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Through food, we aim to be a good
corporate citizen, connecting and

collaborating with people to create
smiles in their lives.
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Status of inclusion on SRI indices (as of March 31, 2014)
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FTSE4Good

House Foods Group Inc. has been continuously selected as a constit-
uent of the FTSE4Good Index, one of the leading indices of socially re-
sponsible investment (SRI), since 2006.

* The FTSE4Good Index is a global indicator of responsible investment, in which FTSE

Group tracks approximately 2,400 listed companies worldwide, selecting company stocks
that have met international standards in areas such as the environment and society.
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The history of House Foods Corporation dates back to 1913, when Seisuke Urakami, the first president, founded Urakami Shoten, an
enterprise dealing in herbal medicines in Osaka. In 2013, we celebrated our 100th anniversary and we owe it all to everyone who has
supported us through the years. In 1926 , as Japan transitioned from the Taisho to the Showa Era, we took over a curry factory in Higashi-
Osaka and changed it into a food production business. We were dedicated to operating as a customer-oriented business and aspired to
have “the warm and homely taste of House Foods behind every happy household in Japan” but it is truly thanks to everyone’s support that
we have been able to make it this far. You have my sincerest gratitude.

This year marks a milestone for House Foods Group as it becomes a holdings company. We would like to take this opportunity to further
our efforts and play an even more valuable role in the lives of the customers that have helped us grow here in Japan, as well as working
towards creating new merit for customers abroad.

Furthermore, as House Foods Group becomes a holdings company, we have established our mission statement.

Through food, we aim to be a good corporate citizen, connecting and
collaborating with people to create smiles in their lives.

Here at House Foods Group, we want to connect with people and bring people
together by providing gourmet flavor and health through our foods. We wish to live lives
full of smiles along with all of our stakeholders by treasuring our relationships and warm
feelings.

We would like to take steps forward in the next 100 years as one good corporate
citizen to carry out our responsibility—to bring a smile—toward three groups:
customers, our associates and their families, and society as a whole.

RREUHRAR
e Bx
Hiroshi Urakami
Director, President

l—rexeT

obessa| do|
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BEDRE Flow Chart of Business Activities
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Start of holding company structure as we head into the next century!
~ To provide helpful value for our customers by creating new demand~

Based on the concept laid out under the Fourth Medium-term Business Plan to “build the optimal organizational structure in consolidated
management for growth and expansion,” the Group has resolved to switch to a holding company structure with effect from October 1,
2018, thus enhancing value creation capability by allowing each business company to propose and implement growth strategies under an
optimum management system in order to maximize growth in each business along with the corporate value of the entire House Foods
Group.

System after switch to holding company structure

After the switch to a holding company structure, the business structure of the Health Food Business was reorganized. Regarding the
Company’s two core businesses in Japan, House Foods Corporation is responsible for the Company’s Spice / Seasoning / Processed Food
Business, which handles roux and spice products, and House Wellness Foods Corporation is in charge of the Health Food Business which
handles Ukon No Chikara and other products. In the International Business, the Group’s core business to be developed, the Group will
strive to develop its operations through the business promotion systems that have been independently established in the three areas (United
States, China, and Southeast Asia).

This organizational reform will shift the structure of the Group from function-based to business-based. The Company will strive to
enhance business capability as the entire Group by increasing the growth potential of each business in the matured domestic markets and
strengthening the promotion structure in the International Business.

Purpose of switch to holding company structure

1. Enhancement of strategic Group management

2. Enhancement of the value creation capability of each business

3. Enhancement of development and growth capability in new business domains
4. Exploiting Group synergies

Corporate Guide 2014



20145 48 18IR7E As of April 1, 2014

s N
FRIMTRREZE Spice / Seasoning / Processed Food Business

=
O AHNTRRO BAYRBEHRAH BADRBNT IR — AR o
& IRFED L UIBET BB House Foods Corporation House Ai-Factory Corporation ,3§
Production & sales of spices,  ieys )\ 2 SRR A MR/ S AR A
seasonings an.d F.’rocessed foods Sun House Foods Corporation Asaoka Spice K.K.
and business incidental thereto
BV TS %A
Sun Supply Corporation

BB Mm=E3% Health Food Business

SOIAOY SSUISNG JO YD MO

D ITle Do Taiwan Curry House Restaurant, Inc.

Productl.on & §algs mainly of health foods and beverages House Wellness Foods Corporation 'j
and business incidental thereto
N J Z
FBIEZE International Business %
oo
OBACB I BRROME B LANS VEEB LU 255 7
Production & sales of foods, operation of restaurants, and business incidental thereto overseas )IJ
B EBN\D2B&ET BILIUM— NEEAL—/N\DR3T
Shanghai House Foods Co., Ltd.  XFIHYT—R7FOI TNt Curry House Korea Corporation
5 B\DZBE (PE) B £ Burrto Mexican Food Products  m)\oy2L 25> 8 (ki) #
et House Foods China Inc. orporation House Restaurant Management
= BAYZAVE TP T— it BNIRT—RK—ILT 1T USALL (Beijing) Co., Ltd.
Ay House Osotspa Foods Co., Ltd. ~House Foods Holding USA Inc. BNDRUVRNS VSR () #
ES _—ppe B LEBN\YRAV—IIFBRVANS V4 House Restaurant Management
WADAD Z’\.I\Tb?i Shanghai House Curry (Guangzhou) Co., Ltd.
House Foods Vietnam Co., Ltd. c Ichib R | .
®) e oco Ichibanya Restaurant, Inc. BCER I A ERE R
% / BEHL—N\DRAVANS Vit Dalian Horie Yamatoya Food Co., Ltd.
o
3
D
b
w

I
70
x
o
%
i
=
n
I
0
g
S
S
2
®
S
S
3

Corporation
MN\DRBRE @) N\DRADTILRZAT—R () DEEEEESD.  ¥Includes actual exports of House Foods Corporation and House Wellness Foods Corporation
N J
ZDMBEEHESEE  Other Food Related Business
OFx- BB OBRORE-FEICRET 2094 OFFREEYDERE-IR5T
Transport and warehouse operations ~ Analysis of food safety and sanitation Production & sales of vegetables
BN\DZBRY—EMRARTE  WHREH\DRBRHMTF T/ P—x  and other agrioultural products
House Logistics Service House Food Analytical Laboratory Inc. BIvO7ITUTvIH
CoifpeEion OBH BEMNIREOBEARS PT. Java Agritech
W/ \A 2y M MET AT Imports, exports and sales of foodstuffs, W7 LT7—R%t
High Net Corporation agricultural processed products, etc. Tim Food Co., Ltd.
ORI DS BR5S RSt IRHE
Production & sales of prepared foods Horie Yamatoya Co., Ltd.
B sttTUAY T BRI+ —TIR-N—F 10T
Delica Chef Corporation Vox Trading Co., Ltd.
( . ) N
O — TSR Y R— B BNDZAEI R ZAN—hF—X R ett
Support for indirect operations among Group companies House Business Partners Corporation
- J
4 _ N
HosEREERE OYYIA-EENT AT OMREHSER OEBEETEH
Equity-method affiliate Sanyo Can Corporation Ichibanya Co., Ltd. Ichibanya Hong Kong Ltd.
OIF—TR-"—FUT 91t OA4FNU¥ USAtt
L Vox Trading (Thailand) Co., Ltd. Ichibanya USA, Inc. )
- )

W sEEF a4t Consolidated subsidiaries @) #9AERAMEERY  Equity-method affiliate
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100 EF D Centenary of History

5

ANNIVERSARY

100, srgszomzl0EE

bl Aouwse

Centenary of its foundation thanks to your support.

2013F11R11H. SHFEIZE100AFZ MR F Uz,

The Company marked the centenary of its foundation on November 11, 2013.

oo~

535hHENT
1913 e BlI%E B LN RERMEX EERCEE(L
FREUE DR _EEIE] ZRIZE
Seisuke Urakami, the first president, founds
Urakami Shoten, an enterprise dealing in herbal
medicines in Osaka.

1926 ¢ BlEAL— (h—LAL—) DREZFUHD

Production and sales of curry start.

1947 e KA SHHHEMICHD. [KXEHH FRBET X
ATl 72821 (B4 %197,500M)
The company is incorporated as Urakami
Ryoshoku Kogyosho, Ltd., with initial capital of
¥197,500.

1949 o [/ \D RO —F _LFEIE] [CFR
The name of the company is changed to House
Curry Urakami Shoten, Ltd.

NDZBL—DELA—
House Curry Promotional Car

1960 ° [N\DRBEITFHR ST (TLHR
The name of the company is changed to House
Food Industrial Co., Ltd.
1966 RETIFET
Construction of Nara Plant is completed.
1970 ¢ UNUNBEEFRICSA
Enters the retort pouched foods market.
o RERTIZE T
Construction of Kanto Plant is completed.
o YNNI ABGMKINEHERIL
Sun House Foods Corporation is established.
o NI ABCEMR A
@BN\D 2T —E A=) 5711

House Logistics Service Corporation is established.

1971 o SRR - KRERMEEZSENS [P M550 280 TRV _E15
The company is listed on both Tokyo and Osaka
Stock Exchanges.
1973 S —XVERFRICSA
Enters the packaged noodles market.
1976 ¢ BETIHE T
Construction of Fukuoka Plant is completed.
1977 e AFVIBBEFRICSA

Enters the snack foods market.

N—EVhAL— (1963F57%)
Vermont Curry (sales launched in 1963)

Corporate Guide 2014




1980~

1981 ¢ ORF7 VIV AICEHEMZRE CKEED)
Los Angeles Representative is established (Enters the
United States).
1982 e B2 THIE T
Construction of Shizuoka Plant is completed.
1983 o BRRIEEFRICEL
Enters the beverage market.
e NIRT—RE VI IFHER/NTRT—RT7 AUS
1) 2L, DI EEZRIB
House Foods & Yamauchi, Inc. (currently House
Foods America Corporation) is established and
starts tofu business.
o AL—EFIE"Curry House 2O A7 PV AICHIE
“Curry House”, a restaurant specializing
in curry opens in Los Angeles.
1985 e X TUAHT T IERIL

Delica Chef Corporation is established.

1988 ¢ XEHIZ11HB30HmB3B31HICERE
The last day of a fiscal year is changed from
November 30 to March 31.

1993 o [\DRBEMKIA S TR
The name of the company is changed to House
Foods Corporation.

1997 ¢ NORT—XF7AUAH AUTHIV=FTIHBT
Construction of a new plant of House Foods
America Corporation in California is completed.

o BR@ERIFRENSO-9002| £ T1BEIS
All plants receive ISO 9002 certification.

o BBICHU—UANS VA —T 2 (hEER)
Curry Restaurants open in Shanghai |
(Enters China).

KESBRE (1983FH5T)
U.S. tofu product (sales launched in 1983) B

-~

2000 e £T13[I1SO-14001 ]S
All plants receive ISO 14001 certification.
o BBAL—N\DRAVANS VR (BBEY)
Taiwan Curry House Restaurant, Inc. is established
(Enters Taiwan).
2003 ® N\DRXT—X h— )T« 7 USAERIL
House Foods Holding USA Inc. is established.
2004 ° EBN\DXBEAERIL
Shanghai House Foods Co., Ltd. is established.
o BBN\DRAAL—IIEBEVANS Vit - st
NDZABROMT I /P —E AR
Shanghai House Curry Coco Ichibanya Restaurant, Inc.
and House Food Analytical Laboratory Inc. are established.

2006 * EHEB@ ITEMASHZENE. /NDRXDTILRA
T ZRRIL
House Foods acquires the business of Takeda Food
Products, Ltd. and establishes subsidiary House
Wellness Foods Corporation.

o N\DRT—RAP AN Za—Iv—I—TIFERT
Construction of House Foods America’s new plant
in New Jersey is completed.

2007 e BEAL—/\DRHERI (BREEL)
Curry House Korea Corporation is established
(Enters South Korea).

2011 o \UXBE (B8 EEH (RND ARG (PE) REH) FIL
House Foods (Shanghai) Corporation (currently
House Foods China Inc.) is established.

o NIRA VB T7 T —R3ERIL (T 1 L)

House Osotspa Foods Co., Ltd. is established
(Enters Thailand).

2012 ¢ NI R T—RANNF LRERIL (NN LER)
House Foods Vietnam Co., Ltd. is established
(Enters Vietnam).

o RSB TANE, KERIANERDH ZF it
Horie Yamatoya Co., Ltd. and Dalian Horie Yamatoya
Food Co., Ltd. become subsidiaries.

2013 e kAR I+ —I X -bU—F 1 VT EFRIHE
Vox Trading Co., Ltd. becomes a subsidiary.
o R BINEIT. [\ ABRT I —TAHN
E=ganl [tesgri
The Company is renamed House Foods Group Inc.
after switching to a holding company structure.

o NDRUANSVERR (At # NDAVANS VER
(M) #153217
House Restaurant Management (Beijing) Co., Ltd.
and House Restaurant Management (Guangzhou)
Co., Ltd. are established.

