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Status of inclusion on SRl indices (as of March 31, 2015)

EHD—>TBB[FTSEAGood Index) MIEAFEHHIC20064E uent of the FTSE4Good Index, one of the leading indices of socially re-

e NORBRI)I—TAREBE. NS FEERE (SR ORKRB House Foods Group Inc. has been continuously selected as a constit-

NEMBKUCEESNTHIET .
FTSE4Good

sponsible investment (SR), since 2006.
* The FTSE4Good Index is a global indicator of responsible investment, in which FTSE

% [FTSE4Good Index]|&lF HEDFTSEM AR D FIFE%2,4004 =3 Group tracks approximately 2,400 listed companies worldwide, selecting company stocks

RIC.BEPHAARBREDDFICHOVCEHEBEECEUV CEEHMERTELIZY that have met international standards in areas such as the environment and society.

O—NIVREEREENTY .

/
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Striving to Become a High -
Quality Company that Provides {?%Tﬁﬁ_ o
“Healthy Life Through FOods”  Yivosni Urakam:

Director, President

NOZABBI I =T ZDOHBOBERTHHD/N\IRHU—ZHICHUTLLER [BATORENFER CHY. ZIICEVDD
BNVWREDER/ND AN G D] ZEZBVN BEFRDKESD2ESUZHEFLVTINKBICEET HBXZEATEIFLI.

[BZEBUTCAE DB KEHDESUEHIC DB TYRN—hF—ZHELET|EWVSTAcE DT )V—TERIERRICEIT.
RER" [RCRRITZUTABEANDEEENST V2B BRNMBE CREICODIICEBZH >TSURULERETS
VRFIDHERE-RIEICBHBDEHIT, COMALICHIBEDP TIBTRRIEWSHEEIC T4 — AR L FHLWEEZ CREURT 2
ENTERXOBSIMEZRIE TE %D, KUHRICHEICII TR IL—FNOESCWMIBHATEIET,

BEIOBATS ClE KEDZR KEEE . PEDHV—BR SETOALV VAN VEBE(ICHRE R 7Y 7 TOBERE
FZIA ERPOBEKRICEIT BARTE KM THULBDMEZREL. BN BATELRBOUFRZHEIT T HK
BIHBHATSIET,

MEBNDABRGI IV —TF BZBUC. BERDOKEZ  HBEZDOREDKEE. TUCKESINDHARZE HICAIZT
YRN—hF—ZHESLINHISBEHERITTSIET,

Ever since the launch of “House Curry,” from which House Foods Group takes its name, we have dedicated ourselves to providing “the
warm and homely taste of House Foods behind every happy household in Japan.” We are a food company that continually strives to bring a
smile of happiness for our customers.

In order to realize our Group’s mission statement—"Through food, we aim to be a good corporate citizen, connecting and collaborating with
people to create smiles in their lives” —we are focusing on the theme of “striving to become a high quality company that provides ‘ Healthy
Life Through Foods *” Our existing brands have continually enjoyed high popularity in the Japanese market, which we will continue to
maintain and enhance. In the already mature market of Japan, we will concentrate on “Health Through Food” to enhance our ability to
create value within our company to continually provide new value, and to become a high quality company that contributes to the whole of
society.

For the overseas, we currently operate our tofu and soybean business in the U.S., curry business in China, curry restaurant businesses in
various countries and are expanding business in Southeast Asia. We are also working to provide new culinary value to our customers to
deliver the “world of food” through our experience in food production that we have cultivated and developed here in Japan.

In the future, we at House Foods Group will continually strive to provide a smile of happiness for our customers, our employees and their
families, and society, through our food products.
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) —E=X Group philosophy

BZBUTCAEDRHY,
KEEHDESULZHEICDLD
TJyRN—kF—ZHIULET,

RRICKOTRBDAY FHELLTE.
EDSIBRVBOFASHHIET,
BOFASRF ANEBH NZEDRE,
ANERBICLE T,

EBNDRBRTIL—T13.
BZBUCHVULSEREZSEITU.
AEDBRH . AEAZDRIFTZW
Hen<olZzRYICLT,
IRTDRT =TIV —EH(T
KEEHDBESLZE DL,
BICHULWHBZRIELRZHS,
RKEDBEIFDLE2ANTDOBE.
IH5ICHFRTH,
BICEEDBZIRTDOY—U,

BEIFDEEZ.
HEEZDRKEDRER.
ZUCKRES N RZ
H(CDLBTYRIN=hF—EHEILFET,
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Through food, we aim to be

a good corporate citizen,
connecting and collaborating with
people to create smiles in their lives.

Food may vary by country and time.

But the power of food never varies.

Good food is tasty and healthy.

It has the power to sustain life, to bring people together ...

to bring joy to the world.

In every facet of our activities,

House Foods Group is always creating new value.

Through food, we at House Foods Group help nurture
relationships — our own and others.

Together with all our stakeholders we treasure

the warmth of family and friendship

as we seek to bring more happiness into people’s lives.

At the dining table and when dining out.

In our homeland and around the world.

On every occasion that involves food,

we strive to serve as a good partner — putting smiles

on the faces of our customers, \
our employees and their families. So that all the world may be a

happier place.




JIW—EZERRICAIF=CSRAZ P HHEEDRE
Formulation of the CSR Policy and Medium-term Business
Plan aimed at realizing the Group Philosophy 202055

BiEdE&
Vision for 2020

NY 2B
- FIW—>
TJIL—TEBR CSRA &t
Group philosophy House Foods Group
CSR Policy %ﬁ:ﬁ
2 hHIEE
The Fifth

Medium-term
Business Plan

Aydosoliyd dnos I ML —=\

Corporate Guide 20



TIW—FD#HdH Group History
F IR Timeline

Az B LEA . KRR E RN L2 AN R L EE Al e 1013

Seisuke Urakami, the first president, founds Urakami Shoten, an enterprise dealing in herbal medicines in Osaka.

BIEAL— (h—Lhl—) DEEZEUHD » 1926
Production and sales of curry start.

MRS C D KRR LB TR ZRILe 1947
(EAX%197,500M)
The company is incorporated as Urakami Ryoshoku
Kogyosho, Ltd., with initial capital of ¥197,500.

HWREH/NDRAAV—HLEEICF e 1949
NI2ZAL—DEFGA— The name of the company is changed to
House Curry Promotional Car House Curry Urakami Shoten, Ltd.

NDABBIERIARLICUIT © 1960

The name of the company is changed to House Food Industrial Co., Ltd.

RRTZIET ©1966
Construction of Nara Plant is completed.

¥/ UNUNBRERICEA 1970
= Enters the retort pouched foods market.
N—FEVbAL— (19635 F7%)

Vermont Curry (sales launched in 1963) I%%Ii}azﬁﬁl L
Construction of Kanto Plant is completed.

BUNDZABEMKARIHRIL @
Sun House Foods Corporation is established.

NDAREMASHT RNDRYPRYT —EAMASH) RIL e

House Logistics Service Corporation is established.

R ABRMIEEZFENS [Frhi5s8 288 Cikal 5 @ 1971

The company is listed on both Tokyo and Osaka Stock Exchanges.

T—AVERICSEA 1973

Enters the packaged noodles market.
BETiZET «1976

Construction of Fukuoka Plant is completed.

ATVIBGERICSA 1977

Enters the snack foods market.

OXR7VBIVRICEHTEF7ZHRE CREER) © 1981
Los Angeles Representative is established (Enters the United States).

R THE T » 1982
Construction of Shizuoka Plant is completed.

KET R (1983FH5T) AR =
u.s. tof?;?oduct (sales launched in 1983) EA?H%E?IL)EH:I' ° 1983
Enters the beverage market.

NDZAT—=RRVIDFH (RNDRT—AT AU4) ZERIIL. DR BHEZRIE @
House Foods & Yamauchi, Inc. (currently House Foods America Corporation) is established and
starts tofu business.

HAL—5PF9E “Curry House” Z0X7 > E)URIZHIE o
“Curry House”, a restaurant specializing in curry opens in Los Angeles.

MR TUNIT TR 1985

Delica Chef Corporation is established.
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1988 * REHE118308h538318ICES

The last day of a fiscal year is changed from November 30 to March 31.

1993 ¢ N\DUXBGIKINEFLICCIFR

The name of the company is changed to House Foods Corporation.

1997 ¢ NORT—AF7AUAt AUT#)VZF TIHET
Construction of a new plant of House Foods America Corporation in California is completed.
o ERRERIFRE1SO-9002] 2T HES
All plants receive ISO 9002 certification.
o EBICHU—UANS VA =T (hEE)
Curry Restaurants open in Shanghai (Enters China).

2000 * £TH[ISO-14001]BUE
All plants receive ISO 14001 certification.

o BEAU—/N\DAVANT U ERTL (BEEL)
Taiwan Curry House Restaurant, Inc. is established (Enters Taiwan).
2003 © /\DAT—X ik— LT« 7 USA#ERIT
House Foods Holding USA Inc. is established.
= - YYD F(2004F 55
2004 ¢ J:’Eﬁ/ \'leQDDD'JI‘iDQLL . . Ukon No Chikara (galjes Iau:mhed in 2004)) 1
Shanghai House Foods Co., Ltd. is established. )
o EBNDZAU—I0TBERUVANS VHER NDAVANSVER (81 -HASt/\D ARG
PRTIT /P —ERRIL
Shanghai House Curry Coco Ichibanya Restaurant, Inc. (currently House Restaurant Management
(Shanghai) Co., Ltd.) and House Food Analytical Laboratory Inc. are established.

2006 * RHBR LEMASHZENE. NDRADT)VRAT—AKA A 2RI
House Foods acquires the business of Takeda Food Products, Ltd. and establishes subsidiary
House Wellness Foods Corporation.

o NDRAT—XF ANt Za—Iv—I—TIFBT
Construction of House Foods America’s new plant in New Jersey is completed.

2007 ° BBEAL—/\T A3 (FREEL)
Curry House Korea Corporation is established (Enters South Korea).

2011 * /\D ARG (E8)EEH RNV ARG (PE)REH) =1L
House Foods (Shanghai) Corporation (currently House Foods China Inc.) is established.
o NDAFVH T T — 4RI (T A EH)
House Osotspa Foods Co., Ltd. is established (Enters Thailand).
2012 © NI R T—ARNF LFERIL (NN F L)

House Foods Vietnam Co., Ltd. is established (Enters Vietnam).

o RASHIE IR E KER A ERR A ZFRtE

Horie Yamatoya Co., Ltd. and Dalian Horie Yamatoya Food Co., Ltd. become subsidiaries.

2013 * EI3R100/3F

The Company celebrated the 100th anniversary of its founding.

o AR T F—TR-b—FT VT EFRIME
Vox Trading Co., Ltd. becomes a subsidiary.

o Rtk ARINET. \DRABRI I— AR R TR

The Company is renamed House Foods Group Inc. after switching to a holding company structure.

e NDRUANZ VERE (LR #-/N\NDRVANS VEIR (L) #1581
House Restaurant Management (Beijing) Co., Ltd. and House Restaurant Management (Guangzhou) Co., Ltd. are established.

Ai01sIH dnoug) I FHOU—=\
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EE T XN Business Segments

T — Tk
TRV

oR

=
e = 20154388 F tE
§ EE ':'J;‘I [HEjJ D Iﬁ oo $¥ The fiscal year ended March 2015
Spice / Seasoning / Processed Food Business
122,12185mM
ERICHIT2EE AN TBRSLOEHEARS ¥122,121million
BIEIRFEEEZITOCLVETD, 55 _EM8REL Proportion of sales
WAL= IO Fa— UNUNIL— R/VA ZEG
[CRERINBBLVWEREFZEU C.REOREICEHUL
TWET,
The Group is engaged in the business of manufacturing and 5 2 i 8%
selling spices, seasonings, processed foods and food-
service products in the domestic market.
Through offering a wide range of products represented by
curry roux products, stew roux products, retort pouched
curry products and spice products, we contribute to
enhancing the experience of family meals.
=
= = 201563R8 ©T LS
1@§§DD $¥ The fiscal year ended March 2015
Health Food Business
36,64155mM
ERICBIFB[DTVDAIRICT000] TSV RZFUHE ¥36,641million
U R S R DEGERRFH £ U5 A L I (8ER) B e R Proporion of e
EZETOCVETIEEEC B VLS ZFRRMATCIBIL WL ELGR
#SAVTY U BHORZEBU T #PHRISLEY
ﬁ_hbtb\igo
The Group is engaged in the business of manufacturing, selling ‘I 5 8%
and direct marketing of health foods and beverages via brands :
such as Ukon no Chikara and C1000 in the domestic market.
With a vast product lineup possessing both effectiveness and
tastiness, we help to promote a healthy lifestyle through
providing everyday foods.
.
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House Foods Group Inc.

7 BREE

Growing Business

Planning and Formulation of
the Group’s Overall Strategy

A EES

International Business

BHCHIT2RBOEERFTSLOVAN ST VEEZTO
TWET,

BATE I ZEah U UL B DOMEZRHE T HN
] < BT I—THBATELROEFZSBIFLTCVEFT,
3DDIUPTADDEEZREALTCVET CREEXR-E
BR-TITVUVANSVERE-RE I T7EHE).

The Group is engaged in the business of manufacturing and
selling foods and operating restaurants overseas.

We believe that we should capitalize on the technology
developed in Japan to provide new value in foodstuffs. Therefore,
we offer the world of food that the Group has developed to
people throughout the world. We are operating four businesses

in three regions (Businesses in the United States, China
business, Restaurant Business in Asia, Businesses in Southeast

\ Asia).

20153/ T k&

The fiscal year ended March 2015

24,68935M

¥24,689million

(155 EMRLE Proportion of sales

‘ 10.7%

sjuewbeg ssauisng I 7\ AN R e

=
Z DB omBhEExE

Other Food Related Business

EXBLUBEE BEFDRIERT. RRODITEE. BM OB ARTREET
W EBEDRILET IV — TR F I —DBKICK . TIL—THEIREEICERUEA
TWET,

The Group is engaged in businesses such as transportation and warehousing, manufacturing
and selling of prepared foods, analysis of foods, and imports and sales of foodstuffs. By

enhancing each function and pursuing inter-Group synergies, we are making efforts to
reinforce the overall capability of the Group.

