|

PIBBHEH

Internal Control

At House Foods, we understand compliance in the widest sense of the word and have
expanded its scope fo include not only the mere adherence fo laws and regulations but also
to the observance of internal rules, social ethics and morals, as well as the social demands
underlying these rules and mores.

With the successive revisions of various laws, including the Anti-Monopoly law and the
Commercial Code, we are now more than ever entering the age of consolidated or group
management. Under such circumstances, demands are becoming particularly strong for a
compliance system based on the awareness of group management.

At House Foods, we have proactively embraced such changes to the social environment
and in order to enable the Group to adopt to these social demands and to ensure future
development that will foster the trust of society, we have established the House Foods Group
Code of Conduct of Compliance, which outlines the code of conduct for the entire Group;
and based on the House Foods Group Compliance Promotion Regulations, we have
established a compliance system that ensures the appropriateness of operations for the entire
Group and have been engaged in specific initiatives accordingly.

House Foods Group Compliance System

| 5IL—JRIES Affiliates 4

ENGTEES HEIRER
Board of Directors Disciplinary Committee
, 1 1

AV TS547 >V XZE% Compliance Committe
(ZER Chairman) (E& Member)
(E#/F Administrative Office) (HEXRO Consultation counter) GO Reporting count)

1 1 1
AV TSA 7 AHERIESES

Chief Compliance Supervisor
1+ A 4

AVTSA 7V ARERTEE
Compliance Supervisor
1+ ¥
VT4 7 VA EBSE
Compliance Officer
4 + 3
1EZEB%E Employees

PIEREER

Whistleblower system
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' MU IEER @ Stock Information

OBRIXDIRR 2008%35831 250 /Stock Summory (As of March 31, 2008)

FATRRTUIREL oo,
FEATOTREIRTUREEL oo
FRTFEAREL s
L==Sav0aL 5 v RN

110.878.734%k

OFFE&ERIMIN 7 Breakdown of Shares by Type of Shareholder

Ratio

ERIFERS Financial institutions 19.60%
S Ett Securities firms 0.48
ZDEA Other corporations 42 48
SN EEAEF Foreign corporations, efc. 15.00
A - ZDfth Individuals, other 21.45
ECHRI Treasury stocks 0.99
A&t Total 100.00

Number of Shares Issued ... 110,878,734shares
Number of Shares Authorized ........................ 391,500,000shares
Number of Shareholders.............c.. 34,219
Number of Shares per Trading Unit............cocooooio, 00 shares
Py socs
0.99
ﬂnﬁdﬁd? s, other
21/45:, s

ZDMEN

Other corporations

42 .48,

Okl - HRBDHEFRE Trends of Stock Price and Monthly Trading Volume

== Topix (Yen)
I #f{T () Stock price range (Yen)

2,500

Securities firms

0.48

W3S (F#%R) Trading volume (Thousand shares)

2,000

1,500

12,000

4 5 6 7 8 91011121 2 3 45 67 8 91011121 2 3 45 67 8 91011121 2 3 45 67 8 91011121 2 3 45 6 7 8 91011121 2 3
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' St D H®Company History

KIE15%

1926

IRM224

1947

IAFN244

1949

HAMI354

1960

RIS 74

1962

A4 F

1966

RFA5E

1970

AH465F

1971

A48

1973

IRM1A49%

1974

BAF05 14

1976

HAFN524

1977

RF564F

1981

AH575E

1982

IRMIS84

1983

RH63F
1988

BIEERLEN (550 BLT
(3). KRIRFLEBTHICEBLZR
HE DRERERE] ZRI%.

Seisuke Urakami, the first
president,founds Urakami Shoten,
an enterprise dealing in herbal
medicines in Osaka.

BIEAL— (h—LhL—) DRE
ZIFUHD.

Production and sales of curry sfart.

HARHERICTh, HBZE [HL
B EERTEM] C95EF
£1957.500M).

The company is incorporated as
Urakami Ryoshoku Kogyosho, lid.,
with initial capital of ¥ 197,500.

8% (M \DZXAL—HE
sl S,

The name of the company is
changed to House Curry Urakami
Shoten, Ltd.

#HE%ZE [N\ORBRIEMARYT]
EHHD.

The name of the company is
changed to House Food Industrial
Co., lid.

RARRMICA A BT

Construction of a new head office
is completed in Higashi Osaka

Cily.

RRTHET.

Construction of Nara Plant is
completed.

U bV hBRDEICSA.
BIRTIZE T,

Enters the refort pouched foods
market.

Construction of Kanto Plant is
completed.

R - AMRMEEZFES | 55280
[Tt Ei5.

The company is listed on
both Tokyo and Osaka Stock
Exchanges.