D> DF3(2004FF7E)
Ukon No Chikara (sales launched in 2004)

/

ANojsIH Jo Areuelue) P eES-MiHoo—
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FEIURhEAETEIC DL T The Fourth Medium-term Business Plan

FEURXPEETEORTNEE R

Basic Concept of the Fourth Medium-term Business Plan

OER2EEZ I7EE BN EEZI7EREEL L BHEREZILET 3
Accelerate the expansion of the International Business, which is ranked as a “Growing business,” with two domestic
businesses ranked as “Core businesses”

| BR2BE OB LD HRAN—U—ZH#E NS H7Z#(E 2 DD I7E%)

| Steadily increase profitability of the two domestic core businesses by each seeking a way to grow further

BF-FARNIRGESR

07 S RFDHERs-581E

oI EEDRBLINIMMERMIC I DBEMR
pES

o7 )L— R 2 IAMRERIZERIEL.
[RAAEUIAS _ER 72 DRI U NG 72 Hh oK

Spice / Seasoning / Processed Food Business

®Maintain and enhance brand power "

®Achieve business growth by developing existing business E
and offering new value

®Enhance cost competitiveness, absorb increases in raw
materials prices, and expand profits across Group
companies

BRBEER Health Food Business

o[C1000I[ZavDAlICH<BEBE MR + eDevelop new functional beverages and foods following the
HEREM B RODILK C1000 series and the Ukon No Chikara series

oS A L IREEDHATWUEL ®Making a fresh start for the Direct Retail (Mail Order) Business

| BN BEERRLBEOTERER)
| Strengthen and firmly build up a business base of International Business (“Growing business”)
KE(TOFUEE) BIFEEDERIILAER
WZ—X(CHoeHFHiR

[TOFUIE=2 DL

N —BXRDOBRINK LN H
& (R ARG DK EAIRE

United States  Expand existing business further and establish new
(TOFU business) “«TOFU” business reflecting the needs of local people

China
(Curry business)

Expand the scale and improve the profitability
of the curry business (accelerate expansion of
food-service products and the capture of
markets in inland areas)

UB|d SSBUISNE ULIS}-WNIPSIA UHNO4 8Ul NS U T BB 3%

hE (hL—%%)

BTS2 0AER)
. _ Southeast Asia Create foundations for launching businesses
REZIT A - NhFLTDERDI S in Thailand and Vietnam °
B_EIFEEBIEDDHEE , .
. = ) Restaurant Aim to become the leading curry restaurant
LARSVEE EHESETONOIAOL—L  business chain in each of the countries in which the

AT UFI—EEIEY Group operates

| B2RBEREEHENIED. I BBEZRET D

I Actively conduct sound business investments and create new demand

___Ivg

QORRIAL TV e DEG RS CREMERIETZEET 5
Establish the optimal organizational structure in
consolidated management to expand growth

GIHFEAI[IANRFE ] [CSRIN DB L ZHk T T 5
Continue to improve the Group’s development capabilities,
cost competitiveness, and CSR initiatives

PR BEEEADRRBH AT R<E | -
E%Zgg .%ﬁi@g;xft TORIR I ZE T N<E E . 22 MBS
Domestic : Development Cost
Integrate business organizations and functions to : capabilities competitiveness
ensure future growth and enable a swift response to FHEE 2R EEE L e
changes in the environment EHRTREBD  SHBBAFND  [AVTSATVR
FRFEIDRIEICES AT EHEAS D URIRRIAVN] D
L RZRIN 3R THEE

. CREIPEIRAEZ V7 D3DDIUFICHFE
WA seestTns [TUFEY9— R :

Categorize foreign countries in which the Group
operates into three regions, the United States, China,
and Southeast Asia, and establish an Area Center in
each region to be its headquarters to advance
business

Corporate Guide 2014

Promote CSR focusing
on the triad of quality,
environment, and
compliance and risk
management

Enhance cost
competitiveness and
absorb expected
continued increases in
raw materials prices

Focus on strengthening
the development
capabilities that will
serve as the source of
creating new value



RENASAb Financial Highlights

%" % 0) #EE?R Review of Operations

BT —1F2013F 1181 1HICRIZE100@E%Z:D
AFUIE, COEEDETHS2014FE3F/8Z XD 1005
CEFTEEEZEDEELMEDIT.EBEIRREE 2
S DERBIFHBBAR ZBERT S5/2H2013F 108 (ICHF%R
FHEHICBITU 201 3FE3AHN O R Y —~UIZEMR S
HEtETEIF2 (BRI 7 EEONF RS KUEN D
PERBEORBEINR] BRI IANRE D@ bHEE]
[CEF =Bz ED TEVNDEL .

SELETCROBASEDBROER FRAOEBINCH
AOHEBERBRICHDIRITAHFTEOZE L. EF #
KN TEBREBFNRHCHBULCILBECIIBRRR
BEOFINZRRU BREBRDE U, —AFIRE T,
ARSI DR DONABENZEDRD A e FUIH,
ATMBI AT 2RBRN THEENBEUICZEICKIIRNEED
HCTH2EF AKNTIREER BREBRSBEDNGH
MERUIEC EGBABEADNY —T T4 VT DANETHR
TICHA. SHBEDO—BNGIRN(FERStERETP
100AESBE)IREUECEICRY ., BEFIR BREFR
PRI E TR F LT HERFERIZ (S R RIF] O KB (180
Ul EN BB ERU T U,

BREBHOEHIE. AIZEI100AFEXEZSAEST 1
HIcW35MELTHIE T, Ffo BN ERKERDZRIT
BRUOKEETD—EREUT.2014F580S7BITH T,
300 A% DESHANDEE. BRUHEAIZEREWLZULEL
o

W2014F3FHADESRIR

wLE I=E Ak
Net Sales Operating Income

232,6107%%. ...

(10.9%1&) (10.9% increase)

9,589 Wil crven

(16.2%:) (16.2% decrease)

(2013F4818~2014F3831H)
Consolidated Financial Results for the Fiscal Year Ended March 31, 2014 (April 1, 2013 to March 31, 2014)

R & Al

Ordinary Income

The Group marked its centenary on November 11, 2013. Positioning
the fiscal year ended March 31, 2014 as the year for initiating
changes for the next 100 years, the Group adopted holding
company structure in October 2013 to establish the optimum
organizational structure for each business segment to draw up
growth strategies. It also took steps to “enhance profitability in
domestic core businesses and accelerate the development of
overseas core businesses” and “promote and strengthen
development capabilities and cost competitiveness,” goals specified
in the Group’s Fourth Medium-term Business Plan that was launched
in the fiscal year ended March 31, 2013.

Consolidated net sales increased, reflecting expansion of the
International Business and an increase in the number of consolidated
subsidiaries, in addition to other positive factors such as the impact
of last-minute demand prior to the consumption tax hike and steady
sales in the Spice / Seasoning / Processed Food Business, which
offsetted lower sales in the Health Food Business. On the profit front,
consolidated operating income and consolidated ordinary income
decreased, reflecting a fall in the earnings capabilities of the Spice /
Seasoning / Processed Food Business and the Health Food
Business, the Group’s core earnings business segments, due to
intensifying competition amid maturing of the domestic market and
costs of upfront investments in marketing in the International
Business, as well the recording of temporary costs which were only
applicable to the fiscal year under review (related to the
transformation to a holding company structure and the events for the
centenary), which offsetted the effects of cost cutting and a decline in
the amortization of goodwill. Consolidated net income rose due to a
significant rise in extraordinary income.

The Group paid a dividend of 35 yen per share for the fiscal year
under review, including a commemorative dividend of 5 yen per
share for its centenary. Furthermore, in line with carrying out a flexible
capital policy and with returning earnings to shareholders, the
Company acquired and retired 3 million shares of treasury shares
from May 2014 to July 2014.

(B3M) (Milions of yen)

= HA Al i

Net Income

8,792z, ...

(6.5%1) (6.5% increase)

10,962 532 o1.er

(18.5%:ift) (18.5% decrease)

220622 216,713 214,317 09784

2010/3  2011/3  2012/3 2013/3 2014/3

2010/3 2011/3 2012/3 2013/3 2014/3

CF) eEMEm:11,9618HM (17.6%i8)

¥ ( )WIFAETHALL  3%( ) indicates changes from the previous fiscal year

2010/3 2011/3 2012/3 2013/3 2014/3

2010/3 2011/3 2012/3 2013/3 2014/3

Note: Comprehensive Income: ¥11,961 million (17.6% decrease)

Corporate Guide 2014
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EFEFDOHER Business Introduction

BF FARINIRBRmER

Spice / Seasoning / Processed Food Business

(B3M) (Milions of yen)

150,000
HHAFE LS Net Sales 128,688 128,590 129,247 493 g75 125,518
120,000 —
125,518 &7m o
(RUEALET. 3%1,;[3 60,000
¥ 1 25 51 8 million 30.000—
(a year-on-year increase of 1.3%) 0

2010/3 2011/3  2012/3 2013/3  2014/3

BEF - AKINTEREEZ. FTHRERZDDISHBERIERC Although sales increased in the Spice / Seasoning / Processed
ﬁ:j%[lj'LaD‘ 5551 451 5s FAEEIELIEDDD . B EHERE S Food Business mainly for mainstay products partly as a result of

OB the last-minute demand prior to the consumption tax hike, profit
— T
MPRICIHSN—T T (VT IO LR, —HHBE declined due to rising costs of raw materials, higher marketing

EJXI\OD%EIL&U WA TR FE U, costs associated with intensified competition, and the recording of
VOB R (F AR ERID TIL S A > EES D HEE D &L E RIF temporary costs that were only applicable to the fiscal year under
EHSUZ2—TVBE TIVREESSCEOBIHOm N
N . N = ales of roux products rose and their share in the segment also
i €& Cl\:t ~J0C p 7’ =) S . T
‘f‘ﬂ%’:n_&)_f R Jbil;ﬁaﬁb/lj_iﬁmgjta JET. & increased as a result of initiatives such as the adoption of a strategy
Jec NIV OAL —EERROBRZTV. JANESZ  of offering a full lineup of products in each price bracket and the
EIOICEHTHBIET, product renewal following innovation in manufacturing methods, to
DNV (& ISR ICIFRERLRD. AW G L&  furtther bolster brand value. Also, cost competitiveness was further

s 0o — N — - enhanced through the restructuring of production bases for curry
=AW= el O M, . — . . 3
BRI Pt HRE Y ML DL =TT RFIL- NP roux products carried out during the second half of the fiscal year

DQ\Bgégfaj C‘i%%b\ﬁ:ré‘:&ﬁguytﬁbjgf L)rCo under review_
ZINA RBEB (& BUE WL KICE T B2 E58 D —EDR Sales of retort pouched products increased amid favorable
B FHPTHY. 5 EEBRBCHBWOELEL, conditions in the market overall, thanks to the strong popularity

_ _ e N _ N _ — among customers of medium-price products that pursue authentic
e B BEFEBRLODETF - —AERALI=VE flavors, 7he Hotel Curry and The Hotel Hashed Beef. Sales of spice
BRIFOHMBEN 2R TLICHFFVELELIZ, products also remained steady, reflecting the results of sales
activities undertaken to expand trading volumes.
Strong sales of new products including the Mitsuboshi Shokkan
that meet customer needs for quick and easy cooking products
also contributed to overall sales.

Curry products
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IF1—8IE
Stew products

IWOAL—3TSURIC

[RiE DL FRE] =R
WOAL—DTSYRIN—EYRAL—ITY+T7
L—ITENEAL—|ICE T DM R ERS LIRS, 8
VLS ERBL TR TUYRY BIBET L Rk
ERALEU, S5 EOILIET>ETILEI DS
5.8 —IHBOEE. NIROILIAL—B 6>
EBLLL 2B T RUFELL

LY DBSEIC)ERLTVS EiREREL
SHIEEEONZ T TSURSLEE
BLLEFavEERE o=t IR

Intensely concentrates + A blend that uses new
the delicious flavor while raw materials to bring
using less oil and fat (in out the character of the
roux production) brand

BVLEZVERCEES
e U REGE
The “Noshuku blend production
method” that brings out the
flavor

AFvIHm
Snack products

B5E - RE EERIE N I G
Quick and easy cooking
products

Bk .

3 AruTesT s TeTan
ﬁ«#‘;ﬂl
DAReet

“Noshuku blend production method”
adopted in 3 curry roux brands

The “Noshuku blend production method” which
emphasizes the delicious taste through heating and
blending while using less oil and fat, was adopted for the
curry roux brands Vermont Curry, Java Curry, and /ndia
Curry. The package design was also changed so that
leftover roux can be put away tidily. House curry roux is
now even tastier and easier to use.

Bl EIVININMILEZ D /
Compact packaging to store leftover roux!
—EBCETEWVISBRLBESTDFEVEFOE@ LD,
N —IEWRUELIZ.
Improved packaging enhances the convenience of customers
who do not use up all the roux at one time.

12089797 2 waicins 3 o9mss 4 vt

1.This piece turns 2.Fold inwards. 3.Putthe coveron.  4.Compact!
into a cover!

ZINA ARG
Spice products

FH MR, S—AVEB
Dessert products, Noodle products

oY
{7
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EFEFDOHER Business Introduction

EBREBmEX

__Rh

Health Food Business

HHAFE_ES Net Sales

39,532 &5m

(A1 Hﬂtb7 6%fh)

¥39 532 million

(a year-on-year decrease of 7.6%)

PRt A EIBTZRKIC. 7)L—TR2H TRLTSBUE
UItBRBRBEZ/NDIRDITIVRRAT—XWITHEL, B
ERNZ—ERE T 2% HZRFEN LR U,

INFThmHZAIH-ESILCEVIRLZ[DOV DA,
Bt HRBEDHREENHIEL. REERETELITRREBGIR
Ulco = BRI S VRIXAYvF] 3 REBILFTORE(C
U IRE EB DRI U RFEHRRZIARL THIE T,

[C1000]>U—XIFHRHBIEY IV UEV D EIRWVLE
AU REREBRUE LD HMUWHRPIRIEICHDPET
IWNVERBH U EY D72 —9 — DV EH U 2 E TIEEINE R
FUrz.

FI22014E3B(ICIF BRI R I F I —RUVIHHIC
BVTHARRBICIFRWVFD] D) OB RED R/ VA
A7 ED e REZ R AWNZLR U,

©000c00000000000000000000000000000

: [IvDAIVU—R
: Ukon No Chikara series

Corporate Guide 2014

(B3H) (Millions of yen)

50,000 4779549605
42,766

40,000 39,532
30,000
20,000
10,000

2010/3  2011/3  2012/3  2013/3  2014/3

o

With the adoption of a holding company structure, the Health Food
Business, which was previously conducted by two Group
companies, was integrated into House Wellness Foods
Corporation, putting in place a system to further strengthen our
business development capabilities.

Sales of Ukon No Chikara, which had been the market pioneer
and leader, fell significantly due to the escalation of competition
with products offered by competitors. However, sales of Mega
Shaki, a growth brand, increased, given the favorable effects of an
improved product lineup and sales promotion activities carried out
in accordance with each period when demand peaked.

In the C7000 series, sales of Vitamin Lemon, a bottled product,
rose as a result of an increase in its sales channels. However, sales
were sluggish for Lemon Water, a PET bottled beverage, amid
intensifying competition, and overall sales of the C7000 series
declined.

In addition, in March 2014, in the rapidly growing energy drinks
market, we utilized the Company’s original spice technology to
introduce products with a distinctively Japanese edge not found in
European or North American products.