20153/ T L&

The fiscal year ended March 2015

47.,99785M

¥47,997million
[ ¥Rkt Proportion of sales

20.7%

Corporate Guide 2015 8 Il



m BE I XN Business Segments WW/W

—
—_

=l

I AVBRIEE (L

)

BF-FARKINIRRER

Spice / Seasoning / Processed Food Business

150,000

BREBmEF

(8575) (Millions of yen)

128590 129,247 {93875 125518

120,000

90,000

60,000

30,000

2011/3

2012/3  2013/3 2014/3

136,000 50,000

122,121

40,000
30,000
20,000

10,000

2015/3 2018/3 2011/3
8i%

Target

49,605
45,992

2012/3

Health Food Business

(E575) (Milions of yen)

42,766
39,532

_____

2013/3 2014/3 2015/3 2018/3

Target

§$°EE|UEE7]I]I§|%$¥ Spice / Seasoning / Processed Food Business

EHEl

AFwJ
Snacks

=X
Packaged noodles

FH—h

Dessert

g7 I—R
Care food

2015538 T k&

122,121 55m

Net sales of ¥122,121million
for the fiscal year ended March 2015

LS
Batt

Proportion of
sales

ox7
market
share

24.1«

FESE main products

R_UDEY
Wasabi

197 A F5E
Launched in 1974

Bl 9 Corporate Guide 2015

WIYFa—

Stew roux
69.7/%

FERE main products
VF1—=TR
Stew Mix

vx7
market
share

19665 F5E Launched in 1966

Iz
market
share

63.1«

FEHFE main products
N—FEVrAL—

Vermont Curry

UL AL —

Retort pouched curry

28.7%

FERE main products

HhU—EBHL—
Curry Ya Curry

x7
market
share

19994 F5E Launched in 1999

& J

HEE > T —IHRSRIT—5(2014.4-2015.3)

Source: Monthly SRI Data by INTAGE Inc.
(April 2014 — March 2015)




1

10521 11762

10,000

4,700

20,000

B EE ZTDhBmEESR
International Business Other Food Related Business
(87H) (Milions of yen) (85 H) (Milions of yen)
50,000 60,000 58,000
42,000 I
[ 47,997
40,000 — 47,827 99 : i
1 1 ]
30,000 : #0000 o
’ 24,689 27997 97315 28443 |
20,000 19,733 i
i
1
!
0 0 i
2011/3  2012/3 2013/3 2014/3 2015/3 2018/3 2011/3 2012/3 2013/3 2014/3 2015/3 201%/3
B
Target Target

20094 %55
Launched in 2009

XAV vFIU—-X
Mega Shaki series

C1000vU—X
C1000 series

19904EFEFT Launched in 1990

i

201538 T LH

36,64 1a5m

Net sales of ¥36,64 1million
for the fiscal year ended March 2015

sjuewbeg ssauisng I 7\ AN R e

DaAVDOHIIU—-X
Ukon No Chikara series

20044%75 Launched in 2004

wLE
BaktE

Proportion of
sales

WUV RUYJRFEHRE
Trends in the Ukon (Turmeric)
Beverages Market

(B5F) (milions of yen)

25,000

20,000 market share

15,000

10,000

5,000

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

0

HE () T —YSRIBRT —9 BEREETTS (EBRNDIVRUYY) EFAF~BF3H
Source: Monthly SRI Data by INTAGE Inc., Health Beverage Market (beverage with turmeric as
the main ingredient) for the twelve months ending March 31 each year

Corporate Guide 2015 10 I
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EE T XN Business Segments

;ﬁ 9‘{~ $ % International Business

20153/ 5t L=

24.,689s5m

Net sales of ¥24,689million
for the fiscal year ended March 2015

BANBRIE 1981 F(CHDBAMRELT KE-HY
TP MNICORT VIV AR EFZR LR IRE
TR7DOOEEME THERPOBERIC/NDARBGT
W—TORBETG—EREHBIT T BHIC. BEREH
EITO2CHIET,

EviECEADS T BIEER [BADDOREN =R
THIZIICEVDERBNVREDEKR/ND AN G D]
EEEER [BZBUC.RED=R(CRIID|ZHE
BRELTBEROREINS[MFRORED = (CRIL
DIEREXRERZEELET,

F . BEREY—TYMMIBVWT KFUBEKRICERF
NeEVWVIEZRHITIIEICKI. ZDREMEZS
FENDHEICHRIBIEIEIRIETIVEBELTLE
EE

Our first overseas base was a representative’s office
established in 1981 in Los Angeles, California, USA. Since
then, we have expanded into seven countries and regions to
bring House Foods Group products and services to
customers around the world.

Regardless of the country or region, we hold to our founding
philosophy of “Aspiring to have House food cooked happily
in every warm home in Japan,” and our corporate
philosophy of “Bringing greater joy to families through our
foods.” The development of our international business
means we now aim to expand from “Japanese families” to
“Bringing greater joy to families around the world through
our foods.”

In the growing international market, our business model is to
delight customers by offering even greater value, and
convert that offered value into profitability.

Corporate Guide 2015

W15E3FHRTTER

Composition of sales of each international business for the
fiscal year ended March 2015

RE7ZI7EE  w fth FNESEES
(2011£~) Exports, etc. (1981£F~)

Businesses in the
United States
(from 1981)

Businesses in |

Southeast Asia

(from 2011) 11.0
o B

7wLE

20 Y

%

PESZE (VAN VR)
(19975 ~)
China business (excluding

restaurant business)
(from 1997)

PITPUVANT VEE
(1997%~)

Restaurant Business in Asia
(from 1997)

EXESREE TLHER
U.S. tofu business sales
100

(B75%) (Milions of dollars)

80

60

40

20

2006/12 2007/12 2008/12 2009/12 2010/12 2011/12 2012/12 2013/12 2014/12 2015/12
Bi

Target

BESE (RS VR FTLEHER
China business sales (excluding restaurant business)

(85757T) (Milions of yuan)
300

250

200

150

100

50

0
2006/12 2007/12 2008/12 2009/12 2010/12 2011/12 2012/12 2013/12 2014/12 2015/12

Target
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ZNETEES

Businesses in the United States

2ARDANLITTOFU ZIZET S
Provide people throughout the United States
with “Tofu.”

En A sorse Foccs

Organic Tofu

Wok me up

hESR

China business

OHL—SA4 RZPEARRIC

QOBRFRZ— A DOFHERHE

(DMake curry and rice a more popular dish in
China.

@O0ffer new value to meet the needs for health
and disease prevention.

-4 T ST
B8E%HL—
Vermont Curry

S

D3aAVDA
Ukon No Chikara
series

MEHL—
Java Curry

A

PIPUVAMSVEE

Restaurant Business in Asia

EXREASECTCONO.TAV—UVANSYFI—V

Become the No.1 curry restaurant chain in
countries of operations.

RErIT7EE

Businesses in Southeast Asia
FEMBCORDENTERAIUEIRE
Offer the riches and pleasure of food in emerging
markets.

B Ao @
urinMr'x

C-Vitt Purin Mix Sherbic

F DM B GEREEEIEZE Other Food Related Business

NDZRY —ER (EX-BEXR)

House Logistics Service Corporation
(Transport and warehouse operations)

FUHYTT (CVSRVS'—)

2015538 T kH

47,997s5m

Net sales of ¥47,997million
for the fiscal year ended March 2015

A —ITR-N—F 1D
(BMDEA -IR55H)

Vox Trading Co., Ltd.
(Import and sales of foodstuffs)

Delica Chef Corporation (CVS vendor)

Corporate Guide 2015
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FEARRDOHASTH The Fifth Medium-term Business Plan

[RTRER] 7AVTAEREANDEEICAIFT
NDAR@IIV—T FHRRPHEEHNRI—k

Striving to Become a High Quality Company that Provides “Healthy Life Through Foods”
House Foods Group launches the Fifth Medium-term Business Plan

LTI —F TR AFABKIEIRPEEE AT —bWcUER Uz, SBRRPHE
BOBMEZ, CHRIASETVIREEERT,
SO3HFOERXRTHSTBEZRE I D(CHIc)) PEIFTEI2 D7) T 220205F(CHT

RRIBEA R TREUVC [[BTRRIIFVTAEANDEE] VST —IERITEUC. /N\DABRT
o —]1‘} X = FE2020FICET [BTREICVSHIBEERILL. I UT  REANDZEICE
Hiroshi Urakami DRI E T A UTAEZEEF REDSMIEEEIE T CEN TEDEEEVNVET [B
DIEee (Pl THEER] SV SHEE T RBE OSSN PHEEESAIELTVEEVEZ I THIET.

2020FDHE I RICANFIeRIIDIFE TH B[ FERRPHIFTE DEEE TDRA >
N AT 2ENMS COFREEIDII S & (FE MRTH CH A DBNBE]| DBEILK- INGHEEDRE T,

HRBHES EIRRETIVIBIESELRIEBIEOLHIEBONE I BEMRICESHN T HEIFTDOE(EH
BAFNBEHPHUWIEZ CIRECEZDEFHICHU T TV — T2 OHEZBEL T EIRADILEHIFICF v
LYIULFET,

BHNEEF ERITU7ICRELCVSAKRE-FE-FRE 7 V7 ZR0IC, INE THACRILAR 285 CRAREH
UL N\DZAB&RI IV —FHBATELROBVLSZHRICLIFDIE T AE—REED D EBSBERREZILKRT D
EHIC NN ZRELTEVIFET,

FENDZABBI I —TF TR BEEHET BN T [T —TBRIDBKI ZEEMREVCRICINE[HET
FIMBELZ ORI RSN T 23DDEEZ BAREHEIC KRG N BRRPHEECIE. INSZREDBEN
EBH7ZPRICLUC. —BHDH 2R ERZT IL— S TRIALE T,

NDRBGBT IV—THINNSBHHATRIIDEHETHI D DT KEDHBRIFEDHFHFICBMA TEDLD.BAH
RPHSTEZHEEL CERWVIE T,

In April 2015, the Group launched its Fifth Medium-term Business Plan. We will hereby explain the outline of the Fifth Medium-
term Business Plan.

In developing the Fifth Medium-term Business Plan, which will run for three years, the Group has set the theme “Striving to
Become a High Quality Company that Provides “Healthy Life Through Foods”” as our vision from now until 2020, during which
two medium-term business plans will run.

Going forward towards 2020, House Foods Group will enhance the added value of “Healthy Life Through Foods” and work
on innovative changes to a quality company. A quality company is a company that is capable of creating value internally. We
will create our unique competitive advantage and value in the area of “Healthy Life Through Foods” through our own efforts.

The Fifth Medium-term Business Plan running for the first three years towards the realization of our vision for 2020 focuses
on starting “new businesses” in the mature domestic market, and expansion of business and reinforcement of earnings base
of international business as a growing market. Although a new business may be different from the existing business in terms of
business model, we will endeavor to start up new businesses using an unconventional perspective, in areas where customers
are expected to change and new value can be offered, by bringing together knowledge throughout the Group.

As for the International Business, mainly in the three regions we are focusing on, i.e. in the United States, China and
Southeast Asia, we will fully leverage the expertise cultivated in Japan to globally spread the tastiness of food nurtured by
House Foods Group, thereby strengthening profitability, while expanding our business scale without losing momentum.

Furthermore, the Group philosophy implies that as a corporate citizen, in developing its business, the House Foods Group
should fuffill its responsibilities to customers, employees and their families, and society. In order to specifically reflect efforts to
fulfill such responsibilities, in the Fifth Medium-term Business Plan, the overarching policy is specified comprehensively, and
corporate activities are being carried out throughout the group with a consistent approach.

House Foods Group will promote the Fifth Medium-term Business Plan, with the aim of being a corporation that can
continuously contribute to society and live up to the expectations of shareholders.
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PERSTBEIOREL(UET (T

Trends in and Positioning of the Medium-term Business Plan

TIW—TER
Group

philosophy
3

o BEEEZ R L. N ERIE

Reform the business structure

to strengthen profitability. each business.

businesses declined.

SRS (13.388-15.359)
Fourth Medium-term Business Plan
(FY2012 - FY2014)

BEBORRICEIS TR

Improve systems for growth in

A7 2EEDRENT DY

Profitability in the two core

BIREED RYTFUFTOBEEE ERSDORR & A HIESE BSHEERILT 3 HEBE
Selection and concentration Growth in Japan and overseas and Strengthen capacity to create value on our own.
Rebuilding of a growth scenario the construction of a framework

CR=TT VT +4/R—2 3V CERARATBDOFT
BofiifEZRIbd 2 0%#Etd 2

Strengthen capacity to create value on our own in the
mature domestic market through marketing and innovation.

©BABERBOIAE—RT7 VS

Accelerate the speed of developing the International Business.

2020FNBEIETE-TOR—v3y
Vision / Proportion for 2020
20205 DB T2 Proportion for 2020

[BTRER] 7FUTABEANDEE
Striving to Become a High Quality Company that Provides

“Healthy Life Through Foods”
—[BTER] WS MHINHEEZREL. 74 UT A ERENDESE(CRUES—

Enhance the added value of “Healthy Life Through Foods” to work on
innovative changes to a quality company

Z’O/R—</3~ Proportion

CHARENM TS ADROADIEIRR (2020£(CROS10%=E159)

SUNLIITESTRV EARDBEMERICLDEEDEVF MR DR

OHNBEICLDMERMEDER

CHTREBRD B (FEROFHLWMIERHDIEZRD)

* Realization of one of the highest ROAs among Japanese companies
(@im to achieve an ROS of 10% by 2020).

*Realization robust income of growth that does not depend on
leverage by the effective use of capital .

* Realization of growth with the International Business.

* Cultivation of new businesses (create seeds for offering new value in

the future).

ATO ]1(()) (I,:El'»l J,%ti lOij.stekés ;atio KTLe't sales £ %9‘% Jovrlﬁore
ROS  10%M Lt = ] %L

10% or more ae%at?\é ﬁ:ome %g'yfjg?{%ore
ROA  10%MUE

| ere EEEME 0%

New businesses  Sales breakdown 10% or more

ROE  10%H&{R

Achieve 10%

»
>

HRBRDER T -ERRE

New Business Concept and Areas of Focus

HMBRODER TS - EREE

New Business Concept and Areas of Focus

—2020F 7 OR— a2 #iREsET EEEnitb10%—
Proportion in 2020 Sales composition ratio of new businesses:
10% or more

EA|HICEIF = X5 Concept of business creation

o ROS10%LL LR D IMBERIDFHFRBEDIIS EIFITESD

o RNEEBZRDZWVIEH T RTHRLTCHRETILEFER I DA+ —
LEEEKPHF -2t -HEETILOXER)

o 7 I—TFEEDMEZEEL. UL TTREMZEK

*Focus on starting a high value-added new business able to aim for an
ROS of 10% or more.