S—AVERICB A,

Enters the packaged noodles
market.

RRAE (FRRAM) 7R\,

The head office is partially
relocated to Tokyo and Tokyo
Head Office is established.

RETSRT.

Construction of Fukuoka Plant is
completed.

AT v IREBDHICE A,

Enters the snack foods market.

OR7 VEIVRAICEERZRE.

Los Angeles Office is esfablished.

B TSR T,

Construction of Shizuoka Plant is
completed.

BRPIZESRCHE

AL —5FE " Curry House™ O
A7V EIVAICEIE,

OR7VEIVATEESEE (B0
NDRT—=XE&VPIDF: KEHY
TFILZTIN) DREICSA.

Enters the beverage market.

"Curry House”, a restaurant
specializing in curry opens in Los
Angeles.

Participation in the management of
tofu company (then, House Foods
& Yamauchi, Inc.) in Los Angeles.

REH7Z11H830H,53B31H

[CXE,

The last day of a fiscal year is
changed from November 30 to
March 31.

T 26

2000

TR 35

2001

g At

2002

T 1 5E

2003

TR 1 6F

2004

TR 76

2005

TR 85

2006

FrE 1 9F
2007

Fri20F
2008

AU—N\DA7ZAUA Inc20R
7 EILAITERIL,

Curry House America, Inc. is
esfablished in Los Angeles.

F—T St EDEMBEEICKD
[F— Pvo] ZF.

Starts production of O,Zack,
under license from Keebler Co.,
U.S.A [present United Biscuis)

#HR2Z [N\DABREGERAH] L
Hd.

The name of the company
is changed to House Foods
Corporation.

J\DRT—=X P X1J7A Corp.&H
U—I\DZ Inc.hEE.

AU TAILZFPMNDA—F>o0—
TICNDRT—Z P A UH Corp.
D TH7ZRIL,

ERmERIARE 1S0-9002]
2 THERS.

EBHLV—IN\DAVZA NS VAR
#HERIZo

RRAHHENE T,

House Foods America Corporation
and Curry House America, Inc.
merge.

Construction of a new plant of
House Foods America Corporation
is completed in Garden Grove,
CA.

All plants receive ISO 9002
certification.

Shanghai Curry House Resfaurant,
Inc. is established.

Construction of the new Tokyo
Head Office is completed

27115 [1SO-14001] B,

All plants receive ISO 14001

certification.

8\ O ARDRREERAM L,

Shanghai House Ajinomoto Foods

Co., ltd. is established.

EEHMRR.

An office is opened in Shanghai.

I\DRT—X ik—=)LF « > USA
Inc.3%1Z,

House Foods Holding USA Inc. is
established.

PECEFRRBRZROERTI D
EBN\DXARAERAEMERIL.

AGINE ;-

Shanghai House Foods Co., Lid.
Is established.

Construction of Rokko Plant is
completed.

BNIH (FILRRBEGS) BT,

Construction of Yoshikawa Plant is
completed.

HEBEFISHZEIRE. /\DX
D T)VR AT AR A ZRIL,

J\DRT—X PXAUAH Corp. Z2
—Iv—I-THBET,

JEREFR.

House Foods acquires the business
of Takeda Food Products, Ltd.

and establishes subsidiary House
Wellness Foods Corporation.
Consruction of House Foods
America's new plant in New Jersey
is complefed.

Beijing Office is established.

BEEHARER.

Taiwan Office is established.

O REBHFHR.

London Office is established.

. %*img (200843831 81E%) .Com pq ny OverVieW (as of March 31, 2008)

£ % \OXBE&KHAET Name

BI¥EAE 1913F11811H Founded

RAUFHAHE 19474687H Established

B & £ 9948323523H Capital

BEANET BRESENIESUICHRGE. Z0DfM Business lines
EBEHWM 2282% Number of employees

X & ¥ 8%E Number of branch offices
I 5 % 718 Number of plants

House Foods Corporation
November 11, 1913
June 7, 1947
¥9,948,323,523

Production, processing and sales of foods, and other businesses

2,282
8
7
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BWwlLEerdT ozt

A VAV LS LT

RRAH
T 102-8560
RRETRHERCEHICEIS
TEL 03-3264-1231 (K{K)

KA
T577-8520
KBRAFSRABR I RE]—T B5&75
TEL 06-6788-1231 (Kf{z%)

Tokyo Head Office
6-3 Kioi-cho, Chiyoda-ward, Tokyo 102-8560, Japan
Tel: +81-3-3264-1231

Osaka Head Office
1-5-7 Mikuriyasakae-machi, Higashi-osaka-city, Osaka 577-8520, Japan
Tel: +81-6-6788-1231