: [(XHYvF|DU—X
: Mega Shaki series

eccccce o

eeccccccce

eecccccce



IFHI—RUVIMHGICEA Entry into the energy drink market

HAZIVE NN MBEOMRE A The Group made a new entry into the energy
LIz RUYZEIBISAMURIDE ENERGY drink market that is currently undergoing
— e P rapid growth with the launch of SAMURIDE
s S~

DRINKI(TLS AR TF2 I\J/?)%% ENERGY DRINK, a drink product that
FLUBRERTARLTVDIFY—FY expresses a unique worldview inspired by

VIMBICHIZICBALFE LI, Japan.
BEANEE FHELTCEEEVNDND The product utilizes star anise, jujube,
e (e . . ginger, ginseng, and araliaceae, materials
FMI\A-BR(BO0) £ that are said to have been used by the

EEAS U+ ZFEHH

Japanese since the ancient times, and is
HITIW—TDRIHFTHDAIN

characterized by a delicious taste that makes
A ZOAEEENLIES UL the most of the spice flavor that is a Group

3 3 ~ . strength. The design of the package is also =
SHHRERTT, (%Z'%E”iﬁ;t noteworthy, featuring a sumi-e ink painting %
[fllZzRBLRZ/NNY T —=J(C that expresses the image of Japan. g
BFETI, )

i

i

W

@

.............................................................. 3
= S ¢

[C1000]2U—X = - 7 : (D> DH UVIN—TSX] 2
C1000 series : %ﬁ%jﬂ_ﬁ o3
3EDOOIVIFHFR500mg. ZILI= S

>40mglc. A T+ X200mgZi &L
EOIVRUVITY . DIOVERMERTHE
TIFAD2DOD/IND—CTOIVERIZEK
<BROAHDOSHERBETSICYR—K
LFT,

Launch of Ukon No Chikara
Liver Plus

This is an ukon drink combining 500 mg
of ukon extract from three species of
ukon, 40 mg of curcumin, and 200 mg of
liver extract. The double power of ukon

. . ingredients and liver extract gives regular
IFI—RUVT : BIRE consumers of ukon beverages a boost of
Energy drinks : :  Mail order products energy for both today and tomorrow.

Launch date:
May 12, 2014
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EFEFDOHER Business Introduction

BNBxR

International Business

HHAFE_ES Net Sales

19,733 &=

HUHHH:ZM 2%18)

¥ 1 9 733 million

(a year-on-year increase of 34.2% )

BABEF BRIV CTHIRE. FE.RE7I7BIC[T
U7 E0s — 72U BRI Ufc SEHEERTH CTERZILK
LCHIERT,

KETRBER MBEOIMAICLDEEMBRICINZ. 2013410
BICfTore it E N FEDFIRBL EFBEREBZUFLN, £
HOARSMEESEOFENKEL BE BT E R E U,

AEAICEFE U PEAL—BER FRIU 7 BLUFREET
DEIRWIEAE DA O VICKBIBEEEDIE N BB
ERVFUIC F e BERBRH THD/N\ VARG (PE) REHZ
2013F 11 BIGRIIL. SBREBEMRZSSICIRLTEVIFE T,

AU—UANSVEER SE—BOIRZRDATHEICHL
T, EBICNAEILAER) - Er (AN [(CEBERHZRIIUS
HEROMRICA T IU7BOGFHZRHBV I LE U,

BRIV TR BIHICBEZRIBUICY A DEY RIS
ENNTITARBOHEFRECKIFLZBRUCIECNA H
HIINNF ATIR—LAA RF P —NEEZTS FFTHEVET,

BASBEDT LSE/M
Composition of Net Sales of Each International
Business

(BF) (milions of yen)
20,000

WK United States BT China 4B Restaurants
W BRREE7 Y7 Southeast Asia [ EitH Exports

15,000

l
10,000 —.—.— —.—-
[ ]
—

5,000

2010/3

2011/3 2012/3 2013/3 2014/3
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(B75H) (Milions of yen)

20,000 19,733
15000 14,700
11,762
10,004 10,521
10,000 —
5,000 ——
2010/3 2011/3 2012/3 2013/3 2014/3

In the International Business, the Group has established an “Area
Center” in the key areas of the United States, China, and Southeast
Asia, through which each area expands its business under an inde-
pendently established business promotion system.

In the tofu business in the United States, profits in the second
half of the fiscal year under review increased, reflecting the price
revision introduced in October 2013, in addition to the expansion of
operations from market growth. However, given the significant
impact from a surge in soybean prices in the first half of the fiscal
year under review, the business recorded higher sales and lower
profit on a full-year basis.

Curry business in China, which became profitable in the previ-
ous fiscal year, recorded higher sales and profits, reflecting a rise in
sales due to sales from new areas and new companies and an
improvement in the earnings structure as a result of cost cutting
measures. Moreover, the Company established House Foods
China Inc., a business control company, in November 2013 and it
is committed to further expanding its business in the future.

In the curry restaurant business, the Company has developed
an operational structure in each area by establishing management
companies in north China (Beijing) and south China (Guangzhou), in
addition to Shanghai, to accelerate the pace of opening new stores
in China where demand is expected to grow further in the future.

In Southeast Asia, sales of the vitamin functional drink business
that was launched in Thailand in the previous fiscal year increased,
mainly attributable to the launch of variety products. In addition, the
Group established the homemade desert business in Vietnam in
the fiscal year under review.



BIRPEASTE CR BN EEZIT7EMREFREEAL In the Fourth Medium-term Business Plan, the Group positions
B KE . PE. EE I TDIDDIUFICEBNT the International Business as a growth business to be developed,

- S o = _ and works to develop and strengthen the business foundation
) = EE A . g §
RULESEERHIOD L, BREBOBERC R under the business promotion systems that have been

RIHATHEIET, independently established in the three areas of the United States,
China, and Southeast Asia.

/@ 91‘%%% 0) E v </ 3>/ Mission of each international business

C KEZTEEZ Tofu business in the United States )
REDRT(RBER) = 5% - KEEERSE Tofu and Soybean-related products
HEITTD
. =
Offering the (health) ES
benefits of soybeans fE‘é‘%
ES
D
- i
Wok Me Up 7
- Meat-alternative Q
BCD SOON TOFU products %
g
C hEAHL—5Z Curry business in China ) 3
3
Q.
Ho—ZA4 RAZzPEANRRICER AL—HGE Curry products 5
2
35

Developing curry and rice into
a popular dish in China

i
MmEAL—
Vermont Curry Java Curry Commercial-use DI RoyRohb—
Java Curry Wei Du Du Curry
[ FPIFPURARNSVEE Asia Restaurant Business )

BAXAL—DFEEM
Base for spreading
Japanese-style curry

[ W7 I T7EE  Southeast Asia Business )
LHHPERNTE KT TRDEN S L T4 EY S UHBEERNEE NS L R— LA RF P — R
e Thailand: Vitamin functional drink Vietnam: Homemade desert
FATUZEHT D products products

Offering the riches and pleasure of food ) !}
utilizing the technological capabilities
accumulated by the Company in Japan

Purin Mix Sherbic
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EFEFDOHER Business Introduction

ZTOMBRmEESSE

SHZE O MDD oM

UONONPO.U| SSBUISNg

Other Food Related Business

HHAFE_ES Net Sales

47,827 &rm

(RIHALL68.2%18)

¥47 827 million

(a year-on-year increase of 68.2%)

ZOMBEREESEEIF.2013F5BICCNETHDEE

2 THIFELEW T —TZA-b—FT o VT DI B
MEREBL. TV —TREUIETEN . BT AV NDFT L&
AELBEFIEREBRIF U,

NDZYPRT —E W& TIV—THEEDYREBRDRZ
SEMLKICEIHEFELN EEIRND LR ICKIBERETR
WEUEF. OVEZIVAAN AT DM EEEIEE
ZEOCHTUANYITF PREBEDIEAZZIFBINERIE
LIchDD EEIENERBRRBOEBREN EELECE
[CKDIRMBREICKY TR ERDF U,

o REw IR Topics

IRXFRATAI/—RNI|VE=ZZE
AL—ZEBBEBICRNERVEMDI1 DA “TeFhRE”
TIHABDOE, cFRETZVDERNIH T HRERZEL
el EF ZBLDANBBDEBNE T CORZHEESE
DEHEWDEERBD EIFUET
Lt OWRT IV —TFE RS DERIC. CNETH
SNTVBH I LLBERNESLTVS L ZRR
U. COBEROERRVEREZINA DL TENRX U)o
TORDPHERBVREHEDCFRTZRERITDIENT
TZOREMZRULELIS,
REODORZHENature] DN THRERLUC
COMEWRNMEFHHSN, 2013F98. N\—/N—
RRZCTA T/ —NIVEEZELF LI,
SHO'BIICHITDIEIXIEIBRHE T, ithE
BHFEBCEWHA TEVNIE T,
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(B3) (Millions of yen)
50,000 47,827

40,000

34,135

30000 | 27.997- 27315 28443

20,000 ——

10,000 ——

2010/3 2011/3  2012/3 2013/3  2014/3

In the Other Food Related Business, the inclusion of an equity-
method affiliate, Vox Trading Co., Ltd., as the Company’s
consolidated subsidiary following the additional acquisition of shares
in May 2013 significantly contributed to higher sales in this segment.

House Logistics Service Corporation recorded lower profits,
given an increase in subcontracting costs, despite the fact that it
took steps to bolster logistics operations commissioned by
companies outside the Group. Delica Chef Corporation, a Group
company that produces prepared food for convenience stores,
recorded higher sales, reflecting growing demand for home meal
replacements, but it posted lower profits due mainly to an increase
in costs resulting from a rise in the product composition ratio of
products with a complicated work process.

Onion research wins Ig Nobel Prize

The onion is an indispensable ingredient in making a curry.
No doubt most people have had the experience of crying
when chopping an onion while cooking. The volatile
component that causes these tears is called a lacrimatory
ingredient.

The Company research group discovered that a new,
previously unknown enzyme is involved in the formation of
lacrimatory ingredients. Then the research group indicated
that suppression of the expression or activity of this enzyme
may develop a new type of onion that can be cut without
tears.

The research results were published in the U.K
science journal Nature to a good reception, and
were awarded an |Ig Nobel Prize at Harvard
University in September 2013.

We will continue working steadily on research
activities in various food-related fields in the
future.



NIZABRBT I —T R [BETFERORE | ZEAREL,
BESFNSMEZRD TVETDRE P T —EXZRHL
LD ECL) BETFORBEELBRICEMI D LZR
BOEAFIHELTHIET,

FUHatBHBTERIC LTI —TER BZBLT
ANEDRBD, KEHDES U EHIC DB T YR —hF—%
HELETZREVCLE U, ZIL—TEZORERCET.
AREDDPICTZCSRAFET BEME DT HE—AOEUH
ENEHZHBEL CCSRERICIVEHI —F—FBRICHA
TEVIET,

ND AB&GT IV—TCSREAR &

CSR Basic Policy of House Foods Group

NIOZABRIIN—FF EEDBIHED—BEUT . BICAL
DOBRINARICESTERBERTHiRITDHITIE
METFDER . BVERE. MEHRZR >TITHLTCVLER
T FK e BERBEETHZHET DL T EFERDRTFL
RO BB FUMIKRIEANDEHRZRCLTNERXT,

OBMRPHEFEE[HRRELTODCSR]

FILRPHETE CIE CSRZ[HZEELTDCSRIELTHIT
BADIZARUICRZSR. [REIREREI IV TSA47
VAEURIRRIAYN] D3 DD THELTWVE T,

Under its “Customer Oriented Management,” the House Foods Group
has adopted its basic management policy of contributing to customers’
healthy dietary lifestyles by continuously offering products and services
whose value is recognized by customers.

Taking advantage of the opportunity of adopting the holding
company structure, the Group has established a new Group philosophy
of “Through food, we aim to be a good corporate citizen, connecting
and collaborating with people to create smiles in their lives.” Each and
every company employee will engage in CSR activities with a shared
sense of purpose that positions CSR at the very heart of our main
business, as we move steadily, step by step, toward realizing the Group
philosophy.

The House Foods Group will act with a high sense of morals and ethics
founded on but not limited to legal compliance in order to continue to
be a responsible corporate citizen that is truly trusted by people and a
company of use to society. Moreover, we will realize our corporate
philosophy while contributing to a sustainable society and the global
environment through the pursuit of sound business activities.

) Fourth Medium-term Business Plan and “CSR as our main
business”

In the same way as the Ohmi merchants’ principle of sanpo yoshi
(“three-way satisfaction”), which seeks to benefit the seller, the buyer
and the society, in the Fourth Medium-term Business Plan, we position
CSR as our main business and will promote it based on the three pillars
of quality, environmental management, and compliance and risk
management.

e N
SEMRCPHAEHE Fourth Medium-term Business Plan
EE 31 ik AN [k
Business Strategy Reform of Organizational Structure
JARERS7. HEseE Db BARBR
Cost Competitiveness, Strengthening Organizational Capabilities Capital Policy
N\ J

AEEUTDCSR CSR as Main Business

s 2
= [=BRU]
T—< (32D#F) Themes (three pilars) Sanpo yoshi (“Three-way satisfaction”)
- - N o= )
@EREHDE L BLWFRUL
L Enhancing Quality Assurance Capabilities ) Benefit for the Buyer )
4 o o fevy ) A )
RIEREDRE #HE=RU
L Practicing Environmental Management ) Benefit for the Society )
e N N
JAVTFPSATVRYURIIRIRAY hDiEIL TUFRU
L Enhancing Compliance and Risk Management ) Benefit for the Seller )
I\
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NDZARET IL—FCSRITEIR &R

House Foods Group CSR Code of
Conduct

BE-RERELDIC

With our shareholders and investors

4S80 mw»nN

HEITFTLEEDIC

With our customers

BESFTDEFICRILE. HESFICE
HTIEIF3MEHZEE - T —ERZR
HITBDTET BESFTDOBEFERRIC
BMULCLEFT,

We will contribute to customers’ healthy
dietary lifestyles by offering products
and services whose value is recognized
by customers and that are useful in their
day-to-day lives.

MEkEEBIC

With the earth

HWIRRIBO RS Z+ 05838 L. BRIEIC
ERUCEFREHZBLC. EHENR
WIRDFHICEMUTNER T,

Fully recognizing the importance of the
global environment, we will contribute to
the survival of a rich, bountiful planet
through environmentally friendly
business activities.

FUHTIVFVT

PR REFRZEREYICRRUE
T Efe. A—RU—H/NF >V ZEHID
WRNWIRERICKVET -BEDEHE
EZBYICEE TS ET. BEMED
B EEMENBRERBICSE D KE - RE
ROPFITIHATVEETD,

The Group discloses accurate
management information in a timely and
appropriate manner. We will work to
increase corporate value and to develop
continuously in order to meet the
expectations of our shareholders and
investors, through appropriate
management of the tangible and
intangible assets of the company under
an effectively operated corporate
governance system.