*Build a scheme to discover a growth model through trial and error
amid many uncertainties (KPI — Move into the black — Discover a
growth model).

*Pursue new possibilities by bringing together the expertise of the
Group companies.

*|f a business model strays away from the existing businesses, House
Foods Group Inc. will take on the incubation function.

E 4l Areas of Focus

¥KPIBIEPHIEZRIR T NKEDEFNBER TOERZEZIVVITTD
TeHBRESNBDIER
3% KP!: Specific metrics chosen to enable detailed monitoring of operational processes, in order to ensure
targets are met and strategies are successful

Corporate Guide 2015
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hHASTE The Fifth Medium-term Business Plan

SAXPHETE —EANGBE R G EGEIREIE —

The Fifth Medium-term Business Plan | Basic Concept & Consolidated Targets

SR RPHASTEIDZE X /5 Concept of the Fifth Medium-term Business Plan

EAD7EXR/BNI7ERERICINZ . EARATETHL
WEZIRE T ZEIRRAET IV GFifRER) 2115 L1573

SENRIFBREND T S URIIEE(TEIE. JI— T DI EEETZ D
o7V —FOHBZEBNERT 2T LT I IV—TDORERZEZES|
oNUa1—FT—VRISEESEHEERY, BN CHITERHE T 2EFE1I5 L1

[B3DDEEIZERL T HARICHIIZFEERRZEHS

O PEMRELTRICINE[B3DDEMR] (BEK-HEETDRE-HR) ICED
<EEFHERFEL.JIL—TEZOEREEEET

—P17 [ZIL—TFCSRIB THRLEE L)

HERECETEZE T HDERLDE(E
oJ)L—JPDCAKEE  eR&DHEE  eIXNEEN

ROAGEIC&Y, BIfETROELDF vy T &I

Start up a business model (new business) that offers new value in

the mature domestic market, in addition to the core domestic

businesses and the overseas core growth businesses.

eSupport the Group’s earnings base by further strengthening the brand value of the
existing domestic businesses.

®Propel the Group’s growth by applying the Group’s expertise overseas.
®Start up business in collaboration with value-chain-type businesses that will offer new value in Japan.

Enhance the significance of Group’s existence in society by
fulfilling the “three responsibilities.”

®Aim to realize the Group philosophy by conducting corporate activities based on
the “three responsibilities” (for customers, employees and their families and
society) we are obligated to fulfill as a corporate citizen.

—Please also see “Group CSR” on page 17.

Further strengthen the capacity to put functions and plans into practice.

oGroup’s PDCA function ~ ®R&D function ~ ®Cost competitiveness

Narrow the gap with the target ROE by improving the ROA.

F5ROHASTEIDEFERIEFYE Consolidated Targets of the Fifth Medium-term Business Plan

S5 RPEISTEIDBIR (20185£3A4)
Targets of the Fifth Medium-term Business Plan (FY2017)

HROSEFA iR (E5A -7 L)

=1+=2,7400 =z7%150E8 ROS5.5%

net sales of 274.0 bilion yen, operating income of 15.0 billion yen, and ROS of 5.5%.

(f&8[) (Billions of yen)

#ROS: Return on Sales (Operating income / Net sales) 2015435 =65 20184351 HiE 342015435 HAH (%)
FY2014 performance FY2017 target Comparison with FY2014(%)

NﬁJs:aI%es Ope%t%g I{r?gome N§Js:eil%es Ope%t%n: IiJr?gome Nﬁf&ﬁes Ope%ti%:;F Iijr?gome
55 Net sales 2,314 87 2,740 150 +426 (118.4) |  +63 (172.7)
BE- AN TRREES Spice / Seasoning / Processed Food Business 1,221 66 1,360 100 +139 (111.4) +34 (151.1)
fEERB % Health Food Business 366 6 380 20 +14(103.7) |  +14(333.3)
SBYYEE International Business 247 11 420 30 +173 (170.1) +19 (275.6)
Z DB RENHEFEEE Other Food Related Business 480 A8 580 8 | +100 (120.9) +16 ()
SA=£8E Adjustment — 12 — A8 — A20 (—)

%2016E3RMKN S TH D/ \DABET U~ T A OFRESBE LI AVMNIENE S [FFEE] L TRINI BROEEL THUET, ERD2015E3RMEENDEE LT XV MNISEREIF EBRORTICEZEDTY,
*In the fiscal year ending March 2016, the method for presenting income of the holding company, House Foods Group Inc., was changed from distribution among business segments to the presentation of
“adjustments.” In the above table, operating income by business segment in FY2014 performance is presented using the new method.

BARKER - F5ENESR Capital policy / Measures for shareholders

BREEICKR3E
* BEIREER LU TS5008MZER
HBITFEE T200EADEAETL. BA700BMHESEEEAD HRETS

o Bt
EPY: FHRE DR IETILORES (1| SR BONEHE - BEkt)
B MRAC—RP YT (KE - PE- 77 Y)

Guidelines concerning business investments
e Utilize 50 billion yen for business investment funds.
Set 70 billion yen as the upper limit of business investment by borrowing 20 billion yen if necessary.

*Focused areas
Japan: Building of a new business model (upstream areas, externalization
of eating foods andmeals, super-aging society)

Overseas: Acceleration of the growth speed (the United States, China, and ASEAN)

FETTIciR e Guidelines concerning profit distribution
) v=Vaka) * Dividend policy
o MEm30%Z R 4L UIc R EMNED S Stable dividends with a payout ratio of 30% as the benchmark
o BT EE * Purchase of treasury shares
BIEMTOTRES N E L. 212 K IS | s 8 - 2H Makelpurch'ase at an undervalued share price level in a mobile manner to
establish a fair value.
ROE ROE
o IRIR+2Pt (5% ZB1E79) *Up 2 points from the current level (aiming for 5%)
REIERBRDRIR Realization of the most appropriate shareholders’ structure
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BE-FAKINTIREESR

Spice / Seasoning / Processed Food Business

[BONEBLIIREDBHEZRNEIREEISHU KRR, KW L
B RUEE KVBECTr—NDRAUCHE T —EROREZBLT.
[BREREIR D581 | B KU THTREE DR (CEWHEDT.,
Faced with changes in the business environment surrounding the Group,
such as the externalization of meals (less cooking at home), we will work on
the “Strengthening of existing areas” and the “Development of new areas”
through the provision of products and services that focus on the values
“Healthier, better quality, more easily, and with a more appropriate amount.”
N

BOABMEN DL

Response to the externalization of
eating foods and meals

REABDZE(EN D3

Response to changes in home -
cooked meals

~ KUER KVLEB(BUVLL) LUEE LUEE ~

~ Healthier, better quality (more delicious), more easily, and with a more appropriate amount ~
I J
X [FhFRvRIE D RER

“Development of new areas”

-I7TSUNRIE
INEEFI3RIE

[EXfFrEiZ D3R L)

“Strengthening of existing areas”

BREBmER

Health Food Business

ARSIV RO—)LDBEICK DN NEE B ERICEIF oA GHIE
UHED,

We are working on the thorough enforcement of cost controls, in order to
raise our earning power and achieve growth.

s 2
JZMId>VMO—ILDFEIE

Full enforcement of cost controls

( F IR [ mp AN =YY ( J=a-5—y3v
0

Strengthen response Enhance cost Latiz 1) i |4
to each channel. competitiveness. ptimize communication strategy.

FE2EXDIMTE LR DA

Prepare for higher earnings and growth in two major businesses.

EI=VEE
Vitamin business

EY S VRMIRIHDIK

Expansion of areas for offering vitamins

PEREEZ N1 R

Functional spice business

REEITHEDRAIL-FrfERH ORI
Maximization of product value and
the creation of new value areas

(IN#ZE)

Home-cooked

(Profitable business)

FHHERIEC L DREDRLE
-Strengthen core brands.
-Enhance profitability

-Create demand by offering new value.

;gf&ﬁil:aua

BEDHRSHE
B =] 44 EBREIC LD
12 (REEE) (INz+RRBE) IRESERRDER
+Expand business in Home meal Restaurant -Pursue earnings and
!nf]': ;'fei gcll?n";ﬁ s replacements (Profitable + growth business) growt?hbderawi,ng
-Offer new added (Growth business) ggg%etﬁivergggssaggn
value. ability to offer value.

v

A=k S

International Business

SR/ TF—<VRAB L YILF eIz
Improve product performance. E9=> +a
Multivitami h
BEEMRTADIIG uititamin LS
Respond to function display.

UV DFRHBIRR NS E D E

Emphasize new value of Ukon. Improve the earnings structure.

k AN J

L, FRBENEERS J
Allocate resources to new businesses.

B3IV KE-FE-FE7ZI7)ICENT HHTIL—THBATELBOSVWLEZHROBESHICHBITTHIE T BEBADAL—

N7 FENEE I DEIBICEUREED,

We will speed up the pace of our business expansion and enhance our earning power by offering the delectable foods that the Group has developed
to overseas customers in the three focus regions (United States, China and Southeast Asia).

KEZEZ Businesses in the United States
REAHASHE COBEEILKICE T - EAR B

Build base for business expansion in the next medium-term business plan.

thEZEZ% China business
BARXHL—DRF—I7 v T EHB DG BFMEE TR

Elevate the level of Japanese-style curry, and offer distinctive new value.

FPITPRI—=TYN
NO.12 7 DEIGBDIEKR
Asian Markets:
Further expand the top share.

KRY—Ivh
EREOOOERDFRIES A
American market:

Acquire and expand new health-conscious customers.

[HOUSE TOFUlD 7' N3k I IHER S A
Strengthen the “HOUSE TOFU” brand Launch high value-added products.
B)=1 (SR RSN T & HREE]

i) KEOREELEI DI
[Water-packed tofu] [Processed tofu and soybean products

and new businesses]

Quality for peace of mind and good taste iz soybeans, a healthy food, easier to eat.

IS/ IINE T — 7 DR KE DFERZEPR- 5350 _LERO X

Apply theme for improving profitability as well as promote the health benefits of eating

soybeans, and implement measures to increase recognition

[PEARBA]ICAF-EHRZRR T7—ARIVRU—TD
Realize inflection points for making curry and rice a TiGiEgsE
more popular dish in China. Use first entry to build market.

* 1-Y-HE

R=UT4VTRE - 1-BREFIA

Marketing investment  Expansion of user-esponsive

MEERENRERE(TET D
R—T74VTRR

Marketing to promote the understanding of

l menu-edification model efficacy and the actual feeling of effectiveness
|
HL—=2
curry busiess BRI
REEA =] Functional drink business

Household-use Commercial-use

ERAFI DT, T4 0—TUFHA (14688 T+ 0O0—1{4H])
Enhancement of the sales system and the expansion of follow-up areas
(system to follow up 146 cities)

- J
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7' )L—2CSR Group CSR

ND ZFCSRTTET

House-style CSR Policy

2013F 11 A /\DARRBIFAIZE100FAFZEDR R EEIZZI T HEEBICTIV—TEBREREVCLELI,

TIW—TEZRBENDEHZEED DD, [BEKI[HEBEZOREKI HMRICHITB3DOEEAZRICL ARICBVT/NDRX
BRI I —TOEFEMEZERSO CIBIFDLIC. —EWEFRS>ICEEZEED Db DIgET 132 FCSRA & ZHIE L LE U,
In November 2013, House Foods Corporation celebrated its 100th anniversary and House Foods Group adopted a holding company
structure. Concurrently, the Group has established a Group philosophy.

The House Foods Group has established the new CSR policy as guidelines in order to promote consistent efforts to realize the Group
philosophy, while fulfilling its responsibilities to its customers, employees and their families, and society, and aiming to remain considered as
a corporation with value to society.

NOZABRTIL—TFCSRAS

House Foods Group CSR Policy

IIEBEFRRZEOT. BEBHRET PN IBESUICEBT 7.
3DDEREZRELET,

Through our core business, we will fulfill three responsibilities to make an ongoing contribution to
creating a wholesome society and to people’s health and well-being.

ORL-ZOTMHESZER-H—EREREURET.
BEREEDIC DEEDICEETENRESUICEMULET .

OWe will continue to provide safe, secure and high-value products and services to

With Our Customers contribute to making people’s lives healthy and rich both mentally and physically.

OBRAZEH#HUL . HEDERHWAE. SHUEZEELET,

= = e fe
HHEEZORIKE e AELTOREES BN L HEEZOREDEFTEENCLET,
t :E) ('"' OHouse Foods Group will create jobs and respect the fundamental human rights
With Employees and their and diversity of our employees. We will help our employees to grow as a person
Families and enrich the dally lives of our employees and their families.

OR2BEELERTHICLV.BSOMMER LICEH.
HEDHERICHFSULET,

OBEHIHZD—BEBEUVTUERIRSFEFBEKY.
EREH. MERZH - TITELET .

N - . L . .
fteEEbIC OBBICEELREEHETV . EHENGHROEHCERLET.
With Society OWe will enhance our own corporate value, engaging in sound management and

business activities, to contribute to development of society.

OAs a responsible company, we go above and beyond the requirements of
compliance, and act morally and ethically.

OWe will contribute to the conservation of a resource-rich earth through
environmentally friendly corporate activities.
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HEREME 7 GENERY Y —XORFE

Development of a Series that does not use Seven Specific Ingredients

BY7UILF-—CERIDANELLH
SNBEN T " RIEHAFTECAZ 31—
ZBVULKBRTVREERWEWLWDE
WS [BERME7 @B ERIYU—
AZEFEBLUFUIL. -V RAI—F VK
. BFROMEESDHEGEICKIBAR
CEHBEFC BRI ZRAEL. I 2 E
DITHLDEIIBEBPHIEERELEL
lco BHIBICERSA Y ZIL5 LT

The Group has launched a series which does
not use seven specific ingredients to enable
the many people suffering from food allergies
to enjoy the same dishes as their families. A
natural viscosity was realized by the
combination of cornstarch, rice powder and
vegetable fiber, while the mellow taste of milk
was created without using milk via the
development of a new ingredient. We added
an exclusive production line for these products
in our plant and carry out production under a

FEME7EENEAULGVEELES Ithoro.ugh control syste.rrl1 ’Fo prgvent any
inclusion of the seven specific ingredients.

BEHIOEE EEZTO>CVETD,

[(PELLSIT77|U—-X

~ERBESVWLESZEILE BT 77 —F (EENER) ~

“Yasashiku Raku-Care” Series ~Care food (food used in home nursing care) with a good price

and a good taste~

BRI RE>TVLKIBD . T 77— R BICES
@IFT 7 I7—RFMANBEESNDHETISE . Xt
(& R ETEBRIYNBR IS Borfe AR, A0 —
AENNERGH. EAFABNNERARBE BEIC
FWUTAISH DEEBHFNERAICHEHDEEZHUA
TOERLIEH . REGFBHBEA A BVULLEARPT VT
PI—RESFERMETRHELTVLET., NER. D
OU—RAER. LAIF<KAEBRZBILS A V7V Uk
PELSIT7IV—-RE A VSAVVavTDIF
N —EDORSVI AN PEEREFRE. #4,400/E8 T
CERFEVWEEVWTHBUET,

NER
Nursing care food

MNERETRNYH BN IS
IeAIC ERUcBGZ TSR E U,

A lineup of products for people with
difficulty in eating food due to aging

AOVU—-RAER
Calorie adjustment food

AOU—R/ENUNERTSICEEL
BZZT3AEU,

A lineup of products for people requiring
adjustment in calorie intake

As the trend of population aging continues, care food,
especially care food for home use, is a growth market with
prospects of expansion. The Group provides care food that,
on top of being nutritious, has a good taste, can be eaten
easily, and is affordable. This enables people who require
special treatment for meals—people with difficulty in eating
food due to aging, people requiring adjustment in calorie
intake or protein intake, etc.—to enjoy their meals every day.
“Yasashiku Raku-Care” series, with a wide product lineup of
nursing care food, calorie adjustment food and protein
adjustment food, is sold at approximately 4,400 stores
including online stores, some drugstores and mass retailers.

EAIFRER
Protein adjustment food

eV E<AREDPUNERFICEERU
BRZZT3AEU,

A lineup of products for people requiring
adjustment in protein intake

Corporate Guide 2015
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7' )L—2CSR Group CSR

| HEEZORIEEEBIC Tosatverwi our smployses and hlrlamiles

MEBEDOHZREFERZE D T SRBEAMZEN

Nurture Diverse Human Resources through Resolving Social Issues in Emerging Countries

FEEORMIZI1 =T MIR B TXTEBHAREL. &
KO DOAFIPUY—RAZERTHILTHRRTES RN
HUFT NDARERT )V—FTld, —EHBFEEICHE, RHith
DB NPO, (EEZELEEL, St 7))V — T T 4058 B &R
AFNZEDN U CRBOLSREZFER T DA ZRIBLEL
J2. CORBRZBUC. [ERNGRHFZH 5. BoS2HE. FH
ZBEAD PR AM] ZBER IS EZBNELTVET,

XHEEF v I ELT 2014FEENSNPOTEATOR T — )L X EEHL TEio

SORJBARDR A YRR T DEERH I vHILY DERIC
BT 2N\VI Y UNDRETY  BENBABRNY I ILTU
NICEIURI TP NEWSRERN G, RES N/ \DAR
B V=T FHPRIFAFDERIFNEE RN TER
WD EER RGP EEDOHEMERH L R TERERL
CWEEFRUIZII7N\RIR[T 7KLy T | DBIFEIC
I RBEREL CRNIREICEI T 5N TERL,

NI BERERIREDREREE

House Foods “Food, Agriculture and Environment” Workshops

KECEZTDFEDES.BOEATHDE  The hands-on workshop began from a vision
#EBUTIBYOAYT | E[ERBIERTS to share with children, who have the whole
future ahead of them, the importance of food
and preserving the natural environment
HOBWVWFTF>TIELLIEDBNLNSIa8HTE through agriculture, the origin of food, thereby
RESTIDHE T T, FEEBLTA~5M. G creating new bearers of a sustainable society.
CRIEICEL T SIVERE BSOFET In the workshop, the same family participates
four to five times during the year to harvest
crops they planted themselves. Since the

CEDRYE |ZHICEX Frm TRt R <

X EZINFEL TV e E<RBICZ>TL

It is possible to resolve the social issues faced by local communities
in emerging countries through the effective utilization of the skills and
resources of corporations. Accordingly, the House Foods Group has
embarked on a project to tackle the social issues faced by emerging
countries by capitalizing on the knowledge, experience and skills
developed by the Group. Specifically, employees are dispatched to
emerging countries for a certain period of time, where they cooperate
with local governments, NPOs and corporations to work on the
issues. Using the experience gained therefrom, we aim to nurture a
pool of human resources based on this slogan: “Equipped with a
global perspective, be the painter of your own dreams, bringing those
around you into the picture, as one who will always persevere.”

% As one of our emerging countries-related initiatives, we have been implementing
the project in cooperation with the NPO Corporation CROSS FIELDS since 2014.

The latest example is the vitalization of the village of Bantarsari,
located in the southeast of Jakarta, the capital of Indonesia.
Agriculture thrives in the village of Bantarsari, which has a specialty
produce called Crystal Guava. Mr. Watanabe, an employee of the
Central Research & Development Institute of the Group, was
dispatched to the village. There, by working closely with the locals
and the R&D Institute back in Japan, he explored the potential of
Crystal Guava as an ingredient for the Group’s products. As a result,
he successfully developed Guava Tea and Guava Dressing, two
products that make use of the leaves that the farmers had previously
discarded. By creating new specialty products for the area, we
successfully contributed to the vitalization of the farming village.

F9 . 2009F DIMUMBFIIEN'S. TNFETIC  program began in 2009, 483 families have

48MADTRIEC TSIV LV TVET,
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d—MRU—k-H/\NF >R Corporate Governance

NOZABBI I - F #RERBOFHEEEARLGER
REZEETDIAE—RBREICIUBOIEICEK . RE
DBEMMEEDREZF D REMBEORA{EZBRKLTSY
FT, T HEITIRERIBICEIECHINT s, B
DHMEERMDB EBRUHBASEDRITICEH. O
VTS ATVADRHEERDEHICO—RU—KATNF
AAHZBELTHBIED,

NDRABRIIV— D—RU—b - HNFVXFH  House Foods Group Corporate Governance System

#EHE Shareholders’ Meeting

House Foods Group Inc. aims to enhance the adequacy and
effectiveness of management and optimize its corporate value by
engaging in “speedy management,” which purports to revitalize the
management of organization and enable prompt decision-making.
Moreover, in order to properly respond to the dramatic changes
taking place in the management environment, House Foods has
been striving to improve its transparency and its role in society, as
well as achieving accountability, while developing a corporate
governance system to ensure thorough compliance.

201557898187 As of July 9, 2015

JE(T Election JE(T Election FE{T Election . Eaam
Management / Oversight
IR 972 (3 SHANEUR®R 1) EBERR 5% (5 5HNETR3R) LDEEBA
Board of Directors: 9 directors Board of Auditors: 5 auditors Accgﬁnfr? Auditor
(1 director is outside director) — (3 auditors are outside auditors) 9
mn.
Audit
E5E Audit
X ZREXH% Representative Directors
TIW—FHRRERE 4=
House Foods Group Management Committee BT

I — TR ER

Group Technology Management Committee

EREFT: BER

Business Divisions : Division Heads

Z'JL—TF&%t Group Companies

XX

Delegation of Authority Execution of operations

ESE - #i4E Audit / Overall control

PIBRigEH
ESEEER mERIEFRIEER CSREB 7 — T RERIIRE 7 —TCSREER Internal Control
Auditing Quality Assurance CSR Group Quality Group CSR
Division Management Division Division Assurance Committee Committee

RE_FORBRE. JITRUEE(CRIFESIERBON T

Status of Executive Management Organizations Relating to Decision-Making, Execution and Supervision in Management

FEEEBRIC DWW T Organizational structure
ENiRR1Z BER ECETREAR Directors Auditors
Np— e ir A R BRELT Chair of the Board of ' Establishment of
R aDER #"HE BEBEERDREDNDE R 03 Directors President Board of Auditors Yes
VR DAL 9% EBERDOAH 5% Number of Directors 9 Number of Auditors 5
A EEE DALY 1% HHEEEDAY 3% Number of Outside Directors 1 Number of Outside Auditors 3
e w e (of whom, Independent (of whom, Independent
(R IRIIREDAE) (1%) (R IRIIREDAE) (38) Director) (1) Corporate Auditors ) (€)
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J—iRL—k-H/\F >R Corporate Governance

FEIT. EE-BEEFOREEICOWVT

NOZABRI I —TAtFEERGIERARLELT,
B alGa8R BRERRICKY B OBBNITOE
REBEDRIUHEEZT>THIET,

IR A (F B R IOB TSN BT IL—TDEE
BEBRITZRETDEEDICMDODEMES LT IL—
TRUDEBHITZER BBLTBUET . BUERI(C[EHt
NEER 1 BOZSENTHY EUFR DEBRTICH I 55
REEPRFHRRCHOVTERNRERNMOERESRZT
SIENM BEEBEFITOREREICSH T HE|ZE>T
HBIET,

EERSBOB ANEERID) CI > TRMINDE
BERBZRELCH. BEERIE HRENHEURREXR
BHZIT3EN BEICHUCRFTEEAPERFE LRSS
B R ORBPITOEEZT>CHEIET,

NBWEBRFICOTELCF HEBEDEEEHN T
W—TEEZESH STENGEREEZRBLTCHIERT,

WEREI AT AICDEHELTCIF BEEBH T IL— T
=2 . WESHRH DBERPLAERFH S AT ADBRIRRZD
FHI R EZRELTHIE T,

ABBEEICOTILCF AREEETEAAN-—TYYVER
HERE.  TRERINE VEEEBRSUICABRHIEEICD
WCEBEZRNZHmELCHIET,
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Execution of operations, auditing, supervision,
and other functions

As a company with a Board of Auditors, the House Foods Group
monitors, supervises, and audits the execution of duties by the
Directors via the Board of Directors, Auditors, and Board of
Auditors.

The Board of Directors, consisting of nine Directors, makes
decisions on the execution of important operations of the Group,
and monitors and supervises the execution of operations by other
Directors and Group companies. Directors include one Outside
Director, who monitors and supervises the execution of operations
by Directors, and offers opinions at the Board of Directors
meetings from an objective standpoint. The Outside Director’s role
also includes participating in decision-making on the execution of
important operations.

We have a Board of Auditors consisting of five Auditors (of
whom three are Outside Auditors). Auditors attend the Board of
Directors meetings and offer opinions. They also audit the
execution of operations by the Directors, collaborating with the
Accounting Auditor and corporate attorneys as necessary.

As for internal audit system, Auditing Division reporting directly
to the President conduct audits of operations, including those of
group companies, according to the audit plan.

As for internal control system, Auditing Division evaluates the
status of development of internal controls and operation of internal
control systems, including those of group companies.

External audits are performed by Deloitte Touche Tohmatsu
LLC. We have an audit agreement with this firm to perform audits
under the Companies Act and those under the Financial
Instruments and Exchange Act, and to audit our internal controls.

Our Group Quality Assurance Committee, and Group CSR
Committee also meet regularly, carrying out control functions in
their respective fields.

@®Collaboration between Auditors, the Accounting Auditor,
and the Internal Auditing Division

The Standing Auditors are committed to collaborating with the
Accounting Auditor as they meet regularly with the Accounting
Auditor to discuss its audit plan and receive reports on the results
of audits of the financial statements. They also attend the year-end
audit surveys by the Accounting Auditor, and check the details of
audits as necessary.

Also, we have established the Auditing Division reporting
directly to the president. This division audits the operations of our
business divisions, as well as each of the House Foods Group
companies. The Standing Auditors attend audit-report meetings
of the Auditing Division to confirm the status of audits and discuss
concerns and issues. They also review the audit reports of audited
sites as appropriate, working to collaborate with the Auditing
Division.
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Basic Policy on Internal Audit System

House Foods Group believes that an internal control system over
the execution of operations is a mechanism for strengthening its
corporate governance system, embodying its corporate
philosophy and achieving its management goals. We are
committed to improving our corporate value and achieving
sustainable development through the building of the internal
control system and its accurate and effective operation.

Systems for execution of operations and internal

control

1)System for the maintenance and management of
information in respect of the Directors’ execution of duties
House Foods Group Information Management Regulations and
related rules have been developed and are operating for the
purpose of adequate information management.

Decisions to make timely disclosures of significant facts
including those concerning subsidiaries are made by General
Affairs Division under the command of the Director in charge of
General Affairs Division concurrently serving as the Information
Management Coordinator. Specifically, for each matter decided
at a Board of Directors meeting or the Management Committee
and each piece of the internal information derived from the
meeting, a system has been developed in which General Affairs
Division and other concerned divisions, in accordance with the
internal disclosure rules, determine its significance and make a
decision as to whether timely disclosure should be made.

In the meantime, all employees shall be thoroughly
instructed, on an ongoing basis by methods including primarily
e-learning, about how to manage sensitive information such as
trade secrets and personal information.

Corporate transparency shall be enhanced through active IR
activities and timely disclosure of corporate information geared
toward shareholders and investors.

2)Systems for managing risks of loss including the relevant
internal regulations
Risks of various nature have been identified and communicated
across the Group for effective countermeasures under the
system for managing risks as developed based on the House
Foods Group Risk Management Regulations. If any risk should
materialize, it is addressed promptly and adequately by the close
coordination among concerned divisions within the Group.
Furthermore, in order to strengthen risk management, the Group
CSR Committee has been established with the President of
House Foods Group as the Head, which will regularly analyze
and evaluate potential risks in a cross-sectoral manner, develop
counter measures to such risks, and through operating a risk
management system that monitors and reviews the effectiveness
of such counter measures, aim for continuous improvement.

As a food manufacturer dedicated to delivering safe
products that provide peace of mind, we are committed to
constant reinforcement of our quality assurance system through
reviewing standards and policies for quality assurance from
time to time, along with organizing Group Quality Assurance
Meetings with independent experts to share information and
discuss agendas on food quality.
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3)System for ensuring efficient execution of Directors’

duties

Under the holding company structure, the House Foods Group
strives to speed up decision-making at Group companies
through delegation of authority and to invigorate the
organization’s operations. The Company’s Directors serve
concurrently as President of major Group companies.
Furthermore, a Director’s term of office is set at 1 year in order
to clarify authority and responsibility as well as to enable the
Company to respond swiftly to changes in the management
environment.

In addition, systems that ensure efficient and adequate
execution of operations have been developed, including the
development of the relevant internal regulations and rules, and
of a system enabling the review of business decisions made by
Directors as needed.

Meanwhile, we have developed a system to reflect voices of
outside parties into the Group’s operation through the
Customer Service Division and enquiry point of our website.