HteEEbDIC

With the society

BEESIEETREDO—BSELTHEED
HEZMIE T Ffc. BB b
2O -BIBEZEE L. SHREMRDEE
EHERFICBHTVERXT,

We seek to co-exist with the community
as a responsible corporate citizen.
Furthermore, we will strive to build and
maintain relationships of trust by
respecting the cultures and customs of
international society and regional
communities.

-

HENE|EELEDIC

With our business partners

BEEIEZRBR/IN—~F—ELTEESE
U RIE -SATEIEBHE|Z{To>TVE
R

We will conduct fair, transparent and just

transactions with people while
respecting them as valuable partners.

@< EEbIC

With our workers

B<(ABDERMAE. SHIE A1 (B
MEEBUR T, FfcIFHEBHEN LD
HIBBELTZEEH EBICRLTVE
EED

We respect the basic human rights,
diversity, character, and individuality of
those who work with us. We will grow
together by fostering a vibrant and
satisfying workplace environment.

“Hajimete Cooking” workshops

NOABGIFFEBRBICAV—EIZHFERL
THEIRUHTIVF VT IHZEET1996F N5
KELTWE T, FLSNERHZENL. 8F%
LDFEDIBIYHR-REFT CIHTDAL—E
DICFvLVILTVET,

BADF CEBHICHNTEBNYDARYISZH, HAET
HIBIRUVEPBNZBVZER LD EN TEDIDHE
Z.FEDLBDRCNBHRZET 2. AVBBEDE
FEUTHRWHHATVET,

Since 1996, House Foods has been holding “Hajimete
Cooking” workshops, where children can try making
curry. The number of pre-school children who
participate in these classes has grown annually, and
every year many children get their first chance to make

curry in kindergartens or nurseries.

These workshops teach children the importance of food by
letting them handle the ingredients themselves, and allow them to
experience the pleasure and joy of cooking and eating together.
“Hajimete Cooking” workshop is part of our valuable activities in
food education to help children grow up in good health.

¥NDZXBBI I —FCSRITEREENDXBR T IV —FEHITEAL. EANRITEIOREL, Flid. SN TITERE | OBR-FEMICRIV TEIEH | ZEHTVET.

% House Foods Group CSR Code of Conduct” is applied to each company of House Foods Group, and day-to-day codes of conduct have been developed by each company separately as
“Conduct Guidelines” in accordance with philosophy and spirit of “Code of Conduct.”
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EIEANOHHE Environmental Initiatives

NDRBRBTIV—FTE DIDADBRVIIRDBAZFS
JcH BEEHICHITIESDREEFOETZEREL. KiE
REFHEHELTBVET [N\IRBRIIL—TREH]
DHEMICRELRLE. UT A T)LDHEE, RIFEER DR
FHIGE BFRSEFDHOSDDEE CRIEGEFOEBICEUEA
THIET,

NOABRIIL—TBIESET House

B
FEBIE HIRRIBO RIS Z+ 888 L. BT RU
e bFES B CRISNRIRDOFREICEBRULE T,

et

OSBEEHEMOVT. EIXILF— EER EEY
DHIF-BERILSLUHECRERIEYMEZ OB L IH]
([CB36D  ERDFRHEHELF T,

OEEFHDESERMCREBICEBLEER - Y—ERAD
REICEHFET,

ORBICHADDIEAREETIDEEDIC.BFEELR
EUSBEEHEITVED,

OREBEBN-BEZTEH . EHNICEBEICEICKI. R
BEEDREHNNEERIEF T,

ORBEHEZELCRERADO 2N . RIETEIC
BERAICEWBEHETD,

OHANCHERREBRZEZLNBELET,

House Foods Group is pressing ahead with environmental
conservation activities in order to protect the irreplaceable natural
resources of the planet, while recognizing responsibility for the
environmental load of our own business activities. We are engaged in
efforts to reduce the environmental load in all areas of our business
activities through initiatives under the “House Foods Group
Environmental Policy” such as prevention of global warming, promotion
of recycling, and development of environmentally friendly products.

Foods Group Environmental Policy

Philosophy

We fully recognize the importance of the global environment, and
will contribute to the survival of a rich, bountiful planet through
environmentally friendly business activities.

Guidelines

@ We will work to conserve energy and resources, reduce and
recycle waste, and limit emissions that contribute to global
warming and will encourage the prevention of pollution in all
our business activities.

@ We will strive to provide our products and services in an
environmentally conscious way at each stage of our business
activities.

© We will observe all environment-related laws as well as establish
our own standards and conduct our business activities
accordingly.

@ We will try to continually improve our environmental practices by
establishing environmental goals and objectives and regularly
reviewing them.

© We will try to raise environmental awareness through environmental
education and will take an active role in environmental activities.

 We will disclose necessary environmental information within
and outside the Company.

o REVTIA Topics

FREMDR L
IFEATVEDTUT]REDRY
ZINAZDINwTr —2 (5458) [T 2
VEEANDEICKY . BESHK _
BN —D 2RI 2RO TP -
TEZM ETBHEHICERZDR T Icicd
PIVNRDITERULE U C, EBIC BB R IER
ZRU. KURDBLPI<T BT EICKY,
hEOEEZRHSLE LI,

HRIEFRZEDHIE

Fa—TANRINA ZAD /N —J (54 58)
DETZE30MMH527mmICEE L., FR-EH
24D ZHIE W LR ULz,

Enhancing disposability

We added a perforated line to the outer box
packaging for paste spices such as Tokusen
Honkaori Namawasabi to make the box easier
for customers to open, and designed it to fold
up easily for disposal. In addition, we
improved the shoulder and screw
components in order to reduce waste of the
contents by making it easier to squeeze out
the contents.

Reducing volume of paper used

We have saved approximately 24 tons of
paper per year by changing the depth of the
outer box packaging for spices in tubes from
30 mm to 27 mm.
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BCP (=t FcstE) BCP (Business Continuity Plan)

Bt 0N

=

(@

(Ueld Aununuoy sseuisng) dOg

LSRR NUEN- BREO AR LK ES KUHELA
VIWIVHEDBRIEDTITICEN, BHOIEBETHIHEE
BN TS NBEHICIE U BRICU T DB ZER 3 2126 . BCP (5B
EfimstE:Business Continuity Plan) Z&RE-ERLTHUET,

DY —XBIBCP BRI

R FUA (LR DEMNETBZIL THEWVWSTERD[YFUA T
BCPITI&, [MTEES] DBEADH GO LN ENS BEDKRI(C
BERZM T DIDICHBFREER (ENT/ - AR ERF) N
DFEITEBUUY —ZBIBCPINEEIRIRIEL e LE UL,

[UY—REBCPITld EEZ M T DICDICHBIRUY — %

FEOVHLASHOEBHTZOUY —ZANMERTERVN-RNELIZE
BICESVDIMIHEEBNEV O EEEZI TVEET,

FRTIRBLBERICEE T B2, [V FUABBCP] THELD
SRMAENCOHRETHINU F D —DBRICKUERICR DG
BEAZRCICENTREEZERATVET,

The Company has formulated and operates a Business Continuity Plan (BCP)
in order to achieve the following goals in the event that the Company’s core
business of product supply is at risk of interruption due to large-scale,
widespread disasters such as earthquakes, tsunamis, volcanic eruptions, or
typhoons, as well as outbreaks of infectious diseases such as new flu strains.

Shift to a resource-based BCP
In the conventional “scenario-based BCP,” which draws up response plans
based on hypothetical scenarios, it is difficult to respond to unanticipated
situations. The Company has therefore switched its approach to a “resource-
based BCP” that focuses on the impact on the management resources (people,
things, money, information, etc.) that are required to keep the business running
even in emergencies.

A “resource-based BCP” identifies the resources needed to continue the
business, and looks at how to respond in the event that these resources cannot
be used or are in short supply for any reason.

The Company believes that by focusing on the results rather than the causes,
the “resource-based BCP” can also respond flexibly to the unanticipated
situations that tend to arise under “scenario-based BCPs,” and will enable us to
fulfill our product supply responsibility with greater certainty in emergencies.
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Although the causes are innumerable, the results can
be summarized to a limited number of patterns.
Many cases can be dealt with by studying how to respond in the

event that resources are unusable or in short supply. ‘
y
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Retort pouched curry has always been chosen as an emergency food
supply because it can be stored for long periods. In order to meet
society’s need for even longer storage time, House Foods has launched
the LL Heatless Curry exclusively for emergency supplies. Sales of the
product commenced in the fiscal year ended March 31, 2014,

Product features

© Shelf life of 5 and a half years at room temperature.

Can be stored for 5 years plus approximately 6 months from production date to delivery.

@ Tastes great even without heating.

®Does not use ingredients that include any of the 25 allergens
listed under the Food Sanitation Act.
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NDRBRIIV—T I—iRU—b-7/NF R {4FH  House Foods Group Corporate Governance System

#kEH2 Shareholders’ Meeting

l J=(T Election

Bl 1053 (5 5HAR15)
Board of Directors: 10 directors
(1 director is outside director)

<=
Sy
Audit

BEERZR 5B 5HAEER3R)
Board of Auditors: 5 auditors
(3 auditors are outside auditors)

l E5E Audit

House Foods Group Inc. aims to enhance the adequacy and
effectiveness of management and optimize its corporate value
by engaging in “speedy management,” which purports to
revitalize the management of organization and enable prompt
decision-making. Moreover, in order to properly respond to the
dramatic changes taking place in the management environment,
House Foods has been striving to improve its transparency and
its role in society, as well as achieving accountability, while
working on establishing an internal control system.
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Status of Executive Management Organizations Relating to Decision-Making, Execution and Supervision in Management
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Execution of operations, auditing, supervision, and other functions

As a company with a Board of Auditors, the House Foods Group monitors,
supervises, and audits the execution of duties by the Directors via the
Board of Directors, Auditors, and Board of Auditors.

The Board of Directors makes decisions on the execution of important
operations of the Group, and monitors and supervises the execution of
operations by other Directors and Group companies. Directors include one
Outside Director, who monitors and supervises the execution of operations
by Directors, and offers opinions at the Board of Directors meetings from
an objective standpoint. The Outside Director’s role also includes
participating in decision-making on the execution of important operations.

We have also introduced an executive officer system. The purpose of
this system is to clearly separate our management strategy function and
business performance function, and speed up decision-making through
delegation of authority and invigorate the organization’s operations.

We have a Board of Auditors consisting of five Auditors (of whom three are
Outside Auditors). Auditors attend the Board of Directors meetings and offer
opinions. They also audit the execution of operations by the Directors,
collaborating with the Accounting Auditor and corporate attorneys as necessary.

As for internal audit system, Auditing Division reporting directly to the
President conduct audits of operations, including those of group
companies, according to the audit plan.

As for internal control system, Auditing Division evaluates the status of
development of internal controls and operation of internal control systems,
including those of group companies.

External audits are performed by Deloitte Touche Tohmatsu LLC. We have an
audit agreement with this firm to perform audits under the Companies Act and those
under the Financial Instruments and Exchange Act, and to audit our internal controls.

Our Group Quality Assurance Committee, and Group CSR Committee
also meet regularly, carrying out control functions in their respective fields.

@Collaboration between Auditors, the Accounting Auditor, and
the Internal Auditing Division

The Standing Auditors are committed to collaborating with the Accounting

Auditor as they meet regularly with the Accounting Auditor to discuss its

audit plan and receive reports on the results of audits of the financial

statements. They also attend the year-end audit surveys by the Accounting

Auditor, and check the details of audits as necessary.

Also, we have established the Auditing Division reporting directly to the
president. This division audits the operations of our business divisions, as well
as each of the House Foods Group companies. The Standing Auditors attend
audit-report meetings of the Auditing Division to confirm the status of audits
and discuss concerns and issues. They also review the audit reports of audited
sites as appropriate, working to collaborate with the Auditing Division.

Basic Policy on Internal Audit System
House Foods Group believes that an internal control system over the
execution of operations is a mechanism for strengthening its corporate
governance system, embodying its corporate philosophy and achieving its
management goals. We are committed to improving our corporate value
and achieving sustainable development through the building of the internal
control system and its accurate and effective operation.
Systems for execution of operations and internal control
1. System for the maintenance and management of information in
respect of the Directors’ execution of duties
House Foods Group Information Management Regulations and related
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rules have been developed and are operating for the purpose of
adequate information management.

Decisions to make timely disclosures of significant facts including those
concerning subsidiaries are made by General Affairs Division under the command
of the Director in charge of General Affairs Division concurrently serving as the
Information Management Coordinator. Specifically, for each matter decided at a
Board of Directors meeting or the Management Committee and each piece of the
internal information derived from the meeting, a system has been developed in
which General Affairs Division and other concerned divisions, in accordance with
the internal disclosure rules, determine its significance and make a decision as to
whether timely disclosure should be made.

In the meantime, all employees shall be thoroughly instructed, on an
ongoing basis by methods including primarily e-learning, about how to
manage sensitive information such as trade secrets and personal information.

Corporate transparency shall be enhanced through active IR activities and
timely disclosure of corporate information geared toward shareholders and
investors.

. Systems for managing risks of loss including the relevant

internal regulations

Risks of various nature have been identified and communicated across the
Group for effective countermeasures under the system for managing risks as
developed based on the House Foods Group Compliance and Risk
Management Regulations. If any risk should materialize, it is addressed promptly
and adequately by the close coordination among concerned divisions within the
Group. Furthermore, in order to strengthen risk management, the Group CSR
Committee has been established with the President of House Foods Group as
the Head, which will regularly analyze and evaluate potential risks in a cross-
sectoral manner, develop counter measures to such risks, and through
operating a risk management system that monitors and reviews the
effectiveness of such counter measures, aim for continuous improvement.

As a food manufacturer dedicated to delivering safe products that provide
peace of mind, we are committed to constant reinforcement of our quality
assurance system through reviewing standards and policies for quality assurance
from time to time, along with organizing Group Quality Assurance Meetings with
independent experts to share information and discuss agendas on food quality.

. System for ensuring efficient execution of Directors’ duties

Under the holding company structure, the House Foods Group strives to
speed up decision-making at Group companies through delegation of
authority and to invigorate the organization’s operations. The Company’s
Directors serve concurrently as President of major Group companies.
Furthermore, a Director’s term of office is set at 1 year in order to clarify
authority and responsibility as well as to enable the Company to
respond swiftly to changes in the management environment.