4)System for ensuring that employees execute their duties

in compliance with laws and regulations as well as the
Articles of Incorporation

Under the compliance system, the Auditing Division under the
direct command of the President has been established, and is
systematically conducting internal audits over the compliance
with internal regulations and the adequacy of business
execution at the branches as well as divisions within the
Company. Results of audits are reported to the President and
concerned Directors, and audited divisions, if found to have
room for improvement, shall be requested to come up with
remedial actions plans whose progress shall be checked
against their stipulated timeline for implementation, as part of
the Group’s effort to enhance its internal control.

Development of the internal control system in respect of
financial reporting is the responsibility of Auditing Division which
develops framework for internal control of the Company’s
branches as well as the Company’s divisions and evaluates the
operation of the internal control system, ensuring a framework
capable of providing financial reports with superior credibility.

Furthermore, the House Foods Group CSR Code of Conduct
and the Conduct Guidelines have been developed to provide for
more day-to-day codes of conduct for Group employees, while
the Group CSR Committee chaired by the President of the
House Foods Group has been set up with the purpose to
establish, familiarize and firm up the compliance system. In
addition, the House Foods Group Consulting and Reporting
System (Compliance Help Line) Operation Rules have been
developed to stipulate items such as the establishment of a
helpline (including an external contact point) for reports and
consultations in order to monitor compliance violations and
other misconduct.

5)System to ensure adequacy of operations within the

Group

1.System for reporting to the Company on matters concerning
execution of duties of Directors, etc. of subsidiaries

The Company’s Directors serve concurrently as President of
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major Group companies, and report the business results of the
major Group companies at the Board of Directors meeting held
monthly. Furthermore, as for the other Group companies,
Directors in charge of subsidiaries and associates report on the
business results quarterly at the Board of Directors meeting.
2.Systems for managing risks of loss of subsidiaries
including the relevant internal regulations
In addition to the operation of risk management system based
on House Foods Group Risk Management Regulations, the
CSR Committee has been established within the Group, which
will regularly analyze and evaluate potential risks in a cross-
sectoral manner, develop counter measures to such risks, and
through operating a risk management system that monitors and
reviews the effectiveness of such counter measures, aim for
continuous improvement. Moreover, the major Group
companies attend Group Quality Assurance Meetings and are
working on the further reinforcement of our quality assurance
system.
3.System for ensuring efficient execution of duties of
Directors, etc. of subsidiaries
A system is in place for promoting, by offering relevant
assistance if necessary, the adequacy of management at the
Group companies in accordance with Subsidiaries and
Associates Management Regulations, while other concerned
divisions also offer support as needed to help the Group
companies run their businesses in an efficient way.
4.System for ensuring that directors and employees of
subsidiaries execute their duties in compliance with laws
and regulations as well as the Articles of Incorporation
The Auditing Division is systematically conducting internal audits
at the Group companies.

Development of the internal control system in respect of
financial reporting is the responsibility of Auditing Division which
develops framework for internal control of the Group companies
and evaluates the operation of the internal control system,
ensuring a framework capable of providing financial reports with
greater credibility.

Furthermore, based on the House Foods Group CSR Code
of Conduct, each Group subsidiary has formulated their
Conduct Guidelines and established a CSR Committee.

6)Matters concerning the establishment of the Administrative

Office for the Board of Auditors and the independency of
its staff as well as ensuring the effectiveness instructions
given to such staff

The Administrative Office for the Board of Auditors is positioned
within the General Affairs Division, and is staffed by one
dedicated employee and a small number of concurrently
assigned employees. Under the direct supervision of Auditors,
its function is to aid in the work and gather information
regarding work conducted by the Board of Auditors.

Standing Auditors conduct evaluation of the dedicated
employee independently and report the evaluation to the head
of General Affairs Division. The head of General Affairs Division
then evaluates the dedicated employee, respecting the
evaluation by the Auditors, thereby ensuring that instructions
given by Auditors to such staff will be carried out effectively.
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7) System to ensure that Auditors are fully informed

1.System that allows Directors and employees of the
Company to report to Auditors

Auditors review and verify all documents involving significant

decisions such as applications for government permits, and

attend important meetings such as meetings of the Board of

Directors, the Management Committee.

Auditors also hear from the responsible Directors and
Division Heads for the matters that need to be confirmed in
connection with audits, and attend the audit results briefing
organized by Auditing Division for exchange of opinions.

Meanwhile, Auditors regularly hold meetings with Accounting
Auditor to receive explanations and reports about the schedule
and method of accounting audits as well as their results, to
facilitate efficient closing audits over the financial statements,
the supplementary schedules and others.
2.System of reporting to Auditors by the directors, the

auditors and the employees of subsidiaries or a person

who was informed by such persons
Two Standing Auditors serve concurrently as Non-standing
Auditors of major Group companies, and attend the Board of
Directors meeting and other important meetings of the major
Group companies. Furthermore, the Standing Auditors regularly
audit the Group companies, and hear from President, Directors,
etc. of the Group companies from time to time.

8) System for ensuring that persons who report to Auditors
will not suffer from any disadvantageous treatment due
to their reporting
House Foods Group Consulting and Reporting System
(Compliance Help Line) Operation Rules stipulates that
whistleblowers will not suffer from any disadvantageous
treatment. In line with this policy, persons who report to
Auditors will not suffer from any disadvantageous treatment due
to their reporting.

9)Matters concerning policies of procedures of advance
payment or reimbursement of expenses incurred in
connection with the Auditors’ execution of duties as well as
settlement of expenses or liabilities incurred in connection
with the Auditors’ execution of duties
The Company allocates a budget for expenses incurred in
connection with the Auditors’ execution of usual duties in
accordance with the audit plan. When the Auditors request for
advance payment, etc. for execution of their duties, the
payment is made swiftly, except when the requested payment is
not considered necessary for the Auditors to execute their
duties.

10)System for ensuring that audits by Auditors are

effectively executed
As stated in 6) — 9) above
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Our Basic Stance

Recognizing that the practice of compliance is one of the most
important issues for the practice of CSR management, the House
Foods Group responds to the expectations and demands of
society by acting in accordance with compliance in every aspect of
its business activities.

Enhancement of compliance system based on group
management

The House Foods Group addresses and implements compliance not
merely in the narrow sense of adherence to laws and regulations but
in a much wider sense that encompasses internal rules, social ethics
and morals, as well as the social demands underlying these rules
and morals.

In order to ensure future development that will foster the trust of
society, we have established the House Foods Group CSR Basic
Policy along with the House Foods Group CSR Code of Conduct,
which outline the code of conduct for the Group; in addition, we
have established a compliance system that ensures the
appropriateness of operations for each Group company and have
been engaged in specific initiatives accordingly.

Promotion Structure and Specific Initiatives

The CSR Committees are established as decision-making bodies
with regard to compliance, to develop and carry out deliberations on
important matters. In addition, in domestic business companies,
CSR Promoters are appointed in each division and led by the
Division in charge of CSR to pursue full compliance. In international
business companies, CSR promotional activities are carried out by
the Division in charge of CSR.

ESlaEES
Domestic Businesses
( )
EE Lo
- Business Companies
BHNER
International Business CSREES
CSR Committee
BERM
Business Companies
755 (CSRER)
Administrative Office CS R}Eégﬁg CSR?E%EB%
(CSR Division) Division in charge of CSR Division in charge of CSR
| CSRiEiEE
~) |/7°5’f > CSR Promoter
Helpline
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1S4 F5EER Consolidated Financial Statements

BIEEEXERE Consolidated Balance Sheets &5 Wilons of yer
T P T E N S TR
HEDER ASSETS
SRENEE Current assets ¥99,644 ¥110,165 ¥107,135 ¥117,551 ¥123,134
RERUTEE  Cash and deposits 19,066 23,475 19,371 26,649 26,906
SHFERRUTEHSE  Notes and accounts receivable—trade 37,967 38,585 37.866 40,846 40,695
BifiEE%  Securities 28,905 33,717 35,445 29,631 34,577
BRNEURE  Merchandise and finished goods 5,635 6,229 6,223 9,382 9,708
fE#&  Work in process 950 875 1,012 1,200 1,535
BEMEROESR  Raw materials and supplies 2,692 2,737 2,817 3,162 3,590
IRIERISEE  Deferred tax assets 2,889 2,946 2,277 2,757 2,070
Z DAt Other 1,544 1,605 2,130 3,929 4,132
BEE 4% Alowance for doubtful accounts (4) (4) (7) (4) (79)
BEIFEEE Non-current assets 129,166 129,927 143,645 155,817 163,016
EREEEE Property, plant and equipment 53,860 53,553 56,112 62,534 66,616
BYIR OREEY) (%@28)  Buildings and structures, net 17,560 16,886 18,038 19,571 24,176
BAREB L OERE (f1g8) Machinery, equipment and vehicles, net 6,732 6,987 7.769 9,195 10,801
tih Land 24,102 24,072 24,152 26,001 25,842
| —RE&FE (fi%8) Lease assets, net 4,623 4,545 4,338 4,128 3,775
EEHRENE Construction in progress 122 254 883 2,449 556
ZOfih (f88)  Other, net 721 810 932 1,190 1,465
HECEFEEE Intangible assets 4,562 2,467 1,787 3,482 3,478
DNA  Goodwill 2,067 703 268 619 476
VI RDIF Software 2,276 1,501 889 971 1,960
VI MO T P{REIE  Software in progress 8 58 161 1,044 75
Z0fi Other 211 205 467 848 967
REFDMDBE Investments and other assets 70,745 73,908 85,746 89,802 92,922
REE(MEEZ:  Investment securities 60,225 65,327 75,689 81,451 80,240
RHIE{tE Long-term loans receivable 259 247 239 334 369
IEIERISBE  Deferred tax assets 358 170 213 428 636
EHITES  Long-term time deposits 3,118 3,124 6,000 2,500 2,000
BIIAEREFR Prepaid pension cost 4,535 2,740 1,193 — —
SBBHSTICRDEE  Net defined benefit asset — — — 2,657 7.103
IEEESELEMESS  Claims provable in bankruptcy, claims provable in rehabilitation and other — — = 448 512
ZODftt  Other 2,494 2,546 2,682 2,670 2,764
E5f3|124%  Alowance for doubtful accounts (245) (247) (270) (687) (702)
BESET Total assets 228,810 240,092 250,780 273,368 286,149
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(BAM) (Milions of yen)

&340 3 A31 BIRGEAs of Marcn o "o | o0 | 2013 | 2014 | 2015

BfEDE LIABILITIES

TEIE{E Current liabilities ¥37,755 ¥41,108 ¥39,515 ¥49,230 ¥46,303
TINFREROE#HE  Notes and accounts payable—trade 17,828 19,602 18,613 18,005 17,592
BB FECERIEFE  Electronically recorded obligations-operating — = 1,162 1,258 1,447
4GHAfB A% Short-term loans payable 577 590 570 7,284 6,770
I —2{&F Lease obligations 362 394 400 545 483
*kihF  Accounts payable—other 12,147 13,247 12,453 12,878 12,432
FHIEAFZE  Income taxes payable 2,285 3,189 1,872 2,640 1,557
1BEE55|4%  Provision for directors' bonuses 80 73 67 93 65
ZDfth  Other 4,476 4,013 4,378 6,528 5,957
BEIFE&E Non-current liabilities 9,757 9,742 11,938 14,041 18,390
EHIfEAS Long-term loans payable — — — 978 810
IJ—2{&F Lease obligations 4,262 4,151 3,938 3,795 3,393
RHIKIAE Long-term accounts payable—other 652 655 834 682 661
IR EE Deferred tax liabilities 2,432 2,663 5,194 6.680 11,383
BEEA(I5124%  Provision for retirement benefits 1,716 1,557 1,203 — —
IREMAHICRDEME  Net defined benefit liability — — — 871 960
BEREEFR  Asset retirement obligations 281 284 278 282 285
ZDfth Other 416 432 490 753 898
B{ESEt Total liabilities 47,512 50,850 51,452 63,272 64,693
)
FIEEDSE NET ASSETS %%
#EBZZA Shareholders’ equity 179,841 185,205 188,963 194,579 191,150 §E-
&A% Capital stock 9,948 9,948 9,948 9,948 9,948 9
EAFIRE Capital surplus 23,868 23,868 23,868 23,868 23,868 g
FHEIRE Retained earnings 146,026 151,392 155,148 160,767 157,338 %
BEC#I Treasury shares (2) (4) (1) (4) (5) éﬂ
ZFOMDEIEFIIRRETEE Other accumulated comprehensive income 1,080 3,580 9,768 14,222 28,777 é
FDhE eI = S Valuation difference on available-for-sale securities 2,836 5,531 10,840 11,665 20,402 §
1BIE~Nw V1B Deferred gains or losses on hedges — — — (5) 47 §
@
BEmEREEIE  Foreign currency translation adjustment (1,756) (1,950) (1,072) 1,053 2,878
BBHA(TICRDTAEERETEE  Remeasurements of defined benefit plans — — — 1,509 5,450
WIREERFS  Minority interests 377 456 596 1,296 1,530
FIBESST Total net assets 181,298 189,242 199,328 210,097 221,456
EBEMHBEESET Total liabilities and net assets 228,810 240,092 250,780 273,368 286,149
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1S4 F5EER Consolidated Financial Statements

ESER N O RETEZ Consolidated Statements of Income and Comprehensive Income (&5 (Milions of yen)
SFED3H31BI8T UREE  Years Ended March 31
5t.t® Netsales ¥216,713 ¥214,317 ¥209,784 ¥232,610 ¥231,448
55 LRl Cost of sales 116,324 115,974 114,468 135,080 137,557
55 H#8FIEE  Gross profit 100,388 98,342 95,315 97,530 93,891
RSSENU—ZETEE  Selling, general and administrative expenses 88,319 84,289 83,874 87,942 85,204
NESEGE  Advertising expenses 11,369 11,055 11,242 11,411 10,326
BExXBNOFEEE Transportation and warehousing expenses 6,149 6,172 5,975 6,744 6,812
BRFEFHR]  Sales commission 4,531 4,280 4,064 3,314 2,441
BRFE(EEE  Promotion expenses 30,021 29,523 29,838 31,868 30,871
WBRIFEYNOES  Salaries, allowances and bonuses 12,453 12,534 12,703 13,424 13,822
HEESS|URAZE Provision for directors' bonuses 90 78 72 128 72
JEMi{EEIZE Depreciation 1,273 1,142 1,024 846 1,046
DNABHIZE  Amortization of goodwil 4,121 1,361 706 170 167
EE#  Rent expenses 1,366 1,374 1,483 1,611 1,547
SHERTIZTEE  Experiment and research expenses 3,733 3,805 3,810 3,482 3,582
Z DAty Other 13,213 12,966 12,957 14,945 14,519
EEFZE Operating income 12,069 14,053 11,441 9,589 8,686
ERESUNEE  Non-operating income 1,493 1,596 2,096 2,287 2,937
SHEF]E  Interest income 402 441 486 549 530
SHECYE  Dividend income 494 518 559 599 603
BEICKBIREFG  Share of profit of entities accounted for using equity method 350 399 415 458 628
BE=ELE  Foreign exchange gains — — 360 305 820
Z DAt Other 247 238 277 376 356
BEHNEBA Non-operating expenses 531 147 92 913 667
SHALFIR  Interest expenses 35 40 44 221 129
STILFEA Commission fee — — — 141 —
i EE  Compensation expenses = = — 287 —
BE7ER  Foreign exchange losses 400 42 — — —
ZDfth  Other 97 65 48 265 538
BEF%E  Ordinary income 13,031 15,502 13,445 10,962 10,957
$5RIFlEE  Extraordinary income 191 304 49 3,240 1,543
BIEEETCAE  Gain on sales of non-current assets 30 295 25 3,110 195
REAMEIAESTAZ  Gain on sales of investment securities 7 1 10 108 1,311
HES5ENIZE  Gain on sales of invested money — — _ _ 18
BZEFEE  Gain on change in equity 51 — — — 3
EFSREHERE 24ERAZE Reversal of provision for loss on guarantees 92 — — _ —
ZEEE Compensation income = = — — 13
Z Dt Other 11 8 13 22 2
$9BIIRK  Extraordinary losses 3,641 2,920 256 778 607
BIEEETTAME  Loss on sales of non-current assets 48 21 11 124 121
BETEEERRAHE Loss on retirement of non-current assets 284 327 189 240 141
REAMIESHEE Loss on valuation of investment securities 1,541 26 — 1 4
2EMETHIMIE Loss on valuation of membership 11 31 29 24 1
JBIEHE  Impairment loss 982 445 — 129 323
(EFSIRELIBAS |ME#@ AEE Provision for loss on guarantees = — — 152 =
ERPEENS (TR D=8 Loss on step acquisitions — — — 69 —
BEREERASEEDERICHFER Loss onadustment for changes of accounting standard for asset refirement obligations 177 = = = —_
H2B(CKBIBK  Loss on disaster 516 186 — 33 —
EETIEEM  Cost of early retirement support — 1,534 — — —
Z Dt Other 82 350 27 7 18
THELREEFYEAMFIZE  Income before income taxes 9,581 12,886 13,238 13,424 11,893
EANREL, ERBRNUEER  Income taxes—current 4,730 5,582 4,741 4,705 3,999
BEATETEEL  Income taxes —deferred (305) (613) 258 (147) 876
EABIE ST Total income taxes 4,425 4,969 4,999 4,559 4,875
DERRER RN (S EHRTIBR  Minority interests in income (loss) (96) 1) (16) 74 47
WHAFEFIZEE  Netincome 5,252 7,928 8,254 8,792 6,971
DR EFZEN (SR TIBL Minority interests in income (loss) (96) (11 (16) 74 47
DR E IR IIRERTSHIF]ZEE  Income before minority interests 5,156 7,917 8,238 8,866 7,018
FOMOEIEFZE  Other comprehensive income (238) 2,489 6,276 3,095 14,771
FOMEMEESHESES Valuation difference on available-for-sale securities 268 2.684 5,310 844 8,725
IRIEN W JHB&  Deferred gains or losses on hedges — — — 13) 132
EBEmEEEME  Foreign currency translation adjustment (495) (180) 951 2,180 1,898
BRI ICRDFHEERE  Remeasurements of defined benefit plans, net of tax = = = = 3,947
BOEBRAITHT 948255 Share of other comprehensive income of entities accounted for using equity method (11) (15) 15 84 69
AjEfllZ Comprehensive income 4,918 10,405 14,515 11,961 21,789
(NER)  (Breakdown)
BAMKECHRBEEFEE  Comprehensive income attributable to owners of the parent 5,042 10,428 14,442 11,736 21,526
DEKREICHRDEIEFE  Comprehensive income attributable to minority interests (124) (23) 72 224 263
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B TEAEZHETEE Consolidated Statements of Changes in Equity

BhEREsHEE (2013F4818H05201443831H%FG)  Consolidated fiscal year under review (April 1, 2013 — March 31, 2014) (&FF) (Milions of yen)

HEER Z DD EHEF I IRETER
Shareholders' equity Other accumulated comprehensive income

- DEE g ns
#IEs | TOMEME @m~vo 5 BBRAHCHED TOMDEE 75 MEESST
BAG RAWRE MEWAE DOWX SR | SPENNR © i pugs | musie AmRHucH M;}fﬁty Total net

Capital | Capital | Retained | Treasury Total dif\f/gr‘ggtcignon Deferred gains |Foreign currency| Remeasurements angar‘n%t\ggd interosts | assets

tock | i h et | translat f defined benefit .
Stoc! surplus earnings shares Shael'(ahlj)iﬁjyefs avai%tgg;&%ésa‘e th()esgggsoﬂ a@ggtﬁq‘gg{ 0 elg;ns enel Corqﬁé%f;ﬁgs've
201343831 5%
e e, 9.948 | 23,868 155,148 (1) 188,963 10,840 — (1,072 — | 9768 5% 199,328
REPHOLBICES
REO BT _ _ _

Cumulative effects of changes
in accounting policies

RETHEHDEEZ
RERUEHHIETRS | 9,948 | 23,868 | 155,148 (1) 188,963 | 10,840 — (1,072) — 9,768 596 199,328
Restated balance
ERASHEREDOZE)EE Changes of items during the period
MG OB (3.173) (3.173) — (3.173)

Dividends of surplus

SR 8,792 8,792 — 8,792

Net income

B OIS @3) (3) — @3)

Purchase of treasury shares

Sl vy B a -
Retirement of treasury shares

HRERALOIORE0EE
2R DRI () — 825 ) 2125 1509 4454 699 5153

Net changes of items other
than shareholders' equity

B FEPOREESS

Total changes of items — — 5,619 (3) 5,616 825 (5) 2,125 1,509 4,454 699 10,769
during the period
201453R318%® | 9948 23,868 160,767 (4) 194,579 11,665 (5) 1,053 1509 14,222 1,296 210,097

Balance—March 31, 2014

WEREASHEE (201448180 5201583831H%F )  Consolidated fiscal year under review (April 1, 2014 — March 31, 2015) (&FF) (Milions of yen)

HEER Z DD EHEF I IRETER
Shareholders' equity Other accumulated comprehensive income .
#IEs  TOMEMT @~y % BBGHCED TOMDEE 75 MEESS &
Fhe EANRS MuERE DoAR o SFEEEE O Bpus | mweew damtwen 0 oa g
Capital | Capital | Retained | Treasury | Total dif\f/gr‘gﬁggnon Deferred gains | Foreign currency | Remeasurements | Total Ot\h?rd interosts | assets B
stock | surplus | earnings shares | shareholders' | aiable-for-sale| O 1055€S 0N translation | of defined benefit aCCUmH e 7
equity |0 s hedges adjustment pans  OTroIensve E
2014F3A3 10 | 9948 23,868 160,767 (4) 194,579 11,665 (5) 1,053 1509 14222 1296 210,097 =
Balance—March 31, 2014 | =2 ’ ’ 4 ’ s s s s s -
%ilgﬁfg;%@&ﬁé o
RENFT &R o o)
Cumu\at\v?e effects of changes (1.251) (1.251) (1.251) 2
in accounting policies o
LETHOEER &
RERUIcSHE%RS | 9,948 | 23,868 | 159,516 (4) 193,329 | 11,665 (5) 1,053 1,509 | 14,222 1,296 208,846 o
Restated balance o
ERASHEREDOZE)EE Changes of items during the period §
R EDE= 3
Dividends of surplus (3.657) (3.657) — (3,657) %
ELE e X2
Net income 6,971 6.971 — 6,971 §
B OIS
Purchaseloftreasuz shares (5,494) (5,494) - (5,494) %
BoHlOEH
Retirement of treasury shares (5.493) 5,493 o - -
ﬁgéiﬂ—){?@l}iﬁ@i@%
SATETOREE — 8737 53 1,824 3,941 14555 234 14,789
et changes of items other
than shareholders' equity
SRR FEPOREEGS
Total changes of items — — (2,178) (1] (2,179) 8,737 53 1,824 3,941 | 14,555 234 12,610
during the period
2015%3R318%5
Balance—March 31, 2'0_115 9,948 | 23,868 | 157,338 (5) 191,150 | 20,402 47 2,878 5,450 | 28,777 1,530 221,456
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1S4 F5EER Consolidated Financial Statements

Efﬁ%:\: vwa - O —%1‘%% Consolidated Statements of Cash Flows (&) (Milions of yer)

ERTED 3 H31BIHET UIERE  Years Ended March 31 2011 | 2012 | 2013 | 2014 | 2015 |

EEFEHICKDF vy 1-T0O— Cash flows from operating activities

LA YEMFZE  Income before income taxes ¥9,581 ¥12,886 ¥13,238 ¥13,424 ¥11,893
EMiiEEIZE  Depreciation 5,704 5,356 5,020 5,056 5,789
DNAEEIZE  Amortization of goodwill 4,121 1,361 706 170 167
ISR Impairment loss 982 445 — 129 323
BOEIC K DIREE (7))  Share of (profit) loss of entities accounted for using equity method (350) (399) (415) (458) (628)
ERPEENS (TR D=8 (7)) Loss (gain) on step acquisitions — _ _ 69 _
WEEMEIEHMEER (%) Loss (gain) on valuation of investment securities 1,541 26 — 1 4
SEHESHMIEE  Loss on valuation of membership 11 31 29 24 1
B85 45 01EREE B4 EE)  Increase (decrease) in allowance for doubtful accounts 3 3 23 (1,206) 91
ZEES5 | U DOEREZE (4A%E)  Increase (decrease) in provision for directors' bonuses 2 (7) (6) 25 (28)
BEEIS 4R DEERE (5i4N88)  Increase (decrease) in provision for retirement benefits (312) (158) (355) (1,468) =
EBESTCR2EaEDEEEE (4 8E)  Increase (decrease) in net defined benefit liability — — — 871 86
BRERBRSS | HEDEEE (5 88) Increase (decrease) in provision for directors' retirement benefits (26) — — — —
SIS RUSHEYE  Interest and dividend income (896) (959) (1,045)  (1,147)  (1,133)
ZINFE  Interest expenses 35 40 44 221 129
BEEBL () Foreign exchange losses (gains) 153 29 (250) (231) (408)
BEHMEIEEHIB% (Z) Loss (gain) on sales of investment securities 7) (1) (10) (108)  (1,311)
H&BEL55HER  Loss (gain) on sales of investments in capital — — — — (18)
BEBEETTHNER (&%)  Loss (gain) on sales of non-current assets 18 (273) (15) (2,986) (75)
BEEERAIE Loss on retirement of non-current assets 284 327 189 240 141
o L EMEDIEFZE (18h088) Decrease (increase) in notes and accounts receivable—trade (2) (645) 1,218 1,374 405
fo iR EIEEEDIERZE (BA0%8) Decrease (increase) in inventories 1,072 (576) (67) (384) (920)
EABFEOERZE (BAN8E) Increase (decrease) in notes and accounts payable—trade (387) 884 (125) (4,607) 76
FILEESDEHEE (G522 88) Increase (decrease) in accounts payable—bonuses 69 (25) 3 27 9
ZFOOBEDIEHEE ((EH088) Decrease (increase) in other assets 1,115 1,606 966 871 (939)
ZFDMOEBOEREE GBANEE)  Increase (decrease) in other liabilities (64) 859 (1,479) 1,749 (1,464)
J\Et Subtotal 22,647 20,809 17,669 11,655 12,187
FIEN UL DSEEE  Interest and dividend income received 973 1,127 1,293 1,438 1,398
FISDzIEE  Interest expenses paid (36) (38) (45) (219) (133)
ENBEDILEE  Income taxes paid (5,017)  (4,800)  (6,033)  (4,057)  (5,025)
SEEEH(CKDF v wva1-TO— Net cash provided by (used in) operating activities 18,568 17,098 12,884 8,818 8,428
BEEEICKBF vy Y1-T0O— Cash flows from investing activities
TEHESDIARICK DU  Proceeds from withdrawal of time deposits 1,112 2,550 12,352 15,141 6,523
EHTEEDFEA(CLDZH  Payments into time deposits (1,964) (12,469) (7,004) (12,040)  (4,030)
AIMEEEEOREICKLDZH  Purchase of securities — — (2,000) (2,500) (4,577)
BIMEEEEOFEAIC K DU Proceeds from sales of securities 4,600 1,500 6,700 6,500 7,630
BERETEEDREICLDZE Purchase of property, plant and equipment (2,747) (3,.678) (4,871) (9,620)  (8,710)
BEBETEEEDTEHICELBDINA  Proceeds from sales of property, plant and equipment 53 320 392 3,417 357
ML ETEEEDIEICK ST  Purchase of intangible assets (467) (288) (273) (1,434) (807)
S EEMEIZEOREIC KD Purchase of investment securities (16,987) (9,507) (9,328) (7,533) (4,920)
WEBMEEESDSEAIC K BDULA  Proceeds from sales of investment securities 1,008 2,503 3,525 319 3,883
HEEZDHUGAICKDZHE  Payments for investments in capital — — — (0) (5)
HEZDEURICELBINA  Collection of investments in capital = — — 8 36
A2EHEDEUYECLDXH  Purchase of memberships — — 3) _ —
SHHEESDOEE(C KD Purchase of investments in capital of subsidiaries (60) — — — —_
BEFEE(CKLDIUUA  Proceeds from transfer of business 5,300 — — — =
BREOSROER S FAUBROREICE S5 Purchase of shares of subsidiaries resulting in change in scope of consolidation — — (1,331) — -
ERNFBNEE RS FRAMTOMEIC&BINA  Proceeds from purchase of shares of subsidiaries resulting in change in scope of consolidation — — — 380 —
BARESHHIDEEIC K B5ZH Purchase of shares of subsidiaries and associates (75) — — — —
BfHFICKBDZE  Payments of loans receivable — — — (109) (58)
BEEHCKDF v wa-TJO— Netcash provided by (used in) investing activities (10,228) (19,069) (1,841) (7,471)  (4,679)
BT EEIC K BF v v 1-TO— Cash flows from financing activities
SEHAfREANIC K BULA  Increase in short-term loans payable 1,541 1,571 2,420 42,532 58,890
SHABAZDRFICKDTHE  Decrease in short-term loans payable (1,506) (1,557) (2,520) (38,744) (59,555)
U —2BEHEDRFICKDZH  Repayments of lease obligations (366) (386) (416) (540) (550)
EHIEANICKBULA  Proceeds from long-term loans payable — — — 1,026 —
REBAZOREICELDTHE  Repayments of long-term loans payable — — — (1,125) (188)
BoOMROEECKDZH  Purchase of treasury shares (3,981) (2) (1,308) (3)  (5,494)
B2 (MZIEE  Cash dividends paid (2,411) (2,567) (3,186) (3.171)  (3,658)
DEETED S DA KB Proceeds from share issuance to minority shareholders 257 106 69 — =
DERRENDECYEDZHEE  Cash dividends paid to minority shareholders (0) 0) 0) (45) (33)
BIFEBC KD+ v a-TJO— Net cash provided by (used in) financing activities (6,466) (2,836) (4,943) (68) (10,588)
ReRVESEASYICIHDIMEELE Effect of exchange rate change on cash and cash equivalents (353) (94) 424 593 1,085
RENVIRESRIEYDIEHEE A EE) Net increase (decrease) in cash and cash equivalents 1,521 (4,901) 6,525 1,871 (5,754)
REBRUIRSESYORIEFES Cash and cash equivalents at beginning of period 44,570 46,091 41,190 47,715 49,586
IRENUCIRSESYDOEIRES Cash and cash equivalents at end of period 46,091 41,190 47,715 49,586 43,832
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BEDESERITZT A MEER Segment information by operating segment