In addition, systems that ensure efficient and adequate execution of
operations have been developed, including the development of the
relevant internal regulations and rules, and of a system enabling the
review of business decisions made by Directors as needed.

Meanwhile, we have developed a system to reflect voices of outside
parties into the Group’s operation through the Customer Service Division
and enquiry point of our website.

4, System for ensuring that employees execute their duties in compliance

with laws and regulations as well as the Articles of Incorporation

Under the compliance system, the Auditing Division under the direct
command of the President has been established, and is systematically
conducting internal audits over the compliance with internal regulations and
the adequacy of business execution at divisions within the Company as well
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as the Group companies. Results of audits are reported to the President and
concerned Directors, and audited divisions, if found to have room for
improvement, shall be requested to come up with remedial actions plans
whose progress shall be checked against their stipulated timeline for
implementation, as part of the Group’s effort to enhance its internal control.

Development of the internal control system in respect of financial reporting
is the responsibility of Auditing Division which develops framework for internal
control of the Company’s divisions as well as the Group companies and
evaluates the operation of the internal control system, ensuring a framework
capable of providing financial reports with superior credibility.

Furthermore, the House Foods Group Code of Conduct and the Conduct
Guidelines have been developed to provide for more day-to-day codes of
conduct for Group employees, while the Group CSR Committee chaired by
the President of the House Foods Group has been set up with the purpose to
establish, familiarize and firm up the compliance system. In addition, the
Consulting and Reporting System (Compliance Help Line) Operation Rules
have been developed to stipulate items such as the establishment of a help
line (including an external contact point) for reports and consultations in order
to monitor compliance violations and other misconduct.

. System to ensure adequacy of operations within the Group

Divisions in charge of management are primarily responsible for promoting,
by offering relevant assistance if necessary, the adequacy of management
at the Group companies in accordance with House Foods Group
Regulations, while other concerned divisions also offer support as needed
to help the Group companies run their businesses in an efficient way.

Furthermore, the compliance system is being reinforced across the Group
through the CSR Committee established at each Group company to facilitate
local operation of the risk management system, along with efforts to promote
compliance with relevant laws and regulations as well as internal regulations
in day-to-day operations and socially acceptable ethical behavior, to ensure
effective implementation of the House Foods Group Code of Conduct and
the Conduct Guidelines. At the same time, audits by the Auditing Division,
Auditors and Accounting Auditor, along with evaluation and monitoring by the
Auditing Division, are conducted over the main Group companies.

. Matters concerning the establishment of the Administrative Office

for the Board of Auditors and the independency of its staff

The Administrative Office for the Board of Auditors is positioned within the
General Affairs Division, and is staffed by one dedicated employee and a
small number of concurrently assigned employees. Under the direct
supervision of Auditors, its function is to aid in the work and gather
information regarding work conducted by the Board of Auditors.

. System to ensure that Auditors are fully informed and that

Auditors’ audits are effectively executed
Auditors review and verify all documents involving significant decisions such
as applications for government permits, and attend important meetings
such as meetings of the Board of Directors, the Management Committee.
Auditors also hear from the responsible Directors and Division Heads for the
matters that need to be confirmed in connection with audits, and attend the
audit results briefing organized by Auditing Division for exchange of opinions.
Meanwhile, Auditors regularly hold meetings with Accounting Auditor to
receive explanations and reports about the schedule and method of
accounting audits as well as their results, to facilitate efficient closing audits
over the financial statements, the supplementary schedules and others.
Furthermore, two Standing Auditors strive to ensure the effectiveness
of Auditors’ auditing in the Group by concurrently becoming Non-standing
Auditors of major Group companies.
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Our Basic Stance

Recognizing that the practice of compliance is one of the most
important issues for the practice of CSR management, the House
Foods Group responds to the expectations and demands of
society by acting in accordance with compliance in every aspect of
its business activities.

Enhancement of compliance system based on group
management

The House Foods Group addresses and implements compliance not
merely in the narrow sense of adherence to laws and regulations but
in a much wider sense that encompasses internal rules, social ethics
and morals, as well as the social demands underlying these rules
and morals.

In order to ensure future development that will foster the trust of
society, we have established the House Foods Group CSR Basic
Policy along with the House Foods Group CSR Code of Conduct,
which outline the code of conduct for the Group; in addition, we
have established a compliance system that ensures the
appropriateness of operations for each Group company and have
been engaged in specific initiatives accordingly.

Promotion Structure and Specific Initiatives

The CSR Committees are established as decision-making bodies
with regard to compliance, to develop and carry out deliberations on
important matters. In addition, a Chief CSR Supervisor, CSR
Supervisors, and CSR Officers are appointed to pursue full
compliance.

BASE
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s N
N = PayN
I —FCSREES gl
Group CSR Committee B EE usiness Lompanies
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International Business CSREE2S
N CSR Committee
BHFEH J
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Administrative Office CSRZEER CSRiEXER=
(CSR Division) CSR Committee Division in charge of CSR
‘ CSREFE-CSRIEHE
S e NIVTFPSA Y CSR Supervisor, CSR Officer
Working-level Group Helpline
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HIEBAFEEER Consolidated Financial Statements

BIEEEXERE Consolidated Balance Sheets &7 Wilons of yer
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HEDER ASSETS
SRENEE  Current assets ¥102,507 ¥99,644 ¥110,165 ¥107,135  ¥117,551
RERUTEE  Cash and deposits 17914 19,066 23,475 19,371 26,649
SEFERUTEHSE  Notes and accounts receivable—trade 38,039 37,967 38,585 37.866 40,846
BifiEE  Securities 31,803 28,905 33,717 35,445 29,631
BRNEURE  Merchandise and finished goods 6,477 5,635 6,229 6,223 9,382
fE#&  Work in process 966 950 875 1.012 1,200
BEMEROESR  Raw materials and supplies 2,939 2,692 2,737 2,817 3,162
IBIERISEE  Deferred tax assets 2,769 2,889 2,946 2,277 2,757
ZODfth  Other 1,604 1,544 1,605 2,130 3,929
BEE 4% Alowance for doubtful accounts (3) (4) (4) (7) (4)
BEIFEEE Non-current assets 129,420 129,166 129,927 143,645 155,817
BREEEE Property, plant and equipment 62,808 53,860 53,553 56,112 62,534
BYR OREEY) ((@ZE)  Buildings and structures, net 20,387 17,560 16,886 18,038 19,571
BEAREB L OERE (fg8) Machinery, equipment and vehicles, net 9,000 6,732 6,987 7,769 9,195
i Land 27,007 24,102 24,072 24,152 26,001
| — & (f%8) Lease assets, net 4,876 4,623 4,545 4,338 4,128
BERRENE Construction in progress 624 122 254 883 2,449
ZOfih ({88  Other, net 913 721 810 932 1,190
HECEFEEE Intangible assets 9,411 4,562 2,467 1,787 3,482
DA Goodwill 6,190 2,067 703 268 619
VI RDIF Software 2,694 2,276 1,501 889 971
VI MO T P{REIE  Software in progress 298 8 58 161 1,044
Z0fi Other 229 211 205 467 848
REFDMDBE Investments and other assets 57,201 70,745 73,908 85,746 89,802
IBEBRMEEE  Investment securities 46,394 60,225 65,327 75,689 81,451
RHIE{tE Long-term loans receivable 280 259 247 239 334
IRt ERE  Deferred tax assets 365 358 170 213 428
EHITES  Long-term time deposits 2,100 3,118 3,124 6,000 2,500
BIILAEFEER  Prepaid pension cost 5,581 4,535 2,740 1,193 =
BEATICEHRDERE  Net defined benefit asset — — — — 2,657
IEEEEL(EMES  Claims provable in bankruptcy, claims provable in rehabilitation and other — — = = 448
ZODftt Other 2,723 2,494 2,546 2,682 2,670
EE354%  Alowance for doubtful accounts (242) (245) (247) (270) (687)
BESET Total assets 231,927 228,810 240,092 250,780 273,368
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(BM) (Milions of yen)

&2m40)3 A31 BIRGE_As of Marcn o “o0 oo | o012 | 2013 | 2014

&fEDSEE LIABILITIES

EEI&E Current liabilities ¥39,276 ¥ 37,755 ¥41,108 ¥39,515 ¥49,230
STIZNFERUBHSE  Notes and accounts payable—trade 18,989 17,828 19,602 18,613 18,005
BFECERETE  Electronically recorded obligations-operating — — — 1,162 1,258
4ZHABAS  Short-term loans payable 592 577 590 570 7.284
1) —2{&EF Lease obligations 353 362 394 400 545
k& Accounts payable—other 12,505 12,147 13,247 12,453 12,878
FIUSEAFIZE  Income taxes payable 2,592 2,285 3,189 1.872 2,640
REE55|X% Provision for directors' bonuses 77 80 73 67 93
BEIFFEBLS|2E  Provision for loss on guarantees 92 — — — —
ZDfth Other 4,075 4,476 4,013 4,378 6,528

BEIFE&fE Non-current liabilities 10,023 9,757 9,742 11,938 14,041
EHIfEAS Long-term loans payable — — — — 978
1) —2{&F Lease obligations 4,506 4,262 4,151 3,938 3,795
EHikihE  Long-term accounts payable—other 663 652 655 834 682
RIERISEE Deferred tax liabilities 2,258 2,432 2,663 5,194 6,680
BEG(I5I124%  Provision for retirement benefits 2,028 1,716 1,557 1,203 =
HERBEIHS|2E  Provision for directors' retirement benefits 26 — — — —
IREMARHICRDEME  Net defined benefit liability — — — — 871
BEREEFE  Asset retirement obligations — 281 284 278 282
ZDf  Other 542 416 432 490 753

B{ES&St Total liabilities 49,299 47,512 50,850 51,452 63,272

fEEDEE NET ASSETS

#EBEX Shareholders’ equity 180,985 179,841 185,205 188,963 194,579
BAE Capital stock 9,948 9,948 9,948 9,948 9,948
BAFFHSE Capital surplus 23,868 23,868 23,868 23,868 23,868
FEERIRE  Retained earnings 148,494 146,026 151,392 155,148 160,767 é)
@
BEotkR  Treasury shares (1,326) (2) (4) (1) (4) %.
STl - AEE=EESE  Valuation and translation adjustments 1,290 — — — — %
FOMEMEIEEZELES Valuation difference on available-for-sale securities 2,582 — — — — éﬂ
EEIREREBENIFE  Foreign currency translation adjustment (1,292) — — — — é-
ZOMDEIEFIIRRETEE  Other accumulated comprehensive income = 1,080 3,580 9,768 14,222 g
FDfhEMirssHiiZ=LEE Valuation difference on available-for-sale securities — 2,836 5,531 10,840 11,665 %
IBIEA~ W 4828 Deferred gains or losses on hedges — — — — (5) %
LEmERARBIFE  Foreign currency translation adjustment — (1,756) (1,950) (1,072) 1,053
BEATIC R D AEERETEE  Remeasurements of defined benefit plans = — = — 1,509
DERREIFS  Minority interests 353 377 456 596 1,296
fiZESET Total net assets 182,628 181,298 189,242 199,328 210,097
BISHIEESET Total liabilities and net assets 231,927 228,810 240,092 250,780 273,368
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AL EAFREE R Consolidated Financial Statements

ESER N O RETEZE  Consolidated Statements of Income and Comprehensive Income (&) (Milons of yen)
BT 3 531 BICH LIS Years Ended March 31
55tE Netsales ¥220,622 ¥216,713 ¥214,317 ¥209,784 ¥232,610
75 EE(fi Cost of sales 118,622 116,324 115,974 114,468 135,080
S5 L#8FIZE  Gross profit 102,000 100,388 98,342 95,315 97,530
RFEERU—AYEIEE Selling, general and administrative expenses 91,036 88,319 84,289 83,874 87,942
[N&EEGE  Advertising expenses 12,324 11,369 11,055 11,242 11,411
BXENRER  Transportation and warehousing expenses 6,367 6,149 6,172 5,975 6,744
BRFEFHR  Sales commission 4,876 4,531 4,280 4,064 3,314
BRFEIEMEE  Promotion expenses 31,010 30,021 29,523 29,838 31,868
WBRIFEYNO'ES  Salaries, allowances and bonuses 12,191 12,453 12,534 12,703 13,424
ZXEEBES5|HEEAZE  Provision for directors' bonuses 77 90 78 72 128
REEBEHSXME#RAZE  Provision for directors' retirement benefits 16 — — _ _
SHAMEHENE  Depreciation 1,216 1,273 1,142 1,024 846
DNAEEIEE  Amortization of goodwil 4,121 4,121 1,361 706 170
&% Rent expenses 1,372 1,366 1,374 1,483 1,611
SHERTAZTEE  Experiment and research expenses 3,897 3,733 3,805 3,810 3,482
ZOfth Other 13,568 13,213 12,966 12,957 14,945
SR Operating income 10,964 12,069 14,053 11,441 9,589
SRHNIVEE Non-operating income 1,321 1,493 1,596 2,096 2,287
SZHEUFIE  Interest income 326 402 441 486 549
ZHEEIXSE  Dividend income 431 494 518 559 599
BOEIC K DIREF)Z  Share of profit of entities accounted for using equity method 294 350 399 415 458
BEER  Foreign exchange gains = — = 360 305
Z DAt Other 270 247 238 277 376
SH¥H5ER Non-operating expenses 97 531 147 92 913
THFIE  Interest expenses 44 35 40 44 221
TIVFEER  Commission fee — — _ — 141
ZIEEE  Compensation expenses _ _ - — 287
BEE=1  Foreign exchange losses 12 400 42 — —
Z DAty Other 41 97 65 48 265
B&FZE  Ordinary income 12,187 13,031 15,502 13,445 10,962
$3RIFER  Extraordinary income 278 191 304 49 3,240
BIEERETTHIZE  Gain on sales of non-current assets 55 30 295 25 3,110
REAMIIETEA&E  Gain on sales of investment securities — 7 1 10 108
BEAEEZ  Gain on compensation for transfer 210 — — _ _
BHZEFE  Gain on change in equity — 51 — — _
BIRREHEARSMSREAZE  Reversal of provision for loss on guarantees — 92 — = -
ZMfth  Other 13 11 8 13 22
$3538% Extraordinary loss 1,825 3,641 2,920 256 778
BEEEETTAIE  Loss on sales of non-current assets 20 48 21 11 124
BEEERRAE Loss on retirement of non-current assets 332 284 327 189 240
WEBMEIZEMIIE  Loss on valuation of investment securities 799 1,541 26 — 1
SEMETHIEE  Loss on valuation of membership 60 11 31 29 24
BB Impairment loss 349 982 445 — 129
BERRIMEARS |MEEAZE  Provision for loss on guarantees 92 - _ — 152
ESPEENSIC 1% D718  Loss on step acquisitions — _ _ _ 69
BEREERAIEEDERICHSFEE Loss on adusiment for changes of accounting standard for asset retiement obligations = 177 = = =
KEICK DK  Loss on disaster — 516 186 — 33
ERETIEEM  Cost of early retirement support = = 1,534 - =
Z DAt Other 172 82 350 27 7
RS LA EAMFZE  Income before income taxes 10,640 9,581 12,886 13,238 13,424
EANTL. ERBRNROEZER  Income taxes—current 4,919 4,730 5,582 4,741 4,705
SEATETEEZE  Income taxes—deferred 878 (305) (613) 258 (147)
SEAIRESGET  Total income taxes 5,796 4,425 4,969 4,999 4,559
DR RSB TIBS&  Minority interests in income (10ss) 24 (96) (11) (16) 74
LEAMEFIER  Netincome 4,820 5,252 7,928 8,254 8,792
DR ER RN (GBI EIBR  Minority interests in income (loss) - (96) 11 (16) 74
DR IBR RS HMIFZE  Income before minority interests — 5,156 7.917 8,238 8,866
FDMhOEIEFZE  Other comprehensive income = (238) 2,489 6,276 3,095
ZDOfhEMEEEsMiZEEa% Valuation difference on available-for-sale securities — 268 2,684 5,310 844
HEIEN\w B8R Deferred gains or losses on hedges = = = = (13)
BERERBEE Foreign currency translation adjustment — (495) (180) 951 2,180
BOHERACHT B84  Share of other comprehensive income of enties accounted for using equity method — (11) (15) 15 84
aiEFII® Comprehensive income — 4,918 10,405 14,515 11,961
(NER) (Breakdown)
Bk EICRDITFIE  Comprehensive income attributable to owners of the parent — 5,042 10,428 14,442 11,736
DEREE(CR DRI Comprehensive income attributable to minority interests — (124) (23) 72 224
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B TEAEZHETESE Consolidated Statements of Changes in Equity

BhEREsHEE (2012F4818H0520134F3831H%FG)  Consolidated fiscal year under review (April 1, 2012 — March 31, 2013) (&) (Milions of yen)

MREER Z DD EHENTRRETEE
Shareholders' equity Other accumulated comprehensive income
DEIRE | o as
wrEhs | TOMEEE Ay = BRI TOMDEE ~ s MEESS
mAe mAWAE MEWAE oW x| swosme il BUET Ruwse AERHESH o0 | Townel
Capital | Capital | Retained |Treasury| Total d‘f\f/a\uanom Defered gains |Foreign currency| Remeasurements | “Total otlher interesfs | 2SSets
stock | surplus | earnings | shares |shareholders' av;"aebf?e”_%;_‘;”a‘e orlosseson | translation | of defined benefit cg%ggﬁeaggee
equity securities hedges adjustment plans income
20126383 1H%=S
Ba\ance—MarchSW,zlojwz 9,948 | 23,868 151,392 (4) 185,205 5,531 — | (1,950) — | 3,580 456 189,242
BRASETEEPOZEFEE Changes of items during the period
FIREDECH
Dividends from surplus (3,188) (3,188) — (3,188)
L HARER 7
Net income 8,254 8,254 — 8,254
BoHOE
Purchase of treasury (1,308) | (1,308) — (1,308)
shares
BRI DHEA]
Retirement of treasury (1,311) 1,311 — - -
shares
REMFEPOLENE (18
NEet changes :flitems other o 5,309 879 6,188 140 6,328
than shareholders' equity
ERRSTEEPOREBSE
Total changes of items — — 3,755 3 3,758 5,309 — 879 — 6,188 140 10,086
during the period
2013F3RA318%m
Ba\ance—MarchSW,zlojwa 9,948 | 23,868 | 155,148 (1) 188,963 = 10,840 —  (1,072) — 9,768 596 199,328

WERERSERE (2013F4818H 5201443831H%T)  Consolidated fiscal year under review (April 1, 2013 — March 31, 2014) (&) (Milions of yen)
MREEAR Z DD EHEN TR RETER

Shareholders' equity Other accumulated comprehensive income

DEIKRE| (o oz
wrEs | TOMEEE wmaoy ERGHICHEE TOMDEE ~ oy MEESH
aie BMRE AERRe BoH e | FIESS ﬁ%ﬁ}ﬁ}/ %25% EuRstE FERSEOS 0, | Total net

Capital | Capital | Retained |Treasury | Total valuation | pefered gaing |Forei Remeasurements | _Total other | interest assets
stock | suplus | eamings | shares |shareholders' R, orjosseson | ransiation | of efined benet acoumulated | e
equity securities iiggs adjustment plans el
2013%F3A318%® g
Balance —March 31, 283 9,948 23,868 155,148 (1) 188,963 | 10,840 — 1 (1,072) — | 9,768 596 199,328 =
EEAETEEDDZENZE Changes of items during the period g
n
FIREDECH =3
Dividends from surplus (3.173) (3.173) - (3,173) &
@
w Q
ﬁe%qiﬁfﬁ 8,792 8,792 — 8,792 I
[}
HEHRORE 3
Purchase of treasury (3) 3) — 3) o
shares %
BRI DHEA] @
Retirement of treasury - - - g
shares =
[}
HEERLSDIEEDER
A= yiy
SAFEROZIE(EE) — 825 (5) 2125 1509 4454 699 5153

Net changes of items other
than shareholders' equity

EfERsFEPOEELT

Total changes of items — — 5,619 (3) 5,616 825 (5) 2,125 1,509 4,454 699 10,769
during the period

2014F3RA318%m

Balance—March 31, 9,948 | 23,868 160,767 (4) 194,579 | 11,665 (5) 1,053 1,509 | 14,222 1,296 210,097
2014
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AL EAFREE R Consolidated Financial Statements

E%:\: vwa - O —%1‘%% Consolidated Statements of Cash Flows (&) (Milions of yer)

B 2403 A31 Bk T IS Years Ended arch o “2010 | 201 | 2012 | 2013 | 2014 )

EEFEBCKBDFvwva1-TJ0O— Cash flows from operating activities

T FEATSHAMAIZ  Income before income taxes ¥10,640 ¥9,581 ¥12,886 ¥13,238 ¥13,424
AI{EAE  Depreciation 6,102 5,704 5,356 5,020 5,056
DNAMEHEE  Amortization of goodwill 4,121 4,121 1,361 706 170
JABIE  Impairment loss 349 982 445 — 129
EE8% Bad debts expenses 3 — — — _
BOEIC K BIBEBE (&)  Share of (profit) loss of entities accounted for using equity method (294) (350) (399) (415) (458)
ERPEENS (TR D Z=18%% (7%)  Loss (gain) on step acquisitions — — — 69
WEEMEEZIMIEL (%) Loss (gain) on valuation of investment securities 799 1,541 26 — 1
SEMESHMIE  Loss on valuation of membership 60 11 31 29 24
BEE5|LE0EREE GRLNEE)  Increase (decrease) in allowance for doubtful accounts 43 3 3 23 (1,206)
REB 55| DEHEE (488 Increase (decrease) in provision for directors' bonuses 2) 2 7) 6) 25
BEETE MR DIEFEE (Fi488)  Increase (decrease) in provision for retirement benefits (376) (312) (158) (355) (1,468)
BEHET (CRDEBDEREE (4 Increase (decrease) in net defined benefit liability — — — 871
BERERSS | M OEREE GHAM%E)  Increase (decrease) in provision for directors' retirement benefits (12) (26) — =
ZEFIBMUSEESE  Interest and dividend income (757) (896) (959) (1,045 (1,147)
XIFIR Interest expenses 44 35 40 44 221
BEEERE (&%) Foreign exchange losses (gains) 53 153 29 (250) (231)
REBEMEIZ75AMER (Z)  Loss (gain) on sales of investment securities — 7) @) (10) (108)
2BEHEFHIEL (%)  Loss (gain) on sales of membership 4 — — — —
BT EET LSRR (&%) Loss (gain) on sales of non-current assets (35) 18 (273) (15)  (2,986)
BEEEERRHAIE  Loss on retirement of non-current assets 332 284 327 189 240
55 _H{EHEDIEHEE (18088) Decrease (increase) in notes and accounts receivable —trade 479 (2) (645) 1,218 1,374
TeIGENEEE DIBREE (180%8) Decrease (increase) in inventories 947 1,072 (576) (67) (384)
AANBFEOERZE (R %8)  Increase (decrease) in notes and accounts payable—trade (1,173) (387) 884 (125)  (4,607)
FILNBSDIEHEE (F/AM8E)  Increase (decrease) in accounts payable —bonuses (47) 69 (25) 3 27
ZOOBEDILFEE (EH0ZE) Decrease (increase) in other assets (349) 1.115 1.606 266 871
ZOADEBDIBHER (R4 8H)  Increase (decrease) in other liabilities (470) (64) 859 (1,479) 1,749
/N5t Subtotal 20,464 22,647 20,809 17,669 11,655
FIERUEEUEDSEEE  Interest and dividend income received 840 973 1,127 1,293 1,438
FIRD3ILER  Interest expenses paid (41) (36) (38) (45) (219)
SEAFZEDSIEE  Income taxes paid (5449 (5,017) (4,800) (6,033) (4,057)
SEEEH(CLDF v v a1-TO— Net cash provided by (used in) operating activities 15,813 18,568 17,098 12,884 8,818
1BEEBICkBF vy 1-T0O— Cash flows from investing activities
TEEAFEZ DILRICKDINA  Proceeds from withdrawal of time deposits 60 1,112 2.550 12,352 15,141
EHTEEDFEAICL DT Payments into time deposits (512) (1,964) (12,469)  (7,004) (12,040)
BfFEEDESICLD3ZH  Purchase of securities (1,899) — (2,000)  (2,500)
AffEED5EAIIC K BINA  Proceeds from sales of securities 4,200 4,600 1,500 6,700 6,500
BEEEEEDIIGIC LS Purchase of property, plant and equipment (3,328) (2,747)  (3,678)  (4871)  (9,620)
BEETEEDTTHICLBUUA  Proceeds from sales of property, plant and equipment 100 53 320 392 3,417
HEILBETEEEDISICK DT Purchase of intangible assets (724) (467) (288) 273)  (1,434)
REBMIIZSDEISIC KD  Purchase of investment securities (11,447) (16,987) (9,507) (9,328) (7,533)
BEAMIIEDTTHICKBDIA  Proceeds from sales of investment securities 3,600 1,008 2,503 3,525 319
HEEDHIGAICE BT Payments for investments in capital — — = 0)
HEZDEINICELBDINA  Collection of investments in capital — — — 8
REHEDEYSICL S Purchase of memberships — — — (3) —
SEHEDTEAICKBDINA  Sales of memberships 13 — _ — —
FEHEESDREICKBDH  Purchase of investments in capital of subsidiaries — (60) — — =
EEEE(CKLDIUUA  Proceeds from transfer of business — 5,300 — — —
EROEROEE RS FAMMEOBEICETE Purchase of shares of subsidiaries resulting in change in scope of consolidation — — (1,331) =
EROFRDEERHEIFARMTOMBIC&BIA  Proceeds fom purchase of shares of subsidiaries resulting in change in scope of consolidation — — — 380
BIRRHHRTLDEEIC £ DZH Purchase of shares of subsidiaries and associates (156) (75) = —
EfF1FICKBDZHE  Payments of loans receivable (35) — — — (109)
BEFHCKDF w2 TJO— Netcash provided by (used in) investing activities (10,129) (10,228) (19,069) (1,841)  (7,471)
BAIEEEIIC K BF v v 1-TO— Cash flows from financing activities
SFHAfE ANLIC K BULA  Increase in short-term loans payable 2,704 1,541 1,571 2420 42,532
EHABAZDREICKBDTH Decrease in short-term loans payable (2,704)  (1,506)  (1,557)  (2,520) (38,744)
U —BEIEDIRHEICK DI Repayments of lease obligations (356) (366) (386) (416) (540)
EHABANICKBULA  Proceeds from long-term loans payable — — — 1,026
BHBAZOREICELDTH  Repayments of long-term loans payable — — — — (1,125)
BOMIOEEIC KD  Purchase of treasury shares (4) (3,981) 2) (1,308) 3)
RL&M%IE Cash dvidends paid 2411)  Q411)  (2567)  (3.186)  (3.171)
DERRED S DIIAFH T K DU Proceeds from share issuance to minority shareholders — 257 106 69 —
DEREENDEYSE DZIAEE  Cash dividends paid to minority shareholders (0) (0) (0) 0) (45)
BIFSEBIC K DF v wva-TJ0O— Net cash provided by (used in) financing activities (2,771)  (6,466)  (2,836)  (4,943) (68)
RERUVIRERASEYICHRSIREEE Effect of exchange rate change on cash and cash equivalents (23) (353) (94) 424 593
RE&ENVIRSESEYDIEHEE GHAEE) Net increase (decrease) in cash and cash equivalents 2,891 1,521 (4,901) 6,525 1,871
BEENUIRSEZEYOMEESSS Cash and cash equivalents at beginning of period 41,680 44,570 46,091 41,190 47,715
ReNUCIRSESYDOEIRES Cash and cash equivalents at end of period 44,570 46,091 41,190 47715 49,586

Bl 29 Corporate Guide 2014



BEDESERITZT A MEER Segment information by operating segment

HPERAEHEE (201248 18h520135F3831HZET)  Consolidated fiscal year under review (April 1, 2012 — March 31, 2013) (5575m) (Milions of yen)

|MEL I AU~ Reported segments
EHIE- U0 = _
o ZDMEE ~z
TEREE pEagsi wHFK | BEFE | 5 om | oM
seoPice/ | Health Food | International | Other Food Total
Proggsggéngoo d Business Business Related o
Bless Business

5e.EE  Netsales

HNEBRERADFE FB  Sales—outside customers 123,875 42,766 14,700 28,443 209,784 — 209,784