HPERAEHEE (20135F4818h520144F3831HZET)  Consolidated fiscal year under review (April 1, 2013 — March 31, 2014) (5575m) (Milions of yen)

MEL I AU~ Reported segments
&3 = _
o ZDME&RE az
TEREE pEagsx EHEK | HEFE o om | oM
s Spice/ ;| Health Food | International | Other Food Tnt |
Proggsggéngoo d Business Business Related o
Business Business

5e.E=  Netsales

SERREEZE DTS _FE Sales—outside customers 125,518 39,532 19,733 47,827 232,610 — 232,610

T AV NEOREBTE FEX FIRES

Sales and transfer—Ji;ter»segmem 129 74 43 11.495 1741 o 1741
st Total 125,647 39,607 19,775 59,323 244,351 — 244,351

T XM Segment profit 6,936 1,585 617 451 9,589 — 9,589

TIAUNEE Segment assets 65,771 22,230 18,361 28,563 134,924 — 134,924
ZDfthDIEE  Other items

JIfEAE  Depreciation 2,484 628 1,077 867 5,056 — 5,056

DNADEHEIZE  Amortization of goodwill — — 34 136 170 — 170

BRETEENOBREETEEDIBNEE

Increase in property, plant and equipment, and 4,951 510 995 4,851 11,308 — 11,308

intangible assets

WEREASHERE (2014F4818H52015%38318H% )  Consolidated fiscal year under review (April 1, 2014 — March 31, 2015) (575m) (Millions of yen)

#MWEL I A/~ Reported segments
&3 FAKN0 = _ P
= ZDhEGE A= +
IEREX prempsx SHEx Hes 5t oo e =
s Spice / ;| Health Food | International | Other Food Total
o Eriing Business Business Related oa z
rocessed Food e E
Business =
75 EE& Netsales -
(@)
NEBREZ DTS & Sales—outside customers 122,121 36,641 24,689 47,997 231,448 — 231,448 %
o
Q
T AVNEDORNETE SN FIRES o 5
Sales and transfer—inter-segment 163 139 197 10659 11.158 11.158 g
o
£t Total 122,284 36,780 24,886 58,655 242,605 — 242,605 §
5!
g
LI X MR Segment profit 7,536 933 1,088 870 8,687 — 8,687 %)
Q
I A NBE  Segment assets 64,152 21,180 23,537 32,137 141,005 — 141,005 %
>
ZOMMDIEE  Other items &
ST HIE  Depreciation 2,936 569 1,271 1,013 5,789 — 5,789
DNADEHEIZE  Amortization of goodwill - - 32 134 167 — 167
BEETEEEN B ETEEEDENE
Increase in property, plant and equipment, and 3,276 515 1,738 4,125 9,654 — 9,654
intangible assets
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IS FRIEZEDEFE Consolidated Financial Indicators

Total Assets

300,000

(&75M) (Milions of yen)

250,000

228810

200,000

150,000

100,000

50,000

240,092

273,368

250,780

286,149~

2011/3 2012/3 2013/3 2014/3 2015/3

—HRE e S E
Book Value per Share (F3) (Yen)
2,500
2,140.27
2,000 1,879.06 Lo7a31

1,500

1,000

500

169459 176827

2011/3 2012/3 2013/3 2014/3 2015/3

ROE(BCEAZHAEHI&ER)

HEE

Net Assets (&75M) (Millions of yen)

250,000

221,456

210,097
199,328
200,000 181298 908 189,242

150,000
100,000

50,000

2011/3 2012/3 2013/3 2014/3 2015/3

PBR(FR (T EE(EER)
Price Book-value Ratio (1) (Times)
1.18
1.2 /

10 087 08}
0.80 0.80
0.8—@

0.6

0.4

0.2

0

2011/3 2012/3 2013/3 2014/3 2015/3

PER(#R{EINERZR)

BoBALX
Equity Ratio (%)

100

791 786 79.2
80— @ = 764 76.9

60

40

20

2011/3 2012/3 2013/3 2014/3 2015/3

—HRE T W) SERRER
Earnings per Share (F) (ven)

100

2011/3 2012/3 2013/3 2014/3 2015/3

—HRAfc W ECEE - BoHitm

Return on Equity (%) Price-earning Ratio (#2) (Times) Cash Dividends per Share / Payout Ratio
(F9) (Yen) —HREC ) RS E - BttE (%)
5.0 50 Cash Dividends per Share Payout Ratio
43 43 43 48 80
4.0 J AN 40 3727
w 60
3.0 29 30 2810
19.05 21.06 20.62 40
2.0 20
20
1.0 10
0 0 0
2011/3 2012/3 2013/3 2014/3 2015/3 2011/3 2012/3 2013/3 2014/3 2015/3 2011/3 2012/3 2013/3 2014/3 2015/3
XEIE100FFELREHSMZST
*Includes commemorative dividend of 5 yen per share for
its centenary
N i EELL B D] o 0] . o opy | —HRETZY
fErE (ERhM) | fiEE &HM) (%) WEE () PBR (f5) RIS () ROE (%) PER (%) Bt (%) E2 ()
Total Assets Net Assets Equity Ratio Book Value per | Price Book-value | Earnings per Return on Equity | Price-earning Payout Ratio Cash Dividends
(Millions of yen) | (Millions of yen) | (%) Share (Yen) Ratio (Times) Share (Yen) (%) Ratio (Times) (%) per Share (Yen)
286,149 221,456 76.9 2,140.27 1.18 67.61 33 37.27 44.4 30.0
273,368 210,097 76.4 1,974.31 0.87 83.13 4.3 20.62 421 35.0%
250,780 199,328 79.2 1.879.06 0.87 77.78 4.3 21.06 38.6 30.0
240,092 189,242 78.6 1,768.27 0.80 74.26 4.3 19.05 37.7 28.0
228,810 181,298 79.1 1,694.59 0.80 48.40 2.9 28.10 455 22.0
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REREEmER T LEEEmE feEAOERR

Return on Assets (%) Ordinary Income to Net Sales (%) Total Asset Turnover () (Times)
6.6 094
7 8 73 1.0—094 091 . 089
B 5.7 55 6.4 : 0.83
6.0 0.8
6
5
42 44 47 47
4 0.6
4
3 0.4
2 2
0.2

2011/3 2012/3 2013/3 2014/3 2015/3 2011/3 2012/3 2013/3 2014/3 2015/3 2011/3 2012/3 2013/3 2014/3 2015/3

TRENLEER BELE BfEt=R
Current Ratio (%) Fixed Ratio (%) Debt to Equity Ratio (%)
350 80 746——741— 40
T4 e 723
30 %639 26807 271 259 03 4
- 288 _@ 60 %3 BIT 59
200
40 20
150
100 20 10
50
0

2011/3 2012/3 2013/3 2014/3 2015/3 2011/3 2012/3 2013/3 2014/3 2015/3 2011/3 2012/3 2013/3 2014/3 2015/3

AE

Number of Employees

RIBIRE RIMENE
Capital Investment / Depreciation
I =Rf#%E Capital Investment

(E573F) (Milions of yen)
[0 JRfif##% Depreciation

(£2) (Persons)

6,000 12,000 11,510
4968 s
5,000 I58 145 10,000 'J%
4,000 8,000 %
15
3,000 6,000 =
()]
2,000 4,000 %
1,000 2,000 -
8
0 0 >
2011/3 2012/3 2013/3 2014/3 2015/3 2011/3 2012/3 2013/3 2014/3 2015/3 5
g
@
o
I
HEARES FoLERE HEADRE | 2 (0 E=m L2z (O sz (o = HiERE - RMENE (5HM) 2
FE=R (%) %Ijﬁ;z (%) (@) DL (%) B (%) B (%) AR @) Capital Investment / Depreciation (Milions of yen) 5
Return on Assets | Ordinary Income | Total Asset Current Ratio Fixed Ratio Debt to Equity Number of Employees | s%fi5% & JRiEAE %
(%) to Net Sales (%) | Turnover (Times) | (%) (%) Ratio (%) (Persons) Capital Investment | Depreciation a
3.9 4.7 0.83 265.9 741 29.4 5,416 9,874 6,083 %
4.2 4.7 0.89 238.8 74.6 30.3 5,276 11,510 5,389 @
55 6.4 0.85 2711 72.3 259 4,968 6,117 5,402
6.6 7.2 0.91 268.0 68.8 26.9 4,450 5,485 5814
57 6.0 0.94 263.9 71.4 26.3 4,523 3,211 6,269
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7 )—TFEITDULVT House Foods Group Companies

EiEF a1t (284t) Consolidated Subsidiaries (28 companies) B EBEAEES (5%) Equity-method affiliate

EF AN I BREE (5%) Spice / Seasoning / Processed Food Business (5 companies)

a2itE BEAT PR7EHE BAE FHREEER (%)
Company name Business lines Location Capital Percentage of Shareholding

NOZBRHREH A= SF 21—, /34 A, £ RSB DRSS -5 ANEERARM. | 2,000575M 100,00

House Foods Corporation Production and sales of curry, stew, spice and commercial use products Ogaka Y, JP¥2,000 million ’

YUNDZBRGRA REABSUICEBRAUN NMIRSEONE EARTrET 20085M SO

Sun House Foods Corporation Production of retort pouched products for home use and commercial use | Konan-city, Aichi JP¥200 million ’

YUY ISR LNUNUBOSHERES SRAIT AT R 50875 99.97

Sun Supply Corporation Meat processing for ingredients of retort pouched products Konan-city, Aichi JP¥50 million ’
2INA ZBR G EDEGEN TS VIR RMT R E D IEEN T ABRAFERARRT

NIZABWIT 7T M) -S4t ) - - : . ; . 6085M

House Al-Factory Corporation Production and processing of spice products and packaging of Higashi-osaka-city, JPYE0 million 100.00
products with special specifications Osaka

SERIZ /S RN A 254 AR RRHPREK 16575 100.00

Asaoka Spice K.K. Sales of spice products Chuo-ward, Tokyo JP¥16 million ’

{EFRB M= (1#1) Health Food Business (1 company)

F3hes]

BEAE

FRTEM

B

FFHREEE (%)

Company name

Business lines

Location

Capital

Percentage of Shareholding

NIZDIWFRT—IXHREH  REEL. SRBEOME 67 SRR 15085 100.00

House Wellness Foods Corporation | Production and sales of health foods and beverages [tami-ciry, Hyogo JP¥150 million ’

ZFOHMEREES% (811) Other Food Related Business (8 companies)

Eaes BENE FRTEHE BAE FHREEEE (%)
Company name Business lines Location Capital Percentage of Shareholding

HRERTI -T2 —F1VT BEW. BRBEOHEA B SRR 500875 5,85

Vox Trading Co., Ltd. Import, export and sales of agricultural products and foods Chuo-ward, Tokyo JP¥500 million ’
IVEZIVARANTZEAIFTUNTvEY (83 B/ V> T — R

HREUFUNYTD BEOLE BERAET 4028575M 100.00

Delica Chef Corporation Production of prepared dishes for convenience stores, baked bread, dessert | Kuki-city, Saitama JP¥402 million ’
products, etc.

NOZYRY —CZBREH NORT N —F YRR BSE B ABRIFSEARRT | 80EHM 100.00

House Logistics Service Corporation Transport and warehouse operations for House Foods Group Higashi-osaka-city, Osaka | JP¥80 million :
FUNYTIHESET D IVE T TV AANP AR S DESE R E

N FYMER S 5% REE FHEEBESH | 2055 100.00

High Net Corporation Transport and storage of baked bread for convenience stores produced by | Narashino-city, Chiba | JP¥20 million '
Delica Chef

_ BRBSURRFHORBRANBSUICRESRETD )

HRBHN\OZRBHTT/Y—ER | ITILT (T % FHERUGED | 6085/ 100.00

House Food Analytical Laboratory Inc. | Testing and analysis of foods and food ingredients and consulting Yotsukaido-city, Chiba | JP¥60 million ’
concerning quality management

HARIBTATIR BRIBOMRFE- HAMRE RIRFIABH 37875 100.00

Horie Yamatoya Co.,Ltd. Sales and import sales of food products Osaka-city, Osaka JP¥37 million :

= o 5 A [CHIFDAREH. FFEH N LREBREDESE-IR7E 2

Fa4LhT—Rit 3 e SA JNVIATER 176,000F/\—Y

Tim Food Co., Ltd. Production and sales Qf frozep vegetables, mustard essential oil and Bangkok, Thailand Baht176 million 74.47
processed foods, etc. in Thailand

53 — AVRRITICHIF2RBREB LU REYLGEDIIL BRFE A VR PHNE o

;Tv\'l?a\ngUrijt:eé hﬂ # Agricultural management and processing and sales of agricultural BB TN ) ? 2211%‘}2%5”5“ 76.15

’ 9 products, etc. in Indonesia Middle Java, Indonesia| P!+

1% (1#t) Common (1 company)
24t

Company name

BRNE

Business lines

PREEH

Location

BEXE
Capital

FHREEE (%)
Percentage of Shareholding

NIAEIRAN—bF =GR B4
House Business Partners
Corporation

RRREBEEDLUAB RE BV AT A AMBIFE BI5EBDOZE

Insurance agency service and undertaking of employee affairs,
accounting, IT systems, development of personnel, and general affairs.