T AV NEONEBTE FEX 3RS

Sales and transfer—Ji;ter»segmem o o o 10,984 10,984 o 10,984
5t Total 123,875 42,766 14,700 39,427 220,768 — 220,768

T XM Segment profit 8,157 1,903 677 701 11,437 — 11,437

TIANEE  Segment assets 62,570 23,485 12,777 13,694 112,525 — 112,525
ZDfthDIEE  Other items

FMiiEHZE  Depreciation 2,895 709 665 751 5,020 — 5,020

DONADEHZE Amortization of goodwill — 673 20 13 706 — 706

BRETEENBEETEEDIBNEE

Increase in property, plant and equipment, and 2,610 665 2,126 473 5,873 — 5,873

intangible assets

WEREASHERE (2013F4818H 52014438318H%T)  Consolidated fiscal year under review (April 1, 2013 — March 31, 2014) (575m) Millions of yen)

MWL X/~ Reported segments
&AL =
= ZDhEGE A=
TESEX ppeswx SAPE | mesy = oo S
s Spice / ;| Health Food | International | Other Food Total
Progsgggéngoo o Business Business Related
Bleiness Business
5cEE&  Net sales
NEREZDFE FEF  Sales—outside customers 125,518 39,532 19,733 47,827 232,610 — 232,610 g
n
o
BT AVNEDOREFTE SN FIRES o g
Sales and transfer—inter-segment 129 74 43 11.495 11.741 1741 %
o
£t Total 125,647 39,607 19,775 59,323 244,351 — 244,351 ;%1
5
o,
TI AV NFIZE  Segment profit 6,936 1,585 617 451 9,589 — 9,589 %
&
TIAXNEE  Segment assets 65,771 22,230 18,361 28,563 134,924 — 134,924 %
@
>
ZDMOIEE Other items =
SETEHIE  Depreciation 2,484 628 1,077 867 5,056 — 5,056
DNADERIEE  Amortization of goodwill — — 34 136 170 — 170
BEETEEENREETEEEDENE
Increase in property, plant and equipment, and 4,951 510 995 4,851 11,308 — 11,308
intangible assets
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ENG B IERDHER

Total Assets (&75M) (Millions of yen)

300,000

273,368

250780
250000931 977575 575240092

200,000
150,000
100,000

50,000

2010/3 2011/3 2012/3 2013/3 2014/3

—RE e S E
Book Value per Share (F3) (Yen)
1,974.31
2,000 1,879.06
1,768.27

166057 1.694.59

1,500

1,000

500

2010/3 2011/3 2012/3 2013/3 2014/3

ROE(BCEAZHAHEFI&ER)
Return on Equity (%)

5.0
43 43 43

o r—o—e

30— 27 25

2.0

2010/3 2011/3 2012/3 2013/3 2014/3

Consolidated Financial Indicators

Net Assets (F75F) (Milions of yen)
250,000
199,328 210,097

200000757 678 181,208 189242

150,000

100,000

50,000

2010/3 2011/3 2012/3 2013/3 2014/3

PBR(FAEFEE EER)

Price Book-value Ratio (f5) (Times)

1.2

10 087 087

ng>/0—0

082 080

06— O—g

0.6

0.4

0.2

0

2010/3 2011/3 2012/3 2013/3 2014/3

PER(#K{EUNERZR)

Price-earning Ratio () (Times)

50

1905 2106 2062
20

0

2010/3 2011/3 2012/3 2013/3 2014/3

BoBALX
Equity Ratio (%)

100

78.6 79.1 786 79.2 76.4
0 —g—0—0—0—¢

60

40

20

2010/3 2011/3 2012/3 2013/3 2014/3

—HRE T ) SEARE
Earnings per Share (M) (ven)

100

2010/3 2011/3 2012/3 2013/3 2014/3

— T ) ERMS B
Cash Dividends per Share / Payout Ratio

(F3) (Yen) —HREc ) DESE -@ BttmE (%)
Cash Dividends per Share Payout Ratio
48 80

2010/3 2011/3 2012/3 2013/3 2014/3

XEIE100FFELREHSMAZST
#Includes commemorative dividend of 5 yen per share for
its centenary

. 8 HoEALE | —HRErey =) o g (0 —rRZrEY
HERE (5HM) | fEE &HM) (%) wEE () PBR (f5) RIS () ROE (%) PER () Boia) (%) %)
Total Assets Net Assets Equity Ratio Book Value per | Price Book-value | Earnings per Return on Equity | Price-earning Payout Ratio Cash Dividends
(Millions of yen) | (Millions of yen) | (%) Share (Yen) Ratio (Times) Share (Yen) (%) Ratio (Times) (%) per Share (Yen)

273,368 210,097 76.4 1,974.31 0.87 83.13 4.3 20.62 421 35.0%
250,780 199,328 79.2 1,879.06 0.87 77.78 4.3 21.06 38.6 30.0
240,092 189,242 78.6 1,768.27 0.80 74.26 4.3 19.05 377 28.0
228,810 181,298 79.1 1,694.59 0.80 48.40 2.9 28.10 455 22.0
231,927 182,628 78.6 1,660.57 0.82 43.91 2.7 30.95 50.1 22.0
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EAEERER T LERENmER REARDERR

Return on Assets (%) Ordinary Income to Net Sales (%) Total Asset Turnover () (Times)
6.6 0.96 -
7 8 73 1.0—=——094 T
57 ce 6 0.85
6 S5 .
53 6.0 08
6—55
5
42 \\467
4 0.6
4
3 0.4
2 2
0.2
1
0 0 0
2010/3 2011/3 2012/3 2013/3 2014/3 2010/3 2011/3 2012/3 2013/3 2014/3 2010/3 2011/3 2012/3 2013/3 2014/3
TRENLEER BELE BfEt=R
Current Ratio (%) Fixed Ratio (%) Debt to Equity Ratio (%)
350 80 746 — 40
72.
710 714 g 3
20079610 2639 2680 271 303
00 188 60 30271 269
250 : 263 :
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AB RIBIRE T )
Number of Employees () (Persons) Capital Investment / Depreciation (B73F9) (Milions of yen)
[ Rf#IRE Capital Investment [0 SFffi{E#1E Depreciation
6,000 12,000 11,510
5,276
5,000 4968 10,000

4523

4335 4,450

4,000 8,000
3,000 6,000 E
&
2,000 4,000 ;g
ml R B z
1,000 2,000 *a_s
7I~
H BN BN BN B )
0 #
2010/3 2011/3 2012/3 2013/3 2014/3 2010/3 2011/3 2012/3 2013/3 2014/3 %’,

(@]
o
S
8
HEEARS pplin=iai EADEGE | . [ . = SRERE R fENE (SHM) g
FEEE (%) %ﬁﬁﬁx (%) (@) N (%) BIELL (%) SR (%) AR (®) Capital Investment / Depreciation (Milions of yen) %
Return on Assets | Ordinary Income | Total Asset Current Ratio Fixed Ratio Debt to Equity Number of Employees | %1% & BERE 3'_'
(%) to Net Sales (%) | Turnover (Times) | (%) (%) Ratio (%) (Persons) Capital Investment | Depreciation g'
4.2 4.7 0.89 238.8 74.6 30.3 5,276 11,510 5,389 é_
55 6.4 0.85 2711 72.3 259 4,968 6,117 5,402 g
s
6.6 7.2 0.91 268.0 68.8 26.9 4,450 5,485 5814 %
7]

5.7 6.0 0.94 263.9 71.4 26.3 4,523 3,211 6,269

53 55 0.96 261.0 71.0 27.1 4,335 5,158 6,926

Corporate Guide 2014 32 Il



EEF A1t (28%1) Consolidated Subsidiaries (28 companies)

House Foods Group Companies

EF-FAkII T BREZ (5%) Spice / Seasoning / Processed Food Business (5 companies)

B EEREERH (5%) Equity-method affiliate

a2 BEAB PRTEM BAE FFREEER (%)
Company name Business lines Location Capital Percentage of Shareholding

NOZBRHREH A= SF 21—, /34 A, £ FRB RS DRSS -5 NEERARD | 20005750 100,00

House Foods Corporation Production and sales of curry, stew, spice and commercial use products Osgaka Y JP¥2,000 million ’

YUNDZBRGRA] REABSUICEBRAUN NMIRSEONE EARTrET 20085M 99195

Sun House Foods Corporation Production of retort pouched products for home use and commercial use | Konan-city, Aichi JP¥200 million ’

YUY ISR LNUNBOSHERES SRAIT AT R 50875 99.97

Sun Supply Corporation Meat processing for ingredients of retort pouched products Konan-city, Aichi JP¥50 million ’
2INA ZBR G EDEGEN TS VIR HRRR R E D IEN T RBRAFERARRT

NIZABWIT 7T M-St ) - - : . ; . 6085H

House Al-Factory Corporation Production and processing of spice products and packaging of Higashi-osaka-city, JPYE0 million 100.00
products with special specifications Osaka

SERIZ/ S RN A 254 AR RRHPREK 16575 100.00

Asaoka Spice K.K. Sales of spice products Chuo-ward, Tokyo JP¥16 million ’

{EFRB M=% (111) Health Food Business (1 company)

F-3hes]

BEAE

FRTEM

B

FFHREEE (%)

Company name

NDRADTILRAT—AGRET

Business lines

ERBG. R EDRIE- BRT

House Wellness Foods Corporation | Production and sales of health foods and beverages

Location

TERFRFT
[tami-ciry, Hyogo

Capital

15085H
JP¥150 million

Percentage of Shareholding

100.00

ZDHEREES% (811) Other Food Related Business (8 companies)

Eaes BENE iz BAE FHREEEE (%)
Company name Business lines Location Capital Percentage of Shareholding

HRERTI -T2 —F1VT BEW. BRBEOHEA B SERHBPRK 500E75M 5,85

Vox Trading Co., Ltd. Import, export and sales of agricultural products and foods Chuo-ward, Tokyo JP¥500 million ’
IVEZIVZRANTZEAIFTUNTvEY (83 B/ V> T —

HRAaFUNYIT BEOLE BER RS 402575M 100.00

Delica Chef Corporation Production of prepared dishes for convenience stores, baked bread, dessert | Ageo-city, Saitama JP¥402 million ’
products, etc.

NOZYRY —CZBREH NORT —F DY BT B AIRIFSEAIRS | 80EHM 100.00

House Logistics Service Corporation Transport and warehouse operations for House Foods Group Higashi-osaka-city, Osaka | JP¥80 million '
FUNYTIHESET D IVE T TV AANP AT S DESE R E

N FYMER S 5% REE FHEEBESH | 2055 100.00

High Net Corporation Transport and storage of baked bread for convenience stores produced by | Narashino-city, Chiba | JP¥20 million '
Delica Chef

_ BRSIUBRRHORBHIRS VI REEEIET S )

HRBHN\OZRBHTT/Y—ER | ITILT (T %R FHERUGED | 6085/ 100.00

House Food Analytical Laboratory Inc. | Testing and analysis of foods and food ingredients and consulting YYotsukaido-city, Chiba | JP¥60 million ’
concerning quality management

HRRBTATR BRSO BN RIRFIABH 37875 100.00

Horie Yamatoya Co.,Ltd. Sales and import sales of food products Osaka-city, Osaka JP¥37 million :

- o 5 A [CHIFDAREH. EFEH N LRBREDESE - IR N

Fa4LhT—Rit 3 e SA JNVIATER 109,000F/\—Y

Tim Food Co., Ltd. Production and sales qf frozep vegetables, mustard essential oil and Bangkok, Thailand Baht109 million 73.62
processed foods, etc. in Thailand

o — A YRRIPICHI BRBRED SUBEYEE DN L8755 A YRR PHE :

;Tv\ﬂz%urijt;é hﬂ # Agricultural management and processing and sales of agricultural BB I ) ? 2211%‘}2%5”5“ 76.15

’ 9 products, etc. in Indonesia Middle Java, Indonesia| P!

1% (1#t) Common (1 company)
24t

Company name

BRNE

Business lines

PREEH

Location

BEXE
Capital

FHREEE (%)
Percentage of Shareholding

NIAEIRAN—NF =GR B4
House Business Partners
Corporation

RRREBEEDLUABRE BV AT A AMBIFE RI5EBDOZE

Insurance agency service and undertaking of employee affairs,
accounting, IT systems, development of personnel, and general affairs.