KBRATERABRTT
Higashi-osaka-city,
Osaka

1085HM
JP¥10 million

100.00
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;89122 (1311) International Business (13 companies)

(2015F 48 1HIRTE) (As of April 1, 2015)

22 BENE PRTEH BAE FHREEEE (%)
Company name Business lines Location Capital Percentage of Shareholding
NIRT—XR—LF4VTUSAY  KETFRIEFIET SHFaM KEIUTTL=PM | 52.000FUSS | 40000
House Foods Holding USA Inc. Holding company for U.S. subsidiaries California, U.S.A. US$52 million :
KEICHIFEIAGN T BRDEGERTT. AL—LUAN SV DOREB LV
NDRT—RT AUhtt NOZEEBDEAIRTT KEAUTALZTMN | 2,350FUS$ 100.00
House Foods America Corporation | Production and sales of soy-bean processed foods in the U.S., operation of | California, U.S.A. US$2.35 million ’
curry restaurants, and import and sales of House Foods products
IWITUR=XFVHYT—RTO9TME  KEICHIFDATZEHERBDOEIE ERFT KEAUTHIL=PM | 4,200FUS$ 100.00
El Burrito Mexican Food Products Corporation | Production and sales of soy-bean related foods in the U.S. California, U.S.A. US$4.20 million ’
) PEICHIDEFHERER DR L7 ) — FRRBOBARES & \
N2 BE(PE) UPESEOHIE P 1557 50,000FUSS | 10000
House Foods China Inc. Sales of spices and condiments such as curry roux products and import Shanghai-city, China = US$50 million :
sales of Group products in China; supervision of China business
5 =) PEICBIFBDILDHLU— UNUMIL—RREEF AR LBDRIEIRTT 3
éﬁ;ﬁn’ \g ﬁ-%s::iFoo ds Co.. Ltd Production and sales of spices and condiments such as curry roux and g;iﬁgfit China &g;g%:gg rﬁll - 63.00
9 N ’ retort pouched curry products in China 9 Y, '
AEBTATIERET PEICHI BERRBORERTES SO “PEIGE 29518FUSS | 106000
Dalian Horie Yamatoya Food Co.,Ltd. | Production and sales, and export sales of foods in China Dalian-city, China US$29.518 million :
= s N
NOALAPSYERLEYN | hmpsyanL—Larsyoss P L5 8,420FUS$
House Restaurant Management Operation of curry restaurants in China Shanghai-city, China | US$8.42 million 88.91
(Shanghai) Co., Ltd. P v 9 B ’
= -
NORLAR SBR[ PECHFBAL—LANS VDR PET 5.435FUS$
gement ) ; ; ) ' A 100.00
Operation of curry restaurants in China Beijing-city, China US$5.435 million
(Beijing) Co., Ltd.
NIZRAVZANS V&R (IEM) 4 =y _ = - PELMN
House Restaurant Management (E)Ppga;?grij;fga #y reitz\u';;téior?%ﬁ a Guangzhou-city, 68585325;259 ?nﬂislli - 100.00
(Guangzhou) Co., Ltd. China ’
NDRT—=ANMF Lt R FALHIF 2N BBDEIERTT N RVFA4& | 16,500FUS$ 100.00
House Foods Vietnam Co., Ltd. Production and sales of processed foods in Vietnam Dong Nai, Vietnam US$16.5 million .
NIZRFYYT7T—1t IACHBIF BN IR R DRIEERTT FA INVATE 167,000F/\—Y 60.00
House Osotspa Foods Co., Ltd. Production and sales of processed foods and beverages in Thailand Bangkok, Thailand Baht167 million ’
BEAV—NIAVARS Vit BABICBIFDAU— LAV DRE =p2timldin) 107,000F&E5T 60.00
Taiwan Curry House Restaurant, Inc. | Operation of curry restaurants in Taiwan New Taipei City, Taiwan | NT$107 million ’
BEAL—-N\DR$t BEICHIFD2HU—LUANS VORE RBREZET 25T+ 60.00
Curry House Korea Corporation Operation of curry restaurants in South Korea Anyang-city, Korea #¢2,500 million :

oA EARER (54) Equity-method affiliate (5 companies)

F=ec BERNE PRTEE BAE FHREEEE (%)
Company name Business lines Location Capital Percentage of Shareholding
A4F NV USAtt KEICHIFDAU—LUANSVDORE KEAUTHIL=7M | 7,000FUS$ 20.00
Ichibanya USA, Inc. Operation of curry restaurants in the U.S. California, U.S.A. US$7 million ’
SEEEEH EBCHIBHL—LANS Y DRE Sl 06,3757 HKS 65
Ichibanya Hong Kong Ltd. Operation of curry restaurants in Hong Kong Hgngoﬁgng,achin:m 2| HK$26.375 million :
IFr—TRM—F 40T A1t FAICBIFDHHREY DEERTT A NVIATE 23,000F/\—V 3717
Vox Trading (Thailand) CO., Ltd. Production and sales of vegetables in Thailand Bangkok, Thailand Baht23 million :
o= o TR, G5 EBRAUNUNRBORIEIRST BERESH
gaﬁ?) Cgi;gﬁig’rﬁ% n Production and sales of dessert products, canned products and retort | Fukushima-city, JS;??% . 30.97
Y P pouched products for commercial use Fukushima

HREUHTEE H—LANS VY FI—VORE BEHR—=M 1.5038/HH 1955

Ichibanya Co., Ltd.

Operation of a curry restaurant chain

Ichinomiya-city, Aichi

JP¥1,508 million

sa|uedwon dnoJs) spooH 8sNoH I AU Y—=
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7 )—TE=#ICDWVT House Foods Group Companies

FIW—E4EDPRTEE Group Companies’ Locations

L BEAL—-N\DR1T

Curry House Korea Corporation

(] B Z 235 ER

i = (20156 AFKIRTE)
283 restaurants

(As of the end of

N June, 2015)

L N AR@E(PE)IZEH
House Foods China Inc. b [ | O

mm HENDAB@mt 283 _
Shanghai House Foods Co., Ltd. Effgy*ﬁt\vz
Taiwan Curry House A
Restaurant, Inc.
2715 R (201556 5 KIRE)
[ ]
%{g)staurants (As of the end of June, . 1
- KEHTANERRH 2
Dalian Horie Yamatoya
Food Co.,Ltd. L
— . NORAFVYT7T7—1t
faras 3
- N\YRURANS VSR (LE) it House Osotepa Foods
House Restaurant Management Co.. Ltd
(Shanghai) Co., Ltd. M. 3 &
s EeYE 2 8 - EEEE
o 1 Ichibanya
B - Hong Kong Ltd.
L T4 LT7—Rtt L
Tim Food Co., Ltd. HASHEEBE
-\ R RS VEE (L) i Ichibanya Co., Ltd.
House Restaurant Management L NIRT—ZARRNF Lkt P o HYO—FsE

(Beijing) Co., Ltd.

= NDAVARS VEE (L) 1t
House Restaurant Management

House Foods Vietnam Co., Ltd.

HSHt

Sanyo Can
Corporation

(Guangzhou) Co., Ltd.

BB RRECA4EEHRER (201 5F6AKRIRIE) .
44 restaurants in Shanghai, Beijing, and other 'j F—T A

areas (As of the end of June, 2015) " N No—F o« ‘/7‘ 9'{*2'2
-y Py Vox Trading (Thailand)
PT. Java Agritech Co., Ltd.
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| E=RTat | B EmEERT =
Consolidated Subsidiaries Equity-method affiiate L NORT—=RXh—=ILF 1T USAL

House Foods Holding USA Inc.

m N\DHRT—XFP AUt
House Foods America Corporation

0TREE
izl o - (o |
Business =] =

e L‘v -
O A . OX7UEILRTE

Los Angels Plant

New Jersey Plant

OURNSVEE

Restaurant Business

11/E5RE (201556 BKIRT)
11 restaurants (As of the end of June, 2015)

4 F N+ USAt
Ichibanya USA, Inc.

= T)LJUR=XFVhY
J—R7O09 Tkt

El Burrito Mexican Food Products
Corporation

L NDAREHA ST mm N\NDRAVIIVRRAT—AHREE e HEREHI+—TZ - MU—F1 2T
House Foods Corporation House Wellness Foods Corporation Vox Trading Co., Ltd.

m FREHTUHY T
Delica Chef Corporation

m N\D 2R —EAR et
House Logistics Service Corporation

e

sa|uedwon dnoJs) spooH 8sNoH I AU Y—=

=YY\ ZRBHRAM =)\ Ry MERRH
. : : Sun House Foods Corporation High Net Corporation
Osetaead e YUY FSA%RA’ = FRERHN\IZBESMNT I/ P—ER
Sun Supply Corporation House Food Analytical Laboratory Inc.
m N\IZAHVWIT7IRN)—HREt we KX SHIEIANE
House Ai-Factory Corporation Horie Yamatoya Co., Ltd.
e EfA R /N1 AR St mm \VAEIRZAN—-M =Rt
Asaoka Spice K.K. House Business Partners

Corporation
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SHBE RE

Company Overview / Executives

SHBE corsesmzimms ~ Company Overview (s of March a1, 2015)

#t £ NURBRII—THRAMARMT
Bl 2 & B B 1913F118118
® I £ A H 1947%6R7H
& N #  9.,948,323,523H
T —THIEIIZE. BERL (EN-E
B X A B N NORETR-IESUICERS
ES e
it ¥ B #  2268(&EE5.416%)

Name House Foods Group Inc.
Founded November 11, 1913
Established June 7, 1947

Capital ¥9,948,323,523

To propose Group strategies, provide management support
for business companies (domestic and overseas), and to
supervise the International Business

226 (5,416 on a consolidated basis)

Business lines

Number of employees

W BE ooissemasamm L Executives (s of June 25, 2015)

L

AR RTR
Director, President Senior Managing Director
AL 1B 7R 2T

Hiroshi Urakami

Keiji Matsumoto

ERffR

Director Director
BH 28 HO &%
Toyoaki Fuijii Masao Taguchi

BEEAR BEEER
Standing Audit & Standing Audit &
Supervisory Board Member Supervisory Board Member
HEE E— 15H 75

Toshikazu Kato Shoji Shiota

SOAIIN0OXT / MBIABAQ Auedwio) I MRS\ WEEERED
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BERSEHR BRI EESER
Senior Managing Director Managing Director Managing Director
I RS HEw IR EE

Masahiko Kudo

Yasukatsu Hiroura Hajime Inoue

EXH1R Huimig (#154)
Director Director (Outside)
ot & L7 #ze
Akira Koike Kunikatsu Yamamoto

d

EBER G EB® G EEETR (115)

Audit & Supervisory Audit & Supervisory Audit & Supervisory
Board Member (Outside) Board Member (Outside) Board Member (Outside)
{ZHh B EE AT SEEF S

Shinpei Nihei Daiji Shindo Hiroyuki Kamano




LB ER Stock Information

W #X DI, Stock Summary

20154383185 As of March 31, 2015

B X#=_Principal Shareholders

BT EARTEHREI ovvroverresresssemsessssssssss st 102.758.690%
Number of Shares Issued «++++ e 102,758,690 shares

FEATOTRERRTURREL - oveveeveervemeessees e 391.500,000%k
Number of Shares Authorized «««+««+xxeeeeees 391,500,000 shares
BETEHARG covevrenssessses st 64.321%
Number of Shareholders: s 64,321
1 BATEDRRTEE veevereesseessessessssssssssssssssss st 1004k
Number of Shares per Trading Unit«««««-eeeeeeeeeeenes 100 shares

W FrEERIMET 7%,/ Breakdown of Shares by Type of Shareholder

TRMHEES

Financial institutions

20.02%

BA-ZDfh

Individuals, other

26.444 L mmew

Securities firms

0.73%

NEENE ———
Foreign
corporations, etc.

9.40%

*ECHREMEA-ZOM][CSATHIET,
¥ Treasury shares are included in “Individuals, other.”

ZDAEN

Other corporations

43.41¢

dmberdl |

(shares)  |Outstanding (%,
Hiouss Kosan o, Lic. 12585616 1225
D S PR AR 6826700 6.64
ﬁf&%ﬁiﬂﬁ 6.700,000 6.52
jgairgﬁﬂ:oz I\;/:I'l:t{sfujliBﬁfﬁlng Corporation 3,668,027 3.57
(o P P oo osePrnion| 2872200 280
%?jﬁﬁ%%ﬁnc. 2,693,543 2.62
NGO FOODS FODNGS 68 (fo. | 2463400 2.40
ﬁt)'ﬁsxellgé%s%hinkai 2,094,301 2.04
éﬁiﬁimkgmi 2,019,569 1.97
Fhe Niiar Tust Bank o Jogar L1a. | 1:926.900 188

(F) FkE(E BEH(2,.2374#) ZHRUTEHULTBUET,

Note: Percentage of total shares outstanding is calculated by excluding the number of treasury shares

(2,237 shares).

W #kff - HIFRSODHEFE, Trends of Stock Price and Monthly Trading Volume

Topix
[0 #ff () Stock price range (Yen)

S (F#K) Trading volume (Thousand shares)
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2,000 I—I_Ii =t
1" g E
I,1 L il
x | (LN | o
1,500 LT I 18,000
|
"EEmEnm -l'll'l'l Eamgg=" »
|I II L] 8
1,000 12,000 =
=3
Q
&
500 -— Ol EEEEEEEE SN g
=}

0 0
4567891011212 3 45678 91011121 2 3 4567891011121 23 45678 9101112123456 7891011121 2 3

L 1 1

1 1

FY 2010 FY 2011

FYy 2012

FY 2013

FYy 2014
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b Abuse

House Foods Group Inc.

O RRAFH
T102-8560
RRETRHERICEHII6EIS
TEL 03-3264-1231 (KAR)

O KBRA+E
T577-8520
ABRAFERABR G HEREI—T B5&75
TEL 06-6788-1231 (KXX)

@ Tokyo Head Office
6-3 Kioi-cho, Chiyoda-ward, Tokyo 102-8560, Japan
Tel: +81-3-3264-1231

® Osaka Head Office

1-5-7 Mikuriyasakae-machi, Higashi-osaka-city, Osaka 577-8520, Japan

Tel: +81-6-6788-1231

http://housefoods-group.com
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