KBRAFERABRTT
Higashi-osaka-city,
Osaka

1085HM
JP¥10 million

100.00
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;89152 (1311) International Business (13 companies)

(20145 48 1HIRTE) (As of April 1, 2014)

22 BENE e BAE FFREEER (%)
Company name Business lines Location Capital Percentage of Shareholding
NIRT—XR—LFVTUSAY  KETFRUEFIET SHFHRM KEIUTIL=PM | 52.000FUSS | 40000
House Foods Holding USA Inc. Holding company for U.S. subsidiaries California, U.S.A. US$52 million :
KEICHIFEIAGNTBRDEGERTT. AL—LUAN SV DREB LV
NDRT—RF AUAtt NOZEEBDEAIRTT KEAUTALZZM | 2,350FUS$ 100.00
House Foods America Corporation | Production and sales of soy-bean processed foods in the U.S., operation of | California, U.S.A. US$2.35 million ’
curry restaurants, and import and sales of House Foods products
TWITUR=RFVAYT—RTOITME | KEICBIFEARZEHERRBOEE - IR5T KEAUTHIL=PM | 4,200FUS$ 100.00
El Burrito Mexican Food Products Corporation | Production and sales of soy-bean related foods in the U.S. California, U.S.A. US$4.20 million ’
) PEICHI DB FHERER DR L 7)) — FRRBOBARES & \
NNO ARG (RE) R UPEEEDHES D HiH 31500FUSS | 10000
House Foods China Inc. Sales of spices and condiments such as curry roux products and import Shanghai-city, China = US$31.5 million :
sales of Group products in China; supervision of China business
R =) DEICBIFDILDAL—. UNUMIL—RRESERHRRROESEIRTT 3
éﬁg’ \g ﬁ-%s::iFoo ds Co.. Ltd Production and sales of spices and condiments such as curry roux and g;iﬁgfit China &g;g%:gg rrsw;?ll - 63.00
9 N ’ retort pouched curry products in China 9 Y, '
AEETARERBH PEICHI SRR OMERTES SO “PEIE 60,137F 7% 100.00
Dalian Horie Yamatoya Food Co.,Ltd. | Production and sales, and export sales of foods in China Dalian-city, China RMBG0.137 million ’
CRNDZNV ISR PECHIBAL—LRANSVORE P L5 8,420FUS$ 88,91
Shanghai House Curry Coco Ichibanya Restaurant, Inc. Operation of curry restaurants in China Shanghai-city, China | US$8.42 million :
= .
NIALAPSYERURY | wmrapanl—LarSvogs PELRH 535FUS$
House Restaurant Operation of curry restaurants in China Beijing-city, China US$0.535 million 100.00
Management(Beijing) Co., Ltd. P v ling-city, ’
= N
NIRVAPSYERIENE  wgsyan—L2ksvors TR 535FUS$
House Restaurant Operation of curry restaurants in China CHENg2HetiGig US$0.535 million 100.00
Management(Guangzhou) Co., Ltd. China ’
NDRAT—=ANRF Lt RhFACHIF 2N BBDEIERTT N L RVFA4& | 16,500FUS$ 100.00
House Foods Vietnam Co., Ltd. Production and sales of processed foods in Vietnam Dong Nai, Vietnam US$16.5 million .
NDRAVYT7T7—X4t IACHBIF BN IR R DRIEERTT FA INVATE 167,000F/1\—Y 60.00
House Osotspa Foods Co., Ltd. Production and sales of processed foods and beverages in Thailand Bangkok, Thailand Baht167 million ’
BEAV—NIAVAMS Vit BEBICBIFDHU— LAY DRE =ptimldin) 107,000F&E7T 60.00
Taiwan Curry House Restaurant, Inc. | Operation of curry restaurants in Taiwan New Taipei City, Taiwan | NT$107 million ’
BEAL—N\DR$t BEICBIFDAL—LANSVDRE RBREZET 25T+ 60.00
Curry House Korea Corporation Operation of curry restaurants in South Korea Anyang-city, Korea #¢2,500 million :

oA EARER (54) Equity-method affiliate (5 companies)

F=ec BERNE PRTEHE BAE FHREEEE (%)
Company name Business lines Location Capital Percentage of Shareholding
NSt T —RIGR, (S AL N UM R DRSERRTT BEREESM
gaﬁ% Cg:‘]"gﬁing% n Production and sales of dessert products, canned products and retort | Fukushima-city, Jg’;%?ﬁﬁion 30.97
Y P pouched products for commercial use Fukushima

HRARUHEER AU—LANSYF T—YDiEE EAR =T 150385 19.55
Ichibanya Co., Ltd. Operation of a curry restaurant chain Ichinomiya-city, Aichi | JP¥1,503 million '
A4F NV USAtt KEICBIF2HU—LUANSVDORE KEAUTH)IL=7M | 5,000FUS$ 20.00
Ichibanya USA, Inc. Operation of curry restaurants in the U.S. California, U.S.A. US$5 million '
EEEEEL BBICRIFINU— VANV DRE HEEZBEEEE | 24,000FHKS
Ichibanya Hong Kong Ltd. Operation of curry restaurants in Hong Kong Egﬂ‘;"ﬁ;ﬁgﬁ&ﬂsm"a" HK$24 million 20.00
Tr—TRb—F10 T 911t IACHIF B REEY DEEIRTT g4 NNVIATER 23,000F/\—Y 37.17
Vox Trading (Thailand) CO., Ltd. Production and sales of vegetables in Thailand Bangkok, Thailand Baht23 million ’
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2IW—E4E DPRTEE Group Companies’ Locations

L NI ZABR(hE)%E . House Foods China Inc.

= FBNUIARET
Shanghai House Foods Co., Ltd.

e KEfE T ANER T

Dalian Horie Yamatoya Food Co.,Ltd.

e = AV & | W b b=t
LANS V1t
Shanghai House Curry Coco
Ichibanya Restaurant, Inc.
BB ARBEC36E -
BB (2014E33KE7D)

36 restaurants in
Shanghai, Beijing, and
other areas (As of the
end of March, 2014)

NDAVARS VEERER) 1T
House Restaurant
Management(Beijing) Co., Ltd.

s NDZAVANS VEIE (L) 1

House Restaurant
Management(Guangzhou) Co., Ltd.

L BEAL—N\DATT
Curry House Korea
Corporation

2155 RR (2014F38KR)

21 restaurants
(As of the end of March, 2014)

A

L N9ZAFYYT7T—X4t e@i@]

\
[
Vit

BEAL—-N\DR
LRSSVt

Taiwan Curry House
Restaurant, Inc.

21 /E5RH (2014638 KIRE)
21 restaurants (As of the end of March,
2014)

House Osotspa Foods g
Co., Ltd. Y
L F4LT7—R1t )
Tim Food Co., Ltd.
- \HRT— RN L
House Foods Vietnam Co., Ltd. = —~
[ ha::‘.mm @
e 2 :;_?K (,.
B " ‘»t.:ﬁ.

L IvIOT7ITVTvIH
PT. Java Agritech
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cEEEET
Ichibanya
Hong Kong Ltd.

HRoHHEBE
Ichibanya Co., Ltd.

Y 3—EEHRRRH

Sanyo Can Corporation

A —T .
co—F12T 941t
Vox Trading (Thailand)
Co., Ltd.




Ll\'j3(7—7(‘7!1—)[:5”»{“J7‘USA*:|: House Foods Holding USA Inc.

NG T—=XT AUhtt
House Foods America Corporation

OS5 fE=% H
L ]

OLURNSVEE

Restaurant Business

11/EHRERH (2014F38FKEEE)
11 restaurants
(As of the end of March,

Tofu Product
Business

OZ7VEIVRATH
Los Angels Plant

New Jersey Plant

e TILITVUR—=RXFIHhY
7—R7’O5 T4t
El Burrito Mexican Food
Products Corporation

2014)

4 FN\NUT USAt
Ichibanya USA, Inc.

-

| EEFatt
Consolidated Subsidiaries

| s hEmEERt
Equity-method affiliate

L N ZAREMA S

House Foods Corporation

e \DZAD T )VRRAT—AFREHT
House Wellness Foods Corporation

| Y YN\IZEBRERET
Sun House Foods Corporation

m 5P HRE
Sun Supply Corporation

m N\IZXAHWNWT 7 I M-t

House Ai-Factory Corporation

e EifA R /N1 AR St
Asaoka Spice K.K.

RBRAAE
Osaka Head Office

m BB I+ —IX -b—F1 VT
Vox Trading Co., Ltd.

e BT VHY T
Delica Chef Corporation

= N\D2RY—EAGR et
House Logistics Service Corporation

N\ Ry MFR S
High Net Corporation

e HREHNDZARRINT I/9—ER
House Food Analytical Laboratory Inc.

e RSB T KT E
Horie Yamatoya Co., Ltd.

me \DAE IR ZAN—hF—AHR 1t
House Business Partners
Corporation
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SHHE 2B Company Overview / Executives

SHBE coussmzims ~ Company Overview s of March a1, 2014)

Ean %2 NIRBRII—TEEHRAEHT Name

Bl 2 & B H 1913F118118 Founded

% I £ A H 1947%6R87H Established

& * & 9,948,323,523H Capital
T — TSI R, BER (EN-B

=ZE E A B M NOREUR-IBOSUVICEHKESE  Business lines
EHE

" ¥ B ¥ 213%(6EE5,276%) Number of employees

W 128 oo14mem2emme  Executives (s of June 26, 2014)

House Foods Group Inc.
November 11, 1913
June 7, 1947

¥9,948,323,523
To propose Group strategies, provide management support
for business companies (domestic and overseas), and to

supervise the International Business

213 (5,276 on a consolidated basis)

HNREFRER

RERWFEAR  JHL 8% WA FEF] ESFEERR L3 BRES
Director, President  Hiroshi Urakami Senior Managing  Keiji Matsumoto Senior Managing  Yasukatsu Hiroura
Director Director

BRI

Managing Director

HEwm

Hajime Inoue

BB
Managing Director Masahiko Kudo

TR E2

Corporate Guide 2014
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Director

Toyoaki Fuijii



B HO 85
Director Masao Taguchi

R Gt =
Director  Akira Koike

ERfRABERAR

Director,

Senior Adviser

INEE BR
Akira Oze

Bt (150 LA FR5

Director Kunikatsu Yamamoto
(Outside)

EERGES B ZFRIE

Audit & Yasumasa Yumoto
Supervisory Board
Member (Outside)

BENETER I0Ek &—

Standing Audit  Toshikazu Kato
& Supervisory
Board Member

BERGES) (T B

Audit & Shinpei Nihei
Supervisory Board
Member (Outside)

BHEER

Standing Audit
& Supervisory
Board Member

15H F3
Shoji Shiota

BER G

Audit &
Supervisory Board
Member (Outside)

ERE KT
Daiji Shindo
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m Stock Information

HIRH S

UOIBULLIOJU 001G

2014#3H318KRE As of March 31, 2014

B #%X DR, Stock Summary W K#k=E_Principal Shareholders

%?ﬁ-;‘ﬁ*;kﬂgﬁ%ﬂ .................................................. 1 05’76’] ’763** 1%**& (**) ﬁﬁtb% (%)
Number of Shares Issued « e 105,761,763 shares Number of | Percentage of
Shares Held | Total Shares
P (shares)  |Outstanding (%)
| o2 sy o 391,500,000%k Jp————
T BT g T
Number of Shares Authorized 391,500,000 shares House Kosan C(—):\., Lid. 12,585,616 11.90
ﬁﬂ\ifﬁﬁﬁﬁl ......................................................................... 69!958,‘42| Hift%*iHKL
NUMIE Of SNArENOICIErS - v oo oo 69,958  HKL Co., Ltd. 6.700.000 |  6.33
T YT M ervvveeeeeeseesesessesssene st eessesessessssssssesssesssaessnneees BARNS T4 - U —E REFHRTHART
1 T DB ) ) 100k Japan Trustee Services Bank, Ltd. = 6,501,200 6.15
Number of Shares per Trading Unit-««:«««eeeeeeeeeees 100 shares
MRS =FHERIRT
Sumﬁmo Mitsui Banking Corporation 3,668,027 3.47
WA I Breakdown of Shares by Type of Shareholder .
PREHAADT/ al NI LRBEUURENE 50000 979
Urakami Foundation for Food and Food Culture Promotion ’ ’ )
Franca i kORI AR
INnancial Institutions [| 0)/ = I\
1 989% Ajinomoto Cﬁ., Inc. 2,693,543 2.55
fEA-ZDt N N .
Individuals, other H&EBRR—ILT« T A&t 2.463.400 2.33
28 40 } NISSIN FOODS HOLDINGS CO., LTD. ’ ' )
. % gﬁ%ﬁtt ;
Sourties firms BANYRY — bS5 AMSFERITHRA=* T
039% The Master Trust Bank of Japan, Lt(f 2,253,500 213
NEENE —— BAR4aRREE ST
Foreign Nippon Life InsuranEce Company 2,080,610 1.97
corporations, etc. FOHBEA
Other corporations =T
8.36% NDRIEDY
? 4296% House KousEhinkai 2,023.401 1.91

XECHRIEA-ZDMIICSATHIET,
¥ Treasury shares are included in “Individuals, other.”

(F) FtrEEEF Bem(2,7114) Z2BRLTREELTHBIET,

Note: Percentage of total shares outstanding is calculated by excluding the number of treasury shares

(2,711 shares).

W Bkl - HIRSDHEFE  Trends of Stock Price and Monthly Trading Volume

=== Topix
[0 #4T (F9) Stock price range (Yen)

[0 3RS (F#%) Trading volume (Thousand shares)

6,000

2,000
1‘5004II_I I II I!!I!II.I"—IIlw-OOO
[ | I I .
'I I I'l"llulllllllllllI I I||""l"/\_\/_/\
. w -
500 - |
0

456 7 8910112123456 789101112123 45¢6 78 91011121 2 3 45%6 78 91011121 2 3 456 78 91011121 2 3

L 1 1

1 1

FY 2009 FY 2010
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TJI—TER Group Philosophy

BZBUTCAEDIRDY,
KEHDIESLZHICDLD
TYRN—RF—ZHTULET,

BRICEOTRODAYFHELLTH.
EOSRBRVWBDFASHHIET,
BOFHIF ANZEEH NZDRE ANEZEREICLET,

MEBNDRBRIIL—TF.
BZBUTHVWWESERRZSREIFU.
ANEDBH AEAZEDRF 2L,
BPrH<BIERYICLT.
IRTORAT—IHRILT —EFHIC
KEHH ESLZEDIUZL,

BICHLLBEZRLISELRD'S,

REDBEFIHESA N TORBE . SSICHFRTE,
RICEADDIRTDY—UN,

BESFTDOERER.
HBEZTDOREDEEZ.
ZUCEEHINDterE
HICDLBTYRIN—hF—EHSUET,

NIZABGE
EEER
House Foods
Corporate Philosophy

RZBUT.
REDFERICRILD
Bringing greater joy to
families through our foods

Through food, we aim to be a good
corporate citizen, connecting and
collaborating with people to create
smiles in their lives.

Food may vary by country and time.

But the power of food never varies.

Good food is tasty and healthy.

It has the power to sustain life, to bring people together ...
to bring joy to the world.

In every facet of our activities,

House Foods Group is always creating new value.

Through food, we at House Foods Group help nurture
relationships — our own and others.

Together with all our stakeholders we treasure

the warmth of family and friendship

as we seek to bring more happiness into people’s lives.

At the dining table and when dining out.

In our homeland and around the world.

On every occasion that involves food,

we strive to serve as a good partner —
putting smiles on the faces of our customers,
our employees and their families.

So that all the world may be a happier place.

NIZADTIVRAT—X
IR
House Wellness Foods
Corporate Philosophy

BAEN DR
<HBUICEMHLT D,

To serve for a healthier
life tomorrow

O —=\

I
¢
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b Alouse

House Foods Group Inc.

ORRFH
T102-8560
RRETRHERICEHII6EIS
TEL 03-3264-1231 (KAR)

© KBrAS+E
T577-8520
ABRAFERABR R RET—T B5%&75
TEL 06-6788-1231 (Kf{X)

® Tokyo Head Office
6-3 Kioi-cho, Chiyoda-ward, Tokyo 102-8560, Japan
Tel: +81-3-3264-1231

® Osaka Head Office

1-5-7 Mikuriyasakae-machi, Higashi-osaka-city, Osaka 577-8520, Japan

Tel: +81-6-6788-1231

http://housefoods-group.com
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